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goes into a KWIKSET lockset 


continuous research The working parts of KWIKSET locksets are of 
and development high test quality brass stampings and pressure 


casi Zamak No. 5, the modern high test alloy 
modern high test that has given years of reliable, trouble-free 






: materials and methods » service. The dependability of these materials 
"has been proven by the more than 
precision 18,000,000 KWIKSET locksets now 
manufacturing in unconditionally guaranteed service. a 
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onl — designed HANDY FILE—available in Nicholson and Telephe 

Black Diamond brands. ew ¥ 
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Everybody likes it—home owner, farmer. garageman. jhe 


hobbyist, boat operator. No need to stint on your 
order... because the HANDY FILE has a year-round gry 
sales attraction. Right NOW is the time to Velephe 


Chicags 


GET IN TOUCH WITH YOUR WHOLESALER jg 


Telepho: 


evils, NICHOLSON FILE COMPANY ‘ deen 
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2 u.s. a. 25 Acorn Street, Providence 1, R.I. — R. J. Bi 


(In Canada: Nicholson File Company of Canada Ltd., Port Hepe, Ontario) 300 Mor 
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HANDY FILES come to you individually wrapped in cello- Les Anc 
phane, neatly packed in 1-dozen display cartons—all ready = Pct 
to go to work for you. Set your own retail price in space on 

lid. Price to you, $5.47 per cartoned dozen. Your profit _ 
at suggested retail price of 69¢ each (or $8.20 per dozen) : — Y 100 
$2.73 (or 3314% of selling price). 
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Aran chAIN AND CABLE CO 
CHAIN OIVISION -. -YORKPA+ 


Show It to Sell lt. 


® This old saying is certainly true when it comes to 
selling chain. There is something about the “‘solid” 
feel of chain that makes men like to handle it. And 
when they can get their hands on it, they usually 
think of a swing that needs some, or a fence or gate 
that could be repaired, or something else. 

These two AMERICAN Chain displays make it easy 
for you to show chains... and for your customers to 
buy chains. They will increase your chain sales. 

Mark them down now and order them from your 
AMERICAN CHAIN wholesaler. Buy...Sell AMERICAN. 


ACCO American 
Gs AMERICAN CHAIN DIVISION Ch : 
AMERICAN CHAIN & CABLE ain 


York, Pa., Atlanta, Chicago, Denver, Detroit, Los Angeles, New York, 
Philadelphia, Pittsburgh, Portland, San Francisco, Bridgeport, Conn. 
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Just Among Ourselves 


Informal Editorial Comments 


The Grass on The 
Far Side of the Fence 


The thought behind the adage, “The grass is 
always greenest on the other side of the fence,” 
finds frequent reflection in our day-to-day 
behavior. 


This curiosity about the grass that’s just out 
of reach is a trait found in humans as well as 
horses. 


Perhaps the cause of this characteristic is our 
disinclination to take time to sit back every now 
and then to review our activities objectively. 


If we are to maintain a sensible balance in our 
business as well as our personal life, we must 
occasionally sit down and look over our plans; to 
see how far we’ve come; where we are going; 
how we are going to get there. 


I think if we would all make it a point to do 
this now and then, we’d find ourselves wasting 
less time reaching into untried pastures and in- 
stead making more capital of the rich pasturage 
that lies right at our feet. 


Take, for example, this matter of buying direct 
from the manufacturer. It sometimes seems to 
me that many dealers spend more time trying to 
work out direct deals than they do on any other 
phase of their business. These deals often turn 
sour, when all things are taken into considera- 
tion, because they are not natural arrangements. 


There are, unquestionably, circumstances 
where a direct deal works out quite satisfactorily 
for everybody. We have some outstanding exam- 
ples in the hardware trade. 


But, by and large, year after year, the manu- 
facturer to wholesaler to dealer chain works out 
best for the average independent dealer. But 
sometimes we forget this. 


It is a very human failing to forget about the 
means that brought us to where we are and to 
think only of how to get where we would like 
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to be. This can be dangerous, for the structure 
is only as sound as the foundation. 


The role the wholesaler has played in the 
development of the retail hardware trade to its 
present high volume, without sacrifice of inde- 
pendence, is difficult to measure, but certainly it 
has been important. 


It would be foolish to suggest that our present 
wholesale picture is everything that could be de- 
sired. There are many things waiting to be done 
by wholesalers; many situations that need cor- 
rective effort. But these negative considerations 
should not prevent us from seeing the positive 
side of the picture. 


A program that will help us all see this posi- 
tive side of the wholesalers’ picture more clearly 
has been recently undertaken by the National 
Wholesale Hardware Assn. A series of pamphlets 
are being distributed that tell of the advantages 
of distributing through wholesalers. 


The first two booklets of this series have been 
largely addressed to manufacturers. We hope 
that later issues will be directed to dealers. 


One of the facts stressed by these booklets is 
the large number of salesmen that work out of 
wholesale houses, reaching into every town in 
the country where business is done. 


These wholesalers’ salesmen are a key part of 
our distribution picture. Yet, very few men have 
been the brunt of so much criticism as these 
salesmen. Yet, year in and year out, they per- 
form a gigantic selling task. 


Taken as a group, few people seem to have 
kind words for these salesmen. Yet, taken in- 
dividually, these salesmen have earned many 
warm friendships among the dealers they call on. 


There are some dealers in business today who 
readily concede that a portion of their success is 
due to the guidance they have received from 
these ubiquitious salesmen. 





Again, all these salesmen are not perfect, but 
let’s not overlook the good they do. And some 
day, perhaps, a kind word will be heard for these 
unsung members of the hardware trade. 


Yes, the grass may sometimes look greener on 
the other side of the fence, but sour grass is 
green, too. 


You Can't Work Both 
Sides of the Street 


Any discussion of distribution problems these 
days inevitably leads to the question of how long 
will it take for manufacturers and wholesalers to 
learn that you can’t work both sides of the street 
at the same time? 


The pressure on harassed sales managers to 
meet ever rising quotas is giving rise to distribu- 
tion practices that are harmful to the legitimate 
retail trade and equally harmful to the future of 
the wholesalers and manufacturers who tolerate 
these practices. 


Our mail these days contains report after re- 
port of merchandise being made available, at 
dealer cost, to industrial plants for sale to em- 
ployees; of labor unions seeking to force dis- 
counts for their members; of people selling mer- 
chandise out of their living» quarters; of “‘whole- 
sale” firms that sell retail at dealer cost, etc., ete. 


These practices could not develop to the extent 
they now have without being known to sales 
managers. 


This carelessness in the distribution of a prod- 
uct will eventually rebound to the disadvantage 
of those whose merchandise is concerned. 


We can detect in the letters from dealers on 
this subject a swelling tide of resentment that 
will unquestionably be reflected in dealers’ atti- 
tudes to specific products. 


From a dealer’s viewpoint, this situation is 
difficult to handle. From a strictly legal point of 
view, selling these side outlets is not illegal; 
there is no law against it. 


But from a practical viewpoint, supporting 


informal editorial comments 


this type of an outlet is a breach of faith with 
the legitimate dealer upon whom rests the prime 
responsibility for the distribution of a product. 


When a manufacturer allows a product of his 
to be sold by these questionable outlets, he is 
helping to destroy the acceptance of his product. 


The spending of large sums of money to develop 
consumer interest in a product is only part of the 
task of building sales. The other, and equally 
important step, is the building of dealer accep- 
tance. 


The treatment accorded your product at the 
dealer level is the determining factor in your 
ultimate sales volume. The mere keeping of a 
product out of sight can substantially reduce the 
sale of an item, regardless of how much con- 
sumer promotion is done. 


If you don’t believe this, ask a super market 
man what happens to the sale of an item when he 
simply moves it from the top shelf of a display 
to the bottom shelf. 


The hardware dealer, who is invariably treated 
by his customers as an authority on the merchan- 
dise sold in his store, is in an ideal position to 
sell a customer off one line of goods onto another. 


From what dealers suggest in their letters, 
this is very likely to happen in the future. 


We are all familiar with the answers usually 
given by a manufacturer when he is asked about 
this situation. Few of them carry water. 


This is especially obvious when you realize 
that there are many manufacturers who succeed 
year in and year out in keeping their products 
out of such channels. 


Any distributor who contributes to this type of 
distribution is weakening his own position and 
reflecting on the distribution industry generally. 


We think that now would be an excellent time 
for a restatement of policy by distributors tell- 
ing their viewpoints on what constitutes legiti- 
mate retail outlets. 


The established retail trade, which is depended 
on for the major portion of the selling responsi- 


bility for a product, deserves that consideration. 
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No. 264GY with Hold-o-matic 
feature — bolt holds retracted 
when key is turned — permits 
one-hand entry. 


MODERN or CONVENTIONAL 


SMALL INVESTMENT... 
STEADY PROFITS 


ILCO 


NIGHT LATCHES 
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Popular, year-round, standard mer- 
chandise . . . competitively priced 
... attractively packaged with com- 
plete installation instructions with 
each latch... full line of functions. 


FREE MERCHANDISING MOUNT 


Catches the eye of the passer-by... 
Automatically demonstrates...selis 


You pay for the night 
latches only — no charge 
for mount or labor of at- 
taching latches. Order 
Merchandiser No. 86 MT 
(includes latches) now 
from your jobber or write 
for further information. 


No. 218C conventional latch with universal-type 
strike, requiring minimum mortising. 





ashington 
NEWS and VIEWS 


By Washington Bureau of 
HARDWARE AGE 


turers’ excise? Or should a national sales tax be estab- 
lished, thus switching the burden of collection and 
bookkeeping to retailing? 

If existing taxes are to be trimmed or eliminated, 
how much revenue will the Government lose? Will 
increased retail sales (resulting from ending some 
excises) make up for the lost revenue by stimulating 
business generally? 


OUTLOOK—The amount and type of relief 
from the current high excise rate is going to 
depend to a large extent on the views of inde- 
pendent retailers. Tell your Congressmen how 
excises affect your business. He wants to know 
—he has to know—your views. 


Administrations to Ban Discount 
Buying by Federal Employees 


Discounts offered to employees of the Federal Gov- 
ernment on appliances and housewares may soon be 
ended by the Eisenhower Administration. 

Secretary of Commerce Sinclair Weeks believes this 
growing discount practice imposes an unfair burden 
upon established retailers. He has asked the Depart- 
ment of Justice to determine if the discount clubs are 
operating within the law. 

The current practice of offering discounts to Gov- % 
ernment workers is by no means limited to the Wash- 
ington, D. C., area. Complaints are reaching the 
Administration from every section of the country 
where Federal employees are located. 

A recent survey conducted by established retailers 
shows that discount clubs have, in some cases, made 
use of Government stationery to solicit orders, and 
have mailed promotional materials in postage-free 
envelopes supplied by the Government. 

Such practices are in violation of the law. 


Expect Color TV to Stimulate 
Sales of Black and White Sets 


Color television will boost, rather than slow up, sales 
of standard black-and-white TV sets. 

That’s the forecast of television men in the Capital, 
where the Government is getting ready to approve 
plans for compatible color telecasting. 

The system will permit standard sets to pick up 
color programs in black and white. No new equipment 
is needed. 

Facing this fact, merchants are pushing sales of 
present-type sets. Emphasis is on wide screen TV. 
The public is being encouraged to replace receivers 
with small screens. 

There’s also a drive on to make the consumer a two- 
receiver owner. If his set has a screen of modest size, 
he’s told it could be moved into the den or guest room 
to make way for a new, larger receiver. 

Using these and related techniques, retailers sold 
2.7 million video sets in the first half of this year. 


OUTLOOK — Black and white television 
should remain the mainstay for several years. 
First color sets will be priced at $700 to $1,000 
each. Even when produced in mass lots, they 
will continue to cost more than sets of current 


OUTLOOK—Government lawyers are writ- 
ing an order which is to limit Government 
workers’ clubs to recreational and social activi-' 

‘ ties, and to ban discount operations that com- 
pete with established retailers. 


Congress Plan Major Overhaul 
Of Federal Taxing Structure 


The biggest shake-up in the entire field of Federal 
taxation is taking shape on Capitol Hill. 

Except for periodic tinkering (such as increases in 
income rates at the outset of the Korean war, and the 
removal of baby oils from the luxury category) Con- 
gress has not made a good, sound appraisal of the 
nation’s tax structure for more than a decade. 

Starting next January, the whole jerry-built frame- 
work is up for major overhaul and rebuilding. As a 
retailer, you’re bound to be affected, one way or an- 
other. * 


Among the difficult decisions facing Congress: 
Has the time come to set up a general manufac- 


10 


design. 
(Continued on page 254) 
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For the Life of the Building 


In the new Nashville Electric Service Building, 
all doors swing on McKinney Oilite Bearing 
Butt Hinges. Oilite bearings are bronze metal 
bearings which have the ability to hold about 
one-third of their volume in free lubricant and 
which automatically provide a smooth film of 
lubricant to the bearing surfaces only. This 
means that the doors in the Nashville Electric 
Service Building will swing smoothly, quietly, 
dependably for many years. 


McKINNEY Quality Butt Hinges Were Chosen 


By standardizing on McKinney Oilite Bearing 
Butt Hinges throughout this beautiful and 
practical building, the architects, builders, and 
owners have thus assured themselves of lasting 
hinge performance, freedom from maintenance 
and best ultimate economy. ‘“To be sure, you 
couldn’t make a better choice than McKinney.” 
McKinney Manufacturing Company, 1715 Liver- 
pool Street, Pittsburgh 33, Pa. 

Ask your jobber for McKinney hardware. 


McKINNEY 





ots, ther ° ° ° ~ 
secs Quality Hinges Since 1865 
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Lawn Sweeper 

A combination lawn sweeper and 
garden cart has been placed on the 
market. The sweeper has a control 





lever on the handle to adjust the 
brushes and front shield. The 
hamper, mounted on wheels, can be 
disengaged from the sweeper and 
serves as a seven-bushel garden 
cart. Sweeper comes in 21 and 30- 


in. sweeping widths. Lambert, Inc. 
For more data circle No. 1 on postcard, p. 203 


Laminated Padlock 


Here is laminated I D-padlock 
with a metal insert % in. wide and 
34, in. deep which can be used for 








carrying identifying information. 
Metal panel is press-fit and per- 
manently cemented in recessed area 
on one side of lock and can be im- 
printed in color. It has 1% in. 
cadmium rustproof luminated steel 
case, brass bolt, solid brass pin 
tumbler mechanism, hardened steel 
shackle, and comes with two keys. 
Eagle Lock Co. 


For more data circle No. 2 on postcard, p. 203 


Dinnerware 


Melmac dinnerware in Florence 
design consists of 10-in. dinner 
plate with deep coupe shape and 
pedestal base, 614-in. plate for 
bread and butter which is minia- 
ture version of dinner plate, indi- 
vidual 14 oz. soup or salad bowl, 





and cup and saucer. Manufac- 
tured by the Pro-phy-lac-tic Brush 
Co., Florence, Mass., items come in 
gray, yellow, red or black. Cup 
has handle depression for finger 
hold, and well at base is grooved 
for drainage and suction break. 
Saucer has pedestal to keep cup 
from dripping if liquid is spilled 
in saucer. Dinner plate retails for 
$1.80; 614-in. plate, 95¢; bowl, $1; 
cup and saucer, $1.75 per set. 
Parker D. Perry, Inc. 


For more data circle No. 3 on postcard, p. 203 
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LATEST INFORMATION ON NEW PRODUCTS AND SERVICES 


Welterweight Bicycle 


A welterweight model has been 
added to the AMF Roadmaster line 
of bicycles. This model, the Flying 





Falcon, features a_ three-speed 
Sturmey-Archer gear shift, hand- 
operated brakes, balloon tires, 
chrome fenders and rims, headlight 
and welded frame. Cleveland Weld- 
ing Co. 


For more data circle No. 4 on postcard, p. 203 


Tilt Arbor Power Saw 


An 8-in. all-metal tilt arbor saw 
has unit mounted on a single cast- 
ing hung from two hardened steel 
pins. Blade can be-locked up to 
45° and at any height up to 2% in. 
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Motor mount ensures maximum belt 
tightness and full power to blade. 
Saw complete, except for motor, 
blade and belt, can be retailed for 
$19.95. Plana Centric Power Tools. 


For more data circle No. 5 on postcard, p. 203 


Work Gloves 


Nine new styles have been added 
to this work glove line bringing to- 
tal number to 13. New styles in- 
clude reversible, all-double chore, 
double-palm and others in various 





size and wrist combinations. Gloves 
are white canton flannel with plas- 
tic dots imbedded in thumb, palm 
and index finger to increase life 
and grip. Riegel Textile Corp. 


For more data circle No. 6 on postcard, p. 203 


Rotary Snow Plow 


Weighing 82 lb., this rotary snow 
plow clears a 16-in. path and throws 
snow as far as 20 ft. to the side. 
It will clean average fresh snow 
4 to 10 in. deep at the rate of ap- 
proximately 85 sq. ft. per minute. 
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Adjustable hood regulates distance 
snow is thrown. Catalog sheet, con- 
sumer letter enclosure, ad mats, 





and window display material are 
available for promotion of snow 
plow. Jacobsen Mfg. Co. 


For more data circle No. 7 on postcard, p. 203 


Christmas Tool Gifts 

A Christmas tool package has 
been brought out for selling in the 
do-it-yourself market. Twenty-one 





tools from open stock, plus a book 

on working with tools, are offered 

in gift packages. Tools are placed 
(Continued on page 200) 





Want more information on these 
products? Then use free post 
card on Page 203. 


in hardware merchandise... 
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Pruner Gift Package 
Matched Pair gift package No. 
1918X includes two chromium- 
plated Snap-Cut pruners (an 8 in. 
No. 119 and 6 in. No. 118) and a 
28-page book, “How to Prune.” 
Pruners come in green and yellow 
package with a transparent plastic 





retail, $4.85. 


Suggested 
Packages come five in a carton with 
one special counter display easel 


cover. 


and a retail price tag. Seymour 


Smith & Son, Inc. 


For more data circle No. 8 on postcard, p. 203 


Furnace Filter Packaging 


Called the Amer-glas Profit-Pak, 
this package was specially designed 
for use as merchandising and stock- 
ing unit for furnace filters. It con- 
tains a complete assortment of all 
filter sizes and includes a full kit 


(Continued on page 224) 
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Business at Record 
Heights in First-Half, 
Buoyed by High Credit 


With reports now in and digest- 
ed, on almost every phase of the 
nation’s economy it now appears 
that the six-month period, ended 
in June, was one of the greatest 
periods of activity in history. 

Whether this represents the 
peak of a boom or whether busi- 
ness can continue on this high 
plane through the balance of the 
year is a matter in which the state 
of mind of the consumer will play 
a big part. 

Consumer sales on credit have 
been running at a phenomenal 
rate this year, largely because of 
the great expansion in the auto 
industry. 

There is a noticeable tightening 
of consumer credit now, partly as 
a result of the soaring credit debt. 

However, there are those, par- 
ticularly those who are interested 
in keeping up the high rate of 
autos, appliances, power tools, 
home air-conditioners and other 
big-ticket merchandise, who point 
out that prosperity is now geared 
to an ample credit supply. 

Any unforseen event that would 
affect full employment, could have 
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RETAIL “ 


> Business Inventories Higher 


> Price Index Declines 


> Record Year Is Predicted 


a quick reaction on the buying pub- 
lic, which would most certainly 
be reflected in softer prices. 

This condition prevails now in 
the automobile trade, where, be- 
cause of high production and 
seasonal factors, harder selling is 
required. 





$13 More in Paychecks 
Than Three Years Ago 


U. S. factory workers, 15 million 
in all, should continue to be good 
customers, for ‘their earnings are 
higher by more than $13 a week 
than they were three years ago. 

Information compiled by the 
Bureau of Labor Statistics shows 
the average factory employe now 
finds his weekly pay amounts to 
$72.04. Even with today’s higher 
prices and steeper income taxes, he 
is a big buyer of retail merchan- 
dise. 

Three factors, BLS says, pro- 
duced the climb in income: Boosts 
in hourly wage rates, a slightly 
longer work week, and employment 
of more workers in the higher- 
paid industries. Average hourly 
earnings, for example, have in- 
creased by 32¢ to $1.77 since June, 
1950. 


Decline in Food 


Prices Affects Index 


The Bureau of Labor Statistics 
reports lower farm products and 
processed food prices in the week 
ended Aug. 11 dropped the govern- 
ment’s wholesale price index 0.1 
pet. Prices of commodities other 
than food rose 1.6 pct. Prices of 
commodities other than food rose 
1.6 pet above the same period in 
1952 and didn’t change from levels 
reported for the week ended Aug. 
4, 1953. 


Hardware Wholesalers 
Had Higher June Sales 


The sales of 167 wholesale hard- 
ware firms showed an average in- 
crease of 11 pct in June over the 
same period last year. Their June 
sales were 2 pct higher than in 
May, the Bureau of the Census, 
U. S. Dept. of Commerce, reports. 

The sales of these firms for the 
first half of the year were 5 pct 
above sales in the same period of 
1952. 

The end-of-month inventories 
(at cost) of 180 wholesale hard- 
ware firms were 8 pct higher than 
at the end of last June but were 


(Continued on page 278) 
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he year’s biggest news 
in bolt and nut 


merchandising. . . 
RB&W’s 


NE™Handy-Man 


BOLT and NUT KIT! 


vw 50 bolts, 50 nuts, 8 washers—all bright zinc-plated 
ww Abig bargain for every home-owner 
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Yes, it’s the hottest bolt-seller of this 
year—or any year—the way this new 
RB&W merchandising “first” is catch- 


Y Designed for fast sales to the “Fix-it-Yourself” trade ing on! 








Dealers go for the Kit because it... 
e Gives shoppers self-service item 
e Saves time for dealer and shopper 
* Builds bigger unit sales of bolts 


¢ Sells on sight—from point-of- 
purchase display 


e Provides good profit margin 


Home-owners go for the Kit 
because it... 


e Contains wide assortment of 
needed bolts 


e Eliminates frequent shopping trips 


e Gives them quality items at low 
cost 


e Handles small or large 
fastening jobs 


e Keeps bolts handy at 
all times 








Typical home repair jobs 


LAWNMOWERS AND GARDEN EQUIPMENT RECREATION EQUIPMENT 
BICYCLES, WAGONS, OTHER LARGE TOYS 


As advertised in LIFE. 


Get behind IRHA’s big, nationwide promotion to the multi-billion 
dollar ‘‘do-it-yourself” market in Oct. 5 LIFE. Two-page, four-color 
spread features ‘‘make-it-yourself, fix-it-yourself, do-it-yourself” pro- 
jects for the home. Following pages will feature hardware, tools and 
RB&W’s HANDY-MAN kit. Get set to tie in with this big promotion 
by ordering a good stock of kits...place self-displaying cartons on your 
counters...and count up those moneymaking impulse sales—it sells 
on sight! . 


Shoppers Sell Themselves 


Eye-catching self-displaying carton of 10 kits 
does all the selling for you. Just insert panel 
with message behind kits and you’re on the 
way to extra profits. 











Your RB&W distributor is all set to sup- 
ply this revolutionary new HANDY-MAN 
Bolt and Nut Kit. Remember—the Oct. 
5 LIFE will be selling for you, too. That's 
your cue to phone or write in your order 
today. Get quality merchandise in a 
quality package — and that means 
money in your pocket! 








ventories 
le hard- 108 YEARS MAKING STRONG THE THINGS THAT MAKE AMERICA STRONG 


her than 

ut were Plants at: Port Chester, N. Y., Coraopolis, Pa., Rock Falls, Ill., Los Angeles, Calif. Additional sales offices at: 

78) Philadelphia, Pittsburgh, Detroit, Chicago, Dallas, San Francisco. Sales agents at: Portland, Seattle. Distributors 
from coast to coast. 
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TWO FINE COMBINATION PADLOCKS— EACH 


UNDER $1 


Slaymaker's Minute Man is America's only laminated combination padlock; the Scout is brass- 
plated steel—a steady best-seller at just 59c. Order now for the back-to-school sales peak. 


These Slaymaker combination padlocks are exactly 
what you need for volume sales at back-to-school 
time. They are the only nationally advertised combi- 
nation padlocks selling for less than a dollar. That 
means a lot to you—because good padlocks in this 
price range are your best way to meet the problem 
of competition by schools themselves. 


The striking display cartons for these padlocks are 
a big help, too. When you put them by your cash 
register, you'll pick up a lot of extra impulse sales. 


The padlocks themselves are right on the beam. 
Their sales appeal has been proved on hardware 
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counters all over the country. Slaymaker has been 
selling and merchandising to young America since 
1888, and knows exactly what’s wanted. 


The Minute Man, for example, is the only combi- 
nation padlock in America with the popular laminated 
case. It’s shining with sales appeal. And the Scout 
has the sturdy appearance of security that only brass 
can give. It’s priced at only 59c—a real American value. 


Don’t fool yourself about one thing, though. Combi- 
nation padlocks fascinate people long after they’re 
out of school. You’ll make plenty of sales to youngsters 
30 to 80 years old! 
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The best way to build profits is to encourage impulse 
sales. The display cartons of the two Slaymaker com- 
bination padlocks —- the Minute Man and the Scout 
— are built to capture attention, rouse interest, make 


You'll find Slaymaker padlocks in the spotlight at schools 
everywhere. They're so attractive—so strong and sturdy 


These display cartons are in a striking 
color combination of red, yellow and 
black. They'll flag down anyone’s 
eye. The Minute Man display takes 
up only 3” x 814” of counter space; 
the Scout only 6” x 6”. 


THE MINUTE MAN. No. 853. Shown 
about 2/3 actual size.. Retail 98c, and 
you make $3.96 ‘per dozen. Case of 
multiriveted, laminated, gleaming steel 
plates. 3-number mechanism. Permanent 
record tag. 6 to display carton. 


THE SCOUT. No. 453. Shown about 2/3 
actual size. A volume-seller at just 59c 
retail — a real American value! Your 
profit $2.53 doz.° Heavy, brass-plated 
steel case and shackle. 3-number mecha- 
nism. Record tag. 12 to display carton. 
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sales for you. Best of all, the displays are small in size 
They'll pay you handsome rent even on premium 
display space. They'll focus Slaymaker’s national adver- 
tising where it does you the most good. 


—that kids envy the schoolmates who have them. And 
an admiring kid means a sale coming up for you! 


NOTE: Scout padlock also available in long-shackle 
(5”) style (No. 453E). 65c ea. retail; your cost 
$5.20 doz. Both padlocks can be supplied stamped 
with serial numbers at slight extra cost. A record 
of each combination will also be supplied. 


Slaymaker 


LOCK COMPANY 


Since 1888 
Lancaster, Pa., U.S.A. 


World's Most Complete Line of Padlocks 


NATIONALLY ADVERTISED IN THE 
SATURDAY EVENING POST 





MEANS BUSINESS 
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% America’s most complete line of popular-priced clocks and watches 


: + New designs and styling by Henry Dreyfuss 


+ Nationally advertised in the biggest consumer campaign 
in Sentinel history 


= ees + Brand new, profitable point-of-sale merchandising dis- 
play deals 


Write Advertising Department, The Ingraham Co., Bristol, 
Conn., for free consumer folders, envelope stuffers, and 


newspaper mats. 


4 pages of Sentinel TIME 


SEE PAGE 23 FOR THE NAME OF YOUR NEAREST SENTINEL JOBBER 
HARDWARE AGE, SEPTEMBER 3, 1953 
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DESIGNED BY HENRY DREYFUSS 
MADE AND GUARANTEED BY 


INGRAHAM COMPANY 


BRISTOL, CONNECTICUT, U.S.A. 


—< 


| Sentinel £3 3 
| A os 


es ah : : : : “4 : »: cas j 
Bee (cae ee Yee Santino LITTLE STAR 
Beautifully styled miniature 40-hour alarm 
for night table or vanity. Smart ivory case, 
legible numerals and hands, clear styrene 


LITTLE PAL ; 4 = crystal. Single key winds time and alarm. Felt 


padded base. 





America’s best value in miniature alarms. Easy to ; ’ 

pack, doubles as bedside clock for home or travel. 0-41 Little Star, plain Retail $3.95* 
One key winds time and alarm, 40-hour movement. 
Metal case in baked enamel ivory finish. Felt padded 
base. 

0-27 Little Pal, plain dial............................. Retail $3.95* 


0-42 Little Star, radium Retail $4.50* 


Display Deal consists of three plain and three 
radium “Little Star” alarms, two each, fac- 
tory-mounted on counter card. 


O-28 Little Pal, radium dial............................ Retail $4.50* 
No. 150 Deal Little Star Retail $25.35* 


No. 120 Display Deal consists of three plain and 
three radium “Little Pal” alarms, two of each factory- 
mounted on counter card. 


No. 120 Deal Little Pal sssaterveneesseses AR $2B.35* 


DAPPER 


New, modern Dreyfuss-designed 40-hour alarm, 
Beautiful, durable lustrex ivory plastic case and base, 
gleaming brass plated frame. Shatter-resistant 
crystal. 


Handsome, modern 40-hour alarm with striking satin 
polished frame, flared metal case. Legible numerals, 
spear-shaped hands. Single key winds time and 
alarm. Felt padded base. 

0-43 Flair, plain dial Retail $4.50* R-80 Dapper, plain dial 

Retail $4.95* R-81) Dapper, radium dial 


Retail $2.98* 


0-44 Flair, radium dial Retail $3.50* 


PRICES AND SPECIFICATIONS SUBJECT TO CHANGE. ® ALL PRICES ARE PLUS TAXES. 
























CLOCKS 












Self-starting electric with distinctive chime-bell 
alarm that rings 1-2-3, then repeats. Gleaming see- 
deep ribbed sepia front, ivory case. 


SA-20 Memo, plain bc cca: serie tts Retail $5.95* 

WAFER SA-21 Memo, radium eR Oe Retail $6.95* 
A wafer-thin self-starting electric wall clock designed 
for the modern kitchen. Easy-to-read numerals, bold 


contrasting hands, sweep second hand. Durable 
two-piece metal case in chrome, white, red, or yellow. 


SK-174 Wafer Seopa Retail $4.95* 


JEWELE! 
SHOCK-R 
embossec 
als and h 


WW-220 
WW-222 





Colorful 


DAWN LITTLE GOTHIC os 


Popular-priced 8-day alarm. Handsome metal case 


in baked enamel ivory finish. Bold numerals and Self-starting electric, bell strikes hour and half hour. No, 122 
hands. Thumb-fit keys, can’t be overwound. Felt Traditional styling, beautifully decorated dial, rich No. 124 
padded base. mahogany veneer case, 12” high, 6%” wide. Also 
available with 8-day movement, front wind. 
EU RWI, BURIED, oa isiicicsccsseccssossoessozssoovers tai wo” WRITT, 
a Retail $4.95 $SC-182 Little Gothic, electric Retail $24.95" - 
8D-199 Dawn, radium .................c.cccceeeeeee Retail $5.50 8D-128 Little Gothic, 8-day Retail $22.50° 
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PRICES AND SPECIFICATIONS SUBJECT TO CHANGE, ALL PRICES ARE PLUS TAXES. 





DESIGNED BY HENRY DREYFUSS 
MADE AND GUARANTEED BY 


INGRAHAM COMPANY 


BRISTOL, CONNECTICUT, U.S.A. 


WATCHES 


DART be .uxe 


JEWELED with precision-ground genuine sapphires, 
SHOCK-RESISTANT movement. Stainless steel back, 
unbreakable crystal. Gilt numerals and hour markings, 
silvered metal dial. Chrome case model furnished with 
chrome plated expansion band, yellow case model with 
gold color expansion band. 

ime-bell : CRO ee : 

ing see- ee. Mf nn —_ Fs WW-258 Dart deluxe, chrome case............... Retail $6.50* 


WW-259 Dart deluxe, yellow case ..... Retail $7.50* 
il $5.95* 
il $6.95* 
Display deals available for both models. Six 


“Dart” watches factory-mounted on counter card. 


No. 175 Deal 
Dart deluxe, chrome case................Retail $39.00* 


No. 176 Deal 
Dart deluxe, yellow case .... Retail $45,00* 


WRITTEN ONE YEAR GUARANTEE! 


JEWELED with precision-ground genuine sapphires, 
SHOCK-RESISTANT movement. Stainless steel back, 
embossed leather strap, unbreakable crystal. Gilt numer- 
als and hour markings, silvered metal dial. 

WW-220 Dart, chrome case Retail $4.95* 
WW-222 Dart, yellow case Retail $5.50* 


Colorful theft-proof counter display with six 
41¢ “Dart” watches factory-mounted. 

No. F : sase..Retai » 
a ©. 122 Deal Dart, chrome case. Retail $29.70 


dial, rich No. 124 Deal Dart, yellow case. Retail $33.00* 
ide. Also 
A. 


1 $24.95* 
1 $22.50* 


WRITTEN ONE YEAR GUARANTEE! 


PRICES AND SPECIFICATIONS SUBJECT TO CHANGE, 





SENTINEL 


CLICK 


One of America’s most popular pocket watches. 
Dependable, sHOcK-RESISTANT movement, can’t be 
overwound. Chrome plated case, unbreakable crys- 
tal, Rotating second indicator. 


Retail $2.95* 
Retail $3.50* 


PW-200 Click, plain 
PW-207 Click, radium 
Display deal with six “Click” watches factory- 
mounted. 

Retail $17.70" 
Retail $21.00° 


No. 114 Deal Click, plain 
No. 115 Deal Click, radium 


Handsome pocket watch with sweep second 
hand, perfect for timing sports, photography, 
etc. SHOCK-RESISTANT movement, rugged, accu- 
rate. Durable chrome plated case, unbreakable 
crystal. 

PW-228 Sweep Retail $3.25* 
Counter display card with six “Sweep” watches 
factory-mounted. 


No. 160 Deal Sweep Retail $19.50* 


PRICES AND SPECIFICATIONS SUBJECT TO CHANGE, 


° 


SHOCK-RESISTANT MOVEMENT, GENUINE SAPPHIRE 
JEWELS. Handsomely styled in 10 kt. rolled gold case, 
stainless steel back. Available with leather strap, or 
deluxe model with sparkling gold plated expansion 


band. 


WW-262 Arrow, leather strap 
WW-263 Arrow deluxe, expansion band 


Retail $7.50* 
Retail $8.95* 


Display deal with six “Arrow deluxe” watches, with 
gold plated expansion bands, factory-mounted is 
display. 


No. 180 Deal Arrow deluxe Retail $53.70* 


WRITTEN ONE YEAR GUARANTEE! 


ALL PRICES ARE PLUS TAXES. 
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ORDER SENTINEL From Your Jobber... 





ALABAMA 


Birmingham 
Alabama Paper & 

Metalware Co. 
1707—1st Ave. North 
Birmingham 3, Ala. 
Moore-Handley Hdwe. Co. 
27 South 20th St. 
Birmingham 2, Ala. 
Wimberly & Thomas Hdwe.Co. 
2011 First Ave., N 
Birmingham 2, Ala. 
Mobile 
Patterson Hdwe. & 

Sup. Co., Inc. 
Commerce St. & Francis St. 
Mobile 5, Ala. 
Montgomery 
Teague Hdwe. Co. 
132 Commerce St. 
Montgomery 1, Ala. 


ARIZONA 


Phoenix 

Phoenix Hdwe. Co. 
1021 N. 21st Ave. 
Phoenix, Ariz. 
Tucson 

Lane Sales Co. 
619 S. Main St. 
Tucson, Ariz. 


ARKANSAS 


Little Rock 
Bush-Caldwell Co. 
121-123 Main St. 
Little Rock, Ark. 

Fones Bros. Hdwe. Co. 
324 E. 2nd St. 

Little Rock, Ark. 


CALIFORNIA 


Los Angeles 

Arthur A. Haven Co. 
1600 So. Figueroa St. 
Los Angeles 15, Calif. 


COLORADO 


Denver 

Banner Hdwe. Distr. Co. 
1431—15th St. 

Denver, Colo. 

Hassco Hdwe. & Steel Sup. Co, 
P. O. Box 448 

Denver 1, Colo. 
Springfield 

Jett Hdwe. Supply Co., Inc. 
1000 Colorado St. 
Springfield, Colo. 


CONNECTICUT 
Bridgeport 
The Smith Comstock Co., Inc. 
603 Water St. 
Bridgeport 1, Conn. 
Hartford 
Green Hdwe. Co. 
89 Portland St. 
Hartford, Conn, 
Roskin Distributors 
48 Winthrop St. 
Hartford, Conn. 


FLORIDA 
Jacksonville 
Florida Hdwe. Co. 
16 E. Bay St. 
Jacksonville, Fla. 
Miami 
Railey-Milam, Inc. 
425 N. W. Ist St. 
Miami 31, Fla. 
Tampa 
Spicola Hdwe. Co., Inc. 
1907 East Broadway 
Tampa, Fia. 

GEORGIA 
Americus 
Sheffield Hdwe. Co. 
Americus, Ga. 
Athens 
The Athens Hdwe. Co. 
480 Broad St. 
Athens, Ga. 
Atlanta 
Beck & Gregg Hdwe. Co. 
217 Luckie St., N. W. 
Atlanta 2, Ga. 
Peaslee-Gaulbert Corp. 
434 Marietta St., N. W. 
Atlanta 3, Ga. 
Williams Bros. Lumber Co. 
934 Glenwood Ave. 
Atlanta, Ga. 
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GEORGIA—cont. 
Dublin 
Lovett & Thorpe Hdwe. Co. 
201 West Jackson St. 
Dublin, Ga. 
Macon 
Peeler Hdwe. Co. 
370 Broadway 
Macon, Ga. 
Valdosta 
Whitehead Hdwe. Co. 
301 S. Patterson St. 
Valdosta, Ga. 


ILLINOIS 


Evanston 
Hibbard-Spencer-Bartlett 
&C 


°. 
2201 W. Howard St. 
Evanston, Ill. 


INDIANA 
Evansville 
Boetticher & Kellogg Co. 
1 Fulton Ave. 
Evansville, Ind. 
Fort Wayne 
Hardware Wholesalers, Inc. 
P. O. Box 868—Nelson Rd. 
Ft. Wayne, Ind. 
Schlatter Hdwe. Co., Inc. 
601 S. Clinton St. 
Ft. Wayne 1, Ind. 
Indianapolis 
Van Camp Hdwe. & Iron Co. 
401 W. Maryland 
indianapolis, Ind. 


IOWA 
Des Moines 
Brown-Camp Hdwe. Co. 
216 S. W. Ist St. 
Des Moines, lowa 


KENTUCKY 
Lexington 
Van Deren Hdwe. Co. 
Merino & Water Sts. 
Lexington, Ky. 
Louisville 
Belknap Hdwe. & Mfg. Co. 
111 E. Main St. 
Louisville, Ky. 
Peaslee-Gaulbert Corp. 
223 North 15th $t. 
Louisville, Ky. 
Stratton & Terstegge Co. 
Main & 1 5th Sts. 
Louisville, Ky. 

LOUISIANA 
Alexandria 
Louisiana Whol. Distrs. 
502 Xavier St. 
Alexandria, La. 
Lake Charles 
Murray-Brooks, Inc. 
Lake Charles, La. 
Monroe 
Monroe Hdwe. Co., Inc. 
204 N. Third St. 
Monroe, La. 
New Orleans 
Interstate Elec. Co. 
P. O. Box 700 
New Orleans 7, La. 
G. A. Lotz Co., Ltd. 
622 Conti St. 
New Orleans, La. 
Monroe Hdwe. Co. 
P. O. Box 1605 
New Orleans, La. 
Stratton-Baldwin Co., Inc. 
700 Tchoupitoulas St. 
New Orleans, La. 
Woodward, Wight & Co., Ltd. 
451 Howard Ave. 
New Orleans, La. 


MAINE 
Bangor 
Dunham-Hanson Co. 
21-39 Mercantile Square 
Bangor, Maine 


Portiand 

Kendall & Whitney 
213 Federal St. 
Portland 3, Me. 


MARYLAND 
Baltimore 
Wilcox & Haslup, Inc. 
362 N. Gay St. 
Baltimore 2, Md. 


MARYLAND—cont. 
Hagerstown 
Schindel, Rohrer & Co., Inc. 
28 S. Potomac St. 
Hagerstown, Md. 


MICHIGAN 

Bay City 
Callahan Wholesale 

Hdwe. Co. 
1012 Adams St. 
Bay City, Mich. 
Detroit 
Kurt Ehrlich 
16729 Woodingham 
Detroit, Mich. 
Morley Brothers 
5943 Second Bivd. 
Detroit 2, Mich. 
Grand Rapids 
Morley Brothers 
25 Ottawa Ave., S. W. 
Grand Rapids 2, Mich. 
Saginaw 
Morley Brothers 
125 N. Washington St. 
Saginaw, Mich. 

MINNESOTA 

Duluth 
Kelley-How-Thomson Co. 
309 So. Sth St. 
Duluth, Minn. 
Marshall-Wells Co. 
Duluth 1, Minn. 


Minneapolis 


Janney-Semple-Hill & Co., Inc. 


22 South Second St. 

Minneapolis, Minn. 

St. Paul 

Farwell-Ozmun-Kirk & Co. 

Kellogg & Jackson St. 

St. Paul 1, Minn. 
MISSISSIPPI 

Greenville 

Henderson-Baird Hdwe. Co. 

Greenville, Miss. 


Clarksdale 


NEBRASKA—cont. 


Omaha 

The Barron Co., Inc. 
318 So. 12th St. 
Omaho 2, Nebraska 


Paxton and Gallagher Co. 
10th and Farnam Sts. 
Omaha, Nebraska 


NEW JERSEY 


Newark 

Newark Specialty Co. 
20 Prince St. 

Newark 3, N. J. 


Patterson 

S. Federbush Co. 

40 Broadway 

Patterson 1, N. J. 
NEW MEXICO 

Albuquerque 

J. Korber & Co. 


200-224 N. 2nd St. 
Albuquerque, N. Mex. 


NEW YORK 
Albany 
Roskin Brothers, Inc. 
1827 Broadway 
Albany, N. Y. 


Binghamton 

Babcock, Hinds & 
Underwood, Inc. 

174 Washington St. 

Binghamton, N. Y, 

Brooklyn 

Akorn Housewares Corp. 

502 Flushing Ave. 

Brooklyn 5, N. Y. 

Hudson Housefurnishing Co. 

301 Vernon Ave. 

Brooklyn 6, N. Y. 

The Seedman Co., Inc. 

314 Scholes St. 

Brooklyn 6, N. Y. 

Middletown 

Roskin Bros., Inc. 

115 Wisner Ave. 


Middle. , N.Y. 





Delta Hdwe. & Impi 


Clarksdale, Miss. 
Cleveland 


Delta Hdwe. & Implement Co. 


Cleveland, Miss. 
Greenwood 
Henderson-Baird Hdwe. Co. 
105 W. Market St. 
Greenwood, Miss. 
Meridian 

The Melton Hdwe. Co. 
Meridian, Miss. 

Vicksburg 


O'Neill-McNamara Hdwe. Co. 


709 Clay St. 

Vicksburg, Miss. 

Yazoo City 

Planters Hdwe. Co. 

Yazoo City, Miss. 

MISSOURI 

Kansas City 

Richards and Conover 
Hdwe. Co. 

5th and Wyandotte Sts. 

Kansas City, Mo. 


Townley Metal and Hdwe. Co. 


200 Walnut 
Kansas City 10, Mo. 
St. Jospeh 
Wyeth Company 
325 No. Second St. 
St. Joseph, Mo. 
St. Louis 
Mississippi Valley Hdwe. Co. 
2329 So. Broadway 
St. Louis, Mo. 
Shapleigh Hdwe. Co. 
900 Spruce St. 
St. Louis, Mo. 
Springfield 
McGregor Hdwe. Co. 
309 Water St. 
Springfield, Mo. 
MONTANA 
Billings 
Billings Hdwe. Co. 
2702 Montana Ave. 
Billings, Mont. 
Marshall- Wells Co. 
Billings, Mont. 
NEBRASKA 
Lincoln 
G. F. Lessenhop &'Sons Co. 
735 “O” Street 
Lincoln 8, Nebraska 


t Co. 


New York City 

Wm. L. Blumberg Co., Inc. 
31 Warren St. 

New York 7, N. Y. 


Gutmann Cutlery & Hdwe. Co. 


2136 Amsterdam Ave. 
New York 32, N. Y. 


NORTH CAROLINA 


Greensboro 
Odell Hdwe. Co. 
1010 Scott Ave. 
Greensboro, N. C. 


Monroe 

Monroe Hdwe. Co. 

221 Franklin St. 

Monroe, N. Car. 
Raleigh 

Job P. Wyatt & Sons, Inc. 
325 S. Wilmington St. 
Raleigh, N. C. 


OHIO 


Cleveland 

A. & K. Trading Co. 
742 W. Superior Ave. 
Cleveland, Ohio 

The W. Bingham Co. 
1278 W. 9th St. 
Cleveland, Ohio 
Columbus 

The Tracy Wells Co. 
175 No. Front St. 
Columbus, Ohio 
Toldeo 
Bostwick-Braun Co. 
Summit and Monroe Sts. 
Toledo. Ohio 


OKLAHOMA 


Oklahoma City 
Southwestern Hdwe. Co. 
P. O. Box 2515 
Oklahoma City, Okla. 
Peaslee-Gaulbert Corp. 
401 E. California 
Oklahoma City, Okla. 
OREGON 
Portiand 
Marshall- Wells Co. 
1420 N. Lovejoy St. 
Portland 8, Ore. 
Northern Whol. Hdwe. Co. 
805 N. W. Glisan St. 
Portland, Ore. 


OREGON—cont. 
Portland—cont. 
M. Seller Co. 
208 S. W. Sth St 
Portland, Ore. 


PENNSYLVANIA 

Philadelphia 
Supplee Biddle Steltz Co. 

of Phil. 
Bristol at Fifth 
Philadelphia 5, Pa. 
Edward K. Tryon Co. 
817 Arch St. 
Philadelphia, Pa. 
Pittsburgh 
American Hdwe. Sup. Co. 
41 Terminal Way 
Pittsburgh, Pa. 


American Whol. Mdse. Co. 
2124 Penn Ave. 
Pittsburgh, Pa. 


SOUTH CAROLINA 

Anderson 
Sullivan Hdwe. Co. 
210 Main Street 
Anderson, S. Carolina 
Spartanburg 
Montgomery & Crawford 

Co., Inc. 
P. O. Box 1597 
Spartanburg, S. Car. 
Sullivan Hdwe. Co. 
180 Choice St. 
Spartanburg, S. Car. 


TENNESSEE 
Johnson City 
Summers Hdwe. & Sup. Co. 
Buffalo and Ashe 
Johnson City, Tenn. 
Memphis 
Goodwyn Crockery Co. 
350 Monroe Ave. 
Memphis, Tenn. 
Orgill Brothers & Co. 
32 W. Calhoun Ave. 
Memphis, Tenn. 
Stratton- Warren Hdwe. Co. 
37 E. Carolina Ave. 
Memphis, Tenn. 
Morristown 
Wallace Hdwe. Co., Inc. 
9-11 S. Cumberland St. 
Morristown, Tenn. 
Nashville 
Phillips & Buttorff Mfg. Co. 
217 Third Ave., N. 
Nashville 3, Tenn. 


Knoxville 

C. M. McClung and Co., Inc. 
501 Jackson Ave. 

Knoxville 7, Tenn. 


TEXAS 

Amarillo 
Morrow-Thomas Hdwe. Co. 
316 Polk St. 
Amarillo, Texas 
Beaumont 
Tyrell Hdwe. Co. 
991 Laurel St. 
Beaumont, Texas 
Corpus Christi 
Corpus Christi Hdwe. Co. 
Corpus Christi, Texas 
Dallas 
Higginbotham Pearlstone 

Hdwe. Co. 
Dallas, Texas 
Huey & Philp Hdwe. Co. 
1900 Griffin 
Dallas, Texas 
Peaslee-Gaulbert Corp. 
2700 Canton St. 
Dallas, Texas 
The Schoellkopf Co., Ltd. 
Jackson and Lamar Sts. 
Dallas, Texas 
Houston 
J. S. Oshman Co. 
520 Preston Ave. 
Houston 2, Texas 
Peaslee-Gauibert Corp. 
2910 McKinney Ave. 
Houston, Texas 
Lubbock 
Western Windmill Co. 
Lubbock, Texas 
Paris 
National Hdw. & Sup. Co., inc. 
Paris, Texas 


TEXAS—cont. 


Sean Angelo 
Findlater Hdwe. Co. 
207 S. Chadbourne St. 
San Angelo, Texas 


San Antonio 

Peaslee-Gaulbert Corp. 

1324 So. Floves St. 

San Antonio, Texas 

Wm. Van Hoogenhuyze 
Hdwe. Co. 

140 W. Fest St. 

San Antonio, Texas 


Sherman 
Roberts, Sanford & Taylor Co. 
110 W. Walnut St. 
Sherman, Texas 
Sulphur Springs 
Bonner Wholesale Hdwe. Co. 
Sulphur Springs, Texas 
Sweetwater 
Western Windmill Co. 
Sweetwater, Texas 
Tyler 
The Wadel-Connally 
Hdwe. Co. 
412 Spring St. 
Tyler, Texas 
Waco 
San Antonio Machine 
& Sup. Co. 
208 So. Ist St. 
Waco, Texas 


UTAH 
Ogden 
Geo. A. Lowe Co, 
101 21st St. 
Ogden, Utah 
Salt Lake City 
W. H. Bintz Co. 
433 W. Third St., S. 
Salt Lake City 2, Utah 

VIRGINIA 

Lynchburg 
John E. Gannaway & Co., Inc. 
Lynchburg, Va. 
Perrow-Evans Hdwe. Corp. 
1218 Main St. 
Lynchburg, Va. 
Roanoke 
Economy Hdwe. Co.., Inc. 
302 Ist St., S. E. 
Roanoke, Va. 
Graves Humphreys Hdwe. Co. 
1948 Franklin Rd. 
Roanoke 6, Va. 


WASHINGTON 
Seattle 
Marshall-Wells Co. 
Seattle, Wash. 
Spokane 
Marshall- Wells Co. 
157 S. Howard St. 
Spokane, Wash. 
Standard Sales Co. 
120 W. First St. 
Spokane, Wash. 
Tacoma 
Hunt and Mottet Co. 
2112 Pacific Ave. 
Tacoma, Wash. 

WEST VIRGINIA 
Bluefield 
Bluefield Hdwe. Co. 
400 Bluefield Ave. 
Bluefield, W. Va. 
Bivefield Sup. Co. 
Princeton and Mercer Sts. 
Bivefield, W. Va. 
Charleston 
Lowenstein and Sons 
810 Quarrier St. 
Charleston, W. Va. 
Fairmont 
Fear and Sons 
Fairmont, W. Va. 
Parkersburg 
Merchants Hdwe. Co. 
525—4th St. 
Parkersburg, W. Va. 

WISCONSIN 
Milwaukee 
John Pritzlaff Hdwe. Co. 
333 N. Plankinton Ave 
Milwaukee, Wis. 

BERMUDA 
Hamilton 
W. S. Purvis and Co., Lid. 
Burnaby St. 
amilton, Bermuda 





THERE'S MORE TO OUR 


PARTNERSHIP DIVIDEND PLAN 


THAN MEETS THE EYE! 





T OUT OF EVERY < RETAILERS 


OF HARDWARE OWNS ONE OF OUR 


Jool Bars 


ASK OUR HARDWARE DISTRIBUTORS’ SALESMEN 





THE PECK, STOW & WILCOX COMPANY — SINCE 1785 — SOUTHINGTON, CONNECTICUT, U.S.A. 





ABRASIVE KIT 


@ Handy — neat — complete. 


@ Big 16-page book of step-by- 
step instructions. 


@ 22 sheets of assorted sand- 
papers (8 different grits and 
grades)... including garnet 
cabinet and finishing papers 
— silicon carbide waterproof 
papers—aluminum oxide 
moulding cloth...the very 
papers the professionals use. 


@ World's best abrasive papers 
—by CARBORUNDUM.® 


Timed for 


irha - LIFE 


PROMOTION 
OCTOBER 5th 


ORDER TODAY 
ORDER ENOUGH 


Call your wholesaler 
or mail coupon to 


DISPLAY IT—ADVERTISE IT—and you'll sell it! Each box 

of 10 kits is a colorful, powerful, point-of-sale display. @ Spot these 
Spot them at strategic locations around your store—in = som esng 
your paint department, with your unfinished furniture, at \\ Wee co cee 


your cash register, in your window. 


Send the coupon for free dealer price sheet and free news- 
paper ad mats. Give us your wholesaler’s name, too. 


@ At presstime for this ad, advance orders have 
completely cleaned out.two big pre-announce- 
ment production runs. To meet this flood of de- 
mand, we are making every effort to increase 
our stocks in order to fill your orders promptly. 


a 
THE CARBORUNDUM ComPANY, Dept. HA 90-328, Niagara Falls, New York. 


On your new Furniture Refinishing Kit, send me Dealer Price Sheet Free Ad Mat 











MY WHOLESALER’S NAME & ADDRESS 


| MY NAME STREET & NUMBER 
| 


CARBORUNDUM 


REGISTERED TRADE MARK 
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You know you’re on the right track 


Director of destinations, the towerman deftly 
sorts out traffic... fans it out far and wide, so 
that the right shipments get to the right places 
at the right time. 

The same practiced precision goes into traffic 
control in the modern mills at Bristol. Here 
every operation is safe in hands that have the 
same deft touch... that keep things moving so 
that every shipment of Brass sheet, rod and wire 
gets through to its destination without switch- 


ing, sidetracking, or running behind time. 
And this is just part of what is meant by 
“Bristol-Fashion”’. 


The BrisTOL Brass CORPORATION, makers of 
Brass since 1850 in Bristol, Conn. Offices or 
warehouses in Boston, Chicago, Cleveland, Day- 
ton, Detroit, Los Angeles, Milwaukee, New York, 
Philadelphia, Pittsburgh, Providence, Rochester. 


"Grit Tadion rue Bross dt ite Best 
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The BEST is now BETTER than ever 


CHAN wey LOCK | 


ay fe = 
ng ae ie 
a pea rE ay 


1. Interlocking principle positively prevents slipping under any load 


... the heavier the job, the greater the interlocking action. 


2. New type wide base lugs provide maximum cross section strength 
.. . cannot shear. 


3. New nose design provides greater utility for gripping small objects. 


4. Patented design of tension edge provides more strength and elimi- 
nates stress concentration at channels. 


5. New interlocking design minimizes stress on joint bolt. 


6.. Precision machined interlocking surfaces provide perfect fit, thus 
distributing pressure evenly. 


Here's the new, improved Channellock 
Plier—-bringing to you new features 
which offer more positive gripping, 
greater strength and longer wear. The 
undercut interlocking channel is the 
first really new idea in plier design in 
years. Engineering skill has developed 
a plier with new patented features 
which give you the newest, strongest, 
most practical plier you can buy. Here 
is a plier that will last for years! Chan- 
nellock Pliers—made only by Champion 
DeArment Tool Co., Meadville, Pa. 


7. “Rite Angle” teeth guarantee maximum bite and minimum wear. 
Channellock pliers are listed in 
the Yellow Pages of most Tele- 


Sead Catalog today. FE 6 
or ve phone Directories under "Tools" 


SAEAONS OSS -gem 


MEADVILLE, PA. 


8soieres AY om. 


CHAMPION DeARMENT TOOL CO. 
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WINSTED EDGE TOOL WORKS winsteo, connecticur 


Sales Representatives: JOHN H. GRAHAM & CO., INC., 105 DUANE STREET, NEW YORK 8, N. Y 
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No. H14 WOOD 
BORING DRILL SET 


Five Carbon Steel Drills in 


each set, all with 4 inch shank 
for use in portable electric 
hand drills. Tempered to avoid 
damage when striking nails 
or screws. Packed in sub- 
stantial box with clear plas- 
tic cover. Six sets in a display 
carton. 





No.H45 METALWORKING 
DRILL SET 


Five High Speed Steel 
Drills in plastic container. 
Special fast-starting point 
prevents slipping and 
shifting. Effective in thin 
or heavy metal drilling. 


rep sien says: Unit sales are larger, sales costs lower, profits larger with these Drill Sets." 


Stock and display these Shield Brand Drill Sets. Drills are industrial quality, beautifully 

You'll reduce selling costs and increase profits finished and packaged for display. Na- 

in your tool department as compared with tionally advertised in Popular Mechanics 

selling one drill at a time. Magazine. Ask your distributor’s sales- 
Set No. H14 retails at $3.98. man for Standard Shield Brand Drills 
Set No. H45 retails at $8.00. in sets. 








TANDARD | OOL (10. 


wv 
h 3950 CHESTER AVENUE CLEVELAND 14, OHIO 


NEW YORK ¢ DETROIT © CHICAGO e DALLAS © SAN FRANCISCO 


THE STANDARD LINE: /wist Drills - Reamers - Taps - Dies - Milling Cutters - End Mills - Hobs - Counterbores - Special Tools 











Put these two together...a Disston 
hand saw in a product-moving gift 
package and an aggressive adver- 
tising program, and you've got a 
sure-fire recipe to increase your 
store traffic and build up volume 
sales and profits. 


This Christmas Unit, No. 4D-7, has 
four D-7 26" hand saws in cheery 
transparent plastic stockings, ship- 
ped to you in a sturdy corrugated 
container. Put them on display . . . 
you'll make new customers with 
this practical gift in an attractive 


package. 


Remember this Disston quality D-7 
saw is priced to beat all competition. 
It’s made of Disston’s own saw steel 
... with a pressure-welded, lami- 
nated handle that is positively the 
strongest wooden handle ever made. 
Of course, the blade is full taper 
ground, accurately filed and set. 


So be sure you take advantage of 
Disston’s December 5th Saturday 
Evening Post advertisement; featur- 
ing the Disston D-7. Many people 
right in your own neighborhood 
will read it and come to you, their 
hardwareman, for their gifts. Get 
ready now! 








ENRY DISSTON & SONS, INC. | 


54 TACONY, PHILADELPHIA, PENNSYLVANIA 


, 
1 


ae 


Look 


— 


a earin 
Dec. 5th 
A The Saturd 


——— 


for this ad ++ 
g in the 
issue of 


a gift that’s 

bound to please 

all the men folks 

on your Christ- 

. ia mas ny 

isston D-7 in mas-wrap in a 

— cheery, plastic 

stocking, the Disston 

D-7 hand saw with the 

strongest handle ever made is 

truly your best buy for a high- 

quality gift. Add a Disston D-7 

to your Christmas list of gifts 
ptoday. Only $5.95. 


And remember, when you buy a 
Disston saw, you buy quality. 
Disston saws have straight blades, 
evenly set, sharp teeth, centered 
handles and proper balance. 


For other gifts he’ll go for . . . try 
a D-3200 combination circular 
saw, perfect for the home crafts- 
man, or a Disston 368 hacksaw 
frame, tops for sure, easy cutting. 


Disston D-3200 combi- 
nation circular sow. 


ames oy 
. 


ence 


Disston 368 hock- sow frome. 


SEE YOUR HARDWARE MAR 
» To buy the proper saw—large or 
2 small—at a price that fits your 
budget, be sure to see your neigh- 
borhood hardware man. Ask him 
to help you make your own selec- 
tion from any one of many fine 
Disston saws. Visit his store today! 


ay Evening we 


7 


2 
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looking for hot dip galvanized wood sores 7 


phillips ov slotted 2 Mat or nound 7 


IN WIDEST RANGE AND SIZES? 


They’re in stock at Southern! All made to Federal 
Specifications FF-S-111a. 


Also in brass, bronze, aluminum and all popular plated 
finishes. 


SHIPMENT FROM STOCK! 


Factory warehouses: 


4100 Dell Avenue 
North Bergen, N. J. 
Union 5-0985 


2640 East Washington Blvd. 
Los Angeles 23, Calif. 
Logan 5-6157 


325 West Ohio St. 
Chicago 10, Ill. 
Superior 7-6531 © 6532 


DO YOU receive our stock list regularly? 
have a copy of our new catalogue? 
use our helpful free technical manual? 


Write us for free color label chart and your 
special needs. Box 68-G 


SCREW COMPANY 


STATESVILLE bad NORTH CAROLINA 


Manufacturer of Wood Screws 
Sold through leading wholesale distributors 
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Your Customers Will Like 
the Superior Performance 
of these NEW 





CLEVELAND 


CARBIDE TIPPED 


MASONRY 
DRILLS 




















Home owners, farmers, contractors . . 

all your best customers . . . will admire 

the many outstanding features of the new 
CLEVELAND Masonry Drill. It’s the modern, 
efficient drill for all types of masonry, including: 


STONE <« CONCRETE 
BRICK e* MARBLE e SLATE 


They offer many advantages over older methods. Their 
superior performance assures 


Straight, round holes ¢ Less noise 
Efficient dust removal ¢ Long life 
Easier operation 


They may be used in drill presses or portable electric drills, prefer- 
ably at the slowest possible speed. 


ALSO AVAILABLE IN HANDY SETS 


There’s extra profit in selling CLEVELAND Masonry Drills 
in sets. Three popular assortments. Containers are made of 
tough, durable plastic with individual pockets for each 
drill. They are compact and convenient. The right size 
drill is always at hand... in full view. 


THE CLEVELAND TWIST om co. 


1242 East 49th Street Cleveland 14, Ohio 
Stockrooms: New York 7 * Detroit 2 * Chicago 6 * Dallas 2 San Francisco 5 ¢ Los Angeles 58 
€. P. Barrus, Ltd., London W. 3, England 


CLEVELAND HARDWARE JOBBERS EVERYWHERE ARE READY TO SERVE YOU 
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PRECISION 
MEASURING 
TOOLS 





Tubular Frame (light weight) , : Adjustable Mandrel 
Micrometers Solid Frame Micrometers Micrometers 





mm ——— 
— SS 


Pocket Scribers and 
Pocket Slide Calipers Inside Micrometers Screwdrivers si 





CONT 
FO 


—_— The lo 
—_ sturdy, 


Thickness steel s! 


| G Firm Joint 
Steel Rules — Outside Calipers Made 3 


more r 


end dw 
for use 





Rule Depth Gages 

Spring Joint 

Inside Thread 
Calipers 


Telescoping Gages 








PRECISION MEASURING TOOLS 
Write for new catalog No. 22 
and names of nearest jobbers 


TUBULAR MICROMETER CO., Box 1, St. James, Minn. 
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Investigate this popular pick © 
and others in the complete 
Klein-Logan line now! 


KLEIN-LOGAN RAILROAD 
OR CLAY PICK NO. 30 


You can recommend this pick to 
your customers with complete con- 
fidence. With point and chisel ends, 
it’s the pick of all-around utility. 
Produced in various lengths from 
21” to 27” and corresponding 
weights from 5 to 9 lbs. Packed a 
half-dozen to the carton. 


Also available in 10 lb. weight, too. 


Strong, handy 
FORGED PICK MATTOCK 


Husky mattock of fine grain forged 
tool steel suitable for the most 
grueling day-after-day field work. 
In 5 and 6 lb. weights, 19 or 20 i 
inches long with 344 and 4 inch —~, 
blade widths. 4 
CONTRACTORS’ PICK NO. 40 : 3 
FOR HARD ROCK AREAS 4 Packed in handy 
half-dozen unit 


cartons for easier 
warehousing. 


The long-tapered points of this 
sturdy, 8 lb. pick of forged tool 
steel slips easily between rocks. 


i : Extra durable 
Made 30 inches long for longer life, FORGED CUTTER MATTOCK 
more re-sharpenings. When one 


end dulls, there’s a new sharp point The field mattock with high sales 


for use before regrinding. appeal, forged from fine grain tool 
. steel. 3, 5 and 6 lb. weights with 3, 
\ * 3% and 4 inch blades. 


% PRS 
ae 
“ 


SINCE 


SEE YOUR JOBBER OR WRITE FOR DISTRIBUTOR’S NAME 


SALES REPRESENTATIVES 
Surpless, Dunn & Co. E. R. Palmtag Co. 


The 
Klein-LoganCo. on. 


South 13th and Breed Sts. + Pittsburgh 3, Pa. The Austin Co., Alt 


PICKS © MATTOCKS © HOES © HAMMERS © SLEDGES © BARS © WEDGES © MINING AND RAILROAD TRACK TOOLS 
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Sell the Power Mower Line 
backed by This Franchise 


aytends U0 


JOHN DOE HARDWAR 


fon THE SALE OF 


wis FRANCHISE : moO 
sAcOBSEN ower 


cts 
p pRODU 
AND ALLIE , 


DATE al 


cTuRING COMP 


Now more than ever it pays to sell Add this FRANCHISE to these estab- 


Jacobsen Power Mowers. For the coming lished Jacobsen advantages: 


season Jacobsen takes another step for- —. = and recognized leader in 
. : ’ . e industry. 
ward in assuring its dealers a solid and Complete line of reel and rotary mowers 
profitable business relationship. under one brand name. 
, Exclusive models for extra sales to parks, 
It will pay you to be a Jacobsen fran- cemeteries and large estates. 


chised dealer with the opportunity of sell- A line that is consistently backed by na- 


. , a tional advertising. 
ing in a profitable trading area. Jacobsen 8 
8 P 8 J Complete support at point-of-sale. Factory 


is the only power mower manufacturer conducted sales and service schools, and 
personal sales demonstrations by factory 
representatives. 


distribution. Write for complete details. 


for better quality . . . wider variety .. . better backing acolsen 


stock and sell Jacobsen Power Mowers MANUFACTURING COMPANY 


Racine, Wisconsin 


with a complete line and franchised retail 





HARDWARE AGE, SEPTEMBER 3, 1953 37 








bm 4 ba 


: , ae 


a 


= ~ 








* 
gece soonecsoorrs® 





eeoee 
peacoenaseconcesse® 
. 





Cd 
: eocncoocesoonsso?® 





Full protection 


in any weather 


Valuable live stock, machinery and per- 


i pea Soi .' renee’ aiseiadamniees wisi or les. 2 cmd ietlalae pas: 


sonal property is always safeguarded 
against the ravages of seasonal storms 
and the destruction which usually follows 
in its path. 

Sliding doors equipped with Storm- 





Proof hardware glide open and closed 
with friction-free precision on steel, roller- 
bearing hangers operating on a fully en- 
closed and protected rail. 


Your trade appreciates the 
urgent need to prepare now, 
for storms ahead — bringing 


rain, hail, sleet and snow. 








YIN MANUFACTURING COMPANY 
Vd CUM“ STERLING * ILLINOIS 
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Make No Mistake! 


Your business success depends upon supplying products that live 
up to every claim. In lawn mowers, no other brand can match the 
features, design, construction, performance and reliability of Eclipse. 
It’s an unequalled value in a class by itself . . . Competitively 
priced. During more than 50 years, Eclipse has built a 
reputation for quality which you can trust. Because of your 
direct contact with the factory, you can assure buyers of Ro'loway 25" 
dependable operation, availability of parts and expert “SS Rotary 20" 
service for every model. Eclipse integrity stands 
back of you. Now, with the most complete line 


in the business, the Eclipse franchise is more P ne a QS 





valuable than ever. Thousands of dealers will Model L—16" and 18” 
confirm that. You'll make no mistake in A 


writing for the complete story, yourself. 








Rocket 20°°—Designed and made to 
give outstanding service on the average 
lawn. Heavy duty precision parts with 
outstanding features that give years of 
dependable mowing perfection. 


THE ECLIPSE LAWN MOWER CO. Division of Buffalo-Eclipse Corporation 5409 Railroad Street, Prophetstown, Ill. 


@ Model Names are registered trademarks of the Eclipse Lawn Mower Co 
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When they know 
the facts— 
hardware dealers 
always choose 





at the left 

is shown one 

of a series of 

advertisements 

which urge the 

trapper to buy his 

traps from his local | 

hardware dealer — te 7 


thesame reasons which 

make BLAKE & LAMB tL ve 

the best buy for the 
consumer also make the 
"Steel Trap of the Hard- 
ware Trade" the most profit- 
able line for the hardware 
jobber and dealer to stock and 


push! 


no other brand can match the high 
quality, the lower prices and the co- 
operative policy of 


BLAKE & LAMB 
STEEL TRAPS 


“The Steel Trap of the Hardware Trade” 


THE HAWKINS COMPANY 


Americas Oldest Trap Manufacturers 
SOUTH BRITAIN, CONNECTICUT 
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‘Because American Fence has staying power in the field 


selling power in your store! 





FAST MOVERS! Handle the complete line of Sell AMERICAN ... 


U-S‘S American products, including: 


SNORE |_| and reap the profit rewards 


and Studded “T’’ Posts 


@ You sell the best when you sell American Fence . . . and farmers 
know it, show it by the amount of American Fence they buy. There’s 
more American Fence in use than any other brand! 





U-S*S American Tie Wire for Automatic Balers The main reason is, of course, that American Fence is good fence... 
made to last through the years. Many farmers have reported that their 
American Fence has lasted 30, 40, 50 years . . . and still is tight and 
strong. It really has staying power. ‘ 

And through strong, consistent advertising we keep the farmers in- 
formed about American Fence—remind them to see the dealer display- 
ing the American sign. Our big 2-color advertisements appear in lead- 
U-S*S American Galvanized Barbed Wire ing farm papers having a circulation of more than six million readers! 

Be sure you're getting your share of farm fence business. Display the 
American sign prominently ... put your American Fence displays out 
where they'll be seen by the farmers, and remind them that it’s time to 
put up new fence, before winter sets in. This is a good season to send out 
literature to prospects . . . to give an extra push to fence and accessory 
USS American Hex-Cel Poultry Netting materials. It’s the season when the farmer has the most money! 











AMERICAN STEEL & WIRE DIVISION, UNITED STATES STEEL CORPORATION, GENERAL OFFICES: CLEVELAND, OHIO 


COLUMBIA-GENEVA STEEL DIVISION, SAN FRANCISCO + TENNESSEE COAL & IRON DIVISION, FAIRFIELD, ALA. 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 


U°S°S AMERICAN FENCE 


oo UN FT SD ee ee re S...7.& EL 
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Introducing 2 NEW PFLUEGER 


WIDE SPOOL 


REELS Quick-selling answers 


to new demands 
of coastal 
fishermen 


OCEANIC 


No. 2178 Weight 15% oz. $13.50 


SEA KING 
PO iictstccscuisleaen $16.85 
No. 2188E with extra spool. $18.85 


Instant Take-apart Feature 


% Wide spools of extra lightweight, corrosive-resistant metal 

yx PFLUEGER Mechanical Thumber on left side plate prevents backlash 
% Holds more than 300 yds. of 27 lb. test nylon line 

% Free spool with throw-off 


For the best in surf casting or fresh water bait casting, fishermen look to Pflueger tackle with 
proven dependability for three generations. 


THE ENTERPRISE MFG. CO., AKRON, OHIO 
89 years making fine fishing tackle 


PFLUEGER A GREAT NAME IN TACKLE 


(Pronounced “FLEW-GER"") 
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| AMF ROADMASTER brings you 
a Double Profit Opportunity! 


7, AMF ROADMASTER 
Is | Liwury Liner 


The Luxury Liner with an AMF Roadmaster Roado- 
meter comes to you backed by the AMF ROADMAS- 
TER “MILES AHEAD” PROFIT PROGRAM-—built 
around the greatest new bike-selling feature in years 


—the Roadmaster Roadometer that counts the miles! 
Kids’ll love it! 


Get in on the profits— 
Roadmaster ! 


Selling points for America’s finer fully-equipped bike 
* Exclusive Roadmaster Roadometer — measures 
the miles! * Shockmaster coil-spring fork— 
smoother ride. ¢ Searchbeam headlight — better 











in the big swing to AMF 





visibility. « Electronically welded frame—stronger. 
safer. ¢ Safety bumper bars (front and rear)- 
more protection. « Electric horn—right in the tank. 





*Roadometer automatically measures 
and records miles. Records every 
1/10th mile up to 10,000 miles. It’s 
a natural selling feature! 











— a 





For catalog — % a. 
dmaster, Dept. 

pero’ St. and Berea Road, 

Cleveland 7. Ohio. 
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Z. AMF ROADMASTER 
Lihypit 


i i eight 

er, longer-lasting nee 9g 
— - t ke “American” riding a 
— wey “Jightweight-minded < 
ter Whippet just what hes 


i dal— 
: _—it’s easier to pe 
i t’s lighter ut . : Stands 
pot ae and sturdier-looking 
and yet its 


h st rugged riding ! 
‘he heer lightwetght with strong "ies 
features that are fully guarantee 


“ er 
eed hub with mile-proven, fing 
shift Guaranteed to last! 1 aciapetatl 
a d brakes with instant stopp 
Han a 
after thousands of miles nee 
Generator headlight and ta ce 
Exclusive electronic welding for en 
tproof Hi-Lustre enam = 
eat ee sais are made stronger = 
4 n ’ 
yor a bumping. Roomy touring 
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oungster tha 
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flick” gear 


tronger frame. 
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AR” PRODUCE 
STAR” LING 





18 Constructional Features 
and Refinements 





5 Popular Functions 


Here is an economy line of residential locks and latches 
that offers new standards of performance and service-life. 
Eighteen constructional features and refinements put the 
“Homegard” line at the head of its class. These features 
include: (1) concealed screw roses on both sides of door 
Two entrance Pe” . , 
cylinder locksets, é (2) inside rose that snaps on, outside rose that’s an 
with turn buttons Ps, integral unit cupped over lock case (3) knob retainer 
prey aay ae positioned in side of knob shank for easy installation; knob 
Patio lockset with . snaps on by direct push on spindle (4) all cylinder entrance 
push button... , door sets equipped with the exclusive Russwin ball bearing 
plain knob outside. q A ‘ . ‘ 
5 pin tumbler cylinder (5) all-steel internal working parts, 
zinc-plated and dichromated. No die-cast parts of any kind. 


* Available in wrought * Durable finish 


brass, bronze and * Backed by the Russwin 
Bedroom- : aluminum Nome . . . nationally 


Bathroom locksets Modern styling known and advertised. 
with emergency , 


keyhole outside, 

push button inside. = Check and compare the new “Homegard” line from every 
angle. Isn’t this what you've been looking for . . . an 
economy line made to Russwin standards of quality and 
backed by the Russwin name? Stock the new “Homegard” 
Line and get more hardware business by giving more 

; quality for the money. Russell & Erwin Division, The 
Passage and q American Hardware Corporation, New Britain, Conn. 


Closet Door Set 
with Plain Knobs 


THE ULTIMATE ACHIEVEMENT ODERN PRODUCTION METHODS AND EQUIPMENT 






























































"S-a-a-a-y, | can EVEN see the dancing gitls now that 


EVERYTHING HINGES ON HAGER /"' 


FREE! i you enjoyed laughing at Ed Nofziger’s mirth-making cartoon this 
month, send for Hager’s new book containing 28 full-size popular “Everything 
Hinges on Hager” cartoons! It’s FREE! Just address 











C. Hager & Sons Hinge Mfg. Co. + 139 Victor Street + St. Louis 4, Mo. 
Founded 1849 — Every Hager Hinge Swings on 100 Years of Experience 
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CORBIN CABINET LOCKS 


are HOT ITEMS 


for the “Do-it-yourself” market 





K ~ 

ng" 
covire 7 
ole 
pie wee Ol 
{ 1 cot Trey 
B asy 00" Anipinet —< ll 

So all YOUS of costee™ Wie et 

oe LOC a 

cahieou't enjoy ys 20d 


below have appeared, are appearing, and will 


... and here's why! 


Hard-selling messages like those shown 


appear in POPULAR MECHANICS, POPULAR 
SCIENCE and MECHANIX ILLUSTRATED. As 


you can see, these ads are expressly directed 


to the millions of home craftsmen who are 


your best type of customer. Cash in on this 


continuing Corbin campaign! Stock and 


display Corbin Cabinet Locks ... and 


Corbin Padlocks . . . up front. 


NOW! W's cory fo find just the lock YOU need in the 
CORBIN | ockshop! 
CORBIN PADLOCKS are tops for security . . . tops for 


economy. 
+’ Easy CORBIN, CABINET LOCKS ore easy to install on desis, 
Ss drawers, chess, wardrobes, gun caves, tool chest, et. 


Keep your valvobles mure beep the kids owey from 


dd ous be « 
tolnsiadl os Le 


| Al wily CORBIN CABINET LOCK DIVISIO 
. « } The American Hordware Corporatio 
1} Mew Britacn, Connectiewt 


ECHANIX | 


STRATED 


NOW SCIENCE 








Call your Corbin jobber now! 


It’s Easy 
to Install a aA 
| 
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Over 130 MILLION reader impressions these next few months to remind women that matched Lustro-Ware is tops for her home 


Another BIG FAL l 7 Ki 0 UC 


makes it easy for your store to consistdy m 


eListro:llfane a top volume leader for mq prof 


| Practically every homemaker in your trading area 
|| is a peal customer for matching Lustro-Ware l earn @ b out th ese F RE LE S 
| to add new glamour and utility to her kitchen. She From this 16-page MERC ISIN G 
sees it regularly advertised in her favorite maga- 
zines . . . prefers Lustro-Ware’s Good Housekeep- 
ti ing guaranteed quality . . . loves its thrifty value. It’s chock full of practical, easy- created by their combined 130 [ff ent newspaper 


to-use merchandising material. million Lustro-Ware advertising dise illustratic 


Her combined purchases will add up to make et tee te GR We dee ipieaiiditian. Apert 






H o Is H makes it ideal for saving other ; eae a you ask for mi 
| Lustro-Ware one of the highest profit lines in your i een tes ge Sounds big . . . and it is big fp You Ck for m 
| housewares department ture reference. nes San yes sen ot Si ae. 
. e asking, e display posters, 
. eye : ’ . window streamers, counter cards, ; 
Get your share of this steady volume by utilizing i 8 youl sxe © diferent Lesive- mailing enclosures you need to fg With Lustro-\ 
a Ware consumer ads (one in 2 leading Plasti: 
the “sales magic’ of the many _Lustro-Ware colors) scheduled for a total of 15 wear erag ings Rag coal, an’t aff 
i” H = you can artrc 
hee ~All fe ioarions tn the ® ood roger You, some for her Lute Wo Ts a 
Merchandising Aids to “dress up” windows and zines shown above. With this in- and designed for maximum dis. |g You can build 
7 ‘ , formation as a guide, you can play impact. this bonus me 
add point-of-purchase impact to a Lustro-Ware properly tie-in your merchandising Get it from y 


to benefit from the shopping urge In addition, there are 37 differ- the coupon be 


housewares counter. Plan now, to really feature 
Lustro-Ware in your merchandising and advertising. 
Remember, too, Lustro-Ware is always in season 

. perfect as gifts for brides, for Christmas giving, 
or for party prizes. 


Check your stock, and contact your supplier at once 
for the 101 Lustro-Ware items you'll need for the 
biggest Lustro-Ware shopping spree you've ever 
experienced. Profit from the savings on quantity 
orders... benefit from the extras of Lustro-Ware’s 
packaging. In fact, be ahead with Lustro-Ware. 


COLUMBUS PLASTIC PRODUCTS, INC., Columbus, Ohio 
Feature these and 101 other matching Lustro-Ware 
items women want to. brighten kitchens, lighten work. 
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sistdy make 
r mq profits! 


. FREMLES AIDS 
MERCMDISING FILE 


mbined 130 ent newspaper ads, plus merchan- 
advertising dise illustrations, TV stills, and 
tadio script suggestions. Could 





you ask for more, to help identify 
your store as Lustro-Ware head- 
quarters. 


d it is big! 
can get for 
lay posters, 
wnter cards, 
pu need to With Lustro-Ware already the 


men to shop leading Plastic Housewares Line, 
Lustro-Ware you can’t afford to overlook the 
w, colorful, extra volume and traffic which 
ximum dis- you can build up with the help of 
this bonus merchandise material. 
Get it from your supplier or use 
e 37 differ- the coupon below. Do it now! 


mueT OR funo 
eG * > 
* Guaranteed by @ 
Good Housekeeping 


B * 
L245 aovenrisen WEEE 
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Columbus Plastic Products, Inc., 
West Mound St., Columbus, Ohio. 


Please send at once your New FILE of FREE MERCHANDISING 
AIDS which will continue to keep Lustro-Ware the profit leader 
of our housewares department. 


Also include the latest catalog showing the complete line of 
matching Lustro-Ware [_] 


NAME FE wasn 








ADDRESS 





CITY 























That Ml Mean To You? 


Motorola is now first in the industry 
in sales of home, clock, portable 
and auto radios. And that means 

you profit, for this leadership 
is assurance of a continued 
line of products designed 
to ‘‘sell-on-sight.”’ 

























y 
IN RADIO 


ENGINEERING 


You can offer your customers the greatest 
advances in radio engineering when you 
sell Motorola. You’re the first to offer the 
new Extended Tone Speakers that mean 
finer tone than ever before found in small 
portables or table sets. You’re the first to 
sell Placir chassis, sub-miniature tubes and 
IF coils. You’re the first to offer the new 
Hi-Fidelity radio-phonograph, the answer 
to the demand for low cost Hi-Fi tone! 


















STYLING 


Styled with eye-appeal, here 
are the radios made to assure 
you fast turnover and profits 
every month of the year! 
Notice the new trend toward 
continental styling, the smart- 
est note in interior decor and 
the attractive decorator colors, 
handsome designer lines, 
gleaming yet rugged finishes. 













//// 

















Model 53H — Handsome 
colors, contrasting grilles; 


Extended Tone Speaker. * Model 53C1—Lowest price ever for clock, 


radio, alarm, timer all in one. 


Model 53F2—Radio-phonograph, 3 speeds, 
exclusive Motorola Hi-Fidelity system, low cost. 
WORLD’S LARGEST 
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Motorola ‘tdio 








RADIO SALES 
ET, 


FEATURES 


Here are the features that 
mean sales for you—that 
make Motorola radios and 
portables, clock radios 
among the most popular 
gifts of the day. 


There’s the Motorola 
Porta-Clock radio—an ac- 
curate clock built right 
into the lightweight port- 
able case. Then there’s the 
Extended Tone Speaker 
and the magnificent Hi- 
Fidelity system built into 
the great new Motorola 
radio-phonograph. 






























Model 53X—Top sweep dial, advanced styling, 
Extended Tone Speaker. 








Model 63X —Continentalstyleleader, 
new Extended Tone Speaker. 


Porta-Clock, Model 53LC — Clock 
built into handsome, lightweight 
portable case. 


ST EXCLUSIVE ELECTRONICS MANUFACTURER 
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Tie-in with G.E.’s big September-October 
ANTI-BULBSNATCHING PROMOTION 


Make sure you get your full share of Fall’s _bulbsnatcher display material that General 
peak-season light bulb business: Feature G-E _ Electric makes available. And order plenty of 
bulbs in giant displays. Use the eye-catching fast selling G-E bulbs so you won’t run short! 


BACKED BY 
TV RADIO ADS IN 21 MAGAZINES 


AMERICAN GOOD HOUSEKEEPING REDBOOK 
JANE SPOT AMERICAN HOME HOUSEHOLD SATURDAY EVENING 
BETTER HOMES 


POST 
LADIES’ HOME 
FROMAN ANNOUNCEMENTS AND GARDENS JOURNAL THIS WEEK Per 
BETTER LIVING we TRUE CONFESSIONS Avg 
SHOW IN COLLIER’S LOOK TRUE STORY U - - 
WOMAN'S DAY nivel 


FAMILY CIRCLE MODERN ROMANCE COMPANION 


GENERAL @ ELECTRIC 


HARDWARE AGE, SEPTEMBER 3, 1953 | HARDWAR 
































LAN 








S NIVERSAL gives you 
Nou ey “a of Lunch Kits? 


AT EVERY PRICE 


a complete 


FOR EVERY PURPOSE ---; 


Cup Never Tips 
... Never Slips 








NEW JUMBO LUNCH KIT 
with 1% pint “SHUR-GRIP" Vacuum Bottle 


NEW HEAVY DUTY LUNCH KIT Here’s a new idea in heavy duty lunch kits! Large 


with Patented Built-in Cup Holder “Jumbo” Lunch Kit with patented cup holder holds 
enough coffee and food for both lunch and rest breaks, 


Check these exclusive sales features! Patented built-in too! Retails for $4.95. 144 Pint Vacuum Bottle only $2.49. 
cup holder . . . Loc-tite extra-heavy safety catches .. . 

sturdy grey lithographed box . . . oversize collapsible 

metal handle . . . identification holder on each end .. . 

plus the new “SHUR-GRIP” Vacuum Bottle with 

Roclite or aluminum cup. Retails for $2.89-$2.98. 











NEW WIDE MOUTH VACUUM CONTAINER 
For Foods and Beverages 


The perfect container for home-cooked food. Wide 
mouth opening is big enough for any spoon. Eat out of it 
—drink out of it! Has “SHUR-GRIP” case and “Snap- 
Tite” adjustable stopper. Holds 10 oz. Retails for $2.29. 
NEW 2-N-ONE CHILD’S LUNCH KIT For all the facts—Write us today! Just Use the Handy Coupon 
with Food Container 


Lenders, Frary & Clork 
New Britain, Connecticut 


Please send me information on the following: 

0 Werkman’s Lunch Kit 0 New “Jumbo” Lunch Kit 
0 New Wide Mouth Food Container 

0 “2-N-One” Child’s Lunch Kit 

NAME 
ADDRESS 
STORE NAME. 


A terrific back to school or gift item. Sturdy metal two 
tone grey and red lithographed box contains the new 
Universal Vacuum Food Container. Child can eat hot 
home cooked meals right out of it. Only $3.49. 




















pe a a ee een enares 


LANDERS, FRARY & CLARK, NEW BRITAIN, CONN. 
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home fires 
burning 


Here are three of the most reliable wicks ever made. They’re 


clean burning. They’re long lasting. They’re priced to give you a 


generous profit. Keep R/M Wicks in stock for satisfied customers. 








QUIK FLAME 


The most efficient kindler ever 
developed for range burners. 
Patented open mesh construc- 
tion provides best possible re- 
sults with distillate oils. The 
extra-heavy wire core yarn 
keeps the kindler upright in the 
burner channel. Glass yarn at 
burning edge facilitates the re- 
moval of carbon deposits. Pack- 
aged 6 ft. to the box, %” and 
1%” wide. 





KINDLERITE 


R/M‘s standard quality woven 
asbestos kindler. A sturdy, long- 
lived wicking with wire core in 
both warp and filling yarn. 
Packaged 51 ft., 6 ft., and 100 
ft. to the box, in widths of 7”, 
1”, 1%" and 1%”. 





WOVEN GLASS 


The acme of perfection in stove 
kindlers, assuring long life and 


maximum stove performance. 
? 


The only glass wicking woven 
with a wire core in every strand 
to protect the burning edge. 
Packaged 5) ft., 6 ft., and 


100 ft. to the box, in widths of 


Ye", 1", 1%" and 1%”. 





d by Lurelle Guile 


allite utensils a 
ial extra-ha 


preads heat wi' 
peed—up the s 


cover, as we 


across the bottor 


ole utensil do 
oking. 
ey're a CINCH 


okeep gleamin 
bright. 


RAYBESTOS-MANHATTAN, INC. 
ASBESTOS TEXTILE DIVISION, MANHEIM, PA. 


Manheim, Pa.; No. Charleston, S.C. 


RAYBESTOS-MANHATTAN, INC., Manufacturers of Asbestos Textiles « Teflon Products « Packings « Mechanical 
Rubber Products « Abrasive and Diamond Wheels » Brake Linings « Brake Blocks « Clutch Facings « Fan Belts 
Radiator Hose « Rubber Covered Equipment « Sintered Metal Products « Bowling Balls 


Factories: 
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d by Lurelle Guild 


allite utensils are made of a 
pecial extra-hard alloy which 
preads heat with amazing 
ed—up the sides, over 
cover, as well as 
ncross the bottom. The 
ole utensil does the 
ooking. 
y're a CINCH 
lo keep gleaming 
bright. 


THE ALUMINUM 


COOKING UTENSIL COMPANY, 


AMERICA'S NEWEST, MOST 


hing Merc ae 


-. with the appeal of 
Color that can't tarnish, never needs polishing 


See other side for news about the 
sensational new Hallite hangers. 


Mle 


EXCITING 


Telephone your Wear-Ever 
Distributor at once for prices 
and full information. 


e National magazine advertising. 


@ Television coast to coast on 
ALCOA'S “See It Now” 
program with Ed Murrow; 
CBS-TV Network. 

¢ Displays for window and 
counters. 

e Mail campaigns. 

e Statement enclosures. 

e Newspaper mats for your use 


ue 


BY 


WEAR-EVER 


INC., NEW KENSINGTON, 


PENNSYLVANIA 


} 


| 


' 





fi 


| 





A ling ee, b= 


Your customers will rave over these 


gloriously decorative | bff hangers* | 


i ite | ers are transparent, sc 
Two of these graceful hanging Hallite hanger 


k k d ith h that the color of the wall shows 
no da olola Glo maf) eac 
hoo Pp through. Pans and covers can be 


Hallite Utensil, one for the pan arranged ono kitchen a 


and one for the cover. NO pattern desired, for symmetrical | other uses, } 
7 the wood i 
decorative etect | water. Stai 


| 
RACKS fom -10h @ | water-resistz 
| owners, co 
 self-selling « 
§ 35c, 65c, 95 





in-Oil. For s 
© paint jobs 
Firzite as a 
vent grain ra 
| wood or fir p 
ment CLEA 
unsightly gr: 
_ of fir plywoo 
a market for 


‘solid wood. 
avoids that ‘ 
"brush or spr: 
20 minutes, 





THESE WIZARDS WITH WOOD 
Are Practical Gents 
They Conjure up Dollars 


For Dealers with sense ie 


Gic 














. 1| 
Largest Selling Wood Glue a A A WwW ‘¢ A A H | 


WELDWO 0 4 rae 
us GLUE 


For making things = 

or fixing things, 

recommend Weld- 

wood Glue—for all 

wood - to - wood 

= bonds and many 

other uses. Makes joints stronger than 

the wood itself. Mixes easily with 

water. Stain-free, rot-proof, highly 

| water-resistant! For hobbyists, home 

owners, contractors, carpenters! In 

self-selling display cartons! 10c, 15c, 

35c, 65c, 95c; 5 lbs., 10 lbs., 25 Ibs. 
* 


























Blond or pickled effects call for 


wor FIRZITE® 


Recommend WHITE 

Firzite for magical 

woodsy effects on 

hardwood or soft, 

plywood or solid 

lumber. For light 

pastel tones, recom- 

mend WHITE Firzite 

tinted with Colors- 

in-Oil. For soft wood and fir plywood 

paint jobs, recommend WHITE 

' Firzite as an undercoat, to help pre- 

vent grain raise or checking. (For soft 

wood or fir plywood stain jobs, recom- 

ment CLEAR Firzite, to tame wild, 

| unsightly grain. Over 40 million feet 

» of fir plywood sold every week — what 
a market for Firzite!) 


a 
Big demand for natural wood finishes, sells 


SATI » LAC * SEE OUR AD IN LIFE Oct. 5. 
. * 


a \ Ting init RH 
SEL TEU vatural wood fin- Ne DO-IT-YOURSELF Promotion 
y ishes — on furniture, ‘ ° de 
2 wood panelling and 


rene tan Today...with so many amateurs and semi-pros making things and 


what to use, you'll mending things...they’ll thank you to suggest Firzite, Satiniac and 
make friends by re- 


commending SATINLAC. It brings Weldwood Glue. Easy to use...widely advertised in the Saturday 
: _ and preserves the natural grain Evening Post and 29 other publications, these 3 Wizards with Wood 
'and color-beauty of any plywood or 
S solid wood. Water-clear Satinlac are showing very nice profits, indeed, for dealers who feature and 
| avoids that “built-up” look. Easy to 
"brush or spray; dries “dust-free” in 

20 minutes, ready for next coat in 3 


ord hours. UNITED STATES PLYWOOD CORPORATION 
n pints, quarts, gallons, drums. Dept. 259 * 55 West 44th Street * New York 36, N. Y. 


Order from your wholesaler 
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recommend them. 








i | : 
sTanclicalll 


The only cartridge-and-gun 


tell diate Muil-tislexe Milo Lan 


PRE-SOLD for you in 


Yold sMe) i 


these powerful magazines 


MAY * JUNE 


JULY * SEPTE 


MBER 


OCTOBER * NOVEMBER ¥ 


24 advertisements working for you in the best months 
of 1953! Tying in with the tremendous “Do It Your- 
self” promotion, each advertisement shows a different 
use for Handicalk. Headlines and illustrations tell 
how Handicalk will: 


STOP PAINT PEELING - SEAL UGLY CRACKS -STOP WOOD ROT 
KEEP OUT DRAFTS + STOP WATER DAMAGE « ETC., ETC. 
These magazines have a combined circulation of 
8,949,000. This makes a total of 53,694,000 “reader 
impressions” on men and women who need Handicalk. 


To help 
,we’ve coll 


BE PREPARED! ORDER Handicolk FROM YOUR WHOLESALER TODAY! 


AVAILABLE IN KNIFE AND GUN GRADES 





IN CANS, CARTRIDGES, 5 GAL. PAILS, AND DRUMS 
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We're helping the Painter Sell MORE 


You could sell a lot more paint if your painting contractor 
customers were better salesmen of paint jobs. 

To help the contractor sell his services more effectively, 
.we’ve collected the sales experiences of scores of top pro- 
fessional painters. And we’re passing on 
these selling aids in two forms. 

FIRST . . . an illustrated booklet, ‘101 
Sure-Fire Ways To Sell More Paint Jobs.” 
A brief and breezy, cartoon-style, easy- 
to-read handbook that includes tips on 
locating prospects, presenting the story, 


Coal 
623 

CZ Se Ms and closing orders. This valuable 24-page 
Ey 











SECOND .. . a fifteen-minute sound-and-color slide-fil 
selling guide is being made available for Sn eee ee 


: caper : : available for group showings. A ‘“‘natural’’ for your 
= your distribution to painters. Check with painter meetings! 


_—=—<="._ your paint supplier or use coupon below. 


gas 








. 684 Roanoke Bidg. 


. 

| 

{ Archer-Daniels-Midland Co. 
! Minneapolis, Minn. 


C Please send free copy of the booklet, "101 Sure-Fire Ways 
To Sell More Paint Jobs.” Additional copies at cost. 


0 Please send me information regarding the availability of 
the film “101 Sure-Fire Ways To Sell More Paint Jobs.” 


Send to: 
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IF YOU D LIKE 
MORE PAINT 
PROFITS- 


R d h is! 
e Gi tf ‘ & @ Pratt & Lambert’s merchandising 


program is specifically planned to help the independent mer- 
chant sell more paint and make more money. He’s king in his 
territory with an exclusive franchise. He has a full line of paints, 














varnishes, stains and enamels from a single source — hence, less 
inventory and faster turnover. It’s a line with exceptional 
quality features and distinctive colors. It’s well advertised and 
well known from coast to coast. It’s equally acceptable to the 
professional or do-it-yourself painter — and moderately priced 
| for profitable sales to both. It’s the line that has already meant 
more paint profits for thousands of dealers. It can mean the 
same to you. 

A few exclusive territorial franchises are available in 

certain areas to qualified independent merchants. For the 


complete story write or wire Pratt & Lambert, Inc., 76 
Tonawanda St., Buffalo 7, N. Y. 





PAINT and VARNISH 









BUFFALO ° CHICAGO ° FORT ERIE, ONTARIO 





PRATT & LAMBERT-INC. — NEW YORK 
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Insurance 
for Monowatt’s 
Sales Festival 


—and YOU are 
the beneficiary! 


A new Monowatt specialty item with a bright 
future—the Auto Spot Light ... powerful, 
compact, priced to sell for less than $2. 
And, to introduce it, this dramatic ad 
scheduled for the November 23rd issue 

of LIFE (in time for Christmas gift buying). 
There’s a combination for you, for 

volume sales and high profits! 

It’s all part of the money-making 
Monowatt Sales Festival for Fall 1953. 
National advertising in LIFE and 
the POST plus sparkling new products, AUTO 
display packaging, reliable sales EW 6. SPOT 
ratings, display material and sales LIGHT 
helps are ali part of the Monowatt &! 
program to help you sell more 
electrical supplies. Put this program 
to work in your store and you will 
be the beneficiary. Your store will get 
the business; you will reap the profits. 
Be ready with feature displays and 
adequate stocks of Auto Spot Lights 
when this breaks. Order now! 
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GENERAL ELECTRIC COMPANY, PROVIDENCE 7, R. I. 
HARDWARE AGE, SEPTEMBER 3, 1953 61 









NTARIO 





3, 1953 























A promotion set-up 
to step up your 


BROOKPARK 





this FULL PAGE in FULL COLOR <——— 


















Forever beauttu! - because ts made of a ™ poder phasic 
Ms guaranteed won't chp oF break Forever a dengh 
Ws sot 















appearing in BETTER HOMES and GARDENS 








Display Rack—demonstrates Brookpark’s 
break-resistance...shows off its beauty 
...stocks it...sells it! Good deliveries 
minimize inventory! 


Ask your jobber for the 


(NOVEMBER ISSUE) 


Dlus: Full display in your store with this 


attention-getting rack. 


New! “Casualette” starter set in Brookpark Modern Design 
to retail at $14.95. Really a sales starter for extra 
volume and extra sales! 


Prepackaged sets to give you big unit sales at package prices. 


Open stock in two patterns for a complete line and added sales. 


Display Brookpark so customers can handle it, 

see for themselves its lustrous beauty and break-resistance. 
There's no shrinkage —no damaged stock —to cut into 

your profits with Brookpark...the non-chipping, actually 
hard-to-break dinnerware of Melamine plastic! 
















international molded plastics, inc 
Dept. HA93, Cleveland 9, Ohio 
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creators of B 


BROOKPARK Modern Design 


[Silo lsl Tae Me tell lela -Mislelel-MelslcMol-laelachicl aide} lola Mlsmellilsl-1a,2¢1a-meh mish hilale| 
pliments as fine china, yet it defies the hard knocks of everyday 
e in automatic dishwashers. Solid color sets or combinat 


erald, burgundy, and pearl grey, or rainbow assort 


t. Prepackaged starter sets. Open stock 


Replacement is guaranteed on any 
piece of Brookpark dinnerware which chips or breaks in 
normal household use within a year. 


Nationally advertised in 


Better Homes & Gardens, American Home, 
House Beautiful, House & Garden, Living, 
New Yorker, Good Housekeeping 


molded plastics, inc., cleveland 9, ohie 


creators of BROOKPARK, ARROWHEAD and EFFICIENCY WARE 





3B SOR) @ 7:4 °s Giel-tt tam aleh ate 


e with de rative flor tif, Worry-free dinnerware 


Ask Your Jobber for BROOKPARK by name or send 
for catalog sheets and full information. 


International Molded Plastics, Inc., Dept. HA 
Cleveland 9, Ohio 


Rush catalog sheets and full information on Brookpark to: 
Name 

a 

= ee 
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Here’s How and Why: 


AUTOWASH COSTS LESS...No. 840 with 81/2” 
handle at $3.49 retail and No. 840L with 36” handle 
at $3.98 retail is a price advantage that means 
faster turnover, greater volume, more profits! 


BETTER PROFIT MARGIN... you make a longer 
profit on Autowash—average 60% mark-up. It 
pays to push this unusually attractive item. 


MORE QUALITY FEATURES...in design, mate- 
rials and workmanship Autowash is the better 
buy among fountain brushes. 


Special . « » your purchase of Autowash brushes 
entitles you to the Autowash display stand with- 
out additional cost. Sent postpaid on receipt of 
the card packed with every shipping carton. 


NEW! BUILT-IN SHUT-OFF VALVE! 


Autowash for 1953 features a shut-off valve that 
controls and regulates water flow. Built into the 
brass hose connection, this shut-off valve gives you 
another potent selling point! 


NEW! COLORFUL 
RUBBER BUMPER! 
Autowash for 1953 is 
finished off with a 
brightly colored rubber 
gasket-bumper. 


NEW! POLISHED 
ALUMINUM CAP! 


Autowash for 1953 is 
strikingly attractive, 
with its highly polished 
aluminum cap. 





FINEST FOUNTAIN 
BRUSH MADE 


Autowash is outstanding for 
quality and workmanship. 
The brush plate is heavily 
filled with soft, resilient, care- 
fully selected blended natural 
horsehair that flares out to a 
4Y4" diameter. The fountain 
head is polished die-cast 
aluminum, practically inde- 
structible, girdled with a 
bright colored, heavy, genu- 
ine rubber gasket bumper to 
protect the automobile finish 
against scratching. 

When the Autowash brush 
becomes worn, it can be 
replaced by unscrewing the 
brush plate and installing a 
refill at a nominal cost. This 
replacement feature also per- 
mits use of a stiffer brush for 
house washing, etc. 

The long and short Auto- 
wash brush handles are inter- 
changeable, and are made of 
brightly finished aluminum 
for lightness and strength. 
Hose connections are solid 
brass and leak-proof. 


ORDER FROM 
YOUR JOBBER! 


or write Dept. H for further 
information 
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who’s selling 
General Mills 
Appliances 
for you! 


IT’S THE OLD MASTER HIMSELF, 
Dave Garroway! Watch him make sales for 
you on his famous morning TV program 
Today during the big fall and winter season. 

It’s part of General Mills’ tremendous 
all-out promotion introducing four new 
home appliances in the line sponsored by 
Betty Crocker! 








See Garroway’s Short Course in Persuasive Selling 


To kick off his series of programs for General Mills Appliances, Dave LOCAL TV SHOWS TOO! 
Garroway will conduct a special “Premiere Week” September 14th to 18th. ; , 


Be sure to watch this series of special demonstrations on Today . . . they 
will be of great interest to you personally: 


Popular TV personalities in 14 cities 
will feature General Mills Appliances 
during the coming season, and will 
@ You'll get the full story about the four sparkling new General Mills _ also have their own “Premiere Week” 
appliances—new features, selling tips, demonstration ideas. demonstrations September 14th to 
@ You'll have an opportunity to watch a selling technique that has 18th. Cities in this group are: 
proved unbelievably successful. Indianapolis Nashville 
See Garroway demonstrate General Mills Appliances during “Premiere Toledo Seattle 
Week” over your local NBC-TV station at these exact times: Mibcedee Portland, Ore. 
EST: 8:00 a.m. EDT: 7:00 a.m. CST: 7:00 a.m. CDT: 8:00 a.m. Denver Spokane 
Salt Lake City San Francisco 
San Antonio Los Angeles 
Charlotte San Diego 
Ask your distributor for time and station 











Food Mixer with Grill-Waffle Automatic _ Automat ic Steam Ironi 
Juicer Attachment "Baker F “om Coffee Maker Ry ya we General Mills 
YOU MAKE A Home Appliances 


$12.95 TrucHeat Iron FREE FREE! FULL 41% Sponsored by Bette, Crocker 


Buy 1 of each General Mills 








ASK YOUR DISTRIBUTOR FOR COMPLETE DETAILS 
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OVER 77 SETS $8.50 TO 
$134.50. 10 HANDSOME KNIVES 
3 DISTINCTIVE HANDLE STYLES 


Carvel Hall adds  (WLas 
Sellout power of [RRR 
to swamp you With =. 
cutlery customers 


Order early and order enough to cash in 
fully on this red-hot combination! 


lery as the ideal gift—at the height of 
your biggest gift selling season. You 
won’t be able to keep one set on your 
shelves. It’s the most powerful, most 
profit-packed Carvel Hall promotion 
ever. You can’t afford to miss it. 


IXING a full page in LIFE with 

Carvel Hall Cutlery is as explo- 
sive as dropping a lighted match into 
your gas tank. Just imagine the effect. 
Over 5 MILLION copies of LIFE— 
reaching over 12,000,000 households 
—will be promoting Carvel Hall Cut- 


No. 95—$19.95 
Also sold individually 














YOUNG 


In addition to LIFE, Carvel Hall COLOR 
ADS will be featured in all these books. 





For complete details and information on all 
the merchandising material available to help 
you tie in with this LIFE promotion, call 
your wholesaler now or write direct to: Chas. 


D. Briddell, Inc., Crisfield, Md. FINE CUTLERY 


by Briddell 
GY Often imitated but never matched. 
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More and more .. . “Do-it-yourself’”’ customers are 
renting sanders, and buying seals, finishes and paint 
in growing volume wherever easy-to-use American 
Machines are displayed! 


Dealers from coast to coast report paint sales zoom 
15% to 40% when a sander rental department is set up 
with American Machines, Abrasives and Finishes. 
You can do it, too! Rent ’em and reap plus profits! 


LOW-MAINTENANCE means MORE PROFIT! 


Experience has proved that American Sanders are 
top-profit producers in the rental field—due to rugged 
dependability and extremely low maintenance. The 
popular Little American 8” Sander is practically 
tamper-proof . . . nothing to worry about! No 
brushes, no fan belt, no fan bearings, no wind- 
ings in the armature. With its compact sturdy con- 
struction and fully guaranteed motor, this machine 
is designed to produce professional results! 


Complete Profit-Plan. A 12-page booklet tells all about 
this highly successful American Sander Rental Plan 
and shows you how it can make money for you. Send 
for it, without obligation ... use coupon. 
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RENTAL BAR INCREASES PROFITS 


Here’s how an Ohio hardware store builds business—by 
setting up a “Rental Bar’’ which features AMERICAN 
Sanders, Edgers, Deluxe Polishers and Belt Sanders. 
This is one of many successful ways used by hardware, 
paint and lumber dealers from coast to coast...to make 
sander rentals with American a BIG PAY proposition. 


er 





FLOOR MACHINES—PORTABLE TOOLS 


The American Floor Surfacing Machine Co. 

522 So. St. Clair St., Toledo 3, Ohio. 

(CD Send 12-page free booklet showing how to make money 
in the floor sander rental business. 

(] Send latest catalog on the following, without obligation. 
Floor Sanders () Floor Edgers C) Floor Finishes 
Floor Maintenance Machines (J Abrasive Papers 





HOME DRILL SETS IN METAL STANDS 
Each set contains ten of the most commonly used 
sizes of Jobbers’ drills (Vie", 4”, %2”, Za”, Vo”, ball $30.60 
Ya", Vr", Ho", Fr", Va"). Sets are packaged for — 
year-round selling, but when dressed up for 
Christmas in the new easy slip-on sleeves they will Your Cost — 20.40 
really attract the seasonal trade. YOUR PROFIT $10.20 


POWER AUGER BITS 


Packaged in attractive cardboard boxes with clear Retail 

cellulose covers, these units are even more attrac- Value 

tive to Christmas shoppers when inserted in the ahaa $33.00 
special W & B sleeve wrapper designed for sea- 

sonal merchandising. Each set contains a %”, 2”, Your Cost 22.00 


%", %", Ye", and 1” diameter bit. YOUR PROFIT $11.00 


HIGH SPEED DRILLS WITH 14” SHANKS 
These all purpose drills are contained in a very Retail 

tical and attractive plastic container. The hinged Value 
practical and attractive plastic container. The hinge £3 Sets $21.84 
cover is transparent and can be locked. Insert these : 
drill sets in the holiday sleeves to secure greater 
attention and increased sales. Each set includes Your Cost 14.56 
one: 4%", He", Ye", Ae and Y2” diameter drills. your PROFIT $7.28 


CARBON STEEL DRILLS FOR WOOD—14” SHANK 


Drills are contained in same type of case described Retail 

above for High Speed Drills. Carbon Steel drills Value 968 
will have unusual appeal to your Christmas traffic of G Sets $19. 
when dressed up for the holidays in the new W & B 
sleeve. Each set consists of one each: %4", He”, Your Cost 13.12 
%", He" and Y2” wood bit. YOUR PROFIT $6.56 


DEALERS— If your Jobbers do not handle Whitman & Barnes 
products, your orders may be sent us direct and invoice will 


be sent you through our Jobber located nearest to you. 


“Makers of Fine Jools Since 1845" 


WHITMAN & BARNES 


PLYMOUTH, MICHIGAN 
NEW YORK e« CHICAGO e LOS ANGELES ¢«- HOUSTON 
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4 Schlage “Salesmen” For Your Store 


SCHLAGE G300 


Selling 2 
4° Screen and Storm 
Scien and Storm Dele) s Reya "4 


D Yolo) am Roles % 
NOW IN HEAVY GAUGE RUSTPROOF Luster Scaled sie 


een 











Schlage is again manufacturing this easy-to-install screen and storm door 
lock. Now it's ready for prompt delivery to you, with this complete G300 
merchandising kit that means fast turn-over and big profits for you! 


an SCREEN and SALES-PACKED DISPLAY 
¥ STORM DOOR LOCK | CARTON! « Srcnrcie*rceve 
DEMONSTRATOR! [-~ counter and double your | 


screen and storm door | 
For window or in-store dis- tock soles the euny wary. 

play. On your counter, cus- 

tomers can see and try the 
lock just as it will be in- 
stalled on their own screen 
or storm doors. 













































NATIONAL 
ADVERTISING! 


Full page color advertise- 
ments in national publi- 
cations are pre-selling 
the G300 to lock buyers 
across the country. 


BRILLIANTLY COLORED 
FOLDERS! 


For self service put these on your 
counters with the display car- 
tons. They answer all customers’ 
questions about the G300, and 
pave the way to quick easy 
sales. Or...as envelope stuffers 
... they bring in new business. 


*SCHLAGE: Ean 


AMERICA’S MOST PREFERRED LOCK See your Schlage jobber for this fine 

Schlage Lock Company, 2201 Bayshore Soulevard, San Francisco screen and storm door lock, made with the same 
Schlage Lock Company of Canada Ltd., Vancouver, B. C quality materials and expert craftsmanship 

that produce Schlage cylindrical locks. 




















PF nen at eet 







*Luster Sealing is not @ plating process. Through electrolytic action the | 
oluminum is given o glass-hard finish thet will retein its original beauty f 
for a lifetime without polishing. i 














t 3, 1953 


is yours 


supply, di 


Litt 
Choose f 
field-test 


Store Wina 
window o 
814” x 4% 
Versatile 


across top 
' Wonderfu 
Double 
prospects. 
Four-page 
Space for 
dress. 
| Utility Env 
——e—eeoeorr ; j se small articl 
| k RGI AS LEPIS S EEF ’ - Furnace Sti 
| FIBERGLA: HY ' | 


tet Be Retime? ~~ } : * er to chan; 


LUCY = 
HUCTOR 





N 

















Are you all set 
for the DUST-STOP 


filter promotion 


starting Sept. 20? eaieenitill 
an adequale, supply 









Very soon, Arthur Godfrey will again be telling your cus- _ of Dust- -STOP 
tomers to replace dirt-clogged filters with new Fiberglas 
DUST-STOP* Filters. Don’t miss your chance to cash in on ee “Ww 








this most persuasive advertising. Free promotion material 
is yours for the asking. If you haven’t already ordered your ‘ aes keine 


supply, do so today. Use the coupon below. Auta. 











TPP Doerr reer ee rrr rrr 






Choose from among these it sy ge | 
' field-tested sales builders Department 38-1 


Toledo 1, Ohio 


Store Window Decal—Colorful, easy-to-apply sign for ne 
' window or door. Reminds customers of filters. Size: Please send me the following: 


| 84’ x 4%". 









tit It 
| Versatile Display—Makes attractive display out of Gane _ 
DUST-STOP Filter. Can be used three ways, alone, —___.._-_ D53-18 Store Window Decal 
or as part of larger display. D53-14 Versatile Display 






Store Banner—48" long, brilliantly colored. Eyelets 
' across top for easy hanging in store or in window. ——— D52-22 Store Banner 
Wonderful eye-catcher. D52-20 Utility Envelope | 
| Double Post Card—Mail to your filter customers, D53-13 Double Post Card 
i] 







prospects. Return-half of card is order for filters. 
eer pase Stuffer—Tells why filters need replacing. —___. -_D52-25 _ 4-page Stuffer 








_— for your imprint or rubber-stamped name and D47-7 Furnace Sticker 
dress. 

Utility Envelope—Handy 3” x 5" envelope for wrapping —__——— D53-19 Radio Announcement Folder 
"small articles. Carries filter story into customers’ homes. D53-16 Newspaper Mat (order only 
Furnace Sticker— Attaches to furnace to remind custom- one for each newspaper you 





er to change filters. Space for your name and address. 


Advertising Helps—Newspaper ad mat and radio an- : ; 
/houncement copy for you to use over your own name. —___._- D53.20 Filter Size Catalog 





advertise in) 







/ NAME * ¢ % ¢ 












fa 






ADDRESS. 









| MY FILTER SUPPLIER IS: Peabo ts 





PLEASE PRINT OR TYPE 
* FIBERGLAS ond DUST-STOP cre trade-:narl:s of Owens-Corning Fiborglas Corporation for products made of or with fibers of glass. 



































To the ever-growing fleet of Sharon Service Units 


we are proud to add those operated by 


COHOES, NEW YORK 


. servicing hardware dealers in the 


CAPITAL DISTRICT OF NEW YORK STATE 
with Sharon Refillable Assortments. 
Latham service unit men bring Sharon 
Assortments right to dealers’ shelves. . 
they make sure vital fastener departments 
are always refilled and fully stocked. . . they 
help dealers make more and faster profits on 5 and 
10 cent sales. 


This progressive merchandising pays off for Sharon, 


for Latham, and—most important—for YOU. Contact y 


Latham or write direct to us. 
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‘“THERE’S NO BUSINESS LIKE MO,E BUSINESS!" 


The Biggest Stage and 
Screen Hits Have Had it!.. 


You Can Have it too.. ' 


with MOELZZz | 
| 


/ 


Inspiration -Lighting’ 


Foley Adapt for Howe Uo 


the daring, new lighting technique developed | 


by Broadway and Hollywood, that inspires an 
emotional pitch at the flick é6f a switch. | 


Most Important of All 
Inspiration-Lighting | 
is BOX Office!... | 


Backed by Another Big MOEZZ47 Promotio 


artnet § NO Business Lite MOE Bs cicoes| 
x usiness. 
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Biggest National Advertising Campaign 


“ai To back up this sensational Inspiration- 
Lighting story Moe Light has planned the 
most extensive national advertising pro- 
gram in lighting fixture history. 

Full-page...Full-color ads in leading 
magazines that your customers look to for 
new ideas...new trends and styling in home 
decorating. 

Just look to this extensive list of publica- 
tions that will reach millions of readers... 
your customers—in the next few months: 
House Beautiful, House & Garden, Sunset, 
Small Homes Guide, Living for Young 
Homemakers, Home Modernizing and House 
Beautiful’s “Home Maintenance and Build- 
ing Manual.” 






eal Traine be 
Jose 8" Te 






“Mt pfouse 


Brilliant New MOE Zz Catalog 


Only Moe Light, leader in producing full- 
, \ color lighting fixture catalogs, could develop 
_ | \\ such a lavishly illustrated full-color 48 page 
| ae book. More than a catalog...the full story 
! o* on Inspiration-Lighting...pages of “how-to- 
T sh illustrations and decorating ideas. And Moe 
H . FS Light’s easy to use full-color index keyed to 
te cach section of the book. 
i 
| 
| “Big 4” Big Profits! 
| : 
! Ride the 1g eee for 1g To i Ss! 


light” each room in the home...colorful 
Here’s how you can cash in on this all-out Moe Light promotion: 








Promotion 





Inspiration-Lighting 


Moe’s Modern Merchandising Miracle 





It’s a revolution in selling lighting fixtures. Moe Light's 
new “Inspiration-Lighting” method “sells the sizzle” to 
the home owner. Tosses out old-fashioned ideas of sell- 
ing fixtures merely for lighting purposes. Shows them 
how to decorate each room with several lighting fixtures 

That means you sell not just 1, but 3, 4 or 6 lighting 
fixtures per room. Means Biccer Ticket sales for you 





New... Decorator-Inspired Fixture Line 












Just wait till your customers see these new designs cre- 
ated by Moe Light’s designers in collaboration with ni- 
tionally famous interior designers. You'll understand 
why home owners will want four or five fixtures in even 
room. Available in new contemporary and _traditiond 
stylings, accent, wall and recessed designs plus manj 
others...they’re more than just ways to illuminate : 
room...they’re strikingly handsome furnishings as wel 





(A) Bread C 
seal lid 5%, ; 
Crisper— 
4% x 8% x 1: 


— o Dish par 
14x 15 x 53% 


M-4060—$12.95 B® © Pails—17 
yellow, greer 
©) Utility ps 

—yellow 


call () Butter d 


size 


Roto-Tra 


M-1063—$5.95 






M-1339—$15.95 


se 
on c 


1. Get your FREE Moe Light catalog through your Moe Light distributor. 
If you wish a copy of the new Moe Light manual of lighting ideas, 

| “Your Home and Inspiration-Lighting// send $1.00 to Moe Light at 

Fort Atkinson. (Available only direct from factory.) Return book in 

10 days if not completely satisfied and your dollar will be returned. 

| 2. Check your inventory—stock up with new Moe Light Fixtures. 

Make sure your Moe Light Home Lighting Centers are completely 

filled and up-to-date when customers come in. 

4. Make sure you have reprints of Moe Light ads for your window. Mats 

| of newspaper ads for local tie-in advertising. 


M-1058—$24.95 








M-1073—$9.95 








w 


Prices slightly higher Denver and West. 


MOF } ae | HARDWARE 








‘Igspiration-Lighting” by MO! 


e : \ ORT ATKINSON. WISCONSIN 
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REPUBLIC 


The GREATEST NAME in Plastics 


Mass Display Sells Republic's Polly-Flex Housewares 


Set uf a complete Polly-Fler line in your sare 


NO MATTER WHERE YOU GO 
WOMEN DEMAND IT 





(A) Bread Container — polyethylene 
seal lid 5%: x 5% x 16 


(8) Crisper—polyethylene seal 
. x B% x 13% 


Dish pan—polyethylene flexible— 
4 x 15 x 5% 


lid— 


©) Pails—17 qt., 14 qt., 
yellow, green 


(€) Utility pail with cover—11 qt. size 
—yellow 

() Butter dish and cover—1 pound 
size 


Roto-Tray—16 cubes—11x4%x1% 


1l gt.—red, 


Ge sure... 


ory for pies, cakes, etc.—10” 
dia. x 2” deep 

‘oO Child's Set—3 pieces—plate, tum- 

bler, cereal dish 

Canister Set—3 pieces—1'2, 2 and 

gts. 

i” Leftover dishes—covers—Sets of 3 

—red, yellow, blue 

(©) Mixing bowl set—3 nested in poly- 

ethylene bag 

(M¥) Cereal bowls—set of 6 

(N) Utility bowl set—seal covers 

(0) Waste baskets—2 sizes all poly- 

a 






ae Take 


> Guaranteed > 
‘Good rower ate By 


as sovrnate 


(P} Decanters with tight covers and 
hinged pour spouts. 20 oz., 32 oz. and 
50 oz. sizes. Guaranteed finest avail- 
able 


@Q) Pamihieen—pslyettutine--Poue 
sizes nested 6 in set. Cellophane 
wrapped 2 oz. 5 oz. 9 oz. 12 oz. 


(R) Nationally famous Freezettes— 
original and finest plastic food con- 
tainers with vapor tight seal lids. Six 
sizes from 12 oz to 1 gal. 


Called for and demanded by your 
customers. 


t's Republic 





REPUBLIC MOLDING CORPORATION 





6465 N. Avondale Avenue . 
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FAST...EASY 


pROFITABLE 
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EXTENSION CORD SET 


c 


rai 


COMPLETE WITH 
MOUNTING 
SCREWS AND 
@ ACOMPLETE WIRING KIT FOR HOME USE. New, easy-to- - Corry 


install bakelite mounting plate makes extra electric outlets avail- , 

able at low cost, without breaking through walls . . . in home, ITS EASY TO SELL SAFETY 
office, shop. Here’s a natural for sales to home owners and apart- with PRE-SOLD NO-SHOK 
ment dwellers who have long demanded a self-mounting exten- 

sion cord set. Practical for industrial and farm use. Available in 

9,12 and 15-ft. lengths with heavy duty cord and safety outlets. 


eB314—9 ft. Brown e B316—12 ft. Brown eB318—15 ff. Brown 


©B315—9 ft. Ivory eB317—12 ft. Ivory eB319—15 ft. Ivory REVERE 
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REVERE WARE SETS AT SUBSTANTIAL SAVINGS 
CREATE INDUSTRY-WIDE EXCITEMENT 


From the first announcement until their unveiling at the 
Housewares Show these two sets have been the talk of the 
trade! Carefully selected and beautifully gift-packaged, 
both assortments are destined to become “op sellers in 
housewares departments throughout the country. They’re 
perfect for gift promotions . . . ideal for time-payment 
selling . . . specially priced for maximum consumer 
acceptance. 

Four-color pages in leading magazines—backed by 
commercials on Revere’s nation-wide TV program—will 
“kick off” this great promotional effort. Hard-hitting 
point-of-sale and direct advertising material will be 
available . . . set cartons contain built-in display cards. 
Pent-up demand for Revere Ware Sets—spurred by this 
drive—will surge to a record level. 

Get your share of this plus business! Contact your 
supplier at once. 


REVERE COPPER AND BRASS INCORPORATED 
Rome Manufacturing Company Division, Rome, N.Y. 
ROME, NEW YORK «+ CLINTON, ILLINOIS + RIVERSIDE, CALIFORNIA 


SEE REVERE’S ‘“MEET THE PRESS’’ ON NBC TELEVISION SUNDAYS 
HARDWARE AGE, SEPTEMBER 3, 1953 
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11-PURPOSE SET—Retails for 


INCLUDES: FF B 


1—No. 1723 Special DeLuxe Wall Rack 
(10 brass hooks) 

1—No. 1401 1-Qt. Covered Sauce Pan 

1—No. 1403 3-Qt. Covered Sauce Pan 

1—No. 14412 1/2-Qt. Covered Double 
Boiler 

1—No. 1488 Breakfast Unit 

1—No. 1450 10” Covered Skillet 


"KITCHEN JEWEL” 
CHEST 
Retails for 


INCLUDES: 
1—No. 1723 Special DeLuxe Wall Rack 
(10 brass hooks) 
1—No. 1401 1-Qt. Covered Sauce Pan 
1—No. 1402 2-Qt. Covered Sauce Pan 
1—No. 1403 3-Qt. Covered Sauce Pan 
1—No. 1446 6” Covered Skillet 
1—No. 1450 10” Covered Skillet 
1—No. 1424 4-Qt. Covered Sauce Pot 
1—No. 1516 6-Cup Percolator 
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GEOL 
VANS 


Truck interior with merchandise on display. 


are ideal for hardware display 
or delivery trucks! ¢& : 


Because of their greater payload capacity and 
maneuverability, Fageol Vans are ideal for 
traveling hardware displays... or for 


delivery use. 


In Fageol Vans, only 4 feet of the truck length 
is taken up by engine and cab. As a result, the 
rest can be used for a traveling showroom, like 
the Fries, Beall & Sharp unit, or to carry extra 
merchandise on deliveries. 


The unusual, attractive Van appearance 
arouses tremendous interest wherever it goes 
. . has great advertising value. A-8100 


Fines. Bea « Shane Ca. 


Fries, Beall & Sharp Co., Washington, 
D. C., hardware display truck. 


OTHER IMPORTANT FAGEOL VAN ADVANTAGES 
—more favorable payload to weight ratio than is avail- 
able in any other standard production truck * Fageol 
Vans weigh 500 to 3,000 Ibs. less than many other 
trucks * lower license and registration fees due to lower 
net gross vehicle weights * 10% to 15% faster load 
handling * easier to drive in traffic, park and store * 
attractive appearance * maximum advertising value ° 
20 to 35 foot body sizes * world’s safest and strongest 
truck because of Fageoi *Super Freighter integral design 
* mechanical components of International R-160-170- 
180-185-190-200 and RF-190 series trucks. 


*Registered trade name 


This ID 
success! ] 
24-page 


Fageol Vans are sold through International Harvester Es TWIN COACH crammed 


motor truck dealers and branches throughout the country. COMPANY 
Write Dept. HA for Catalog L-5494A = KENT, OHIO ia 
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ATTRACTIVE SELF-DISPLAY PACKAGE 
MAKES INNER-SEAL EASY TO SELL 


INNER-SEAL comes in an attractive self- 
display package—that makes this quality 
weather strip easy to handle, stock, measure 
and sell! This sales-making unit is supplied 
free with every reel. 

Reel dispenser makes INNER-SEAL easy 
to handle— uncoils smoothly with every foot of 
INNER -SEAL you sell. Measuring rule on side 
of package is a handy, time-saving convenience. 

This colorful self-display package takes little 
room — but means dig INNER-SEAL profits 
for you! 


ALLE EOE ESET ORE DY Fa a tS Aas ct Patol Shee: a + 


LIVE-WIRE INNER-SEAL MERCHANDISING 
ASSURES SELLING SUCCESS 


This INNER-SEAL merchandising kit means greater sales 
success! FREE BOOKLETS FOR YOUR CUSTOMERS!— 
24-page booklet, “Why & How To Weather-Strip”, is 
crammed with valuable Center: -stripping information. 
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600 MILLION FEET SOLD! 


THE BEST ADVERTISED WEATHER STRIP 
ON THE MARKET! 


Customers, from coast-to-coast, know INNER-SEAL by 
name — recognize it on sight. That’s because INNER- 
SEAL’s large-scale advertising—in national magazines — 
reaches consumers everywhere. INNER-SEAL's advertising 
campaign builds store traffic for you— helps you make sales. 


SOLES AO OSI DOTS ICA TAT, RE ALII G RK 


Get your INNER-SEAL Merchandising Kit. 


Send in this coupon today. Dept. HA9, Bridgeport Fabrics, Inc. 
Bridgeport 1, Conn. 


Please send me the following merchandising 
materials to help me boost my INNER-SEAL sales. 


CHECK ITEMS WANTED 


—— Window Streamer 

— “Why & How to Weather-Strip” booklets 

—— Door Jamb Sticker 

—— Counter Card 

—— Radio Spot Announcements 

—— Newspaper Mats 

——. Information on INNER-SEAL Overhead Garage Door 
Weather Strip Cushion 

——. SEND ME THE NAME AND ADDRESS OF MY NEAREST 
INNER-SEAL JOBBER 


NAME 





NAME OF STORE 





STREET. 





CITY. ZONE STATE 


























‘More and more my 
customers insist on 


Yardl CQy Llearatream ¥ 








100% VIRGIN MATERIAL 
Top grade only. Contains no reprocessed or 
reclaimed material. 


GUARANTEED QUALITY 
Full weight and wall thickness meeting Ap- 
proved Standards for the industry. 


RECOGNIZED LEADERSHIP 
Yardley is a pioneer in the field, has the engi- 
neering know-how, the reputation for genuine 
value. 


NATIONAL DISTRIBUTION 

Sold only by reputable suppliers from coast to 
coast. 

NATIONAL ADVERTISING 

Known to millions through consistent space in 
leading farm magazines and trade papers. 
DEALER HELPS 

Backed up by striking direct mail, catalog ma- 
terial, newspaper ads and point-of-sale displays. 
DEPENDABLE SUPPLY 

Three modern plants, large inventories, prompt 
service. 

BRANDED PRODUCTS 

ClearStream identification protects both dealers 
and users. 

FIELD SERVICE 

Experienced representatives everywhere to help 
you sell and satisfy. 


FULL LINE OF FITTINGS 
Designed by Yardley, made by Yardley, specif- 
ically for ClearStream pipe. 







Insist on 
LlearStream 


Look for the Name 
on Every Length 





The advantages of plastic pipe for every cold water use 
have been clearly established. The question now is — which 
pipe — and the clear-cut answer is Yardley ClearStream. 


The reason is simple. Yardley insists on quality. Clear- 
Stream is guaranteed to be made of 100% virgin material 
with weight and wall thickness equal to, or in excess of, 
Approved Standards for the industry. 


ClearStream lasts for years because it won’t rot, rust or 
electrolytically corrode. No pipe installs faster, easier than 
ClearStream. Long lengths and fewer fittings cut lay-up 
time, saving up to 60% of labor costs. Water volume goes 
up 25% for the same head loss. Weighs 14 as much as steel. 


For all cold’ water systems — jet and submersible pumps, 
lateral lines, sprinkler irrigation, municipal piping — as 
well as for chemicals, oils, gases, electrical conduit and 
radiant heating, Yardley makes the right type pipe for the 
purpose. Stock and sell ClearStream and be sure. Write 
for Bulletin No. 53. 


For Jet Pumps... Twin-du-it 


This new 2-in-1 pipe combines both suction and pressure 
lines into a single unit. Easier, faster, better. Fewer sizes 
to order, stock and sell. Only Yardley makes Twin-du-it. 
Send for Bulletin 222. 


YARDLEY PLASTICS CO. 
142 PARSONS AVE., COLUMBUS 15, OHIO 
In Canada: Daymond Co., Ltd., Chatham, Ontario 
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INSECT WIRE SCREENING 











OTHER WICKWIRE 
HARDWARE PRODUCTS 



























ar- 
ial Gold Strand Insect Wire Screening is made in grades that 
of, meet the price requirements of all your customers — gal- 
vanoid, bronze or aluminum. The name Gold Strand is 
or 
han our assurance of insect wire screening,;that’s long-wearin 
bi g g 
-up 7 ° 
om and reliable; screening that’s manufactured to the most 
7 Gate Springs - ; , ' 
eel. rigid standards of testing and inspection. For a well-rounded 
Ips, stock, carry the complete Wickwire Hardware line. 
= LESS 
and STRAND 
the Tou 
: Perfection - THE COLORADO FUEL AND IRON CORPORATION—Denver, Colorado 
rite Door Springs PACIFIC COAST DIVISION—Oakland, California 
WICKWIRE SPENCER STEEL DIVISION—Atlanta, Boston, 
Buffalo, Chicago, Detroit, New Orleans, New York, Philadelphia 
sure 
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“Every automatic heating conversion | / 
in your area means a prospect for a 


Cyclone 
Catch-All 


Basket” 


OMEOWNERS who have been in the habit 
H of burning trash in the furnace must 
change their methods of disposal when they 
install automatic gas or oil heating. You'll 
be doing them a favor by recommending a 
big, rugged Cyclone “Red Tag” Catch-All 
Basket. 

Cyclone Catch-All Baskets hold nearly 
three bushels of waste. Made of heavy wire— 
crimped and woven, then welded in 198 
places—they will last and last. The raised 
bottom gives ample draft for complete com- 
bustion. 

Make it a point to suggest Cyclone Catch- 
Alls to every customer who has changed to 
automatic heating. And don’t overlook the 
big demand for Catch-Alls that falling leaves 
will create among all your customers within 
the next few weeks. 

You'll find the familiar Cyclone “Red Tag” 
label a big help in moving these Catch-Alls. 
Call it to customers’ attention; they know 
and recognize it as a symbol of quality in 
hardware products made from wire. And, 
most important, be sure your stocks of Cy- 
clone Catch-All Baskets and other Cyclone 
Hardware Products are ample to meet the 


fall demand. 


CYCLONE FENCE DEPT., AMERICAN STEEL & WIRE DIVISION 
UNITED STATES STEEL CORPORATION 
WAUKEGAN, ILLINOIS + SALES OFFICES COAST-TO-COAST 
UNITED STATES STEEL EXPORT COMPANY, NEW YORK 
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MARVEL-LITE el ‘s mes 


popular green plastic 
fully guaranteed 
priced so you can sell at 





— 
4. 95 
or less 
Also avaiiable : = 
in 25 ft. length ome Oh 





This is how Gates keeps you competitive ...50 feet 
of Marvel-Lite—a tough, lightweight, fully guaranteed 
hose of popular green plastic—that looks like and ac- Bh . 
tually is a bargain at $4.95. ee, wt! =: 

Amazingly flexible. Easily withstands ordinary ik oe 
city water pressure. Has Full-Flo couplings which stay 
firmly fixed indefinitely. Extremely resistant to oil, iis 
abrasion and weather. : opp pte 

Place orders with your wholesaler now...be billed or — 
next Spring...for this plastic price leader...and other 4 
items in Gates complete line of rubber and plastic garden 


hose for 1954. The Gates Rubber Co., Denver, Colorado. CF. 








— 


ly S : Gates Rubber Co., Sales Division, Inc. O fog 

w 999 So. Broadway, Denver, Colorado a im i a awe 

. sensationall @ Gentlemen: OOP Aby, 
y « Without obligation send to me immediately your 


g@ fast-reading book of tips—-“‘10 Tested Ways to Sell 
successful seller... @ More Garden Hose” containing methods actually 


S used by successful dealers to boost hose volume and 
GAT. ES: 2 profits. 


@ Name 


. 

FLEXIBLE W Address _________ Jt 

S Px I NKLER a ad 
- Give us number of sales persons and we'll send booklet for each. 





to meet the 
demand.... 


IN CANADA 
Micro Plastics Limited 
Acton, Ontario 


fi ode 


MAIN PLANT AND 
GENERAL OFFICES, 
Cleveland, Ohio 


RESEARCH AND 
DEVELOPMENT 
LABORATORIES, 
Mantua, Ohio 


Upper Sandusky, Ohio 


PLASTIC PIPE \ J 


North Carolina 


. . » Flexibility . . . long life . . . lightweight .. . 

installation economy .. . and outstanding quality ; 

have necessitated CARLON’S continuous establish- Denver, Colorado 
ment of new plants. 


At these strategic points of manufacture, CARLON 

meets the demands of the hardware industry, home- 

owners, farmers, and ranchers. New piping for water, Corsicana, Texas 
sewage, oil and gas keep CARLON active in meeting 

these demands for the best in plastic pipe. : 


To keep pace with these needs, CARLON will con- 
tinue to build its production facilities and create 
higher standards of quality and efficiency. 
CARLON does this with a purpose . . . to maintain 
its uncontested leadership as the world’s largest 
producer of plastic pipe. 1351-CP 


Buy the Proe with the Stripe! 


Klamath Falls, Oregon 


>) 


CARLON PRODUCTS 
CORPORATION 


10300 MEECH AVENUE CLEVELAND 5, OHIO Diasneers tu Plastic Pipe 
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ALL-ALUMINUM 
COMBINATION 
STORM -SCREEN 
DOOR 
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ANY SIZE 


cut OR 4 REFUND 
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Good Housekeeping 
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THE 
WEATHER-PROOF co. 


14C7 E. 40th Street 
Cleveland 3, Ohio 
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THE COMPLETE 
PEERLESS LINE 
SATISFIES ALL 
YOUR CUSTOMER 
NEEDS FOR FARM, 
HOME & BUSINESS 





PACKAGE PUMP—for shallow 
wells. Easy to install, operate 
and maintain. 


THE PEERLESS FULL LINE DEALER IS OUT IN FRONT 
IN SALES—HE SELLS A complete PUMP LINE 








DEEP AND SHALLOW WELL 
JET SYSTEMS for wells up to 
120 feet deep. Capacities to 
7500 gph. 


RECIPROCATING PUMPS— 
True economy for deep wells 
to 1000 feet. Capacities to 
1900 gph. 








GENERAL PURPOSE PUMPS— 
One of the broadest lines. 
End-suction type. % to 20 hp. 
Capacities to 2000 gpm. 











SELF PRIMING PUMPS — AGC 
approved. Capacities from 
4000 to 30,000 gph. Wheel and 
skid mounts. 








SUPER 400 JET SYSTEM— 
Never before such high qual- 
ity and performance at such 
a low price. For shallow wells. 








CELLAR DRAINERS—Non- 

clogging, high capacity, fully 

automatic. Capacities up to 
600 gph. 
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NO MISSED SALES 
WHEN YOU SELL THE 
COMPLETE LINE 


You can’t afford to turn down the 
prospect you’ve developed with 
an inadequate line of pumps and 
water systems. He’s cost you too 
much to develop to say, “I'm 
sorry, I don’t have that model.” 
No more sales will be missed if 
you sell the complete Peerless line 
of water systems and pumps. 
There’s a pump for every purpose 
and all sizes of every pump in the 
complete Peerless quality line for 
farm, home and commercial busi- 
nesses. Widen your sales poten- 
tial! Increase your profits! Sell the 
Peerless line to your market! No 
new name to pioneer when you 
sell Peerless. Peerless means qual- 
ity to all pump buyers. Write for 
information today on how, when 
you handle the complete Peerless 
line, you will make competition 
in your field and not just meet it. 
Do it today. 


FOOD MACHINERY AND 
CHEMICAL CORPORATION 
301 West Avenue 26 

Los Angeles 31, California 
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Zieqe( “PLASTIC-DOT’ “o% 


TRADE-MARK 




































It's a sensational sales success! 
Riegel “Plastic-Dot,” the first 
really new work glove in years . .*. 
the first work glove guaranteed to 
save the user money through more 


than double the wear . . . has met 









Ss with tremendous acceptance from 

THE farm and industry. To meet the 
demand, “Plastic-Dot™ is now 
available in a wider line of styles, 
including 

vn the 

with No. 444 White canvas glove 
No. 5044 Double-palm glove, 

ps and white canvas back 

au too No. 2244 All-double chore glove | 

, “Tm .--other styles soon to come 

odel.” 

an Now sold by over 1,000 leading 

—. distributors coast to coast. 

umps. —— Every pair stapled together with 

urpose White canvas glove as oe All-double chore glove guarantee tag! 

in the we aoe oe 

ine for Ss 

‘1 busi- Sema asa 

ten- ' 

eer MORE AND MORE FULL PAGE —. 

et! No 0 & ; 

“% FONSUMER ADVERTISING... 

squal- §2,000,000 CONSUMER IMPRESSIONS 

rite for 


,when ff first work glove ever promoted with full-page consumer advertising . . . 


eerless fhe Saturday Evening Post, Popular Mechanics, Business Week . . . 
etition 


; bw to be backed by even more spectacular sales-building advertising. 
neet it. 


et 32,000,000 people will see the “Plastic-Dot” promotion. Make the most 
this advertising by using the vast sclection of sales aids, display cards, posters, 


iiling pieces and other material available for your use. Get your share of them— 


ERY AND 
ORATION 


we Wery Pair Guaranteed to Give 
ore than Double the Wear! 


your local distributor now... or write for information to 


EGEL TEXTILE CORPORATION ~ 260 Madison Avenue « New York 16, N. Y. 


ithe extra sales and profits they'll help you make! 
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BEST QUALITY “AMERICAN BRAND” JUTE TWINES 


( 0 | 














Packed 24 Balls, 
approximately % lb. 
each, to a box 
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The “Impulse” Way to Sell More Twine 


Everybody uses twine! Here’s the way to sell more of it and make more 
money with less sales effort. Handy Boxes of ‘‘American Brand” Jute Twines 
make impulse sales and pay big dividends for the small counter space they 
take up. 


Pee eae 


POPULAR 
SIZES 


These 7 popular sizes of ‘American 
Brand’’ Jute Twines are Handy 
Packed: 


Mail coupon for more information. 


AMERICAN MANUFACTURING COMPANY, srooxtyn 22, n.v. 


Rope (Manila, Sisal, Jute, Nylon, Polyethelene, Saran, Glass), Twine, Oakum, Packing, Baler Twine, 
Carpet and Electrical Yarns 
Branch Factories: 





ll i i i i i i 


No. 24 Polished Fine India 
No. 36 Polished Fine India 
No. 48 Polished Fine India 


St. Louis Cordage Mills, St. Louis 4, Mo. R. E. Codding: 


Delaware River Jute Mills, Philadelphia, Pa. 


business to e: 


_—wowowerewerwereverevwvvwvwrvwvwewewewewewerweweoeeoweoweweweewee 
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; 
$ 
5 
5 
( 
| No. 44 India § Soles Offices: Boston, Chicago, Houston, Los Angeles, New Orleans, Philadelphia, Pittsburgh, San Francisco 
j No. 6 Indi 4 ees meses 
j , 3 ply EZ ~ sg AMERICAN MANUFACTURING COMPANY 7 The new st 
3 ply Green Garden Jute ) | Please send complete Noble & West Sts., Brooklyn 22, N. Y. | a well travele. 
@ Handy Boxes of “‘American Brand” ¢ ‘ ‘ Name Antioch, IlL,, : 
« Jute Twines are handy for selling— ) | information and Company | The store it 
§ handy for stocking—handy for re- ) . and st : 
° : Stee 
| $ shipment—handy for inventory. 5 | delivery schedules Address | dh 1 buil 
Se Q | City Zone State - J : 
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. or “If I were opening a new 
Twines store, I would... .” 

ce they How often have you said that? 
Well, here is a report on a man 
who asked himself that question 
and answered it by starting a 

new store. 
wrt The man is Robert E. Codd- 
ae? ington, who had been a build- 
R. E. Coddington ing contractor before he decided 
to enter the retail hardware 

an Francisco & business to earn his livelihood. 





ae The new store is Coddington Hardware, located on 

| 4 Well traveled highway about a mile from downtown 
Antioch, Ill., a town of some 1300 population. 

| The store itself is 40x60 ft, in a 40x100 ft concrete 

| and steel building, with a modern brick-faced visual 

memusior 


front. 
R 3, 1953 
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Store Planning 
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“Where should I locate 
it—in town or out on 
a highway? What lines 
should I carry? How 
should I promote the 
store?’’ R. E. Coddington 


asked himself those questions when he decided to 
; enter the hardware business. Here is how he answered 


One of the things Mr. Coddington told himself he 
would do if he opened a new store would be to have 
plenty of parking space. His new store provides 
ample off-the-highway parking. 

The region the store serves has a spring and sum- 
mer population of about 10,000. A large portion of 
this population consists of city residents who own 
cottages on nearby lakes and account for a large 
volume of purchases in cottage maintenance items and 
in housewares. 

Consistent promotion through the use of direct mail 
consumer circulars supplied by a wholesaler serves to 
create good traffic from year ’round residents. 

This store has an unusually large stock of plumbing 
supplies and fittings and serves many do-it-yourself 
customers. Pipe is cut and threaded for these cus- 
tomers. Long rows of sturdy wooden bins, with items, 
sizes and prices plainly indicated on each section, are 
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If | were opening a new store... 





continued 


used to speed up sales of these pipe fittings. 

Eight turnovers are made a year on the fittings 
stocks, says Mr. Coddington. 

A 12-month toy department, varied stocks of gift 
goods and a wide range of sporting goods make the 
store one of general appeal. 

“We do not give advice on building unless asked 
for it,” says Mr. Coddington. “To help a customer 
we will often do a job such as re-seating a faucet valve 
without charge, as we believe in giving service. This 
attitude results in bringing trade to us from all parts 
of this area.” 









Although the firm does not offer extensive repair 
service, it features its special order department. All 
advertising used by the Coddington store carries the 
slogan, “If we don’t have it—we’ll get it.” 

Business has shown a steady increase each year 
since the store was opened. Mr. Coddington attributes 
much of this increase to his willingness to get things 
—of even a very small value—for his customers. In 
a lake country area customers often want some sel- 
dom-called-for items. 

A customer who came in for 400 bolts of one type 
was amazed to find that the store could immediately 
supply his needs from its large stocks. 

The firm uses 5,000 circulars with its imprint as 
supplied by Hibbard, Spencer, Bartlett & Co., Evans- 
ton, Ill., wholesalers, at least four times a year. Mailed 
throughout the store’s trading area these circulars are 
frequently brought into Coddington’s by people using 
them as a check-list. 


4 The store has ample off the highway park- 


ing area. 


The men's side of the store, featuring 


V hand and power tools, cabinet hardware, 


paint, etc. 
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“Advertising of this type,” says Mr. Coddington, 
“keeps us busy during the fall and winter months, 
when the summer population has returned to year 
‘round quarters.” 

A firm believer in keeping his prices up-to-date, Mr. 
Coddington makes it a practice to quickly change 
prices as they rise or fall. This policy is well known 
to his customers. 

The store is operated by Mr. and Mrs. Coddington, 
their son-in-law Edwin Rumfeldt, and as many em- 
ployees as are needed to take care of seasonal require- 
ments. The store was fixtured by Hibbard, Spencer, 
Bartlett & Co. 


Front of the store check-out counter and @& 
wrap table. 


Paint display, with brushes and related > 
items featured in a special section. 


The women's side of the store, with the 
accent on housewares. 



































Plumbing 
Patio 


produces greater volume 


7 . - e with less manpower 


Tradesmen drive into Tucson storage yard 
to select and load their requirements. Only 
one checker is used to write up sales 


now handle the self-service patio 
whereas it previously took the time 
of three men to fill customers’ re- 
quirements and keep the yard in 
operating order. 

Furthermore, one of the greatest 
advantages of the new arrange- 
ment in the plumbing and electrical 
lines, is the savings that have been 
realized from less spoilage and 
breakage. In fact it was that factor 
which induced Mr. Nevins to reor- 

There’s still more to the self-ser- ganize his yard for better storage 
vice method of handling these arrangement and better stock con- 
heavy lines that pleases Mr. Nevins. trol. 

One is the fact that one man can He estimates that he will realize 


Self-service on heavy plumbing 
and electrical supplies from the 
new drive-in patio behind the State 
Hardware & Supply Co. store in 
Tucson, Ariz., has been far more 
successful than Owner Jack Nevins 
had ever expected it to be. 

From the point of sales, Mr. 
Nevins finds that for the first half 
of the year they have been running 
30 pct ahead of total sales for all 
of 1952. 
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savings of from $600 to $1000 a 
year on breakage and spoilage in 
year’s time, while, at the same 
time, eliminating a great many 
headaches on this problem. 

“Our experience with the drive 
in patio has confirmed our thinking 
that the plumbing and electrical de 
partment might be the one which 
could most practically be operated 
on a self-service basis,” says Mr. 
Nevins. 

“We figured this on the norm#l 
character of this trade. Plumbers, 
contractors and other tradesmel 
are familiar with the lines and art 
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Hand trucks and other con- 
4 veyors are provided for cus- 
tomer use. 


Photos from top to bottom: > 


All trucks enter through this 
gate. Drivers do their own 
loading. 


Jack Nevins, owner, and a 
customer stand on loading 
dock, used for storing heavy 


bathtubs. 


A 9-ft wall surrounds yard. 
Electrical goods are stored 
in building at right. 


Merchandise, not affected 
by weather, is stacked in 
convenient piles. 


the type who are willing to go di- 
rectly to the yard to pick up the 
materials they need. 

“From the combination of all 
these factors, I believe the per- 
formance of our plumbing supply 
patio will come closest to the goal 
of 100 pct efficiency for self-service 
departments.” 

The area of the new self-service 
plumbing yard is smaller than the 
yard previously used, but because 
of the efficient arrangement and a 
minimum of waste space, Mr. Nev- 
ins expects soon to increase his in- 
ventory in these lines about 50 pct. 
He says he is prepared to triple his 
present plumbing and_ electrical 
stocks when growth of the business 
demands it. 

There has been no let-up in the 
activity of the self-service plumb- 
ing yard since it was formally an- 
nounced with full-page advertise- 
Ments and news stories in the 
Tucson newspapers, six months 
ago. 

The new yard, built from 
scratch, at a cost of approximately 
$10,000, is located at the rear of 
the hardware store which was en- 
larged a year ago. 

A plot, 70x125 ft, had to be 
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cleared and leveled for a cement 
flooring with self-drainage. A 9-ft. 
wall of cinder blocks was built 
around the yard, with a 20-ft. 
opening for the entrance. 

A loading dock was built for 
bathtubs, just inside the gate. The 
space under it was binned for pipe 
storage. Electrical supplies and 
easily-damaged cartoned toilets are 
stacked under a canopy for protec- 


tion against the possibility of in- 
clement weather. 

The walls and buildings were 
painted a light green before stock 
was moved into place. 

Customers simply drive into the 
yard, pick up the items they need 
and have them checked out by a 
yard man at the gate. 

The company provides box carts 
and other conveyors for the use of 


the customers and when help is 
needed to load bathtubs or other 
heavy items, the yard man gladly 
assists. 

The yard man’s function is to 
check everything that leaves. He 
handles cash sales inside the store 
but for open accounts he carries a 
sales book so that he can write up 
the order without delaying the cus- 
tomer. 


Space Saver Cuts Pilferage 


All hardware stores sell a my- 
riad of small and easily pilfered 
items which present a display 
problem in the store of limited 
size. 

Van Buskirk & Bro. at 218 High 
St. in Pottstown, Pa., does not 
have sufficient room to display all 
of the small items it offers. The 
combination of limited display 
space for them and the ever in- 
creasing pilferage of them forced 
the owners to build a combination 
display and stock fixture for a 
number of these sinaller items. 

A 12-ft area under a waist-high 
ledge has been divided into three 
sections with numerous small 
stock drawers, each divided into a 


Frank Ackerman, manager, looks 
at one of the pull-out panels 
used to display small items. 








number of small compartments. 
Above each drawer section is a 
sample panel which siides into 
the underpart of the ledge. 

On each panel are mounted a 
number of wire goods and small 
cabinet hardware items. Next to 
each item is a small white tag 
indicating the number of the 
drawer in which it is stocked and 
its price. Corresponding infor- 
mation is shown on cards and tags 
on the outside of each of the 
drawers. 

Each display panel, 12x30 in., 
holds 40 or more individual items. 
Many customers unable to name 
the item they want quickly select 
it from these panels. Customers 


Stock is removed from one of the small compartments. 
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are encouraged to actually handle 
these panels and will frequently 
buy several items from each panel 
they examine. 

Frank Ackerman, store man- 
ager, says, “Each time a sales 
clerk pulls out one of these stock 
drawers he takes a quick glance 
to see how high an inventory is 
on hand. If stock is running low, 
replacements are promptly or 
dered. This helps keep our in- 
ventories of these small items at 
a good level.” 

Pilferage has decreased. in 
these small items since the panel 
and drawer method has been in- 
stituted. Savings of display space 
have been appreciable as well. 
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Baits, lures and other small items produce good sales with this display. 


Unusual Displays Build 
Sporting Goods Volume 


The oft-repeated statement that 
“goods well displayed are half sold” 
is proven in the experiences of 
Reineman Hardware Co. in Bur- 
lington, Wis. Exceptionally fine 
displays of fishing equipment pull 
Visitors to its sporting goods sec- 
tion and encourage good turnover. 

A good eye-catcher and sales 
builder is a reel display for show- 
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Wide variety of sporting goods, well 
displayed, pulls heavy traffic 


ing 24 different numbers. It is con- 
structed of a steel frame with 
wooden strips bolted to it. Reels 
are fastened to smaller metal 
strips. Price cards beneath each 
unit give name, catalog number 
and selling price. 

The display stand is 2x2%% ft and 
fits on one end of a tilted glass 
front display unit. Display of reels 


























Display Ideas 
















Twenty-four reels are effectively 
displayed in limited space. 
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Special bins for showing sectional 
bamboo fishing poles. 


at a level permitting most people to 
easily see and touch them helps 
make many a sale. 

Fishing rods get up-front display 
by hanging them from a strip of 
slotted wood just above the window 
top. Their handles may be easily 
seen by window shoppers and pass- 
ers-by. The rods are protected by 
placing rubber safety guards at the 
tips and hanging them in the slots. 
This display utilizes space not 
otherwise usable. 

Wall area fishing lure display 
panels are effectively used in this 
department. White strips against 
dark background panels help catch 
the eyes of anglers. Hooks for sup- 
porting the lures and baits are em- 
bedded in the strips. Canned fish 
bait is shown on three glass shelves 
adjoining the panels. 

Sectional bamboo fishing poles 
are difficult to display in a re- 
stricted area, but Reineman shows 
them in a wooden box with display 
bins and a partially open front. 
Tags in metal holders on the top of 
the bins give pole lengths and 
prices. Fishing tackle boxes are 
displayed next to the sectional rods. 

Another unusual display unit is 
that used for arrows. Archers find 
a variety of arrows in a light 
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Rods hang from rack above display window back. 


wooden box with dividers attached 
to the end of one of the sporting 
goods display tables. 

Burlington is in the heart of a 
fine vacationland, with plenty of 


good fishing in the surrounding 
area. Many out-of-state visitors 
are referred by friends to the 
Reineman store’s sporting goods 
department. 





Rental Charges for 25 Popular Tools 


A survey of tool rental charges made by hardware dealers, as reported 
in articles published in HARDWARE AGE over the past three years, reveals 
a wide range of prices. For example, rental charges on floor sanders range 


from $1.50 to $7.50 per day. 


The tabulation accompanying this article shows the maximum and mini- 
mum charges reported in these articles. The average rental falls about in 


the middle of these extremes. 


The data on the 25 items in the table cover figures from more than two 
dealers. Tools, not in the table, on which figures were available from only 
one dealer, are as follows (rate shown is per hour unless otherwise indi- 
cated) : Small plumber’s snake, 50¢; toilet auger, 50¢; curtain stretcher, 
35¢; paint brush, 25¢; rug shampooer, $2.50 per day; weed burner, $1.50 
per day; extension plank, $1 per day; stapling gun, 25¢ per day. 


Tool Charge Per Day 
Belt sander $1.50-$3 
Car polisher $1.50-$2 
Caulking gun 50¢-75¢ 
Cement mixer $2.50-$4.50 
Electric drills $1.50-$3 
Fertilizer spreader 50¢-$1 
Floor edger $1.50-$7.50 
Floor sander $1.50-$7.50 
Floor polisher $1-$2.50 
Hedge trimmer $1.50-$2 
Ice cream freezer 50¢-$1 
Ladder, extension 75¢-$1.50 


Tool Charge Per Day 
Ladder, step $1 
Lawn roller 50¢-$1 
Paint sprayer $3-$7.50 
Pipe dies, cutter $1-$2.50 


Pipe vise, tripod $1 


Post hole digger 50¢-75¢ 
Power saws $1.50-$4.50 
Tamper 50¢ 
Tank spray 75¢ 
Wall paper steamer $2.50 
Sump pump $1-$3 
Wheelbarrow 50¢-$1 
Wire stretcher 50¢-75¢ 
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fish and bird sales 
Can Reach $300 a Day 


With a minimum of upkeep and 
effort, it is not unusual for fish 
and bird sales, along with supplies 
and accessories, to build up to $300 
a day at the Fred Miller Hardware 
in Port Arthur, Tex. 

But not only is the department a 
volume builder on its own, it has 
also proved to be a traffic draw for 
the store and a sales-getter for all 
merchandise lines. 


Running the pet department 
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costs 35 cents a day for mainte- 
nance, and one sales clerk can clean 
the department, administering to 
its charges in about 30 minutes 
each morning. 

But why do pet and pet supply 
sales build up in volume? It’s re- 
lated selling, in this instance an 
effortless procedure, that makes the 
difference. 

Typical of the store’s customers 
is a tropical fish hobbyist who re- 
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Fred Miller Hardware's pet department showing tropical fish and bird accessory disolays. 






Extra Sales Opportunities 





cently visited the store. Here’s how 
Fred Miller describes the progress 
of the sale: 

“He bought at least 10 different 
kinds of tropical fish. He saw a new 
fish tank we had on display, and 
bought it. Then we sold him all 
kinds of items to go into the tank, 
and several different kinds of fish 
food were next on the list. 

“Before the hobbyist left the store, 


(Continued on page 239) 
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Early American Hardware 





The Landers, Frary & Clark Collection 


No. 4 of a series on Old Hardware 








An interesting collection of early American hardware is on 

display at the offices of Landers, Frary & Clark in New Britain, 

Conn. The items have special historical significance since they 

are representative of products manufactured by the company 

over the past 111 years. The items illustrated on these pages 
are from this collection. 


Coffee making is honored by 
these two items. Mills. illus- 
trated on the left, were used 
to grind coffee in homes and 
date back to the early 
1860s. This mill has chilled 
iron grinders and a bronzed 
cover. The coffee maker on 
the right is a bit younger. 
It is the company’s first al- 
cohol heated urn model and 
goes back to 1903. It has 
cast iron legs. 





Hardware that made house work easier for mother. Bread maker, on left, clamped on a table. The pail-like 

maker was fitted with a lid and the handle was connected to ribs that kneaded the dough. Cake maker, in 

center, forerunner of today's electric mixer, had heavily-tinned bowl made of one piece of wrought steel. 

Parer, on right, has fork to hold apple, and as apple turned knife mounted on bracket rigged with gears and 
cam action followed contour of fruit to remove skin. Parers sold for $10 a dozen. 
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Tobacco and cork cutter at right. In panel below, upper left, cast 

iron string box, with ice chisel and one-armed man's combination 

knife and fork below; center top, paper file that came in japanned 

or imperial bronze finish; upper right, cast iron sewing bird, and 

below, letter clip that came in brass, silver plate or bronzed finish, 

and drawer pull that came in fancy bronze, tinned copper bronzed 
or brass, or porcelain finish. 
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This meat stuffer was illustrated 
in the company's catalog pub 
lished Jan. 1, 1869. This Perry's 
stuffer was described as ''strongly 
built without being clumsy or awk- 
ward.’ The price: $15 per dozen. 
Note high style of the butcher's 
outfit. Dog in foreground, beating 
hasty retreat with tail tucked be 
tween his legs, may be an early il 
lustrated version of the famed 
“hot dog” joke. 




















Prize Winning Store Design 





Cured Growing Pains by Building 


An eastern dealer’s 50-year-old business began to 

bulge out of its old quarters. His prescription was a 

new store—the exterior of which won an architectural 
award. Current volume is 40 pct above last year 









Award - winning front 
of the firm's 25 x 60- 
ft. store, 


The old building, 
below, presents a 
decided contrast 
to the new struc- 
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ng New Store 


Business was good, the day in 
1951, when the newly built quar- 
ters of the W. J. Candey Co. at 
1116 18th St. N. W., in Washing- 
ton, D. C., were opened. Traffic, 
volume and impulse sales have 
continued to move in an upward 
curve with profits following the 
same pattern. 

Volume, thus far in 1953, has 
exceeded the same period in 1952 
by approximately 40 pct. 

Until the present modern store 
building was occupied, the firm 
conducted business in cramped 
quarters in a 28x25-ft store ad- 
joining the present site. The store 
had growing pains. Merchandise 
in the old store was shown right 
up to the high ceiling and many 
items were hanging from the ceil- 
ing. Much of the firm’s merchan- 
dise was not on display at any 
time. 

To overcome these problems, the 
only cure was a new and modern 
store. Mr. Candey’s grandfather, 
John Collins, had established the 
store in 1891, being later suc- ; 4 


contrast res 
w struc- alae 
e. 1@a> > f.:, 


Top—Side aisle leading to office 


from which most of the store may t +} % 
be easily seen. The old store had - : 
no office space. 


Center—Men's side of the store 

on opening day. To the right is 

Samuel Blunt of May Hardware 

Co., Washington, D. C., whole- 
salers. 


Right—W. J. Candey, left, with 
Alvin White of Supplee-Biddle- 
Steltz Co., Philadelphia whole- 


salers, in the housewares section. 
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ceeded by an uncle of the present 
owner. The previous owners had 
long worked in close quarters. 

When W. J. Candey acquired the 
business in 1937 it had a gross 
volume of but $13,000. Sales for 
the first half of 1953 are many 
times higher. 


New Store Prescribed 

The prescription was a new 
store for an old business. It has 
been a good prescription and is 
working well because it provides 
wide aisles, well arranged dis- 
plays, good lighting and a gener- 
ally inviting appearance. 

Candey’s new building won a 
Washington Board of Trade Bien- 
nial Award for Architecture in 
1952. Its exterior is shown in a 
brochure issued by the Board and 
the new structure and part of its 
interior was shown on a TV pro- 
gram some months ago. 

Some of the photos of the new 
store, shown in these pages, were 
taken at the time of its opening. 
But for the flowers, these pictures 
could have been taken yesterday. 
Candey’s store continues to have 
the same neat appearance—thanks 
to good housekeeping. 

When the new store was opened 
some new lines were added and 
some older lines were expanded 
to include more varieties and 
numbers. Many long-time cus- 
tomers visiting the new quarters 





Wilfred Candey at the sporting goods case, the 
only section in the store that displays under glass. 
Window glass and bathroom fittings are on wall, 


commented on the wider variety 
of merchandise. Often they were 
attracted by something long a 
part of the firm’s stocks, but sel- 
dom if ever displayed because of 
space limitations. 

Built of brick, tile, concrete and 
steel, the new structure has an 
angled front with center door. 
Cream colored brick and glass add 
to the attractive appearance of 
the store. Its layout and fixtures 
were supplied by the Pennsylvania 
& Atlantic Seaboard Hardware 
Association. 

The store’s two windows are of 
different heights, one side being 
partially occupied by air-condi- 
tioning equipment. The top of that 
unit serves for a broad base dis- 
play. 

Walls of the showroom, above 
the fixtures, are finished in an 
attractive and pleasing light green. 


Displays on First Floor 

The basement and main floor of 
the new award-winning building 
are occupied by Candey’s, all dis- 
plays being on the first floor. 
Carrying part of the overhead of 
the new quarters is an insurance 
office located on the entire second 
floor. 

Candey’s new store serves from 
100 to 150 customers a day or 
about one-third more than it at- 
tracted in its old quarters. Open 
from 8.30 a.m. to 5.30 p.m., Mon- 








W. J. Candey at the cash-wrap table, the front 
of which is given over to display of seasonal goods 
which catch the eyes of practically every customer. 
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day through Friday, the store 
closes at 1.00 p.m. on Saturdays 
throughout the year. Saturday 
morning volume is as high as that 
for some of the other full days. 


No Major Appliances 

Many of the firm’s customers 
are employed in nearby large office 
buildings. It is near several large 
hotels and serves many temporary 
dwellers in apartment and room- 
ing houses. Although a few elec- 
tric housewares items—priced as 
high as $25—are offered, no major 
appliances are sold. A few hand 
and power mowers are sold during 
the warm weather months. 

The firm does open account busi- 
ness with about 100 industrial 
companies with most of its contacts 
over the phone. 

Some of its long-time non-com- 
mercial customers have had charge 
account arrangements with the 
firm for as long as 35 years. 

Since the beginning of 1953 
Candey’s has been affiliated with 
the Central Charge Service. 
Monthly bills issued by the service 
organization include charges 
made by its participants at 
Candey’s. 

Charge tickets for members of 
the service plan are mailed to its 
headquarters each day. In three 
days Candey’s receives its money, 
less a 6 pet charge. If the sale 

(Continued on page 240) 
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Let Banks Handle 
Your Credit Sales 


New bank plans permit you to have charge 
accounts without your tieing up capital or 
operating a credit department 


by William Hurd Hillyer 


Charge account customers visit stores more often 
and spend more money than cash customers. 

Hardware dealers recognize this generally accepted 
business axiom. The rub comes, however, in how to 
start granting customer credit, or how to expand 
credit business, without getting involved in the finan- 
cial and management problems of setting up and 
operating a credit department. 

Banks have become increasingly aware of this prob- 
lem, and now offer to handle credit sales for hardware 
dealers and other merchants through bank charge 
account credit systems. Banks do all the work of 
deciding which customers are entitled to credit. 
Dealers participating in these systems then literally 
sell their credit sales paper to the banks who bill and 
collect the accounts from the retail customers. 

Several of these charge account systems currently 
are in operation. Chances are that the customer credit 
field, except in large communities, is big enough only 
for one system. Hence, the system offered by your 
local bank will determine which plan is available. 

Although systems vary as to actual details of oper- 
ation, they follow this general pattern of customer- 
dealer-banker relationship: 

Customers apply for credit through the bank which 
establishes their credit standing. 

Approved customers are given some evidence of 
their standing such as an identification card or plate, 
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Pay to the order of The Franklin Nationa! Bank of Franklin Square. 
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Charge sales slip signed by customer be- 

comes an accepted draft. Dealer discounts 

draft at bank by signing form, shown 
above, oneback of slip. 


to show when signing a special sales slip, or scrip or 
special checks to use in making purchases. 

These special sales slips, scrip, and special checks 
are turned in to the bank which credits the dealer’s 
account. Thus, dealers actually get their money as 
soon as they can make a deposit after the sale. The 
bank gets paid for operating the system through 
charging a discount or service fee. 

Payments for all purchases are made by customers 
directly to the bank. 

These charge account credit systems have several 
advantages for hardware dealers. They are: 

(1) Additional working capital is not required to 
start, or to expand, credit business. 

(2) Additional personnel, such as a credit manager 
and employees to bill and collect accounts, is not 
needed. 

(3) Additional sales can be made by meeting big- 
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Credit Sales Increase 


Charge account and installment sales vol- 
ume is growing. 

That is what the Federal Reserve Bank of 
New York reports for department store sales 
in the first six months of this year. 

Charge and installment sales amounted to 
42 pct of total sales in the first half of 1953, 
against 40 pct in the first half of 1952, and 
28 pct for the 1946 period. 

The bank's analysis shows a trend towards 
more installment sales in soft goods lines. 
This indicates a spread of budget buying 
beyond the major appliance, radio, and tele- 
vision fields. 











store competition among customers who want to 
“charge it.” 

Before dealers accept a bank charge account credit 
system as the complete answer, here are several dis- 
advantages to be considered: 

(1) It will be difficult to discontinue use of a sys- 
tem, once it is started. Therefore, a careful analysis 
of potential added sales volume, and of the cost of the 
system, is indicated before entering into a long pull 
proposition. 

(2) It will be necessary to surrender credit rela- 
tions with customers to an outside agency. 

(3) It will mean the loss of some store traffic. When 
you handle your own credits, customers may come into 
your store to settle their bills and see your displays. 
When you handle your credits through a bank, cus- 
tomers settle their bills directly with the bank. 


$750,000 in Sales Financed 


Charge account credit systems through banks are 
still in their infancy, yet several figures show that 
hardware dealers are accepting them. The Franklin 
National Bank of Franklin Square, N. Y., has 38 hard- 
ware dealers participating in its system. In May, 70 
banks throughout the country reported that local mer- 
chants using their systems financed $750,000 in sales. 

It should be noted that participating in a system 
does not confer a monopoly on any dealer. All hard- 
ware dealers, and other merchants, in the community 
may participate. 

Typical of these systems is the Chargeplan. 

An identification card is issued to approved credit 
customers. This is presented when making a purchase 
and the sales person writes up the transaction on a 
special sales slip. The customer signs the slip and it 
becomes what bankers call an “accepted draft.” The 
dealer endorses the slip by signing the form on the 
reverse side and deposits it in his checking account 
at the bank. The endorsement is without recourse so 
the dealer transfers ownership of the amount of the 
sale to the bank and disclaims any liability for non- 
payment. 

The bank credits the dealer’s account for the amount 
of the sale, less a 5 pet discount fee. 
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The bank issues a statement to each customer, at 
the end of a billing period, which includes credit sales 
from all stores participating in the system. The cus- 
tomers pay the bank. 

This system is operated by banks franchised by 
Chargeplan Corp., of Rockville Centre, N. Y. 


Customers Use Identification Plate 


Another system is Charge-It. 

Customers may use revolving 6-month or regular 
30-day credit. Scrip is issued to approved customers 
in denominations of $1 and up to use in payment of 
purchases. Identification charge plates are issued also 
for use in signing special sales slips. Dealers endorse 
these slips, without recourse, to the bank and upon 
deposit their accounts are credited with the amount 
less an 8 pct discount fee. 

The Retail Charge Account Services, Inc., handles 
all credit investigations, approvals, billings and collec- 
tions under a servicing contract with banks. 

Another system is Charge-Check, franchised by a 
Detroit group under the name of Charge System, Inc. 

Customers are given special checks. These, actu- 
ally, become 30-day promissory notes. Customers fill 
in and sign a check as payment for a purchase. 

Dealers discount such special checks at the bank. 
The charge is 4 pct of the amount of checks, plus 10 
cents for each transaction. 


Credit application form used by one bank 
charge account system. 





10 RETAIL CHARGE ACCOUNT SERVICE, INC. APPLICATION FOR 
()_ New account | [scorn — rou ACCOUNT 


MERCHANDISE PURCHASED TOTAL CASH PRICE | DEPOSIT | CheDIT DESIRED 








INITIAL | 














PURCHASE $ $ $ 
ESTIMATED MONTHLY SHOPPING RCQUIREMENT f 
INTHLY, SHOPPING REO |s | CHARG.IT SCRIP 
PLEASE = MR. 
paint = MRS. 
MISS. wil 
(1 married use husband's first name) (First Nome) 
HOME Yrs. 
ADDRESS 
(Street ond Ne) (City-Tewn) Zone {Hew lang there} 
HOME No. of 


EEE 
STORE ACCOUNTS 
Oenerssesnenmnne 3 


2 4 


















































EMPLOYER OR BUSINESS OF MR. ~~ | EMPLOYMENT OF MRS—MiISS 
Meme of Compeny How Long Meme of Company How Long 
Business Address a ed Business Address 
wer. WELY. 
ss s/u 
5 MO 4. MO 
Occupation Iacome Bus. Phone No. Occupation Income. Bus. Phone Ne. 
Previews 
Septover ai Employer 
OTHER SOURCE a a) 
INCOME $ a AGE 3 
CHECKING ACCOUNT SAVINGS ACCOUNT 
BANK BANK 3 
OC MORTGAGEE Name Addren 
(1 LANDLORD 





— a 

© Please send me a Regular Charg-lt Account Plate for my convesience in purchasing merchandise eo the Cherg-1t Plan. | knew 
that such account plates are your property and will reture same to you on demand 

© 1 know that this application, if approved, will recommend me te ail stores displaying the Charg-lt Insignia. 


© 1 agree to pay all statements of my account within 10 deys of the billing dete and to pay # service fee, if billed, of one-half 
percent on ail smounts not peld within the time ailotied. 


© Pleese send the following members of my family additions! Charg-It Account Plates and errenge fe have afl purchases 
charged to my eccount. 

ua. wa. 

mars MRS. 

Miss Miss 
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Customer comfort helps sell those using the laundry room facilities on the idea of buying such units. 


Traffic builders 





Automatic Laundry Service 


paves way for heavy appliance volume 


Complete laundry room in mid-west hardware store 

leads to sales of a variety of major appliances. Ser- 

vice shop, bottled gas department and record section 
all pull traffic to small town store 


At first glance, operation of an 
automatic laundry, a record shop 
and the offering of complete service 
in its appliance department would 
appear to have little in common. 
Richard Roberts finds that each of 
these are good traffic builders for 
Roberts Hardware at 207 W. State 
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St. in Geneva, IIl., a town of 6000 
population. 

Profitable in its own right, the 
laundry is the direct cause of many 
sales of automatic washers and 
other major appliances. Laundry 
patrons must pass through the en- 
tire length of the hardware store 


to reach the rear-of-the-store laun- 
dry room. This means that many 
impulse sales are made. While 
their laundry is going through a 
complete washing cycle, many wo- 
men browse through the different 
departments in the hardware store. 

A woman in charge of the laun- 
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Complete record shop near wrap counter builds traffic and volume. 


dry room is there on a full-time 
program on all business days. She 
assigns machines to customers and 
assists them with demonstrations 
of the proper use of the equipment 
as needed. If any laundry room 
customers express interest in the 
purchase of washers they are re- 
ferred to Mr. Roberts or one of his 
assistants. No attempt is made to 
high pressure laundry customers to 
become appliance purchasers. 
Planned for customer comfort 


the laundry room equipment is on 
platforms that make it unnecessary 
for women to bend over or stoop 
while using these facilities. Racks 
and tables for sorting and folding 
clothes are a part of the room’s 
equipment. Well lighted, the laun- 
dry room has gaily colored wall- 
paper. 

Harold Peterson, co-owner of the 
store and its hardware division 
manager, reports that a number of 
appliance sales are made through 





this automatic laundry. “If you 
get a housewife to use a washing 
service of this type,” he says, “the 
next step is to get her to have such 
a machine in her own home. Most 
of the sales work on washers is 
done right in the laundry at the 
store, by the woman herself, as she 
uses the machines.” 

A wide doorway leads from the 
hardware display room into the 
laundry, the latter also being acces- 
sible through a rear entrance. 

The first-floor record department 
is located near the wrap counter 
and thus attracts many music 
lovers. 

The firm’s bottled gas service is 
used by several hundred homeown- 
ers and business operators. This 
service leads to many leads for ap- 
pliance sales. 

Roberts Hardware’s appliance 
division is located in the store’s 
basement. Video sets and radio sets 
are displayed and demonstrated in 
the basement. Appliance, radio and 
TV prospects are shown the firm’s 
complete service department as 
part of the sales talk. This clinches 
many sales. Don Berendsen, who 
heads both sales and service de- 
partments in the basement, points 
out that maintenance of full ser- 
vice is one of the firm’s best sales 
tools for his unit of the business. 


Utility Lamp Station Pulls Traffic 





F. J. Biermann tests a lamp on the utility company's free bulb 
renewal plan. 


106 


A public utility company collec- 
tion and lamp service station at 
Busse Biermann Co. in Mt. Pros- 
pect, Ill., a suburban area, attracts 
good store traffic. F. J. Biermann 
has been agent for the utility com- 
pany for more than 20 years. 

People visiting the hardware 
store incident to utility bill pay- 
ment see many things they will buy 
on impulse or which they will later 
return to buy. Although most of 
the visitors coming to pay bills do 
not buy light bulbs (the utility 
company has a renewal bulb pro 
gram) their exposure to other met 
chandise leads to many sales. 

Says Mr. Biermann, “In a small 
community such as this people like 
to drop in and pay their utility 
bills. Many of them drop into the 
store at least once a month.” 
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»partment 
p counter This Wisconsin store provides faster service 
= and higher volume in many smaller items with 
— unusual wrapping table 
homeown- 
ors. This 
ds for ap- 

Advertising that it is a one-stop has a rounded corner with three wrap counter is a center fixture 
ppliance service for hardware and building shelves and top surface for display- with a higher top than the counters 
he store’s supplies, the J. J. Jones Co. of 4020 ing paints, cleaners, varnishes and surrounding it. Customers on 
radio sets N. Port Washington Ave. in Mil- other surface finishing materials. either angle of the wrap counter 
strated in waukee attracts many people to the Adjoining the corner display is a can easily see displays of paint and 
radio and firm’s display room. Neat arrange- show case with step-up shelving in- related items on the rounded corner 
the firm’s ment of a variety of both impulse side for the display of padlocks and shelving of the center fixture. 
tment as and demand items on the large other small and easily pilfered or The firm’s hardware division has 
is clinches wrapping center enables quick sales tarnished items. Many impulse the use of a wide three-section dis- 
dsen, who | ‘ many customers. sales are made from this display. play window in which a three-level 
ervice de The firm’s large and colorful sign A third display feature near the (Continued on page 240) 
ant, points | the side of its display room has 
full ser- | ‘ed field and white and black letter- 
best sales ing. A stop sign reads, “One Stop 
vusineds. Service,” and a large painting of a 

saw bears the words, “For Building 
Supplies.” Above and below the saw 
are listed both hardware and build- 
ing supplies items. 

The store’s wrap counter em- 

braces a sizable area for display. 

any colle § Counters and other fixtures were 

station at § designed and constructed in the 

Mt. Pros: § firm’s service shop. One counter 
a, attracts 
Biermann 
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Neat wrapping counter area shows mer- 
chandise at various angles and levels. 


Conspicuous and colorful sign attracts 
many motorists on the nearby highway. 
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Harry Jacobs reasoned that peo- 
ple with limited incomes, residing 
in a low-rental area, would buy 
more merchandise if he had a mod- 
ern store. 

He was right. 

Modernization helped pull 1952 
volume of the Jacobs Bros. Hard- 
ware store at 2011 Fairmount Ave. 
in Philadelphia, 10 pet above that 


Garden and lawn needs are shown 
just inside center double doors in 
warm weather. 





Angled visual front store with 8-in. high apron for outside display. 











ons 


Modern Store Sells To 


ow Income Customers 


of the year before. Currently sales 
are 20 pct higher than in 1952. 

Fully 75 pet of the store’s sales 
are on a self-service basis, even 
though there are no signs empha- 
sizing that type of selling. 

As Harry Jacobs explains it, 
“We let people look around until 
they show that they want service. | 
find most of my customers will buy 
more—if you leave them alone. 
Everything is plainly price marked. 
Our wrap table and cash register 
are separated by a narrow aisle 30 
that traffic may move freely into 
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One of store's windows with port- 

able step-up units. Extension 

screen display racks make heavy 
sales. 


and out of the office and stock 
room.” 

Much of the firm’s business— 
largely cash and carry—is with 
people living in low-rental quarters 
or in lower priced homes. Many of 
its customers are in low income 
brackets. They rent quarters on 
which little maintenance or repair 
is provided by the owners. This 
means a good market for paint, 
tools, fasteners, roofing and some 
types of plumbing fittings and elec- 
trical supplies. Very few items are 
offered at prices above $5. Since 
modernization the store is attract- 
ing many people who work in the 
area, but live elsewhere. 

An operator of a variety store for 
Many years and a hardware dealer 
for 28 years Mr. Jacobs favors long 
flat tables for display, although 
using some built-up units. These, 
he points out, enable customers to 
see a wide variety of merchandise 
in all parts of the store from al- 
most any place they may be. 
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Harry Jacobs, at the cash register. John C. McQuade behind the 


wrapping table across the aisle from the register. Stock room 
entrance is in back of them. 


Mr. Jacobs operated two separate 
businesses for a number of years— 
a variety store and his hardware 
store. The adjoining variety store 
is no longer operated by him. 

His hardware store was previ- 
ously smaller than it now is, and 
had its floor at several differ- 





ent levels. The present 35x55-ft. 
quarters have a visual front with 
two angled windows into which 
portable, low-level step-up units 
have been installed. Although the 
two-tone green sign across the 
store front does not have the firm 
name, nor the word hardware, an 
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Section of tool department as seen over the edge of one of the 
store's long flat topped display tables. 


end sign above the floor first floor 


level so identifies Jacobs Bros. 
Hardware store. 

The store floor was dropped to a 
lower level and an 8-in. high con- 
crete apron was installed to con- 
nect with like front equipment on 


two adjoining buildings. As a re- 


sult many people walk along the 
apron, stop to look into the Jacobs 
store and then enter it to buy mer- 
chandise upon impulse. The angled 
front provides ample space for out- 
door displays. Even in rainy 
weather some merchandise can safe- 
ly be shown on the concrete apron. 








Seasonal goods are also displayed 
on the regular sidewalk level and 
are the source of many sales. 

Extension screens are big sellers 
at the store, the result of sidewalk 
displays of 11 different sizes, each 
in their own light-weight bin. The 
front of each bin is marked as to 
size and price. More than 100 
dozen extension screens were sold 
from these displays last year, and 
in mid-spring of this year were be- 
ginning to move at a good rate. 

Turpentine, oil, thinner and 
other highly inflammable materials 
are stored in drums in a special 
room separated from the display 
room by a thick wall. Pipe was put 
through the wall and fitted with oil 
faucets for dispensing these mate- 
rials right in the show room. 

When we visited Mr. Jacobs’ 
store he asked, “Did you ever see 
doors which turn corners?” We 
were interested. 

He showed us two such installa- 
tions. Placement of new storage 
and display fixtures practically 
(Continued on page 245) 


Free Samples Lead to Later Volume Sales 


Because everybody likes to get 
free samples, V. E. Brown, who is 
president and manager of Builders 
Supply Co. in Temple, Tex., uses 
the give-away idea as often as pos- 
sible. One of his favorite free 
sample offers is Cook’s paint, of- 
ered in cooperation with the manu- 
facturer. 


Newspaper advertisements of 
such offerings are supplemented 
with direct mail pieces mailed to 
1000 rural box holders. 

Says Mr. Brown, “Every time we 
try this plan our floor traffic and 
cash sales are doubled. Many im- 
pulse sales resulting from these 
visits are made ‘to people coming in 


Neat and eye-catching is this visual front store with canopy for 
outdoor display. 





for a sample of paint. It is not un- 
usual for people to come back six 
months after they received the 
sample to buy a quantity of that 
paint and paint of other colors. 

“By holding off and not attempt- 
ing to sell anything at the time the 
sample is given out we create good- 
will. A visitor the other day re- 
minded us of the paint sample we 
had given him six months ago. He 
said he was ready to paint his 
house and that he was buying all of 
his paint from us.” 

Each give-away program lasts 
for a week, best results being at- 
tained in the spring or summer. 

In addition to offering paint 
samples, the firm has used serving 
trays, mixing bowls and plastic 
bowl cover sets as traffic and good- 
will builders. Items offered as 
give-aways are usually obtained at 
cost from manufacturers. 

The store is located on a highway 
about one mile from the main busi- 
ness district, the main reason Mr. 
Brown uses the sample technique 
to build traffic. 
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Specialty Display 








Sam Willis, left, and J. A. Doughty with a set of plans in 
the builders’ hardware section. 


Doubles Builders’ Hardware Sales 


A simple idea—establishment of 
a special room for builders’ hard- 
ware—was the means of Doughty 
Hardware’s doubling its annual 
sales in that department. Business 
in that department now surpasses 
$75,000 a year. Inventory in the 
section averages $7,500. 

J. A. Doughty and Sam Willis 
owners of the store at 835 Pearl 
St. in Beaumont, Tex., partitioned 
off a 10x12-ft section in the rear 
of their store for builders’ hard- 
ware sample displays and consul- 
tation. A 42-in. high partition 
with a large display of door hard- 
ware separates the department 
from other sections of the store. 

Before the present department 
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Texas dealer made volume in builders’ hardware 

rise to $75,000 with special display room. Sample 

room, visible from most of store, provides quiet 
place for concentration and consultation 


Builders' hardware section as seen from the main show room. 
























































was installed, according to Mr. 
Doughy, “Many customers bring- 
ing plans into the store expressed 
regret that we did not have a room 
in which their plans could be dis- 
cussed in privacy. 

“In addition to our $75,000 vol- 
ume in builders’ hardware, use of 
this room has brought consider- 
able business for other depart- 
ments.” 

The department is equipped with 
a large table and four chairs, and 
always has an ample supply of 
paper and pencils ready for imme- 
diate use. Builders’ hardware is 
displayed on all four sides of the 
partitioned section. 

The department is often used 
for a talk with a customer enter- 
ing the store just to ask a few 
questions about builders’ hard- 
ware. Many of these visitors are 








reluctant to talk about their prob- 
lems when several other people are 
standing near them. In such in- 
stances the visitor is invited to 
visit the builders’ hardware de- 
partment and the two owners send 
out for three cups of coffee. 

The two partners make it a prac- 
tice to always have their ears open 
for any hint of plans for a new 
home or the extensive remodeling 
of an older house. Says Mr. 
Doughy, “When we hear such a 
discussion we drop a note to the 
person we hear talking even casu- 
ally about a new home. We invite 
a visit to our store to discuss plans 
for the new residence. Such fol- 
low-ups result in many sales. 

“Upon occasion we see a cus- 
tomer point to a lock on top of the 
builders’ hardware room partition 
to inquire about the price. We do 








not just sell him that lock. We 
take him into the partitioned sec- 
tion and show him our full lock 
display, and ask how we may give 
him further assistance. These con- 
tacts often result in the customer 
buying several locks.” 

Doughy Hardware has a rack 
full of booklets and brochures in 
the builders’ hardware section in 
an easily accessible spot. Many 
visitors will select a booklet, sit at 
the table and read about items of 
interest to them. A number of im- 
mediate sales result. 

Contract hardware sales are 
made to many home owners since 
the special display was created. 
Contractors, architects and pro- 
spective new home owners are con- 
stantly bringing in their plans and 
problems for consultation with 
Messrs. Willis and Doughy. 


Harvest Theme Sells Housewares 


Considerable traffic was stopped 
by the harvest season atmosphere 
in this window at Strachota- 
Behnke Hardware in Klm Grove, 


Wis. Corn, pumpkins and autum- 
nal leaves gave color. A variety of 
fancy and utility and fancy house- 
wares were shown on a five-level 


Half atmosphere and half merchandise, this window was 
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step-unit display constructed of 
1-in. lumber and plywood. 

At night the display was en- 
hanced by means of spotlights. 


a real eye-catcher. 
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Why Fair Trade? 


What can individual hardware dealers do 
to strengthen Fair Trade? Here are some 


suggestions by a dealer who has observed 
first hand the damage that price cutting can 
do to legitimate retailers 


In states in which Fair Trade 
contracts are legal they can be en- 
forced. But manufacturers must 
have the help of wholesalers and 
retailers if those contracts are to 
be enforced. 

Consider the District of Colum- 
bia and those states in which Fair 
Trade Law contracts are not legal. 
In these areas even those lines Fair 
Traded in other states are the sub- 
ject of constant price cutting. 

Many residents of Maryland and 
Virginia, which have Fair Trade 
laws, flock to the District of Colum- 
bia to buy nationally-advertised and 
Fair Traded items at cut price 
establishments. 

Consumers in the District can 
buy a certain well-known electric 
housewares item with a manufac- 
turer’s suggested retail selling 
Price of $19.95 for $8.27. And that 
item is Fair Traded in many states. 
Stores in Washington, D. C., long 
known for their highly ethical mer- 
chandising policies, have been 
forced to sell that nationally-adver- 
tised product for $12.60 or lose 
humerous sales. 

Check the price of that item at 
your wholesaler’s. You will find 
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by Marc G. Phillips 
Hardware Dealer, 
Washington, D. 


C. 


that he charges you approximately 
the same price per item, if you buy 
six of them, as that charged for a 
single unit by the cut-price retail 
store operators. 

A well-known line of cooking 
utensils is being sold in Washing- 
ton, D. C., at 35 pct off list. Try to 
buy this same line from your whole- 
saler at less than this discount— 
even in reasonably large quantities. 

And so it goes for a wide range 
of appliances, radio and TV sets. 
You can buy them all at or below 
wholesale price levels. All you have 
to do is to walk into these stores 
and pay your cash. 

What can the manufacturer do 
about this? 

Manufacturers who enter into 
Fair Trade contracts can see that 
they are enforced. 

Some, but not all, manufacturers 
of items on which Fair Trade con- 
tracts have been made, in states 
where they are legal, enter into con- 
tracts and then do nothing about 
it. They make no effort to enforce 
these contracts. 

Instead, some of them seek profit 
at the expense of their legitimate 
distributors and dealers and sell to 


anyone as a distributor, providing 
that buyer has the necessary cash 
for a large order. 

This actually happens in some 
instances even though the manu- 
facturer knows that the same dis- 
tributor operates stores under an- 
other name as cut-price sales 
centers. Such stores sell at prices 
which in many instances are lower 
than those at which a smaller inde- 
pendent merchant must buy if he 
wants to stock those lines. 

It is illegal for any group of 
wholesalers or retailers to boycott 
a line or a company or to take any 
action resulting in such a group 
boycott. 


Can't Prevent Refusal 


But there is no law which pre- 
vents an individual merchant from 
refusing to sell any merchandise 
used as a football by price-cutters. 

Tell distributors. and manufac- 
turers that you, as an individual 
merchant, will not carry merchan- 
dise that is indiscriminately offered 
to any price-cutter with the cash 
to buy it. 

If enough independent retail 
hardware dealers do this there will 
soon be a real house cleaning on 
the part of many offenders. 

Urge your sources of supply to 
sell Fair Traded items. If your 
state does not have a Fair Trade 
law, tell your representatives in 
your state capital that you want 
such permissive legislation enacted. 

And tell your representatives in 

(Continued on page 247) 
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IMPLEMENT cLUTCE : 





QUICK-HITCH CHANGE-OVER AND LOCK 


TRIPLE-M 








MOWER —Clean-cuts high 


grass and weeds. True trimmer 
edges around borders. Mows 
right up to walls, fences and 
shrubs. Leaf muicher optional. 





TILLER—Tills 6” into hard- 
packed soil, in open or be- 
tween narrow rows. Tines 


quickly adjustable for offset 
tilling. 





HAS SCOOPED THE FIELD WITH 


NEW MULTI-PURPOSE TOOLS 


Packed with power yet as easily maneuvered as 
single-purpose tools, the new TRIPLE-M com- 
bination brings exclusive, all-around, year-around 
advantages to both buyers and sellers. 


ONE-SPOT CONTROL of power unit and imple- 
ments, from behind the handles, makes operation 
as easy as driving an automobile. 


QUICK-HITCH LOCK... permits fast, simple 
change-over from one attachment to the other... 
takes less than a minute, mo tools needed. 


See TRIPLE-M at the National Hardware Show, Booth 954 or write us for detailed information: 


TRIPLE-M PRODUCTS DIVISION 
TRENT ERETHENTRER RET (G. 


PENTON BUILDING * CLEVELAND 6, OHIO 
BACKED BY 50 YEARS OF ACHIEVEMENT IN PRECISION MACHINERY 


BALANCED POWER ... specifically designed to 
meet the needs of each implement. 

MOWER, TILLER AND SNOW THROWER match 
the TRIPLE-M Power Unit in bringing new 
ease, convenience, utility and economy to lawn 
and garden tools. The complete combination 
will make selling easier and more profitable for 
distributors-and dealers. 

DISTRIBUTOR FRANCHISES now open for fall and 
winter selling in Ohio, Michigan, Indiana and New 
York, and for early 1954 demands in other areas. 
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It’s show time again—Hardware 
Show Time—when thousands of 
wholesalers and dealers gather 
in New York to visit the largest 
assortment of hardware merchan- 
dise collected under one roof. 
Here, in capsule form, is a pre- 
view of what you will’see at this 
year’s show. 





a quick guide to the 1953 hardware show, in text and advertisement, is on the following pages 
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$2 million worth of new hardware 


merchandising ideas under one 


roof—900 exhibitors—three separate 


divisions: general hardware, lawn 


and garden equipment, and fishing 


and hunting supplies—that’s the 


outlook for you at the biggest 


National Hardware Show ever staged. 


An opportunity to examine and discuss some 
$2,000,000 worth of hardware merchandise will 
be presented to the trade at this year’s National 
Hardware Show. 

This merchandise, much is shown for the first 
time, will be displayed by 900 exhibitors repre- 
sented at the exhibition. 

The show, to be held at the Grand Central 
Palace, New York, Oct. 5 to 9, represents what 
is believed to be the largest collection of hard- 
ware merchandise ever exhibited under one roof. 

This year’s show will have three major divi- 
sions: General hardware; lawn and garden sup- 
plies, and hunting and fishing supplies. 

The first three floors of the Grand Central 
Palace will be devoted to tools of all types, sup- 
plies for the do-it-yourself market, etc. 

The fourth floor will consist entirely of lawn 


and garden equipment. This is a new section to 
the show and will cover about 200 exhibitors who 
will use 50,000 sq. ft. of display space. 

To be shown and demonstrated in this section 
will be many types of lawn and garden and light 
farm equipment, ranging from trimmers to light 
tractors, sprayers, pumps, mowers, garden tools 
and a wide variety of equipment and supplies for 
the lawn and garden market. 

The third division of the show, the hunting 
and fishing section, will be housed at the 71st 
Regiment Armory at 34th St. and Park Ave., 
about 5 min. from the other exhibits. 

In 1952 about 34,000 hardware buyers, includ- 
ing a number from abroad, attended the show. 
Pre-registration figures for this year’s event in- 
dicate that attendance may reach close to 40,000. 

Attendance at the show is limited to the trade. 
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Persons planning to attend may register in ad- 
vance by mail to save time when at the show. 
Information and registration forms may be ob- 
tained from the National Hardware Show, 331 
Madison Ave., New York 17, N. Y. 

The management of the show, for the conve- 
nience of visitors, has also set up a hotel reser- 
vation bureau and is prepared to assist in obtain- 
ing theater tickets, etc. 

The staff of HARDWARE AGE will be in atten- 
dance at their usual booth near the entrance 
stairs. They will all be looking forward to meet- 


eS a 


ci ei 


. . . Scenes at the National Hardware Show 


ing all readers of HARDWARE AGE who attend the 
show. 

If there is any manner in which the staff of 
HARDWARE AGE may be of service to you, or help 
make your trip more pleasant, they would enjoy 
hearing from you. 

The following pages provide a quick guide to 
who and what you can expect to see at the show. 
There is a list of exhibitors to aid you in plan- 
ning your rounds of the booths. There is also a 
series of advertisements that stress the type of 
merchandises you can see and discuss at the 
show. 





National Hardware Show Exhibitors 


The following list of exhibitors and booth numbers is a complete alphabetical list- 
ing as of press time. Every effort has been exercised to make this list complete and 
accurate, but HARDWARE AGE assumes no responsibility for omissions or errors. The 
small type under many of the exhibitors’ names refers to pages in this issue of Hari 


WARE AGE. 


A 
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Booth No. 


571 





Booth No. 
Booth No. Adhesive Products Corp. ..... 586 Allied Basket Co............- 
. 1660 Boone St. 429-431 Grand St. 
od Electrical Products a Bronx, N. Y. Brooklyn 11, N. Y. 
9842 Ninth “—_ ~ Akron Hardware Mfg. Corp. . 314 Allied Mfg. Co. ............ 613-B 
New York 34, N. Y. 32-01 Fifty-Seventh St. 2200-25th Ave. So. 
; : Woodside 77, N. Y. Seattle 44, Wash. 
Ace <. L 506 See advertisement on page 207 \llway Manufacturing Co 95 
Chalfonte, Bucks County, Pa. __ Albertson & Co., Ine. ..... 277,278 9085 Boston Ra. ert 
mome Shear Oe. ........... 72, 73 3100 Lowell Ave. Bronx 60, N. Y. 


100 Hicks St. 
Bridgeport 1, Conn. 


a 102-A 
Webster, Mass. 
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Sioux City 2, Iowa 
S. L. Allon &Go; Ine. ....... 15, 16 


Fifth St. & Glenwood Ave. 
Philadelphia 40, Pa. 





Po Ee 220 


1884 Pitkin Ave. 
Brooklyn 12, N. Y. 


See advertisement on page 130 
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BIGGER profits! 






































>» MELTS SNOW 
> THAWS ICE 


30 TIMES GREATER 
See THAWING 
CAPACITY 


THAN SALT 





sence, te 


ice and snow melting 
chemical pellets with new 
“Speconite” rust inhibitor. 


10-Ib. pail (as illustrated). . . $1.69 
25-Ib. pail coereee ee eee 4.19 
100-Ilb. metal drum... ..12.99 


See us at Booth 428 
National Hardware Show 


SPECO, Inc. 


7308 ASSOCIATE AVENUE 
CLEVELAND 9, OHIO 


A-6213 





Other Speco 
HUM-I-DRI m ab 3) 
RAIN REM fabric waterproofing 







DAM-TITE water repeilent 


for rm 





eR Tels, 


RUSTREM onti-rust paint 








pe EXTRA sales... 


Winter's “HOTTEST” item | 








Hardware Show Exhibitors 


Booth No. 
American Brush Corp. ....... 503 
1113 North Franklin St. 
Chicago 10, IIl. 





American Extruded Prods. Co. 


1023 North La Brea Ave. 
Hollywood 38, Calif. 


American Home Chemical, Inc. 511 
7409 No. Pennsylvania St. 
Indianapolis, Ind. 


American Import Corp. 297A, 331A 
65 West Broadway 
New York 7, N. Y. 


American Leather Specialties 
RET el aroter he craigs )x) eine ya 275 
148 Lafayette St. 
New York 13, N. Y. 


American Tack Co., Inc. ...... 253 
175 Fifth Ave. 
New York 10, N. Y. 


American Turpentine Farmers 
MN  Cslatatareasecacni he soe oo oh 301 
108 West Hill Ave. 
Valdosta, Ga. 


Ames Laboratories, Inc. ...... 619 
132 Water St. 
South Norwalk, Conn. 


AMR Chemical Co., Inc. ...... 437 
985 East 35th St. 
Brooklyn 10, N. Y. 


Anchor Wire Corp. .......... 250 
183-16 Jamaica Ave. 
Jamaica 3, L. I., N. Y. 


See advertisement on page 196 


Apex Tire & Rubber Co...... 232-A 
505 Central Ave. 
Pawtucket, R. I. 


Archer-Daniels-Midland Co. .. 302 
600 Roanoke Bldg. 
Minneapolis 2, Minn. 
See advertisement on page 59 


Ardmore Products Co. ....... 228 
9 Rittenhouse Place 
Ardmore, Pa. 
See advertisement on page 198 


Arrow Fastener Co., Inc. ..... 261 
One Junius St. 
Brooklyn 12, N. Y. 


See advertisement on page 170 


Arrow Metal Products Co. ... 607 
140 West Broadway 
New York 13, N. Y. 
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Booth No. 


FU ER ois. coe bie aya ain lonere ar 113 
3462 North Kimball Ave. 
Chicago 18, IIl. 


See advertisement on pages 168, 169 


Atkins Saw Div. 266.066.0040: 2. S 
Borg-Warner Co. 
402 S. Illinois St. 
Indianapolis 9, Ind. 


Atkinson Mfg. Co. .......... 404 
508-14 S. James St. 
Ludington, Mich. 


Py, 630, 631 
Kalamazoo, Mich. 
See advertisement on page 149 


B 


Baker Brush Co., Inc. ........ 118 
83 Grand St. 
New York 138, N. Y. 


Banner Mfg. Co., Inc. ........ 605 
37-47 Presten Court 
Brooklyn 34, N Y. 


Barcalo Mfg. Co. ......... 124, 125 
Buffalo 4, N. Y. 


See advertisement on page 153 


Bariveau & Somes .....06.<s. 213 
Levis, Quebec, Canada 


Barrett Sales & Mfg. Co. .. 317-321 
2612 Barry Ave. 
Chicago, Ill. 


Beacon Enterprises ......... 436 
286 Fifth Ave. 
New York, N. Y. 


Belruss Mfg. Co., Inc. ....... 534 
234 Hartford Rd. 
Manchester, Conn. 


Bergman Tool Mfg. Co. ...... 127 
1573-1575 Niagara St. 
Buffalo 13, N. Y. 


See advertisement on page 130 


Otto Bernz Co., Inc. ...... 248, 249 
280 Lyell Ave. 
Rochester 6, N. Y. 


See advertisement on page 171 


Look us up 


The HARDWARE AGE 
staff will make its head- 
quarters in Booth A and 
122 on the first floor. Make 
it a point to visit us awhile 
and rest your feet. We'll 
be looking forward to see- 
ing you. 
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Model 


“eal 5 HP 


a 


BEATS ‘EM ALL! 


FOR ONLY 
$3050 


20” SIZE @ F.0.B. ASHLAND 


THREE SAWS FOR TRIPLE PROFITS! 


MODEL 30 
16” SIZE 
$228.50 

F.O.B. ASHLAND 


MODEL 3A a 
16” SIZE $265.0 
F.O.B. ASHLAND 
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« TREMENDOUS POWER, 


PERFECTLY BALANCED [{_.- - | 
FOR EASY HANDLING. \ ~ 14 J 
~ 


\ 
cf 


CUTS IN 
ANY POSITION 


TREMENDOUS POWER, harnessed in a 
compact, easy-handling unit that cuts the 
big ones down . . . and fast. If your 
customers are cutting the big stuff GET 
ON THE BAND WAGON write or wire 
for the hottest proposition in the chain 


saw field. 












Hardware Show Exhibitors 


VARIETY 
























Booth No. 
for every pockethook Bertram Engineering & Supply 
eR 537 
QU ALITY 3125 Harrison St. 
Kansas City 3, Mo. 
Bevin Bros. Mfg. Co. ........ 97 
for every purpose East Hampton, Conn. 

Billings & Spencer Co. ...... 26, 27 


One Laurel St. 
Hartford 1, Conn. 
See advertisement on page 128 
Black & Decker Mfg. Co. ....50, 51 
Towson 4, Md. 





ee —e 2 ae 600 
uffton, Ohio 
LAWN HOSE H. Boker & Co., Inc. ......... 59 


101 Duane St. 
New York 7, N Y. 


Bonney Forge & Tool Works 
EE ORS ea 212A, 213A 
716 Meadow St. 
Allentown, Pa. 


Bonny Products Co. ......... 598 
101 Park Ave. 
New York 17, N. Y. 


Brades & Nash Tyzack ...... 101 
Sheffield, England 


Bridgeport Hardware Mfg. 
ss 6 +50 ctarwine oy ee 
461 Iranistan Ave. 
Bridgeport 5, Conn. 


Bright Star Industries ...... 75 
660 Getty Ave. 
Clifton, N. J. 


Broil-Quik Co. ...... 413, 414, 415 
2330 Fifth Ave. 


Here is the complete line, rubber or plastic 

. whatever your customers want! Every- 
thing from 2-braid Mainliner rubber hose 
to Econolite plastic hose. Be sure to make 
this complete line, backed by the Quaker 
quality name, your straight line to profits! 


aon. 
* * SEE US BOOTH 545 








New York 37, N. Y. 


W. R. Brown Corp. .......317-321 
2701 N. Normandy Ave. 
Chicago, Ill. 


a 295, 296 
800 S. Market St. 
Elizabethtown, Pa. 

See advertisement on pages 268, 269 

TOON, TRB 5 65.5's-5.5'0.0 5 $58 216-A 
Millbury, Mass. 


oe | ee 620 
4223 West Lake St. 
Chicago 24, II. 


Buff Products Co. ........... 432 







LAWN HOSE Gees 


QUALASTIC 


Withstonds scufti 
@ me 9 











psn 
















ovrace™ 200 William St. 
<b ECONO Port Chester, | a @ 
| *SOIL SPRAY Burgess Vibrocrafters, Inc. .. 322 
Soaks or sprays. Grays Lake, IIl. 
Needs no attention. 
Filtered connection Burrel Cutlery Mfg. Co. ..... 508 
prevents clogging of Elli ille, N. Y. 
QUAKER RUBBER CORPORATION | pertorations ieotville 
DIVISION OF H. K. PORTER COMPANY, INC. Butcher Polish Co ........... 627 
OF PITTSBURGH 183 Commercial St. 
PHILADELPHIA 24, PA. Malden 48, Mass. 
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an invitation— 


To See Products of These and 


Other Leading Hardware and Sporting Goods 


Manufacturers at the 


MECHANIX ILLUSTRATED Booth No. 22 


at the NATIONAL HARDWARE SHOW 


GRAND CENTRAL PALACE, NEW YORK CITY e October 5-9 


AMBROID LIQUID CEMENT 
AMERICAN FLOOR SANDERS 
ARROW METAL PRODUCTS 
ATLAS WORKSHOP TOOLS 
BROWN SPEEDY SPRAYER 
CHANNELLOCK PLIERS 

CORBIN CABINET LOCKS 
DELTASHOP 

DUFAST SANDER 

DUPONT DUCO CEMENT 

DUPONT NO. 7 POLISH 

EVANS WHITE-TAPE — 

DREMEL ELECTRIC POWER TOOLS 
FIRZITE WOOD FINISHER 
FORSBERG WHIZ-SAW 

GOLD BOND BUILDING PRODUCTS 
HOME UTILITY ELECTRIC TOOLS 
KEDMAN SCREW DRIVERS 
LUMITE PLASTIC SCREENING 
PLASTIC WOOD 

PLUMB TOOLS 


PROTO HAND TOOLS 

RED DEVIL TOOLS 

WARREN DADO SAW WASHERS 
ROGERS GLUE 

SATINLAC WOOD PRESERVER 
SHARK BRAND CHISELS 
SHOPSMITH POWER TOOLS 
SMOOTH-ON CEMENT 

SOUTH BEND LATHES 
SPEEDWAY PORTABLE DRILLS 
STANLEY TOOLS 

STARRETT TOOLS 

3-IN-ONE OIL 

UPSON BUILDING SUPPLIES 
UTICA DROP FORGE TOOLS 
WELDWOOD GLUE 
WYTEFACE STEEL RULES 
X-ACTO KNIVES AND TOOLS 
YANKEE TOOLS 

MARLIN GUNS 

SOUTH BEND BAIT 


HORROCKS-IBBOTSON 
MOSSBERG ARMS 
JOHNSON SEA HORSE 
SCOTT-ATWATER 
EVINRUDE 
SHAKESPEARE 
MERCURY OUTBOARD 
REMINGTON DUPONT 
FRANKLIN GLUE 
CUMMINS DO-IT SHOP 
ZONOLITE 

POLMERIK LINSEED OIL 
KENTILE 

MASTIC TILE ARISTO-FLEX 
LUFKIN RULE 
CHALLENGER TOOLS 
WONDER PASTE 
SARGENT TOOLS 
SAVOGRAN 
HANDI-CALK CRACK SEALER 
CLING-SURFACE 

LYMAN GUNSIGHT 


MECHANIX ILLUSTRATED 


A FAWCETT PUBLICATION 


67 WES! 44th STREET * NEW YORK 36, N. Y. 
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Hardware Show Exhibitors 


Booth No. 


Besbawm Ge. % os oso ccs 577, 578 
Canton 1, Ohio 
See advertisement on page 191 


C 


Cadie Chemical Products, Inc.. 565 
549 West 132 St. 
New York 27, N. Y. 


Camp Chemical Co., Inc. ..... 273 
Second Ave. & 13 St. 





Exhibit Locations 

General hardware mer- 
chandise is exhibited on 
the first three floors of the 
Grand Central Palace. 
Lawn and Garden equip- 
ment is on the fourth floor 
of the same building. The 
Fishing and Hunting ex- 
hibits are at the 71st Reg- 
iment Armory, 34th St. 
and Park Ave. 





Booth No. 


Cleveland Welding Co. ....448, 449 
Cleveland 7, Ohio 
See advertisement on page 43 
Coatesville Plate Washer Co... 525 
1642 Widener Bldg. 
Philadelphia 7, Pa. 


Cocker Saw Co., Inc. ......... 107 
89-91 Market St. 
Lockport, N. Y. 


Ne i ean ale dg 216-C 
104 North Moore St. 
New York 13, N. Y. 


Colonial Brush Mfg. Co., Inc.. 548 


160 Washington St. North 
wena 1, MF. , : Booth No. Boston, Mass. 
Harry yo Campbell Sons’ Corp. 604 a Tool & Engineering o716 See advertisement on page 201 
Towson, Baltimore 4, Md. ee i Sah lal Colonial Knife Co. ....... 333, 335 
I ik conse 615 S888 South Citeago Ave. 287 Oak St. 


1300 Fourth St., S.W. 
Canton 2, Ohio 


Chicago 17, IIl. 


See advertisement on page 148 


Providence 9, R. I. 


; eee 87 Community Industries Assn... 244 
H. O. Canfield Plumbing Sup- Chicopee Mills, Inc. George Tractor Div. 
SIE SBS ie ere 236 47 Worth St. 811 South Hamilton St. 


129 Housatonic Ave. 
Bridgeport 1, Conn. 
See advertisement on page 178 
Carvony Dept. ........¢c00. 504 
General Electric Co. 
Roosevelt Park P. O. 
Detroit 32, Mich. 
See advertisement on pages 52, 61 
Carlisle Mfg. Co., Inc. ..... 245, 246 
109-135 Meeker Ave. 
Newark 5, N. J. 


New York 138, N. Y. 


Chrom-Ever Co., Div. Asquith 
Associates, Inc. ........ 256 
65 Kinkel St. 
Westbury, L. I., N. Y. 


Clarke Sanding Machine Co. .. 325 
30 East Clay Ave. 
Muskegon, Mich. 


See advertisement on page 172 


Clemson Bros., Inc. ...... 37, 38, 39 


Sullivan, Ill. 


Continental Drill Corp. ...... 323 
555 West Adams St. 
Chicago 6, IIl. 


Coopersburg Handle Works ... 629 
120 Station Ave. 
Coopersburg, Pa. 


| ee ee 593 
206 Lexington Ave. 
New York 16, N. Y. 


Carter Products Co. ......... 602 Middletown, N. Y. i coe ud 263, 264 
P. O. Box 1924 Gee advertisement on pages 132, 133 221 N. La Salle St. ; 
Columbus 16, Ohio Cleveland Chain & Mfg. Co... 9 Chicago 1, Ill. 

Cart-Wright Mfg. Corp...... 635 Cleveland 5, Ohio ae 457B 


723 Kent Ave. 
Brooklyn 11, N. Y. 


Central Rubber Products Co., 
BRS 3 sce uiccl ootaviatio oe: 3aderens 599 
821 Broadway 
New York 3, N. Y. 


Century Drill & Tool Works .. 52 
311 South Green St. 
Chicago 7, IIl. 


Champion Implement Corp. .. 285 
175 East 87th St. 
New York 28, N. Y. 


Chase Products Co. ......... 451 
1816 St. Charles Rd. 
Maywood, IIl. 


Henry Cheney Hammer Corp.. 96 
Little Falls, N. Y. 


See advertisement on page 146 
Cheney Metal Products Co. ... 512 


623 Prospect St. 
Trenton 5, N. J. 


Chicago Hardware & Fixture 
__ ib GES ae Ae ee ae 522 
9100 Park Avenue 
Franklin Park, IIl. 









HARDWARE HUMOR 


By Hardware Age 














Hupe? 
"I'd always thought I'd like to have 


a little hardware store to run some 
day when I'm too old to work.” 





115 East 23rd St. 
New York 10, N. Y. 


Crown Rock Asphalt Co ...... 572 
178 Addison St. 
Elmhurst, IIl. 


Cummins Portable Tools 289, 292 
4740 N. Ravenswood Ave. 
Chicago 40, Il. 


D 


Damar Products ......:..... 509 


22 Treat Place 
Newark 2, N. J. 


Gi Ws BRS GOOD ccccisivcses 24 
North 12th & E Sts. 
Richmond, Ind. 


ee 54 
Warne & Carter Aves. 
St. Louis 7, Mo. 


Del Ray Plastics Corp. ...... 453 
200 Fifth Ave. 
New York 10, N. Y. 


Delta Electric Co. ........... 417 
Marion, Ind. 












































*Patent Num 
2590035 


THESE L 
PICKED ! 
eee At 
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HARDWA 


- | Here’s your 
oe POWER TOOL LEADER 


FULL MARK UP 


c.. 548 


page 201 


33, 335 


... 244 








*Patent Number 
2590035 


g LEADING STORES | 
SALES 


THES 
PICKED UP SIZZLING 
. AND SO CAN YOU 


Gimbels 
Snellenburgs 
Raymonds 
Abraham & Straus 
Lit Bros. 
Hechinger’s 
John Wanamaker 
Jordan Marsh 
Hechts 
Eastern-Columbia 


Times Squar 
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e Stores 


THE most magnetic department- 
leader and traffic-builder in the 
power tool field . . . proved a de- 
partment leader by the top retailers 
in the country! 

It's the only genuine tilt-arbor saw 
ever offered to retail for less than $20! 

Backed up nationally with two-color 
full page advertisements in the 5 most 
powerful, widely read publications in 
the home hobby field. 

PLUS surefire point-of-purchase sales 
material and newspaper mats... all 
FREE .. . yours for the asking! 

HOW IS THIS POSSIBLE? ... 
PLANA CENTRIC SUSPENSION, 
that’s the secret! It's the only basic de- 
velopment in tilt-arbor saws in seventy- 


INCH 
ALL METAL 


TILT ARBOR 
SAW 


$ @°> 
| RETAIL 


with full mark up 


five years. It simplifies the tilting mech- 
anism so greatly that manufacturing 
costs are slashed to the bone but 
strength and quality are rigidly main- 
tained. 


BOOTHS # 561-562 


Hardware Show—Grand Central Palace. 


-- 4nd turn the page —» 


PLAWA GENTRIC POWER TOOLS 


“TILT THE BLADE — NOT THE TABLE”’ 


20 BOYLSTON STREET, BOSTON 16, MASSACHUSETTS 








Greatest Advance Ever 


im 
HOME POWER TOOLS 


See it at Booths #561 — #562 
at your Hardware Show 


IT’S ACOMPLETE HOME WORKSHOP 
AT THE LOWEST PRICE EVER! ...A 
PRICE THAT WILL BUILD A RED HOT 
FIRE UNDER YOUR SALES!... A PRICE 
THAT CARRIES A FULL MARK UP FOR 








TAWA Gewrale | Pe 
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ITS A 
WITH A TILT ARBOR 
SAW BUILT ON THE REVOLUTION- 
ARY PLANA CENTRIC PRINCIPLE. 
THE ONLY RADICAL CHANGE IN 
TILT-ARBOR SAWS IN 75 YEARS! 








A | " 
/ 1h 


== 
¥ 


*Tilt the Blade — Not the Table” “us 


POWER TOOLS 20 BOYLSTON STREET BOSTON 16, MASSACHUSETTS 
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oe ey See 
METALOID 


at the National 
HARDWARE SHOW 

OcT. 5-9 
BOOTH 541 


Sn The PROFIT line 
of STOVE PADS 












See 


LAY The SAFETY line 
of STEP STOOLS 


NEW 
MERCHANDISING 
IDEAS 











A PREVIEW 
OF METALOID’S 

Wew MILLION DOLLAR 
PLANT! 


<Yse METALOID (7. 
Neu pbddress 


8701 Union Ave. 
Cleveland 15, Ohio 








Durex Hardware Mfg. Corp. .. 


Hardware Show Exhibitors 





Booth No. 


Dennis Mitchell Industries 
fe “ares ee 442, 443, 444 


4424 Paul St. 
Philadelphia 24, Pa. 


Derby-Shelton Silver Co. 
65 Shelton Ave. 
Shelton, Conn. 


i 269, 270 
Lancaster, Pa. 


...-216B 


Diamond Expansion Bolt Co., 
REET (a= Taitin utp hentia 4g: 6a 215 
500 North Ave. 
Garwood, N. J. 


Dover Stamping Co. 
24-26 Lake St. 
Somerville 43, Mass. 


Drake Electric Works, Inc.... 
3654-56 Lincoln Ave. 
Chicago 13, IIl. 


See advertisement on page 207 


icicone 549, 550 


567 


Deromel Bfe. Co, i... <.< 5 317-321 
2400 18th St. 
Racine, Wis. 

pe Ro 576 
Geneva, Ohio 

ee re re 470 


32 East Fourth St. 
New York 3, N. Y. 


See advertisement on page 196 


Duolomatic Door Control 


NE Mears ight 0 hassel ico wi argon 457A 
105 Lynne Place 
Bridgeport, Conn. 
Dura-Bilt Tool Co., Inc....... 406 


3 Union St. 
Natick, Mass. 

See advertisement on page 148 
547 
527 West 34th St. 
New York 1, N. Y. 


Durkee-Atwood Co. .......... 286 
215 Seventh St., N.E. 
Minneapolis 13, Minn. 


Duro Decal Co., Inc. ......... 268 
1832 Juneway Terrace 
Chicago 26, IIl. 


Duro Metal Products Co. 
2649-59 N. Kildare Ave. 
Chicago 39, IIl. 


Oe ee 
409 Lafayette St. 
New York 3, N. Y. 


E 


E-Z Paintr Carp. ....6. 231, 2382 
4051 South Iowa Ave. 
Milwaukee 7, Wis. 


80 
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Booth No. 


Eastern Duo-Fast Corp. ...... 207 
145 Spring St. 
New York 12, N. Y. 


Edward Mfg. Co. 
215 N. Aberdeen St. 
Chicago 7, Il. 


Electric Sprayit Co. ......... 343 
Sheboygan, Wis. 


See advertisement on page 18) 


581 


Eller Mfg. Co. 
331 Crescent St. 
Brooklyn 8, N. Y. 


Empire Brushes, Inc. ........ 
Port Chester, N. Y. 


Engineered Products Co. ..... 
129 Smith St. 
Flint 4, Mich. 


Ennis Mfg. Co. 
8th & Oley Sts. 
Reading, Pa. 


Enterprise Mfg. Co. of Pa. ... 
Third & Dauphin Sts. 
Philadelphia 33, Pa. 


Erie Tool Works 
Erie, Pa. 
See advertisement on page 135 
Esco Chain Works, Inc. 235 
309 East 22nd St. 
New York 10, N. Y. 


Etched Products Corp. ....... 229 
39-01 Queens Blvd. 
Long Island City 4, N. Y. 


Evans & Co. 
410-416 Trumbull St. 
Elizabeth, N. J. 
See advertisement on page 192 
Exact Level & Tool Mfg. Co., 
Inc. 
High Bridge, N. J. 


See advertisement on page 306 


F 


Fabrique Parisienne Meches 
Americaines (Mecano) .. 
La Courneuve, France 


Fairchild Industries Div...... 
Fairchild Camera & Instru- 
ment Corp. 
110 Main St. 
Burlington, Vt. 


See advertisement on page 2 


eovens 265 


58 


41 


502 


ose eee eee eee eee 


440 


Faultless Caster Corp. 
Evansville 7, Ind. 


Federal Enameling & Stamp- 
OI 6 ccsbicen cows 574, 574A 
P. O. Box 626 
Pittsburgh, Pa. 
See advertisement on page 127 
Federal Engineering Co. ..... 282 
37 Murray St. 
New York 7, N. Y. 
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FLAVOR-SAVER POT sve min 


® Saves flavors! 


with Vapor-seal cover =~: %m= 


® Saves money! 















Made with TITANIUM the miracle-element that 
gives extra strength, extra whiteness, extra life 


(ALL FEDERAL VOGUE bears an ‘“‘ADVERTISED IN LIFE’’ Label) 
Available in full or half assortments 
§ * 
Order now to meet fall demands! YOUR COST I 9.95 
(WR-4680—full assortment) 


Suggested 
Quantity No. WR-4680 retail* $ d 
12) WRO4 = 4-qt. covered Flavor-Saver Pot 98¢ SELLS FOR 29.64 
6 WRO6 = 6-qt. covered Flavor-Saver Pot $1.39 1 
6 WRO8 _ 8-qt. covered Flavor-Saver Pot 1.59 (WR-4680 4 —half assortment) 


Standard Trade Capacities 
Weight: full assortment—52 Ibs. Half assortment—26 Ibs. 


. ieee, 


SWAP UP SALES e: “ay 50,000,000 


YOUR COST $10.20* 





Use these free sales helps: 2 Counter cards printed both sides shows 
big illustrations and price. 2 display pieces showing ad in actual size 
for wall or window. Small cards explaining #itanium—for sales per- 
sonnel, or to show customers. 


FEDERAL ENAMELING & STAMPING COMPANY, Pittsburgh 30, Pa. 
World’s Largest Manufacturer of Enameled Ware 
Home of NU-BRITE Aluminum Ware and Aluminum Foil * CAVALIER Stainless Steel Ware Tooth #574 


LG 
uu 
\Gaia 
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BILUNGS 


LIFE-TIME’ 


Produced, Packaged and Priced exclusively for the hardware 
trade. Featured by powerful merchandisers which fit Every 
Store— Every Customer—Every Sales Situation. .. Labelled 
with the name “BILLINGS”... the name Most Wrench Cus- 


tomers Want * 











% According to Popular Mechanics maga- 
zines unbiased survey of brand names. 





ition 


See ‘em at BOOTHS 26 - 27 


NS acct ac as 





% . 


ee Oe Se a Ee 


NATIONAL HARDWARE SHOW 


BUY LIFE-TIME From Your Wholesalers 








QUALITY TOOLS AND FORGINGS SINCE 1869 


FREE LITERATURE AVAILABLE 






eine 


oe 
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Hardware Show Exhibitors 





Ferry-Morse Seed Co. ........ 218 
Brush & Monroe Sts. 
Detroit 31, Mich. 


Firestone Plastics Co. ....... 4, 5 
350 Fifth Ave. 
New York 1, N. Y. 


Firestone Tire & Rubber Co... 4, 5 
Akron 17, Ohio 


Firman Leather Goods Corp. . 542 
122 Fifth Ave. 
New York 11, N. Y. 


Pisce Import Corp. . ........5% 552 
230 Fifth Ave. 
New York 1, N. Y. 


Fletcher-Terry Co. 


Forestville, Conn. 
See advertisement on page 180 


Food Saver Products Co. .... 551 
Bound Brook, N. J. 
Forsberg Mfg. Co. .......... 23 


126 Seaview Ave. 
Bridgeport 1, Conn. 
See advertisement on page 199 
Fred V. Fowler Co. ....%..4- 614 
551 Tremont St. 
Boston 16, Mass. 


Franklin Glue Co. ........... 274 
119 W. Chestnut St. 
Columbus 15, Ohio 


Franklin Lock & Hardware Co. 324 
993-995 Clarkson Ave. 
Brooklyn 12, N. Y. 


Fresh’nd-Aire Co. ...... 
221 N. La Salle St. 
Chicago 1, Ill. 


or. Pee GO. 6 sc ccc se 563, 564 
40 N. Front St. 
Philadelphia 6, Pa. 


Fuller Tool Co, Inc. ...... 251, 252 
3522 Webster Ave. 
New York 67, N. Y. 


G 


G. M. Co. Mfg., Inc 
13-08 43rd Ave. 
Long Island City 1, N. Y. 


Galter Products Co. ......... 505 
711 West Lake St. 
Chicago 6, Ill. 


General Electric Co. ........ 18 
One River Road 
Schenectady 5, N. Y. 
See advertisement on pages 52, 6! 
General Floorcraft, Inc... .240, 241 
421 Hudson St. 
New York 14, N. Y. 


General Hardware Mfg. Co. .. 9 
80 White St. 
New York 13, N. Y. 


.263, 264 


retehunes 65 
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SERIES A-300 

4 cycle 
A-331 with interchange- 
able base, air vane 
governor, remote speed 
controi linkage and cable, 
crankshaft tapped for 
clutch mounting. 








R.P.M.| 2000] 2400} 2800} 3200} 3600 
B.H.P.| .8 1.07 037 3.5 1 16 





























SERIES 800 

4 cycle 
801 COB... standard 
model equipped with in- 
terchangeable bobby- 
base, air vane governor, 
remote speed control link- 
age and cable. 








R.P.M. | 2000] 2400} 2800} 3200 | 3600 
B.H.P.] 1.4] 1.8 | 2.2 | 2.4 | 2.5 
































SERIES VS-300 
4 cycle 

VS-300 NOK, std. mod, 
eqpd. with mounting ears 
on block, air vane gov- 
ernor, fixed speed con. 
lev., crankshaft tapped for mounting of 
slip clutch. 









R.P.M. | 2000 | 2400] 2800/ 3200 |3600 
B.H.P.| .85 | 1.1 | 1.32] 1.48 | 1.6 



































SERIES B-700 
4 cycle 

B-701 AOH, standard 
model equipped with ear 
type base, fly-ball gov- 
ernor, remote speed con- 
trol linkage and cable. 
B-701 COC with inter- 
changeable bobby-base, other accessories 
same as B-701 AOH. 
B-761 AOE, equipped with 6 to 1 gear 
reduction unit, other accessories same as 
B-701 AOH. 








R.P.M.| 2000 | 2400] 2800] 3200} 3600 
BHP] 107131 151 18 | 2.0 



































SERIES VS-700 

4 cycle 
VS-700, standard 
model equipped with 
mounting flange, air 
vane governor, fixed speed control lever, 
crankshaft tapped in end for mounting of 
slip clutch. 








R.P.M. | 2000 |2400/] 2800 | 3200 | 3600 
B.H.P.| 1.0 | 1.3 | 1.5 | 1.8 | 2.0 








































Jobbers and Dealers 
Please make a note to visit 
us at Booths 724 and 725 at 
the National Hardware Show. 
There's BIG DOLLAR PROFIT 
for you in the new Clinton 
program for 1953-1954. 











BRAKE HORSEPOWER 


Performance and analysis figures show 
B.H.P. developed from test-run engines. 
Unless otherwise specified, governors are 
set to run at 3,000 R.P.M. 


4 and 2 Cycle 


CLINTON 
gasoline 


all engines equipped with 
Carter Carburetor 


SERIES VS-800 
4 cycle 
VS-800 standard 
model with mounting 
flange, air vane gov- 
ernor, fixed speed 
control lever crank- 
shaft tapped in end. VS-811 COB, with 
direct mounting cylinder block, air vane 
governor, remote speed control linkage 
and cable, crankshaft extension %”’ dia. 

for pulley mounting. 





R.P.M.}| 2000 | 2400 | 2800} 3200] 3600 





B.H.P.| 1.4 | 1.8 | 2.2 | 2.4 | 2.5 















































SERIES D-1100 
4 cycle 


D-1100 std. model 
eqpd. with ear type 
base, fly-ball gov., 
fixed speed con. 
lever, large capacity 
air cleaner, crank- 
case breather air 
filter, heavy duty 
ball bearing each end of crankshaft. 
D-1101 C2C with interchangeable bobby- 
base, remote speed con. linkage and cable, 
other accessories same. D-1161 A2E 6 to 1 
gear red. unit, remote speed control linkage 
and cable, other accessories as D-1100. 








R.P.M.}| 2000} 2400} 2800 | 3200) 3600 
B.H.P.] 1.8 | 2.2 | 2.6 | 2.9 | 3.0 





































PROVIDE POWER 
FOR FARM, HOME 
AND INDUSTRY 


e Quick Starting 

e Economical 

. Operation 

e Service and Parts 
everywhere 


e Complete 
Interchangeability 













SERIES VS-200 

2 cycle 
VS-200 AOL, mount- 
ing ears on die cast 
block, air vane gov- 
ernor, remote speed 
control cable 72”’, 
alum. crimp type air 
filter, crankshaft tapped for clutch 
mounting. 





R.P.M. | 2000} 2400} 2800} 3200 |3600 
B.H.P. |" .7 9 | 1.12] 1.35] 1.6 





























See Your Nearest Distributor for Sales & Service Training 


ALABAMA—Auto Electric & Carburetor Co., Bir- 
mingham. ARIZONA—Woukesha Southwestern, 
Phoenix. ARKANSAS—Lewis-Diesel Engine Co., 
North Little Rock. CALIFORNIA—Generator Equip- 
ment Co., Los Angeles; H. G. Makelim Co., San 
Francisco. COLORADO—Central Supply Company, 
Denver. FLORIDA—Patten Sales Company, Jack- 
sonville; Patten Sales Co., Miami. GEORGIA— 
Harris Automotive Service, Inc., Atlanta. ILLINOIS— 
Wlinois Auto Electric, Chicago. INDIANA—Equipment 
Service Co., Indicnapolis. |OWA—Lally’s Service, 
inc., Des Moines. KANSAS—Borbein, Young & Co., 
Wichita; The Motor Service Co., Salina. KENTUCKY 
— Schaaf Auto Electric Co., Louisville. LOUISIANA— 
Southern Specialty Sales Co., New Orleans. 
MASSACHUSETTS—Lenk, Inc., Boston. MICHIGAN 
—Don's Inc., Detroit. MINNESOTA—National Bush- 
ing & Parts Co., Minneapolis. MISSISSIPPI—Yazoo 
Mfg. Co., Jackson. MISSOURI—Borbein, Young & 
Co., St. Louis; Electrical & Magneto Service, Kansas 
City. MONTANA—Raymer Machinery Co., Billings. 
NEBRASKA—Sidles Co., Omaha; Sidles Co., 
Chadron. NEW YORK—Automotive Electric Service, 








New York City; Harmon Automotive Corp., 
Rochester. NEW MEXICO—Central Supply Co., 
Albuquerque. NORTH CAROLINA—E. J. Smith & 
Sons Co., Charlotte. OHIO—Cleveland Ignition 
Co., Cleveland; Huss Sales & Service, Toledo; 
Tri-State Distributing Corp., Cincinnati. OKLAHOMA 
—J. C. Hamilton Co., Tulsa; J. C. Hamilton Co., 
Oklahoma City. OREGON—Stevens Corp., Port- 
land. PENNSYLVANIA—Sullivan Bros., Philadelphia; 
Automotive Ignition Co., Pittsburgh. SOUTH 
DAKOTA—Graff Motor Supply, Sioux Falls. 
TENNESSEE—Lewis-Diesel Engine Co., Memphis; 
Automobile Electric Service, Nashville. TEXAS— 
J. C. Hamilton Co., Amarillo; Moore Bros. Electric 
Co., Houston; The Motor Mart, Dallas. UTAH— 
Automotive Service Co., Salt Lake City. WASHING- 
TON—Gill Automotive Corp., Spokane; Puget 
Sound Auto Electric Co., Tacoma. VIRGINIA—C. H. 
Woodward Electric Co., Richmond. 


CANADA—A, Cross & Co. Ltd., Toronto; Mackenzie, 
White & Dunsmuir, Vancouver; Yetman Machine 
Works, Winnipeg; United Auto Parts, Ltd., Montreal. 
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IN CANADA: 





Engine Division of 


CLINTON MACHINE COMPANY 


DEPT. A-1, MAQUOKETA, IOWA e CABLE ADDRESS: “ENGINES U. S. A. 
292 CHARLOTTE STREET, PETERBOROUGH, 


ONTARIO 


129 
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NATIONAL HARDWARE SHOW 


New York, October 5-9 







BOOTH 
No. 127 






...and see 
for yourself 
why more people than ever 
before are demanding 


BLUE BIRD SNIPS 


THE FINEST... 
at a far lower price 


@ Longer lasting cutting edge 
@ Accurately adjusted 
@ Attractively boxed 
@ Fully guaranteed 








New York 
October 5-9 
Booth 127 





Bergman 


TOOL MFG. CO., INC. 
1573-1575 NIAGARA ST. BUFFALO 13.N. Y. 









Hardware Show Exhibitors 


Booth No. 


Gensco Tool Div. ........ 205, 206 
General Steel Warehouse Co., Inc. 
1830 N. Kostner Ave. 
Chicago 39, Ill. 


Gerber Plastic Co. .......... 612A 
8th & Spruce Sts. 
St. Louis 2, Mo. 





Gibbons Bros. Co. Ltd........ 440 
Birmingham, England 
Gits Molding Corp. ......... 238 


4600 West Huron St. 
Chicago 44, Ill. 


0 538 
Tilo Roofing Co., Inc. 
155 East 44th St. 
New York 17, N. Y. 


See advertisement on page 173 


GO OUIN 6 vince ose oss s cs 201 
6511 West State St. 
Milwaukee 13, Wis. 


Ch ESE eae a 112 
11001 Madison Ave. 
Cleveland 2, Ohio 


Globe Rubber Products Corp... 596 
3333 N. Lawrence St. 
Philadelphia 40, Pa. 


Goldbintt Teel Co. ...6scccces 222 
1910 Walnut St. 
Kansas City 8, Mo. 


See advertisement on page 227 


Goodman-Kleiner Co., Inc. ... 507 
5 E. 17th St. 
New York 3, N. Y. 

Gordon & Lewis ............ 301A 
Derby, Conn. 

Gotham Industries, Inc. ...... 433 


2900 S. Michigan Ave. 
Chicago 16, Ill. 


Grant Pulley & Hardware Co . 420 
31-85 Whitestone Parkway 
Flushing, N. Y. 


Great Neck Saw Manufac- 
ME MIs ow necaenee 55, 56A 
165 East 2nd St. 
Mineola, N. Y. 


See advertisement on page 178 


Green Industries ........... 618 
137 So. Fifth 
Mt. Vernon, N. Y. 


Griffith Tool Works ......... 224 
2nd St. below Duncannon Ave. 
Philadelphia 20, Pa. 


Griswold Mfg. Co. ....... 297, 298 
1001-1065 West 12th St. 
Erie, Pa. 


Edward E. Gurian & Co., Inc.. 431 
2023 S. Michigan Ave. 
Chicago, IIl. 








For FAST SELLING 


@ SCREWDRIVERS 

@ TOOL KITS 

@ HARDWARE 
SPECIALTIES 


Visit Us at 
Booth 220 





AMALITE INC. 
1884 PITKIN AVENUE 
BROOKLYN 12, N. Y. 








When & 


~ 
iS 










BE READY TO RING UP 


Ste hi 
MOWER SALES 


ate 
GRIND-A-LEAF 
Eliminates m 


RAKING— 
HAULING— 
BURNING 


See us ot The National Hardware Show, New York 
Oct. 5-9, Booth 875 


PROPULSION ENGINE CORP., Dept. ! 


Subsidiary of Food Machinery & Chemical Cors 
7th St. and Sunshine Rd., Kansas City, Kanse 
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THERE'S NOTHING IN THE WORLD 
Like It For BUYERS OF LAWN, GARDEN 
and LIGHT FARM EQUIPMENT ! 


Only at the NATIONAL HARDWARE SHOW can 
you actually See .. Feel . . . Compare over one half 
mile of Lawn, Garden and Light Farm Equipment. . . 


in its own complete Division at the industry’s greatest. 


merchandising event. 


Right before your eyes . . . under the same roof... 
over 50,000 square feet of the newest and best in Lawn, 
Garden and Light Farm Equipment will be displayed by 
more than 200 of America’s on manufacturers. 


Here is everything you need to capture your share of the 
fast growing market: new equipment, new ideas, new 
merchandising plans. Here, also is your best opportunity 
to secure new franchises on the lines you want. Join 
the thousands and thousands of buyers who annually 
attend the NATIONAL HARDWARE SHOW (34,117 
in 1952) to fill their buying meeds at America’s great 
Trade Show. 


You can’t afford to miss the show that has everything! 
Fill out and mail the registration coupon. Your badge 
of admission, which will admit you without further 
registration, will be mailed to you. DO IT NOW! 


LAWN, GARDEN and LIGHT 
FARM EQUIPMENT DIVISION 
OCTOBER 5-6-7-8-9 
Grand Central Palace, N. Y. C. 


NATIONAL 
HARDWARE 
SHOW 


331 MADISON AVE., NEW YORK 17, 
MURRAY HILL 2-4802 


is 


8 
ey 
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A.M. R. Chemical Company, Inc Knickerbocker Rubber Co. 


The Acme Shear Compan Kohler Co. 
Aurcapitol Manufacturers, Inc. R. Krasberg & Sons Mfg. Co 
Alan Plastics Corp. La Barb, Inc 


Al-Ken Laboratories 

S. L. Allen & Co., Inc 

All-Luminum Products Co 
American Agricultural Chem. Co. 
American Chemical Paint Co. 
American Extruded Products Co. 
American Home Chemical, inc 
American Turpentine Farmers Assn. 


Lambert Incorporated 

The Lauson Company 

Lazy Boy Mfg. Co. 

The Lewis Engineering & Mfg. Co. 

Lindsay Mfg. Co., Inc 

Lombard Governor Corp 

Lumite Div., Chicopee Mills, Inc 

Majestic Can Corp 

Mall Tool Co. 

Masters Panter Co. 

Master Metal Products, Inc 

The Geo. W. McGuire Co., Inc. 

McHutchison & Co 

Melnor Metal Products Co., Inc 

Metallizing Engineering Co., Inc 

Michigan Peat, inc 

Midwest Mower Corp 

E. Miltenderg, Inc 

Milwaukee Equipment Mfg. Co. 

Motch & Merryweather 

Momark Silver King, Inc 

Monsanto Chemical Co 

Tom Moore Tractor, Inc 

The Moto-Mower Co 

The Mowamatic Corp., FM&C Corp 

Musgrave Mfg 

National Carbon Co., a div. of 
Union Carbide and Carbon Corp 

National Screen Company, Inc 

New York Wire Cloth Company 


Amplex Engineering Co., Inc. 

Apex Tire & Rubber Co 

Archer-Damels-Midland Company 

Ariens Company 

Arvey Corporation 

Atkins Saw Div., Borg-Warner Co. 

Atkinson Manufacturing Co. 

Avon Mfg. Co. 

John Bean Div., Food Machinery 
and Chemical Corp. 

Bearings & Transmissions, Inc 

Becker Products Co. 

Otto Bernz Co., inc 

Blair Mfg. Co. 

H. Boker & Co., Inc. 

Bolens Products Div., FM&C Corp. 

The Brem Company 

Briggs & Stratton Corp 

E. F. Britten & Co., Inc 

Buch Mfg. C 

Camp Chemicai Co., Inc 

The Campbel!-Hausfeld Co. 

The Campro Company 

Carlisle Mfg. Co., Inc 

Central Rubber Products Co., Inc 

Ear! L. Chadwick Co. 

Chase-Products Company 

Choremaster Div., Weber Engr 


Ohio Hoist and Mfg. Co. 

Omo Machine Products Co. 

The Leonard Orman Co., Inc 

Ostberg Seed Co 

The Palmer Welloct Tool Corp 

Parker Products Co. 

Parker Sweeper Co. 

Pender Mfg. & Supply Co. 
Pennsylvania Lawn Mower Div, 

American Chain & Cable Co, Inc 

Coopersburg Handle Works 

Coldwell-Phiia. Mower Co. Div The Pioneer Rubber Co. 

Toro Mfg. Corp. Piastic Woven Products, Inc 
Coles & Co Poloron Products, Inc 
Colorite Plastics of N. J., Inc The Porter-Cable Machine Co. 
Continental Motors Corp F. W. Prentice & Co 
G. W. Davis Corp Power Products Corp 
Dennis Mitchell Industries Premier Peat Moss Corp 
Propulsion Engine Corp 

FME&C Corp 
Quaker Rubber Corp 
Quatcast, Ltd 
Quality Molding Co. 


nc 
The Cleveland Chain & Mfg. Co. 
Clinton Machine Co 


DeWalt Inc 

Douglas Machine Products Co 
Druid Hill Park Seed Corp 
Ouratast Corp 

Ou-Fast, Inc 

The Durst Mfg Co., Inc 
The Electric Sprayit Co. 
Elkay Manufacturing Co. 
Engman Mfg. Co. 

Esco Chain Works, Inc 

Falls Products Inc 

Farm & Garden Sales, Inc 
Ferry-Morse Seed Co 
Firestone Plastics Co. 

The Firestone Tire & Rubber Co 
Flower Grower Magazine 


Rastway Handle Corp 

Red Devil Tools 

Reflexite Corporation 

Reflecto Letters 

Reo Motors, Inc 

Ride-A-Mower Co 

Robertson Dw., King Pneumatic 
Toot Co. 

Rockin Mig. Co 


ie ae 


Foley Mfg. Co Roto-Hoe and Sprayer Co. 
Follows & Bate, Ltd Rototitler, Inc 
Gardex, Inc Round Chan Companies 
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The E. T Rugg Co. 

Sabre Power Lawn Mower Co. 
Samson Cordage Works 

Savage Arms Corporation 
Simonds Saw and Steel Co. 

0. B. Smith & Co., Inc 
Seymour Smith & Son, Inc 
The Smith-Gates Corp 
Sprayers & Nozzles, Inc 

The Southern Chain & Mfg. Co. 


General Electric Co. 
Gensco Too! Dw., General 
teel Warehouse Co, Inc 
George Tractor Div., Communities 
Industries Assn 





Hamilton Metal Products Co. 


Ps Hancock Mfg Stamping Products & Mtg. Co. 
3 Handy Mfg. C Standard Bronze Co 
4 Herculean Appliance Corp. Standard Horse Nav! Corp 
Homelite Corp. Stanley Electric Tools 
ee) Hotfco, Inc The Stantey Works 
4 Howard Rotavator Co. Starbrand Corp 
2 Hubbard Mig. Co €. C. Stearns & Co, Inc 


Hy-Ko Products Co. 
Hypre Engineering, Inc 
Industrial Synthetics Corp 
Inland Steet Products Co. 
Integrated Supply Corp 
International Edge Tool Co. 
International Equipment & 
Engineering Co. 
International Plumbing Mfg 


Strunk Equipment Co 

Tin Plate Purchasing Co. 

Tru-Cut Tool Company 

Universal Metal Products Co. 

United States Rubber Co 

V-Plex Clutch Dw, Consoldated 
Metal Products Co 

The Village Blacksmith Co 

The Vollrath Co 

Warp Brothers 

Waterbury Rope Company 

Western Toot and Stamping Co. 

Wickwire Brothers, Inc 






0., Inc 
dari Products, Inc. 
Jackson Mfg. Co 
Johnston Lawn Mower Corp. 
Kansas City Mower Co. 
Kaufman Mfg. Co. 
Kent Plastics Inc 
King Cotton Cordage 


Wilton Tool Mfg. Co 
Wolfcrest Products 


you wish us to make hotel reservations for you. (Please Print). 


TITLE 


: 


Save time by registering NOW. Fill in and mail this registration coupon 
and your admission badge will be mailed to you. Please check below if 








pF 





1_STREET 





I_CiTY STATE 





TYPE OF BUSINESS 





Please check below the classification of your business 
(0 Wholesaler C0) Retailer (CO Dept. & Chain Store Buyer 
( Importer-Exporter [] Mfgrs’ Agent ( Monufaocturer () Other 
(C) Please send us your hotel reservation blank. 


Minors under 18 yrs. of age will not be admitted under any circumstances 
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You’ve always known these 3 great Clemsons as 
the nationally advertised easy-to-sell, money 

making line. Here they are again for the 
54 season, and at ’53 prices. 


New Improved 
4-Spider Welded Reel. 
Solid Rubber Tires. 
Suggested Retail, $24.95*, 
15-Inch Cut. 











MODEL 17 
Has New Improved 
4-Spider Welded Reel. 
Semi-Pneumatic Tires. 
Suggested Retail, $28.95*. 
Full 17-Inch Cut. 










The Cadillac Of 
Hand Mowers, A 
Best Seller For Years. 
Suggested Retail, $33.95*. 

Full 17-Inch Cut. 


and allel Ay 


fook what 


The CLEMSON 


All The Clemson Features. 
Suggested Retail, $19.95". 
Full 16-Inch Cut. 






*Prices higher Denver west and 
subject to change without notice. 


' Here’s the volume-priced Clemson you’ve 
: been asking for — and it’s a beauty! 


There’s nothing else like it at the price, and here’s why — 


It’s LIGHT — Only 26 Pounds! Easy To Push. 
It’s STURDY —Two Tie Bars Keep Frame Rigidly in Alignment. 
i It’s TOOL-LESS — Has Instant, Easy Height And Bed Knife Adjustment Without Tools. 
It’s BIG—And Cuts Twice As Close To Obstructions! Trimming Virtually Eliminated! Full 16” Cut. 


Only Clemson could design a $19.95 Mower with these features — plus, 
of course, welded reel, non-bobbing in use, big hardwood rollers, solid 
rubber tires. There’s just nothing else like it in the low-priced field! 





rene = 





9 Maw CT li 


exclusive features make CLEMSONS sell fast — 


design, “differential action” hardwood 
rollers, comfortable plastic hand grips, 
shears bracket, highest-grade welded reel. 


Every Clemson features easy, tool-less 
height and shear adjustment, sturdy box 
frame construction, non-bobbing mower 
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MODEL 16 


































Move the 
cutting | 
Power-Dr 
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MODEL 16 


vy Improved 
Jelded Reel. 
ibber Tires. 
ail, $24.95*. 
5-Inch Cut. 





n Features. 
il, $19.95". 
it. 


ver west and 
without notice. 


16” Cut. 

















plus 


al were CLEMSON 


The “"POWER-DRIVE” Clemson Mower 
The One Power Mower That Doesn’t Run You... 
You Run It... 
HERE’S THE POWER MOWER THAT PRACTICALLY thinks 
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Move the handle down 10% Stop walking, and the Put the handle straight up The reel rotates when the 
cutting position and the Power-Drive Clemson stops, and the Power-Drive Clem- Clemson is standing still — 
Power-Drive Clemson starts. too. son stops. wonderful for trimming. 


Smoother Cutting . 


The fast running reel of the Power-Drive Clemson mower gives a smoother cut. 
What’s more—simply by pushing a handy lever, you stop the reel, 
. but power is still applied to the wheels. You can safely run over 

rough ground or gravel driveways. 


PATENTED GRASS GUARD positively keeps grass and weeds 
from winding up on reel shaft, saves work and time. Found 
only on the Power-Drive Clemson. POSITIVE CLUTCH PROTEC- 
TION — You can’t burn out 
Suggested retail, $126.95* or damage the reel clutch by 
including automatic re-wind starting cord. stalling the blades on sticks, 
stones or other obstructions. 


° 













LOOK AT THESE 
SPECIFICATIONS! 














To make your Clemsons even easier to sell, you’ll have powerful 
advertising in The Saturday Evening Post, Better Homes and 
Gardens, American Home and House and Garden. And ask your 
wholesaler for the new Clemson point-of-sale counter booklets— 
one for hand mowers, one for the Power-Drive Clemson. 


CLEMSON sic cement, ne, Miao, USA 


Makers of Hand and Power Hacksaw Blades, Frames, Metal Cutting Band Saw Blades and Clemson Lawn Machines 


See THE CLEMSON LINE at the Hardware Show Oct. 5-9. 












Setting 
a record! 


WORLD’S STRONGEST 
PALMER HAMMER 


—chalking up big 
sales coast to coast 


The greatest 
striking and 
pulling power. 


A result of 
PALMER’S 
perfect balance 


PALM) 
(Port 


A FINE 
HAMMER AT 
A POPULAR 

PRICE 


ig 
& iy 
a’ 






Most Patterns List 
at $L95 


Complete line 


PLAIN AND BELL FACE 
CURVED AND RIPPING 
CLAWS. ALL WEIGHTS 
AND FINISHES IN 
4 PRICE GROUPINGS. 







é 
i 
i 
Manufacturers of 
WELLOCT PLIERS 


Get our illustrated 
descriptive literature 


GfA2TOOL CORP. 
MEADVILLE, PENNA., U. S. A. 
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Hardware Show Exhibitors 








Booth No. 


H 


Hamilton Glass Co, Inc. 
2750 West Grand Ave. 
Chicago 12, Ill. 


Hamilton Metal Prods. Co. 293, 294 
855 Avenue of the Americas 
New York 1, N. Y. 


Hancock Mfg. Co. ....... 633, 634 
135 South Second St. 
Philadelphia 6, Pa. 

Hardware Age ........0.. A, 122 


100 East 42nd St. 
New York 17, N. Y. 
Hardware Products, Inc. ..... 114C 
806-812 N. Sixth St. 
Reading, Pa. 


Henkel-Clauss Co. 


Fremont, Ohio 
See advertisement on page 158 


A ee 85, 86 


pe 14 
Bingham-Herbrand Corp. 


Fremont, Ohio 
See advertisement on page 229 


Herculean Appliance Corp. 408, 409 
1026 Sixth Ave. 
New York 18, N. Y. 


Herman’s Novelty Mfg. Co.... 267 
200 Himrod St. 
Brooklyn 37, N. Y. 


Hillside Metal Ware Co. 
1429 Chestnut Ave. 
Hillside, N. J. 


Hi-Test Twist Drill Works,. 609 
464 West Broadway 
New York 12, N. Y. 


Holland Tack Co. 
Centrai Ave. & Bank St. 
Baltimore, Md. 


Holt Mfg. Co.’ 
272-278 Badger Ave. 
Newark 8, .N. J. 


Huron Milling Co. 
9 Park PI. 
New York 7, N. Y. 


Hyde Mfg. Co. 
54 Eastford Road 
Southbridge, Mass. 


See advertisement on page 143 


I 


Imperial Brass Mfg. Co....... 271 
1200 West Harrison St. 
Chicago 7, IIl. 


Imperial Knife Associated 
Companies, Inc. ....... 76, 77 
1776 Broadway 
New York 19, N. Y. 


See advertisement on page 166 


Ter 612B 


Seu ee SCREW WNCHORS 


Wa 


eo - * 





HOLD 
EVERYTHING! 


Scru Tite Screw Anchors Will 
Anchor Any Material to Any 
Solid Surface with Little Ef- 
fort and Lifetime Durability 


SCRU-TITES quickly accepted 
and used by Home Owners, Build- 
ing Trades, Communications Manu- 
facturers, Municipalities, Aircraft 
and many others. 


SCRU-TITE ANCHORS made 
from TENITE are tougher than or- 
dinary anchors. 


Dealers and wholesalers repeat 
orders prove easy sales and liberal 
profits. 





MASTERCRAFT 
PLASTICS 


COMPANY, INC. 
95-01 150TH ST., JAMAICA 35, N. Y. 


Eastern—Far-west Export Representative 
SURPLESS, DUNN & APPLEYARD INC. 
57 Leonard St., New York 13, N. Y. 


Mid-west Representative 
SURPLESS, DUNN INC. 
34 N. Clinton St., Chicago 6, Ill. 
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Hardware Show Exhibitors 


Booth No. 


Indestro Mfg. Corp. ......... 272 
Kildare at Schubert 
Chicago, IIl. 


Industrial Synthetics Corp. .60, 61 
Garwood, N. J. 


So 44 
Bristol, Conn. 
See advertisement on pages 18-23 
International Edge Tool Co.... 418 
451 Fifteenth Ave. 
Newark 3, N. J. 


International Plumbing Mfg. 
My eee eae 237 
45 Murray St. 
New York 7, N. Y. 


Irmanton Products Co........ 450 
37-26 Prince St. 
Flushing 54, L. I., N. Y. 


Irolite Finishing Co. ........ 584 
357 Greenwich St. 
New York 18, N. Y. 


Jackson Mfg. Co. ........ 462, 463 
Box 9 
Harrisburg, Pa. 
See advertisement on page 182 


Jacobs Mfg. Co. ......... 844, 345 
West Hartford 10, Conn. 


See advertisement on page 197 





A. G. Jacobus’ Sons, ...114B, 115A 
Verona, N. J. 

James-Neil, Inc. ........... 516A 
254 W. 54 St. 
New York, N. Y. 

gay Broiler Co. ......... 410, 411 


34-08 Northern Blvd. 
Long Island City 1, N. Y. 


Jaxter Products Co.......... 519 
1186 Broadway 
New York 10, N. Y. 


ff 626 
34065 La Plaza 
Dana Point, Calif. 
Gee advertisement on page 146 
Jiffy Enterprises, Inc. ....... 520 
1011 Chestnut St. 
Philadelphia 7, Pa. 


Johnston Lawn Mower Corp... 35 
Brookhaven, Miss. 


F. B. Jones Mfg. Co. ........ 259 
22 Clifton St. . 
Somerville 44, Mass. 


Jordan-Rogers Co. .......... 412 
P. 0. Box 311 
Orange, Calif. 

Pe eer ere $11 





Olean, N. Y. 
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Builds Them Strong! 


Erie PIPEMASTER WRENCHES 
greatly surpass Government 


specifications—yet Weigh Less! 


Hook and Heel Jaws are 
triple-heat treated to the 
correct hardness—to pre- 
vent crushing and chip- 
ping of teeth. 


PIPEMASTERS are covered by a broad 
guarantee against defects in materials and 









For the name of your workmanship. Every one is performance- 


nearest PIPEMASTER 
jobber and illustrated 
catalog, write Erie 
Tool Works, Erie, Pa. 


TOOL WORKS 


735 West Twelfth St., Erie, Penna. 


MEET US AT BOOTH 523 NATIONAL HARDWARE SHOW 


tested to exceed all Federal Specifications 
for Heavy Duty Pipe Wrenches. Available 
in 6, 8, 10, 14, 18, 24, 36 and 48-inch sizes. 











SAVAGE Expands 


MEM / 


SAVAGE 
ROTOR CHIEF* 


Twenty 


Model 88 - 20” cut 
4-cycle - 2 hp. 
Briggs & Stratton engine 


LEAF MULCHER 
supplied with Models 88 
and 83 at no extra cost; 
easily attached. Eliminates 
leaf-raking; pulverizes 
leaves to small particles. 


MEM / 
SAVAGE 
ROTOR CHIEF* tighten 


Model 83 - 18” cut - 4-cycle - 1.6 hp. 


Briggs & Stratton engine 
- 


Also an 


ELECTRIC-POWERED ROTARY 
Model 83E - % hp. * 3450 rpm. - 18” cut 


(illustrated on opposite page) 


the DYNA CHIEF* 
Eighteen 


You've never.seen rotary mows 
beautiful, so rugged throughout 
so many quality features. New 
weight 4-cycle Briggs & Strattc 
ines deliver their high power th 
vertical shafts. These models hav 
ple power to keep going right th 
tough, high grass. Famous S 

STA-TEMP” rotary blade of cut 
Soh ee lelelg oN lolale (am 

le. SAFETY-SLIP clutct 

Self-Lube’’ wheel be 

5 provides maximum strength w 
easy handling. Automatic retrie 


t slight extra cost 


*Reg. U.S. Pat. Of. 


SEE US AT BOOTH 12 NATIONAL HARDWARE SHOW 
NEW YORK - OCT. 5-9 





SAVA( 


RUGGED NEW 4-CYCLE ROTARIES 
Feature LEAF MULCHER attachment at no extra cost 


More Power—Less Weight—Greater Value! 


DON’T MISS THE PROFITS 
IN THIS FAST-SELLING LINE 


Now-—after long research and development, Savage offers 
high-quality rotary mowers in the low-price field, built 
with gunsmith craftsmanship. 


The newly-designed Briggs & Stratton lightweight en- 

| gines that power these mowers are engineered for con- 

stant speed and sustained power. Four-cycle type means 

| there’s no mixing of oil with gas. And Briggs & Stratton 
has convenient service facilities from coast to coast. 


And now there is an electric model for those with 


smaller lawns who prefer the quiet, smooth operation of 
an electric motor. 

The fast-selling, nationally advertised Savage mower 
line includes—besides the three new rotaries—18” and 21” 
precision-built.reel type power mowers and four quality, 
rubber-tired hand mowers. Here, without doubt, are the 
finest mowers Savage has ever offered. They’re your best 
bet for big volume, profitable sales with an absolute mini- 
mum of servicing. For a complete line of lawn mowers, 
sell SAVAGE! 


Other Models in the 1954 Savage Quality Line 


BY THE MAKERS OF WORLD-FAMOUS FIREARMS 


Less Care; Less Wear 


Protected chain drives, tough “sTA-TEMP” 
blades that stay sharp longer, sealed Timken 
bearings, convenient finger-tip controls, grass » 
guards to prevent grass from winding on reel, 

\. shock-absorbing handles that adjust to any 
height and permit upright 
storage, simple adjustment / 
of cutting height, dependable 
Briggs & Stratton 4-cycle en- 
gines, extra-rugged chassis \ 
and engine decks. 


7 


SAVAGE YARD CHIEF* 
Model 9OR * 21” cut * 1.6 hp. 
Both models available also with rope-starter engine. 


Here’s Our New Electric! 


Customers with smaller lawns will wel- 
come this hard-working, sturdy, low- 
priced mower. Cuts wider than its own 
tread for trimming close to walls, fences, 
trees. Specially designed to, assist air flow 
from front to back, greatly increasing 
efficiency. Safety-Slip clutch. 
“Sta-Temp” blade. “Self-Lube” 
permanently lubricated wheel 

bearings. Fully adjustable 

two-way handle for cut- 

ting in either direction. 





16” Savage SUPERCHIEF* 
Model 60 (also 18”) 
16” Savage LAWNCHIEF* 
Model 55 (also 18°) 


3 4 FINE HAND Model 45 


MOWERS 


16” Savage ONEIDA 


16” Savage PAWNEE* 
Model 35 (also 14’) 


SAVAGE DYNA CHIEF* Eighteen 
Model 83E + 1/3 hp. * 3450 rpm. * 18” cut 





Send for Literature Describing the Precision Products of 


SAVAGE ARMS CORPORATION - LAWN MOWER DIVISION 


Chicopee Falls, Mass., U.S.A. 

















Hardware Show Exhibitors 


Booth No. 


Kalo Metal Craftsman, Inc.... 209 
143-145 Jackson St. 
Brooklyn 11, N. Y. 


| 3p) A 2 454A 
786 Avenue of the Americas 
New York 1, N. Y. 


Menwill Corp. 66 cio. cies 535, 536 
1717 Mentor Ave. 
Painesville, Ohio 


King Cotton Cordage ....... 100 
105 Duane St. 
New York 8, N. Y. 


Arthur H. Kitson, Inc. ....... 611 
20818 Harper Ave. 
Detroit 36, Mich. 


Knickerbocker Metal Guild, Ine. 585 
687 Broadway 
New York 12, N. Y. 


Knickerbocker Rubber Co. ... 555 
6101 South May St. 
Chicago 21, II. 


See advertisement on page 150 
Kord Mfg. Co., Inc. ...,..... 622 


4510 White Plains Rd. 
New York 70, N. Y. 


Kraeuter & Co., Inc. ......... 202 
563-585 Eighteenth Ave. 
Newark 3, N. J. 


Kruger Mfg. Co. Ltd. ....... 213 
33 Carson St. 
Toronto, Ontario, Canada 


L 





PMCMIEN TOE. Bo dee 6 vkcee ent 212 
Armonk, N. Y. 
Lake Chemical Co. ........... 328 


3052 West Carroll Ave. 
Chicago 12, IIl. 


Lamson & Sessions Co. ...... 258 
1971 West 85th St. 
Cleveland 2, Ohio 


See advertisement on page 156 


Lavelle Rubber Co. .......... 560 
424 N. Wood St. 
Chicago 22, Ill. 


GS 105 
30-38 Cummington St. 
Boston 15, Mass. 


DS 65 656:08.8< ksidisip who oe 230 
506 Third St. 
Des Moines 9, Iowa 


eg ee 445 
Gloucester, Mass. 
See advertisement on page 159 
Liberty Hardware Mfg. Corp.. 340 
44-39 Purvis St. 
Long Island City 1, N. Y. 


138 


Booth No. 


Liberty Industries, Inc. ...... 405 
908 Kent Ave. 
Brooklyn 5, N. Y. 


Liberty Steel Chest Corp..527, 528 
200 Fifth Ave. 
New York 10, N. Y. 


Lincoln Mfg. Co., Inc. ....... 23A 
New Windsor, Md. 


David Linzer & Sons, Inc..299, 300 
10-20 Astor Place 
New York 3, N. Y. 


Lith-O-Ware Products, Inc...613A 
4610 W. 21st St. 
Chicago, Ill. 


Logan Mie. Co:, Inc. ........ 510 
555 Main St. 
North Tonawanda, N. Y. 

H. Love & Co., Im6,. ......... 221 


288 Flushing Ave. 
Brooklyn 5, N. Y. 


Ludlow Products Corp. ...... 557 
P. O. Box 6023 
Albany, N. Y. 


See advertisement on page 180 


Lux Clock Mig. Co. .60.ss000 336 
Waterbury 20, Conn. 


See advertisement on page 188 


M 


Magic Iron Cement Co. ...... 603 
1366 East 34th St. 
Cleveland 14, Ohio 


Ee POs ovis Fins ciseie eee 11 
7740 S. Chicago Ave. 
Chicago 19, Ill. 


Manufacturers Steel Corp. ... 461 
527 Fifth Ave. 
New York 17, N. Y. 


Wm. Marples & Sons Ltd. .... 427 
Sheffield, England 
Master Bronze Powder Co..... 583 


5009 Calumet Ave. 


Hammond, Ind. 
See advertisement on page 142 


Mastercraft Plastics Co., Inc.. 419 
95-32—150th St. 
Jamaica 35, N. Y. 


See advertisement on page 134 


Master Metal Products, Inc... 247 
291 Chicago St. 
Buffalo 4, N. Y. 


Master Rule Mfg. Co., Inc..... 66 
40 Mulberry St. 
Middletown, N. Y. 


Masterset Brushes, Inc... .329, 331 
48 Sunnyside Ave. 
Stamford, Conn. 


See advertisemént on page 180 











Booth No. 


Master Specialty Co., Inc....608A 
3725 Monitor Ave. 
Minneapolis 16, Minn. 


Mechanix Illustrated ........ 22 
67 West 44th St. 
New York 36, N. Y. 
See advertisement on page 121 
Melnor Metal Products Co., 
WS onwsicelde oes aeeuns 256 
10-40 45th Ave. 
Long Island City 1, N. Y. 
See advertisement on page 162 
Merit Metal Products Corp.... 460 
121 Prince St. 
New York 12, N. Y. 


Merriam Mfg. Co. ........... 115 
Durham, Conn. 
eS oa re 541 


8701 Union Ave. 
Cleveland 5, Ohio 


See advertisement on page 126 


Metal Ware Corp. ........5.% 435 
Two Rivers, Wis. 
pt 439 


5323 West Lake St. 
Chicago 44, Ill. 
Millersburg Reamer & Tool Co. 
Als es a So) Se ee 317-321 
Millersburg, Pa. 


B. Miltenberg, Inc. «....5.6.. 539 
43 Great Jones St. 
New York 12, N. Y. 


Miracle Adhesives Corp. ..... 281 
214 East 53rd St. 
New York 22, N. Y. 
See advertisement on page 190 
OS | er 581 
2310 Third Ave. 
New York City 


Mie TaeUE, THB. oie sc civicesss 452 
Fort Atkinson, Wis. 


See advertisement on pages 73, 74 


Molly Corp. .....c.scesceees 111 
Reading, Pa. 
Monarch Cabinet Corp. ...... 516 


9524 Ditmas Ave. 
Brooklyn 36, N. Y. 


Monark Silver King, Inc. 
AS paar 422, 424, 425, 426 
6501 West Grand Ave. 
Chicago 35, IIl. 


Monsanto Chemical Co. ...... 305 
St. Louis 4, Mo. 
See advertisement on page 183 
Morse Metal Products Co., Inc. 582 
3851 Lyme Ave. 
Brooklyn 24, N. Y. 


De a 68 
4600 Woodward Ave. 
Detroit 1, Mich. 


Mystik Adhesive Products 306, 307 


2635 North Kildare Ave. 
Chicago 39, IIl. 
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CHOREMASTER One-Wheel Garden 
Tractor with 35 money-saving 
attachments, 11/.-3 H.P. Models 


. ° . ° 


The multi-purpose CHOREMASTER 
Unit. Customers can get low-cost 
CHOREMASTER attachments .. . 
cultivating tools, mowers, sprayer, 
snowplow, seeder, etc.,... for house, 
farm, yard or garden chores. One-wheel 
design permits “between-the row” cul- 
tivation... makes CHOREMASTER 
the top seller it is. 


at the show... see 
the best at booth 960! 


CHOREMASTER Rotary Tiller 


Here’s the fastest growing product in 
the field. Self-contained unit does all 
ground work in one operation... plows, 
dises, harrows and cultivates. No at- 
tachments needed. The biggest profit 
investment you can make. 


CHOREMASTER Rotary Mower with 
low-cost leaf-mulcher attachment 


The beautiful, profit-packed unit that 
sells on sight. ion. safe, comfortable. 
“Fine cuts” 18-inch swath. Simplified 
controls and adjustments. Low-cost 
leaf mulcher attachment makes Au- 
tumn sales hum, 


CHOREMASTER Power Hole Digger 


Gives your customers a permanent va- 
cation from laborious Goad digging. 
Power driven mechanical digger re- 
quires only seconds per hole for limited 
or extensive fencing jobs. Works on 
steep hillsides, soft ground, woods, 
waterways and gullies. 
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CHOREMASTER’s the “main attrac- 


tion” with customers and dealers 
alike. Customers recognize 
CHOREMASTER Power Equip- 
ment as the labor-savers that 
can’t be beat —dealers acclaim 
CHOREMASTER as the top 
seller that builds business . . . 
produces extra sales, extra 


profits all year ’round. 


BACKED BY HARD-HITTING 
NATIONAL ADVERTISING 


The CHOREMASTER Line is constantly 
being pre-sold by a steady flow of 
hard-hitting advertising in leading 
farm and home magazines. CHORE- 
MASTER promotional material sur- 
Passes anything ever offered in this 
highly competitive field. 

See CHOREMASTER's complete line of 
low-cost profit makers in Booth 960 at 
the National Hardware Show, or write 
for the complete data on CHORE- 
MASTER products, 


CHOREMasTER 


WEBER ENGINEERED PRODUCTS, INC. 
Manufacturers of Choremaster 
Garden Tractors, Tillers, Rofary Mowers 
FARM & GARDEN SALES, INC. 


Sales Subsidiary 
Choremaster Products 


828 EVANS ST., CINCINNATI 4, OHIO 


CHOREMASTER Chain Saw 


Sets the pace in the chain saw field. Notches, 
fells and trims toughest trees. Lightweight, 
rugged, durable. Easy to handle under all con- 
ditions. Anyone can operate it... everyone 
can afford it. 




















MORE and MORE of YOUR 
SHOPPERS WANT eC 


| Hardware Show Exhibitors 


N-O 








° Booth No. 
‘Sy Es ee 219 
M\ 8 1884 Pitkin Ave. 
TA. Brooklyn 12, N. Y. 
ST hen _— | National Brush Co. ...... 330, 332 
J © 101 Illinois Ave. 
RF : | 
Ay A i ‘ A | Aurora, Ill. 
Y ' 
rz. M | National Carbon Co. ........ 69 


Div. of Union Carbide & 
Carbon Corp. 
30 East 42nd St. 
New York 17, N. Y. 


See advertisement on page 151 


| National Screen Co., Inc. .... 502 
d Breas? Pea 
C. | Neveo Wood Products Co. .... 556 


PALMETTO WHISK 


| 77 Sullivan St. 
| New York 12, N. Y. 


| (i | New Britain Machine Co. .... 91 
More eye-catching than | New Britain, Conn. 
pcp ae oa | New York Wire Cloth Co. .... 98 


of its colorful metallic 
paper shield. Longer- 
lasting because it’s made = 
with tough genuine palm- 
etto fibre, processed in our 
own Florida plant. More popular 
because it has so many uses in the Home; 
the Car; the Office and the Shop. Order several 
dozen now for the big Fall buying season. 
ORDER FROM YOUR JOBBER! 


NATIONAL ADVERTISING 


. month after month, to 7,824,469 
readers brings more and more shoppers {; 
to your store, asking for Oxco’s Red 
i Breast by name. . 

| ZZ -. 
gape EASY TO DISPLAY... 


“Pick-up”’ sales come fast when you display a 
dozen Red Breast whisks in the colorful 

























New Canaan, Conn. 


Nicro Steel Products Co...263, 264 
221 N. La Salle St. 
Chicago 1, IIl. 


ee 447 
55 West 13th St. 
New York 11, N. Y. 


No-Mortise Hinge Corp. .550A-551A 
Bound Brook, N. J. 


North Bros. Mfg. Co. ....... 1 
Div. Stanley Works 
Philadelphia 33, Pa. 


ee 441 
501 Fifth Ave. 
New York 17, N. Y. 


O-Cedar Corp. .......... 279, 280 
2246 West 49th St. 
Chicago 9, IIl. 






















C 


shipping-display box. Or, better still, Ohio Hoist & Mfg. Co. ...... 9 ENAA 
hang one dozen whisks from Oxco’s Cleveland 5, Ohio The fas 
sturdy, 4-armed metal rack. Rack ‘ d ' “ 
sets up quickly, comes packed Ohio Machine Products, Inc... 102 paint ave 
complete with whisks in box. 3077 Beulah Rd. _ &68n 
Columbus 11, Ohio — 
Clear,. 
ER BO oTH 116 Ohio Thermometer Co. ...... 623 ses 
Show 33 Walnut St. APPL 
Sept. 15, you can buy one National ee dela Springfield, Ohio refriger: 
rti ept. !, ; entra ‘ 
ct Breasts at regular price, Grand C Olin Industries, Inc. ......... 29 FLAT BL. 
en les-making metal rack af no Electrical Div. These C 
with saves To get this Special Offer, 275 Winchester Ave. 
extra cost. 109 New Haven 4, Conn. 0 






contact your Jobber at once OF 


send us his name. 





OX FIBRE BRUSH COMPANY, INC. 
ereoenicx <Letabahed /§54 





Edward O’Malley Valve Co.. .115€ 
11948-50 S. Halsted St. 





MARYLAND | 


Chicago 28, IIl. 
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502 
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“eeeevee 1 ae — s es 
3 tee 
ison 441 SHEFFIELD en 
’ ‘ 
279, 280 Ulh*: Play 
ee 9 ENAMELS in Colors and Clear 
The fastest selling, biggest profit spray 
ie 102 paint available! It’s easy to use... gives 
F a smooth professional finish... and 
is guaranteed not to clog! Available in 
clear...as well as gold and aluminum 
Pein aii 623 plus a full range of colors including 
APPLIANCE WHITE for refinishing 
refrigerators and any appliance... and 
99 FLAT BLACK ... for decorative finishes! 
| These Colors: Aluminum, Chinese Red, Bright 
Green, Industrial Gray, Light Blue, 
Orange, Gold, White, Royal Blue, Lemon 
Yellow, Pink, Dark Green, Gloss Black 
e Co... 1150 
St. 





Sheffield BRONZE PAINT 


Se oer 





Sheffield 


. "Luonescen’ 
CN ee 









iy 


only SHEFFIELD has 
day-glo fluorescent 





in glouring colors 
Here’s a new and exciting finish that your 
customers will be anxious to have for 
decorating anytime of the year, especially at 
holiday time. It’s exciting... just press the spray 
button and colorful SNOW comes spouting 
forth in billowy volumes! And it GLOWS... 
because it is FLUORESCENT! Sprays onto 
any surface. Available in FIVE brilliant 
glowing DAY-GLO fluorescent colors. 


ALSO AVAILABLE IN WHITE SNOW 


“ie! 08 Muay > 
Seuretioed by > 
Housekeeping 

45 apyentist® we 


ADVERTISED In 


LIFE 


For Descriptive Literature, Promotional Material and Color Cards, Write: 


CORPORATION cievetann 19, On10 
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MILLIONS and MILLIONS 
OF DOLLARS 


RUST DAMAGE 


ONO) aD) 
EVERY YEAR! 


RUST- STOPS 


"“X7Teniog . inreRior 
STRUCTURAL RED 





| yPbrreien conte 
PREVENTS RUST 


STOPS 


DERUSTO has successfully passed all 
tests given by the Pittsburgh Testing 
Laboratory. 
DERUSTO comes in standard industrial 
colors . . . ready for spraying, brushing, 
or dipping. 

SEE US AT BOOTH 583 


National Hardware Show 
Grand Central Palace, New York 


MASTER BRONZE 
POWDER COMPANY 





5009 CALUMET AVE. 
HAMMOND, INDIANA 
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Booth No. 





Ox Fibre Brush Co., 
Frederick, Md. 


See advertisement on pages 140, 192 


Oxford Metal Spinning Co..... 617 
2102-04 E. Gillingham St. 
Philadelphia 24, Pa. 

Oxwall Products Mfg. Co. .... 10 


Oxford, N. J. 


P & C Hand Forged Tool Co... 34 
Box 5926, Milwaukie P. O. 
Portland 22, re. 

Paemmer Tare, Ge... cccccccs 466A 
Sub. McCray Refrigerator Co. 
Kendallville, Ind. 


Inc. 


Pamer Pain, Iie. .......5.. 594 
175 Fifth Ave. 
New York 10, N. Y. 

Palmer Welloct Tool Corp. ... 208 


Meadville, Pa. 


See advertisement on page 134 
Paragon Electric Co. 


Two Rivers, Wis. 
Parke & Co. 
5th & Chestnut Sts. 
Philadelphia 6, Pa. 
(Sb 36 
3900 Wesley Terrace 
Schiller Park, IIl. 


eee eens 


Pennsylvania Saw Corp. ..... 310 
810 Broad St. 
Newark, N. J. 

Peterson Mfg. Co., Inc. ....... 64 
De Witt, Neb. 


See advertisement on page 194 
Phelon Magnagrip Co., Inc.... 464 
East Longmeadow, Mass. 


Pioneer Gen-E-Motor Corp.... 131 
5841-49 Dickens Ave. 
Chicago 39, Il. 

Pioneer Rubber Co. ......... 430 


Willard, Ohio 
Pitegoff Bros., Inc. .....2 266, 266A 
402 Oakland St. 
Brooklyn 22. N. Y. 
Plana Centric Power Tool 
5 ee ee 
20 Boylston St. 


Boston 16, Mass. 
See advertisement on pages 123, 124, 125 


Plastics Mfg. Co. ........ , 580 
825 Trunk Ave. 
Dallas, Tex. 

Plastic Woven Products, Inc.. 4, 5 


51 Camden St. 
Paterson 3, N. J. 
ee ge ee 544 
Fisher Bldg. 
Detroit 2, Mich. 
Poloron Products, Inc.....531, 
55 Avenue E 
New Rochelle, N. Y. 
Portable Electric Tools, Inc. 56B, 57 
320 West 83 St. 
Chicago 20, Ill. 


532 
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Booth No. 


Porter-Cable Machine Co. .... 67 
1714 N. Salina St. 
Syracuse 8, N. Y. 

See advertisement on page 195 


¥. W. Prentice & Co. ... 0050 558A 
Adrian, Mich. 

PYCRO GOOD... os 0:6 92 401, 402, 403 
8225 N. Christiana Ave. 
Skokie, Ill. 

Pe TOS, 66 ce cescsenes 47, 48A 
2209 Santa Fe Ave. 
Los Angeles 54, Calif. 

Putnam Rolling Ladder Co. .. 416 


32 Howard St. 
New York 13, N. Y. 


Q-R 


Quaker Rubber Corp. ........ 545 
Tacony & Comly Sts. 
Philadelphia 24, Pa. 


See advertisement on page 120 


Radnor Tool & Mfg. Co., Inc. . 558 
215 Cherry St. 
Waterbury, Conn. 

Railway Handle Corp. ....... 524B 
Kenbridge, Va. 

pe eS ee ee 559 


411 N. Claremont 
Chicago 12, IIl. 


Ransom Brush Co. 
1051 W. Division St. 
Chicago, IIl. 


age W Oe CO. bo osc ccieaess 533 
212 E. Washington Ave. 
Madison 10, Wis. 


Red Devil Tools 
130 Coit St. 
Irvington 11, N. J. 


Reflector Hardware Corp..458, 459 
2235 S. Western Ave. 
Chicago 8, IIl. 


ee | 


» 0046 





| WORKING DAZE | 











“Well, the boss said to drop 


verything!” 
6 y g: NATIONAL SAFETY COUNCIL 
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MANUFACTURING CO., SOUTHBRIDGE, MASS., U.S.A. 


























HOME REPAIR AND PROFESSIONAL TOOLS SINCE 1875 


QUALITY PUTTY KNIVES AND SCRAPERS 
SELF-SERVE MERCHANDISERS 


for DO-IT-YOURSELF CUSTOMERS 
INCREASE YOUR FIX-UP AND PAINT-UP SALES 












ORDER 
NOW 
FROM 
YOUR 
JOBBER 
LOW COST — HIGH PROFIT — FAMOUS 
BLUE DIAMOND HOME REPAIR TOOLS BLACK AND SILVER DELUXE 
New Flamingo Colored Display includes, 4% doz. 
ea. Putty Knives 38-114” — 3E-1144”, 4 doz. ea. New P dove — a saree kite 
Scrapers 38-3” — 3E-3”, %4 doz. 3E-5” Taping ew Pastel Green Co ored Display includes, oz. 
Knives, 1 doz. ea. Speedster Scrapers 78 — 79 — 80, ea. Putty Knives — 2E-112" — 28-142", Va doz. ea. 
Y doz. ea, Blades 78-3 — 79-3 — 80-3, 4 doz. soul casas . — 25-3". — 
Blade Sharpeners — 84, 1 doz. Colored Glass Cut- N j h . 
ters, 1 doz. Colored Razor Blade Scrapers — 25. ow Ghytay Civen With Tool Assortment. 
COST $29.20 . PROFIT $19.46 , 


New Display Given With Tool Assortment. 





HOT IMPULSE ITEM — 24 PLASTIC 


BLUE DIAMOND FAST SELLING SPEEDSTER PAINT AND WOOD RAZOR BLADE SCRAPERS DISPLAYED 
PUTTY KNIFE AND SCRAPER DEAL SCRAPERS ON ‘HOW TO’ DISPLAY a ee ae 
New Flamingo Colored ss includes, New Periwinkle Blue Colored Display includes, COST $4.18 .. saris $2. 
1 doz. ea. Putty Knives 3E-144” — 1 doz. ea. Speedster Scrapers 78 — 79, 12 doz. 
3S- Li 1 doz. ea. Scrapers 3E4" ae og § Scraper — 80, 1 doz. ea. Speedster 
38-3 Blades 78-3 — 79-3 — 80-3, 1 doz. Files. 
COST $20.16 on cccnne PROFIT $13.44 cost $21 .00 PROFIT $15.18 
New Display Given With Tool Assortment. New Display Given With Tool Assortment. 
HYDE’S COMPLETE LINE OF TOOLS FOR THE PROFESSIONAL 


@ LINOLEUM KNIVES @ ROOFING KNIVES @ STEEL SPATULAS 
@ WALLPAPER STEAMERS @ ARTIST KNIVES @ WALLPAPERING TOOLS 
@ GLASS CUTTERS @ PAINT SHAKERS @ SPECIALTIES, ETC. 
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ror YOUR BIG 








































Whiting-Adams 


145th Birthday Special 





SELLS ON SIGHT — and 
whet a sight! The “Buy 1- 
Get 2” deal comes packed in this 
self-sell merchandising display. 
Customers can see it's a big buy 
— act af once — you 
ring up the profit! 





FALL HARDWARE PROMOTION 


AND OUR 145th BIRTHDAY 





HERE’S THE DEAL 
1 doz. 4” Flagged Nylon wall brushes, re- 


tail at $3.49 ca... cccccccccccvece $41.88 
1 doz. 2” Flagged Nylon brushes, retail at 
$.79 C8... cccccccccccccccesesccece 9.48 











Whiting-Adams /457/ year 


Since 1808...and 
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1.88 
7.92 


3.96 








(eat 


..and 





HERE’S A PAINT BRUSH DEAL THAT PROFITS EVERYBODY ! 


YOUR CUSTOMERS GET a great value. They BUY one 4” wall brush 
at regular price of $3.49. They GET a 2” brush (value 79¢) at no extra 
cost! A $4.28 value for $3.49! 


YOU GET your full regular profit — even though you sell at bargain 
prices! 
YOUR CUSTOMERS GET Whiting-Adams genuine flagged Nylon 


bristle brushes — the same bristles used in expensive professional-type 
brushes. AND AT BARGAIN PRICES! 


YOU GET a bargain special timed just right to develop a big seasonal 
paint brush business. And remember — you get your full regular 
markup at these bargain prices! 


HERE’S THE ASSORTMENT 


This Birthday Special assortment comes to you packed in a beautiful 
gold and maroon "Self-Sell" display box. 

The brushes are a matched pair of painting tools with handsome gold 
handles; the 2” size equipped with onyx type handle; the 4” with pro- 
fessional Beaver Tail handle. Each brush is factory-sealed in a special 
Bris-L-Gard protector and both bound together to make the “BUY 1 
— GET 2” Deal. 


PREPARE FOR YOUR FALL PROMOTION 


ACT NOW — see your nearest Whiting-Adams supplier or write direct 
to Whiting-Adams Co., Inc., Harrison Ave., Boston 18. Western 
Division: 5574-76 West Washington Blvd., Los Angeles, California. 


Visit us at Booth 312-313 at the New York Hardware 
9s October 5-9, to learn what's new with Whiting- 
Adams! 


of tine brush making 


still the best brush made 
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details . . 








Rese 


Ba 





Center Cutting Point 
3/16" thru '/2" 
No Dead Center Point 


FASTE 


s 


Silent Salesman Display Stands, Kits, 
and Cases sell Jet Drills for YOU! Write 
for prices, dealer helps and other 
. or see us at the National 
Hardware Show in New York at Booth 
No. 626. Let us prove how Jet Drills 
can earn extra profits for you. 


Sold Only Thru Wholesale Hardware 
FLY WITH JET 

JET DRILL COMPANY ; 
P.O. Box X-2, Dana Point, Calif. 


Hardware Show Exhibitors 





Ba 


4% 
Pa 


Jet Drills are “speed 
designed!” The exclus- 
ive triple spiral core means triple dust 
exits . . . eliminates stalling and bind- 
ing. Used with any rotary, electric or 
air drill motor, installation men, re- 
airmen, electricians, plumbers, 
uilders, maintenance men and other 
craftsmen who work with concrete 
agree that the JET DRILLS fly faster 
. .. with less noise, too! 


BETTER Jet tungsten carbide 


cutters are specially 
designed and treated to drill straight, 
clean, deep holes into and thru con- 
crete, masonry, brick, plaster, tile . . . 
even thru reinforcing steel imbedded 
in concrete! 


COST LESS i 


Saved! Jet Drills are & 
you less all three ways! Anyone can 
sharpen the new Jet . . . the tungsten 
cutters, and exclusive triple spiral 
“speed design” assure you reduced 
operating costs on every job! 





Booth No. 


ee 590 
114 Manhattan St. 
Stamford, Conn. 


Regent Cutlery Co. ......251, 252 


3522 Webster Ave. 
New York 67, N. Y. 


Reliance International Mfg. 
as e2S sv an sine eewlen 337 
175 Mill Rd. 
Hempstead, N. Y. 


Remington Hardware Co. .... 591 
828 Barr Ave. 
Woodmere, L. I., N. Y. 


eS a 92 


Lansing 20, Mich. 


See advertisement on page 185 


Republic Molding Corp... .569, 570 


6465 N. Avondale Ave. 
Chicago 31, IIl. 


See advertisement on page 75 


Reynolds Metals Co. ...... 
Home Aluminum Div. 
2500 So. Third St. 
Louisville, Ky. 


See advertisement on pages 154, 155 


Richards Engineering Co. 
a ee aay atonal 
1219 Richards St. 
Vancouver, B. C., Canada 


Richberry Electric Co. ...... 423 


2335-45 W. Cermak Rd. 
Chicago 8, Ill. 


See advertisement on page 158 


Ridge Tool Co. ..... 81, 82, 83, 84 


Elyria, Ohio 


See advertisement on page 184 


Riegel Textile Corp. ........ 296A 


260 Madison Ave. 
New York 17, N. Y. 


See advertisement on page 87 


Robeson Cutlery Co., Inc...... 
36 Main St. 
Perry, N. Y. 


Edward E. Robinson, Inc. .... 573 


95 Park Ave. 
Nutley 10, N. J. 


See advertisement on page 227 


Rochester Can Co., Inc... .242, 243 


100 Greenleaf St. 
Rochester 9, N. Y. 


Rockwell Mfg. Co. 
Delta Power Tool Div. 


+ dane 346, 347, 348, 349, 350 


400 N. Lexington Ave. 
Pittsburgh 8, Pa. 


See advertisement on pages 160, 161 


Rogers Plastic Corp. ..... 233, 234 


West Warren, Mass. 


Pe @ 619A 


231 Ferris Ave. 
White Plains, N. Y. 


Rosenberg Bros. & Co. ...... 
Smithtown, L. I. N. Y. 











































CHENEY 
Nail Holding 
Hammers 


\ 
\ 


Cheney 


Sales Maker —a) 
Deal! 


8 No. 938 hammers, 16 oz. 

2 No. 937 hammers, 20 oz. 

2 Wo. 944 hammers, 18 07. 

1 No. 938 hammer, 16 oz. for 
use with display—at half price. 

1 Sales Maker display — 

free. Plus, the new Cheney 

Nail Chart. 

Hammers available in either 

bell or octagon face. 


JOHN H. GRAHAM 
& CO., INC 
Ser 


ESTAS. 1836 


weney CHENEY “Cone. 


LITTLE FALLS, MW. Y., U.S. A. 
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Booth No. 
CO COGN, EMD S os <isbscnecce 469 
215 Fourth Ave. 
New York 3, N. Y. 
Rotias-O-Mat Corp. .........- 546 
10-02 44th Drive 
Long Island City, N. Y. 
Round Chain Cos. .......... 9 
Cleveland 5, Okio 
Se 46 


Haynes Ave. & Lincoln Highway 
Newark 5, N. J. 


J. Rubenstein & Sons ....... 608 
278 Johnston Ave. 
Jersey City 4, N. J. 
Russell Harrington Cutlery 
0 EE ae olny ae ee ee 260 


Southbridge, Mass. 
Russell Jennings Mfg. Co..... ] 
Div. Stanley Works 
Chester, Conn. 


ee ee Ce 106 
Southington, Conn. 

Samson Cordage Works ...... 214 
89 Broad St. 
Boston 10, Mass. 

Savage Arms Corp. .......... 12 


Chicopee Falls, Mass. 


See advertisement on pages 136, 137 

Sav-A-Roller Div. 616 

Empire Oil Co. 
4800 S. California Ave. 
Chicago 382, III. 

J. H. Scharf Mfg. Co. 
6120 Binney St. 
Omaha 4, Neb. 

Schrade Walden Cutlery 

| SN ee ere 76, 77 
Walden, N. Y. 

Screw Taper Drill Corp. ..... 54 
P. O. Box 63 
Edgewood 5, R. I. 

Seal Rite Caulking Co., Inc.. 
6335 Lyndon St. 

Detroit 21, Mich. 

Seymour Smith & Son, Inc.... 94 
100 Main St. 

Oakville, Conn. 

Seymour Tool & Eng. Co. .... 606 
Seymour, Ind. 

Sharon Bolt & Screw Co. .. 
202-216 Purchase St. 
Boston 10, Mass. 


See advertisement on page 72 
Sheffield Bronze Paint Corp.... 43 
17814 Waterloo Rd. 
Cleveland 19, Ohio 
See advertisement on page 141 
Shelton Plane & Tool Mfg. Co.. 303 
Shelton, Conn. 
Shelton Tack Co. ........... 571A 
103 Canal St. 
Shelton, Conn. 


See advertisement on page 198 


oo 


.559A 


513, 514 
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| MR. JOBBER: 


\ 


Booth No. 


ee a | rea 607 
82 Thomas St. 
New York 13, N. Y. 
Shopmaster, Inc. ....< 0020. 30, 31 


1214 S. 8rd St. 


Minneapolis, Minn. 
See advertisement on pages 176, 177 


Edw. L. Sibley Mfg. Co., Inc.. 553 
Bennington, Vt. 
Simonds Saw and Steel Co.... 121 


470 Main St. 
Fitchburg, Mass. 


See advertisement on page 175 





| See the full line on display at the show! 


Ruggedly built, handsomely finished, 
low- priced—the tools illustrated 

are typical TRUECRAFT volume 
sellers. Prominent display helps 
dealers cash in on wheel 
customer appeal. 


Your nearest TRUECRAFT “rep” will gladly 
help you plan a sound merchandising 
program for building greater tool volume. 
Write today for his name and address. 
VISIT US AT BOOTH 407 AT THE SHOW 





Booth No. 


Simonsen Industries, Inc..203, 204 
1414 S. Michigan Ave. 
Chicago 5, Ill. 


See advertisement on page 295 


Pe A. ckbasawensewses 78, 79 
5033 Elston Ave. 
Chicago 80, IIl. 

EEE ec sig CaS were nude 540 


1750 California Ave. 
Long Beach, Calif. 


Southern Chain & Mfg. Co.... 9 
Birmingham 4, Ala. 


















Make it a 


POINT 




























to see our 
demonstration 
at the 


HARDWARE 
SHOW 


Booth 406 | e 
—_D-B——- 


POWER WOOD BITS 
..- Give your customers 
amazing performance 
at unheard-of low cost. 
D-B's super-sharp cut- 
ting head bores TWICE 
AS FAST as many con- 
ventional models — yet 
D-B Power Wood Bits 
sell for as little as HALF 
AS MUCH! 


Precision-forged of 
finest quality Swedish 
tool steel in all sizes 
from %" to 2”. Fits all 
electric drills and drill 
presses. Bores smooth 
and clean at any angle... 
no binding or “creeping.” 








Feature 


D-B POWER WOOD BITS 


In boxed kits of 6 pieces, only $4.40 
list. 
In popular plastic roll-up, hang-up kits, 
4, 6, 9 pieces, only $3.10, $4.40, $5.90 
list. 


Free 
D-B COUNTER DISPLAYS 


In two assortments: No. 600 (104 
pieces) at $74.62 list; No. 610 (37 
pieces) at $26.52 list. 


ORDER FROM YOUR WHOLESALER 
Write for FREE Catalog A 


DURA-BILT 


TOOL COMPANY, INC. 
NATICK, MASSACHUSETTS 
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Hardware Show Exhibitors 


Beoth No. 


Southern Fabricators ....... 454B 
P. O. Box 693 
Shreveport, La. 
See advertisement on page 253 
Southern Hardware ......... 126 
806 Peachtree St., NE 
Atlanta 5, Ga. 


ES cca vsnswse ses etles 428 
7308 Associate Ave. 
Cleveland 9, Ohio 


See advertisement on page 118 
Speed Products Co., Inc....... 284 
32-01 Queens Blvd. 
Long Island City 1, N. Y. 


Speedway Mfg. Co. ......... 19 
1834 South 52nd St. 
Cicero 50, Ill. 
Stamping Products & Mfg. Co. 
Steel Door Div. ..... 341, 342 
14001 Intervale 
Detroit 27, Mich. 


Standard Horse Nail Corp... .524A 
New Brighton, Pa. 
See advertisement on page 251 
DOREY WOE Sed icticeceseeses 1 
New Britain, Conn. 
See advertisement on pages 179, 193 
SUMMIT WEEMS .o0cccccceseee 1 
New Britain, Conn. 
See advertisement on pages 179, 193 
Star Brush Mfg. Co., Inc..312, 313 
700 Harrison Ave. 
Boston, Mass. 
See advertisement on pages 144, 145 
Star Expansion Bolt Co...... 257 
142 Cedar St. 
New York 6, N. Y. 


Steeleraft Tool Mfg. Corp..... 211 
806-808 Broadway 
New York 3, N. Y. 


Stevens Walden, Inc. ....... 62, 63 
475 Shrewsbury St. 
Worcester, Mass. 


SOCWALE MIG: CO......6iccc ccc 601 
320 E. St. Joseph St. 
Indianapolis 2, Ind. 


Stewart Products Co. ....... 518 
200 Varick St. 
New York 14, N. Y. 


Superior Plastics, Inc. ...... 623A 
410-430 N. Oakley Blvd. 
Chicago 12, Ill. 


Superior Tool Co. ........... 625 
5005 Euclid Ave. 
Cleveland 3, Ohio 
See advertisement on page 199 
Supreme Products, Inc. ...... 308 
2222 S. Calumet Ave. 
Chicago 16, Ill. 
Swanson Machine Corp. ..... 457 
Jamestown, N. Y. 
Swing-A-Way Mfg. Co....103, 104 
4100 Beck Ave. 
St. Louis 16, Mo. 













STEEL PRODUCTS 


see us at 
booth 


NEW YORK SHOW 


PALMGREN LINE 
OPEN TO 
HARDWARE 
JOBBERS AND DEALERS 


Write for catalog No. 201H on 
PALMGREN Vises, Rotary Index- 
ing Tables, Milling Attachments 
for Lathes, and other Machine 
Tool Accessories. 


Manufacturers of PALMGREN 
STEEL Propucts for over 
30 years. 


folailey Velomaselelmy\, lems. fell, ii2 1), [em wen 
8383 South Chicago Avenue + Chicago 17, Illinois 











€ x-acto 


HANDICRAFT KNIVES * BLADES * TOOLS 





No. 86 Hobby Chest—$12.00 


Retailing from 25¢ te $30.00 ¥ 


Write today for our new filus- 
X-acto Crescent Products Co., Inc. 








X-acto line. 











trated Catalog of the complete 
440 Fourth Avenue, New York 16, New York 
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wl COMPANY 
ATLAS ~ ave 


Important Advantages 
of the @Zeés. FRANCHISE 


Direct-Factory Distribution 


mck 
ao 


Protected Franchise 


Bigger Profit Margins 


bhwn 


« Complete Line (to meet quality 
as well as price competition) 


5. National Advertising Support 
6. Inquiry Referrals 

7. Prompt Shipments 

8. Direct-Factory Service 

9 


Direct-Factory Representatives 


962 N. 





HARDWARE AGE, SEPTEMBER 3, 1953 


ores your BEC7 OPPORTUNITY 





NEW Home Shop Markel! 


(SEE OCT.5 MAGAZINE 
DO-IT-YOURSELF’ FEATURE SECTION) 


MINIMUM 
INVESTMENT 


(AS LOW AS $115.15) 


PUTS YOU IN 
BUSINESS 


TO EARN ao an PROFITS 
ON THE ENTIRE LINE 
The “Do-It-Yourself” market has reached an all-time high. 
And it’s still zooming. Latest estimates are that do-it-your- 





selfers account for nearly 60% of all home repairs, remodel- 
ing, etc. Alert hardware merchants are striking the biggest 
profit lodes in history with up-to-date power tool departments. 
Now Atlas. . 
power tools... 


- pioneer and pacemaker in producing quality 
offers you the best deal! Only $115.15 puts 
you in business with a complete line of low-priced Atlas Work- 
shop power tools . . . plus the tremendous advantage of being 
able to sell al] Atlas heavy-duty woodworking tools and acces- 
sories. And at dealer profit margins that are the most attrac- 
tive in the industry. 





For example . . . here’s the Initial 


ATLAS WORKSHOP Deal 


Your 
Investment 
23.63 


Before you in- 
vest a single 


. Y 
dollar in sta- Selling Price 
$37.50 





H 9300 8” Bench Saw 

tionary power 9325 11%” Drill Press 26.15 41.50 

tools, investi- 9340 13” Jig Saw 15.59 27.75 
9350 4” Jointer .85 A 

gate the great 9360 10” Band Saw 29.93 47.50 

new Atlas Total Original Investment . . $115.15 

deal! Selling Price . . . $185.75 


TOTAL PROFIT $70.60 











YOUR TERRITORY MAY BE OPEN! 


WRITE OR WIRE TODAY FOR ATLAS SALESMAN TO CALL 


PITCHER ST. — ery Ts MICH. 






















504 


Year 
KNICKERBOCKER 
RUBBER 
PRODUCTS 


PORTABLE 
SHAMPOO AND BATH | SPRAYS 


Quality sprays of fine rubber; rust-proof 
metal. Nine styles. Patented connection fits 
all standard faucets. 69¢ to $2.00 ea., retail. 
NO. 12 DEAL—24 assorted sprays. Color- 
ful free display box. Values to $1.19. Deal list 
price, $24.00 













WATER ~Ziief ° 









Pa HOSE CONNECTION 
3 Fits into garden hose coupling, 
y ‘ holds hose on smooth fau- 
'™ cets. Adjusts to many 
~ faucet sizes. Fine 
} rubber; rustproof 
metal. Packed 6 
Sa) 4to counter card 
4 = (No. 75), or 1 to 


card (No. 76). 
50c each, retail. 











QUB-LAIR® 
acralor 


Non-splashing water for faster 
suds, better rinsing. Rede- 
signed with entirely new prin- 
ciple of aeration. Produces 
many more bubbles. Remov- 
able screen for easy cleaning, 
long wear. Attractive colors. 
Packed 12 to 
counter card 
(No. 60), or 1 

to card (No. 
61.) Same low 
retail price, 
50c ea. 











SPRAY OR STREAM 


FAUCET 
STRAINER 


Filters water. Easily 
regulated. Wide spray 
for cleaning vegetables, 
rinsing dishes. Non- 
splash stream for drink- 
ing water, filling pans. 
Attractive colors. Pack- 
ed 12 to counter card 
(No. 50), or 1 to card 
(No.51). 29c ea., retail, 





Order from your jobber today or write to 


Knickerbocker Rubber Company 
6101 S. MAY ST., CHICAGO 21, ILL 








| Trans-Atlantic,Co. 


| 
| 
| 
| 
} 
| 
| 
| 


Truecraft Tool Co. 


Hardware Show Exhibitors 





Booth No. 
Swivelier Co., Inc............ 468 
43—34th St. 
Brooklyn 32, N. Y. 
mymere Coop. .......5.. 529, 530 
Oxford, Mich. 
Tavolazzi & Fumagalli ...... 440 
Italy 
Taylor Instrument Cos. ..... 6, 7 
95 Ames St. 
Rochester 1, N. Y. 
ee 227 
116 East 27th St. 
New York City 
Parker-Gaines Div. ......... 515 


Tex Machine Co. 
38-06 31st St. 
Long Island City 1, N. Y. 
Thomas Products Co. 
8490 Lyndon Ave. 
Detroit, Mich. 
Thriftool Sales Co. 
122 East 25th St. 
New York 10, N. Y. 
Time Saver Tools Ince. 
Box 395 
Mundelein, Ill. 
ee 243A 
465 Park Ave. 
New York_N. Y. 
Tip Top Brush Co., Inc. ...... 624 
50 W. Houston St. 
New York 12, N. Y. 
TOormratt COPrp. ........56. . 108 
Plainfield St. 
Springfield, Mass. 


See advertisement on page 225 


Sain toa tae 611A 
338 Pearl St. 
New York 38, N. Y. 

eet etree 407 


2425 S. Michigan Ave. 
Chicago 16, Ill. 
See advertisement on page 147 
WOO MEtO OG. 65.66.655.6c6%0i0-0 216A 


74 Ames St. 
Brockton 39, Mass. 


See advertisement on page 295 


| Tudor Chemical Specialties, 








|g ee a ees 288 
141 Woodworth Ave. 
Yonkers 2, N. Y. 


20th Century Paint & Varnish 


Se Secor roees 421 
456 Driggs Ave. 
Brooklyn 11, N. Y. 
Twisters. Oe., Ties. 3...¢. 3. «. 316 


40-09 Twenty-first Si. 
Long Island City 1, N. Y. 
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U-V 


Booth No. 
See Fe: SS 309 
1050 W. Hubbard St. 
Chicago 22, IIl. 
Ulster Knife Co., Ine. ...... 76, 77 


Ellenville, N. Y. 

Unicorn Co. of America, Inc... 469 
215 Fourth Ave. 
New York 3, N. Y. 

Union Steel Chest Corp... .25 
LeRoy, N. Y. 

Union Tool Co. 
Orange, Mass. 

United Brush Manufactories.. 575 
116-118 Wooster St. 
New York 12, N. Y. 

United Cutlery & Hardware 

Products Co. 

108 E. 16th St. 
New York 3, N. Y. 


See advertisement on page 190 


U.S. Brass Novelty Mfg. Co. .. 223 
572 Wythe Ave. 
Brooklyn 11, N. Y. 
United States Electric Mfg. 
OE ere 465 
222 West 14th St. 
New York 11, N. Y. 


See advertisement on page 186 


United States Industries ..... 262 
5848 Northwest Highway 
Chicago 7 Ill. 


e advertisement on page 293 


United States "Plywood Corp. . 117 
55 West 44th St. 
New York 18, N. Y. 


See advertisement on page 57 


United States Rubber Co. ...17, 18 
Mechanical Goods Div. 
1230 Avenue of the Americas 


New York 20, N. Y. 


See advertisement on page 163 


United Wire Goods Mfg. Co. 456A 
1150 Broadway 
New York City 

Universal Brush Corp. 
114 Worth St. 

New York 18, N. Y. 

Upland Industries, Inc. 
Upland, Pa. 

Upson Brothers, Inc. 
65 Broad St. 
Rochester 14, N. Y. 


See advertisement on page 170 


60's ee 


Shcntiwiavs 455A 


Uticn. Cubiey Go.. ....0 sc bs cine 53 
520 Noyes St. 
Utica 4, N. Y. 
Utica Drop Forge & Tool Corp. 
37, 38, 39 


2415 Whitesboro St. 
Utica, N. Y. 
See advertisement on page 174 
Vaco Products Co. ........... 60A 
317 East Ontario St. 
Chicago 11, Ill. 





1953 
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THREE-MONTH INTRODUCTORY PERIOD SHOWS: 


NEW EVEREADY BATTERY 


BRAND 


CTS SALES (017. 


LONGER LIFE! NEW DESIGN! 


——-—=-===n-—t EVEREADY oe 


TRADE -MARKS 


NO DATING! " " 
NINE Lives ¢ 


DUPLEX Display Package 
makes two eye-catching displays! 


The terms “Eveready”, "Nine Lives" 
and the Cat Symbol are registered trade-marks 
of Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 
A Division of Union Carbide and Carbon Corporation 
30 East 42nd Street, New York 17, N. Y. 


. District Sales Offices: 

pia . Atlanta, Chicago, Dallas, Kansas City, 
Your new “EVEREADY” No. 950 ea. se New York, Saeiua. San canine 
batteries are shipped in a unit package “i 
containing two display boxes . . . for me a Fp IN CANADA: National Carbon Limited, 
extra display impact! Double display a Yan Monteal, ‘Toseme, Winniges 
means extra impulse-sales for you. 











COUNT ON “EVEREADY” BATTERIES 


BRAND 


to give you the best...first...with the greatest sales potential! 


HARDWARE AGE, SEPTEMBER 3, 1953 

















Hardware Show Exhibitors 


W-X-Y-Z 


Booth No. 


Pes WE MIE COs oc ecec ces os 25 
P. O. Box 71 
Grove City, Pa. 
See advertisement on page 157 
Walton-March .............. 589 
844 West Adams St. 
Chicago 7, IIl. 
oe 28 
60 East 42nd St. 
New York 17, N. Y. 
Warner Mig. Co... 0. ..c cece 210 
801-16th Ave., S.E. 
Minneapolis 14, Minn. 
Sn artie scien swe dge 304 
1100 N. Cicero Ave. 
Chicago 51, IIl. 
See advertisement on page 302 
Waterbury Pressed Metal Co..536A 
300 Chase Ave. 
Waterbury, Conn. 
Waterbury Rope Co. ......... 99 
88 Wallabout St. 
Brooklyn, N. Y. 
CO ee 517 
552 West 53rd St. 
New York 19, N. Y. 





Booth No. 

Weedsport Mfg. Corp. ...... 215A 
Weedsport, N. Y. 

svc oasis aaeees 597 


990 Oakman Blvd. 
Detroit 6, Mich. 


See advertisement on page 198 
2 


Weller Electric Corp. ........ 
808 Packer St. 


Easton, Pa. 
See advertisement on page 194 
Wen Products Co. ........ 225, 226 


5806 Northwest Highway 
Chicago, III. 
R. D. Werner Co., Inc. ...... 20, 21 
295 Fifth Ave. 
New York 16, N. Y. 
Weastheld Bie. Co. .... see 501 
Westfield, Mass. 
See advertisement on page 187 
Westinghouse Electric Corp. . 70 
Lamp Div. 
Bloomfield, N. J. 


advertisement on page 221 


Bee 
White Metal Rolling & Stamp- 
OS ae 114A 
80 Moultrie St. 
Brooklyn 22, N. Y. 
Whiting-Adams Co., Inc. . .312, 313 
690-710 Harrison Ave. 
Boston 18, Mass. 
See advertisement on pages 144, 145 
Wickwire Bros., Inc. ........ 
Cortland, N. Y. 


See advertisement on page 164 





Booth No. 
Wilson’s of Cleveland ........ 628 
425 Lakeside Ave., N.W. 
Cleveland 13, Ohio 
Wilton Tool Mfg. Co. ........ 130 
925-941 Wrightwood Ave. 
Chicago 14, II. 


Wing-Master Co. ............ 588 
5915 Norman St. 
Brooklyn, N. Y. 


Winthrop Watch Corp. ....... 592 
31 West 47th St. 
New York 36, N. Y. 


J. Wiss & Sons Co. ....... 48B, 49 
11-45 Littleton Ave. 
Newark 7, N. J. 

No. Graveicseinecislwsdeoree 327 


Hartford 5, Conn. 
See advertisement on page 252 
Wolf Electric Tools Ltd....... 427 
London, Englané 


X-Acto Crescent Products Co., 
DS cede giE dang 956 eee wae 120 
440 Fourth Ave. 
New York 16, N. Y. 


See advertisement on page 148 


Yale & Towne Mfg. Co. ...... 32 
Stamford, Conn. 
OE 338 


5004 W. Wilson Ave. 
Chicago 30, Ill. 


Lawn and Garden Section of Hardware Show 


Booth No. 


Aircapitol Mfrs., Inc. ..... 862, 863 
1618-34 South Mead 
Wichita, Kansas 

i 986 
4034 N. Kolmar St. 
Chicago 41, IIl. 


Alan Plastics Corp. ......... 898 
Irvington 11, N. J. 
Al-Kem Laboratories ........ 929 


Yonkers, N. Y. 


All-Luminum Products Co. 809, 810 
Reed St. 36th to 37th Sts. 
Philadelphia 21, Pa. 

Aluminum Co. of America ... 967 
Alcoa Bldg. 

Pittsburgh 19, Pa. 
American Agricultural 
ne 886 
50 Church St. 
New York 7, N. Y. 


American Chemical Paint Co. . 860 
Ambler, Pa. 


A. M. Andrews Co. ...... 815, 816 
4621 S. W. Beaverton- 
Hillsdale Hwy. 
Portland 19, Ore. 


152 


Booth No. 


Ce 956, 957 
109 Calumet St. 
Brillion, Wis. 
See advertisement on page 182 
Armstrong Products Co. ..... 854 
6450 N. Teutonia Ave. 
Milwaukee, Wis. 


Arvo Products, ine). .......- 813 
1143 Chesapeake Ave. 
Columbus 16, Ohio 


Atlantic Tubing & Rubber Co.. 701 
Cranston 5, R. I. 


Avon Mfg. Co. .....cccccce -- 990 
883 Shrewsbury St. 
Worcester 4, Mass. 


John Bean Div. Food Machinery 
& Chemical Corp. ....... 927 
Box 840 
Lansing 4, Mich. 


Bearings & Transmissions, Inc. 712 
Desoto Sta. 
Memphis 1, Tenn. 


Becker Products Co. ......... 928 
161-30 129th Ave. 
Jamaica 34, N. Y. 


Booth No. 
Oe 974 
1150 Broadway 
New York, N. Y. 
Big Boy Mfg. Co. ...... 873, 874 
Burbank, Calif. 
Oe oo 54 6 ius os exe 994 


Springfield 7, Mass. 


Bolens Products Div. Food Ma- 
chinery & Chemical Corp. 


824, 825, 826 
Port Washington, Wis. 
Bonide Chemical Co. ....... 987 
Utica 4, N. Y. 
SS ee ee 723 


501 Reynolds St. 
Kansas City, Kansas 


Brevel Products Corp. ...... 935 
214 Sullivan St. 
New York, N. Y. 


Briggs & Stratton Corp ..... 727 
2711 North 13th St. 
Milwaukee 1, Wis. 


E. F. Britten & Co., Inc. ..... 941 
Cranford. N. J. 


HARDWARE AGE, SEPTEMBER 3, 1953 








WI 


Heav’ 
conta 
produ 
to ma 


job ec 





HARDWS 


. 827 


page 252 


. 427 


Dey 
~: wae 


page 148 


32 


. 338 


th No. 
. 974 


3, 874 


. 994 


D>. 
5, 826 
. 987 


. 723 


. 727 

















14 OPENINGS 
WITHOUT 
DUPLICATION 


BOOTHS 124-5 


Heavy duty holder 









contains complete 





a 
° ° / —_ 
product information e EE 


BARCALO 


to make your selling / 7- PIECE 
job easier a BOX WRENCH SET 










* Complete Range of Sizes, 44”- 1/4” 
* Drop Forged from Top Quality Steel 

* Accurately machined and scientifically heat treated 

* Gleaming polished chrome finish 

* Balanced weight and improved design 

* 174” long — Weight 5 Ibs. — Individually wrapped 








5 and 6 piece sets also available 
4” - 7%” 5645 MHP ¥”- 1” 5646 MHP 









PRICED EXTRA LOW 
FOR QUICK SALES 








5-PIECE SET (Shown) No. 5545 MHP 
6-PIECE SET ................ No. 5546 MHP 






Both of these low-priced, fast-selling sets have high | 
quality construction features. Durable Chrome Plate. | 
. . . Ask your jobber about these and other Barcalo | 
wrenches and pliers. 











BARCALO MANUFACTURING COMPANY, 
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Says Mr. PEEPERS: 


“It's so amazing you must 






Waich the ‘Mr. Peepers’ Show, 
starring Wally Cox. 
NBC-TV, returning September 13. 
Consult local papers for time. 















This compact, self-merchandising 
display rack is all you need to 
put you in the Reynolds “Do It 
Yourself’? Aluminum business! 










a . ooo ‘ 
a Dot Nourse 
4" 3 } o oo 4 nisms” 














HARDWARE AGE, SEPTEMBER 3, 1953 












REYNOL 


HARDWA 





see it to believe it!” 


REYNOLDS 


“Do-It-Yourself 


ALUMINUM 


WHAT IS IT? A new type of aluminum that anyone can use for home and farm main- 
tenance and improvement. Attractive! Practical! 














WHY IS IT SO AMAZING? Needs no special tools...no special skills. Anyone...men, women 
and children. ..can turn out professional looking items quickly and easily ! 


WHAT DOES IT MEAN TO YOU? Reynolds “Do It Yourself’ Aluminum is by far your 


biggest profit opportunity of the year. It’s new. It doesn’t compete with any 
other hardware item. And it helps sell scores of related items...truly a 
“plus” business all the way! 





@eeeeeoeeeaceae eee eeeeeeeeeeeeeeeveeeeeeeeeeseeeee ee ee @ 
@eeseeeeoecea ee eee eeeeeseeeeuw ve @eeeeeeeeeeee0e20e20008 






SEE REYNOLDS 


“‘Do It Yourself’”” Aluminum at BOOTH 512-A. 
3rd Floor, National Hardware Show, 
Grand Central Palace, 
New York City, October 5-9. 












REYNOLDS METALS COMPANY «+ 2500 SOUTH THIRD STREET + LOUISVILLE 1, KENTUCKY 
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Hardware Show Exhibitors 


























“EENY, MEENY, MINY...” 


Here’s Carrie Confusion making a “‘scientific’’ choice 
of fasteners. It seems that she knows JUST what she wants but 
Harried Harry, our Hardware Hero, is having a 
tough time figuring it out. So, he brings out a handful 
of assorted nuts, bolts and screws hoping to hit on a 
fist full of satisfaction. 
This hit and miss system is now obsolete because the 
Bolt Bar answers Carrie’s questions. It displays 
106 of the most popular carriage, machine, lag and stove 
bolt sizes. Color illustrations, bolt gauge, price tickets 
and carry-home bags help Carrie Confusion help herself. 
Write today for complete in- 












formation on this beautiful 
addition to your store. 


7hke LAMSON & SESSIONS @. 


1971 West 85th Street 
Cleveland 2, Ohio 


Plants at Cleveland and Kent, Ohio 
Birmingham «+ Chicago 


106 most popular sizes 


The modern way to sell bolts and nuts 











| 
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Lawn & Garden Section 
Booth No. 


Campbell-Hausfeld Co ....... 919 
Harrison, Ohio 
See advertisement on page 184 
Earl] L. Chadwick Co. ........ 705 
P. O. Box 4080 
Portland, Oregon 
Choremaster Div., Weber Engi- 
neering Products, Inc..960, 961 
800-1 Evans St. 
Cincinnati 4, Ohio 
See advertisement on page 139 


Christy Products Co. ........ 955 
Lynwood, Calif. 

OE | 880 
Halifax, Mass. 

Clinton Machine Co. ...... 724, 725 


Maquoketa, Iowa 
See advertisement on page 129 
Coldwell - Philadelphia Mower 
ER ee eee 717, 718 
Div. of Toro Mfg. Corp. 
3030 Snelling Ave. 
Minneapolis 6, Minn. 
Colorite Plastics of New Jersey, 
OE SE ea Pe er 942, 943 
35-37 Iowa Ave. 
Paterson 3, N. J. 
Consolidated Metal Products 
gk OO ae 951, 952 
424 East Pearl St. 
Cincinnati 2, Ohio 
Continental Motors Corp. . .963, 964 
12800 Kercheval 
Detroit 14, Mich. 
C. W. ©. Proaucts Co. ...... Gi0 
850 Euclid Ave. 
Cleveland 14, O. 


See advertisement on page 186 


Douglas Machine Products Co. 
706, 707 

Fourth & Walnut Sts. 
Wyandotte, Mich. 

Druid Hill Park Seed Corp. ... 897 
519-529 W. Pratt St. 
Baltimore 1, Md. 

re re 896 
1150 Broadway 
New York 1, N. Y. 


ge ae 6 ee 890 
1401 West Eighth St. 
Los Angeles 17, Calif. 


Muemian Mire: C6, . <ic es cc es 944 
Des Moines, Iowa 

Falls Products, Inc. ......... 730 
Genoa, IIl. 


Farm & Garden Sales, Inc. .960, 961 
800-1 Evans St. 
Cincinnati 4, Ohio 

WOE, WE Os ovo 6 chides 721 
3300 Fifth St. N.E 
Minneapolis 18, Minn. 
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Follows & Bate, Ltd. ....... 900 


Manchester, England 

Gardening Products, Inc. .... 822 
Arlington, N. J. 

SE sok eee 882 
Michigan City, Ind. 

Greer Bite. Ce. .... <6... 995 
Somerset, Pa. 

SI NS os, Shs xan 903 


1202 N. Dale Mabry 
Tampa 9, Fla. 


Glenway Products ........... 861 
14428 Oxnard St. 
Van Nuys, Calif. 


Paul Hainke Mower Corp., Inc. 
909-B, 910 
104 West Sherman St. 
Hutchinson, Kansas 


Se rer 870 


184 Broome St. 
Newark, N. J. 


Hiller Engineering Corp. .... 848 
Redwood City, Calif. 
NN NS exe) tsi gkiiaid. shes wai 989 


411 North 8th St. 
Richmond, Ind. 


Homelite Corp. ........... 807, 808 
Port Chester, N. Y. 


Howard Rotavator Co. ... .968, 969 
Arlington Heights, IIl. 


Hubbard Mfg. Co. ........... 914 
1014 Marquette Ave. 
Minneapolis 3, Minn. 


Hy-Ko Products Co. ......... 849 
1260 West 4th St. 
Cleveland, Ohio 
See advertisement on page 241 
Hypro Engineering, Inc. ..... 883 
404 Washington Ave. No. 
Minneapolis 7, Minn. 


Industrial Plastic Co. ...... 841 
P.O. Box 1188 
Plainfield, N. J. 


Industrial Synthetics Corp. . 719 
Garwood, N. J. 


Inland Steel Products Co. .... 962 
P.O. Box 393 
Milwaukee 1, Wis. 


Insecticide Div. Acme 
Quality Paints, Inc. .... 966 
8250 St. Aubin 
Detroit 11, Mich. 


International Equipment & En- 


gineering Co. ........... 916 
Box 866 
Plantsville, Conn. 
SS 881B 


505 Fifth Ave. 
New York 17, N. Y. 
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GET READY / 


FOR THE PROFIT PARADE 


WALL INDUSTRIAL 
SOLDERING IRONS 


The perfect production-line soldering iron. Designed to take punish- 
ment, so it appeals to all industrial users who are economy-minded. 
© Thermostatic action prevents tip burning! ® Built to withstand con- 
tinuous heavy duty! @ Heats 4 times faster than most other irons! 
® No radionic interference while in use! @ UL and Canadian Stand- 
ards approved! @ Successfully passed the 65° below zero test! 

@ Precision wound on pure mica sheet! ® Heat-Control 
means greater economy! ® Complete size range...20 \* fey 
to 1000 watt! © Operates on 110-120 volts, AC or DC! thy iy K: 


OVER 20,000,000 SOLDERING PRODUCTS SINCE 1864 


WALL MANUFACTURING C 


GROVE CITY © PENNSYLVANIA 














“When they said Hardware Show Exhibitors 


Lawn & Garden Section 


baby sitting Booth No. 





! r) Jari Products, Inc. 
| should've sat 2938 Pillsbury Ave. 
Minneapolis 8, Minn. 
Kansas City Mower Co. .. .834, 835 
1331 Clay St. 
North Kansas City, Mo. 


Hittlsss Kap-win Corp. 988 
ELLEN 651 Park St. 
Hartford, Conn. 

Kaufman Mfg. Co. 
Manitowoc, Wis. 

Kent Plastics, Inc. 

HAMMER. 230 Fifth Ave. 

FORGED i, New York City 

: Kohler Co. 
Kohler, Wis. 

R. Krasberg & Sons Mfg. Co... 
2501 West Homer St. 
Chicago 47, IIl. 


See advertisement on page 162 


FIME CUTLERY Simca 1877 


Lambert, Inc. 
THE HENKEL-CLAUSS CO. Ansonia, Ohio 
FREMONT, OHIO qs Lauson Co. 836, 837 
ee tee * ery 4 New Holstein, Wis. 
i Lazy Boy Lawn Mower Co., Inc.726 
3911 Broadway 
Kansas City 2, Mo. 
Lewis Engineering & Mfg. Co. 708 
Alliance, Ohio 
O. E. Linck Co., 
Clifton, N. J. 


Lindsay Mfg. Co., Inc....... § 
P. O. Box 968 
Lindsay, Calif. 


Lombard Governor Corp. ..... 850 
Ashland, Mass. 


See advertisement on page 119 











Geo. W. McGuire Co., Inc. .... 904 
150-31 12th Ave. 
Whitestone, L I., N. Y. 


McHutchison & Co. .......... § 
95 Chambers St. 
ows a powerful beam up - New York 7, N. Y. 
iy thertewit | $) — | MeNulty Design Stud: 
% ; a } Wesport, Conn. 








Market Coverage, Inc. 
Everett, Wash. 

Majestic Can Corp. 
57-10 Grand Ave. 
Maspeth, L. I., N. Y. 

Masters Planter Co. 
Benton Harbor, Mich. 


/ voL ANO: For Bigger Profits, Surer Sales and "ae po — 
Complete Customer Satisfaction; ine seth as ; 
RY Th a Ne - add eek. ge entire Richberry att ; ae De 
Co., Inc. 


eons ELECTRIC C0. attilipres! Sins 10-40 45th Ave. 


2335-45 WEST CERMAK ROAD, CHICAGO 8B, ILLINOIS Long Island City 1. N. Y. 
see advertisement on page 162 











Melnor Metal Products 
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bitors 


a Announcing. / 


LEPAGE's 2d | 


SURE-GRIP ot 


WHITE GLUE 


Inc.726 


Co. 708 


~ . The Sensational 


. 904 


Sure Grip ‘White Glue is used by 


NEW mechanics, woodworkers, office 
a ALL lad Lda FLA workers, homemakers, hobbyists, 


school children and “handy" men. 


Wh { TE GL U3 Versatile ... mi WOOD — FUR- 


NITURE — POTTERY — LEATHER — 
HEAVY PAPER — CARDBOARD. 


* 
Quick Setting . . . Clean to Use 


C; 14 SCRAPBOOKS — TOYS — PHOTO. 
5 Tl GRAPHS — GAMES — POSTERS. 
* 
LE PAGE'S 


. Sure Grip White Glue 
with \. Spreader Tip 7 


| oz. bottle 15 


9 " Spreader Tip 
3 oz. bottle 
" 4 o2. jar 





. 971 


Vy pt. jar 
Pint jar 

> Quart jar 
917. 918 " Gallon jar 


_ = 


3. ” 
n page 162 JE PAGES GLOUCESTER,MASS GLUEMAKERS FOR 74 YEARS / 
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> 
Te © eRe 


DELTA DELTA QUALITY MAKES THE DIFFERENCE 








JOBBERS MAN 


fot DELTA’S Excluaive 
Q-Point Profit Program / 


GET THE WHOLE STORY OF 
THE BIG-TICKET, BIG-MARGIN 
DELTA HOMECRAFT LINE 


The ‘‘do-it-yourself”’ market is BIG, and GROW- 
ING BIGGER—a ready-made opportunity to 
cash-in on power tool sales to your customers. And 
Delta is the biggest name in power tools, backed 
by the biggest advertising and merchandising 
campaign in power tool history. Find out how 
you can team up with Delta for big-ticket, big- 
margin sales—plus profitable follow up business 
in accessories and supplies. Your jobber’s sales- 
man has all the facts; talk to him- and then 
watch Delta’s exclusive 9-point profit program 
go to work for you! 


Here’s Delta’s exclusive 9-point profit program: 


1 FIRST IN QUALITY — Delta Homecraft Power 

Tools are built with the same “know how” that has 

made Delta industrial tools world-famous for rug- 
gedness, precision, and safety. 


FIRST IN REPUTATION — Delta quality has 
been backed by more than SIXTEEN MILLION 
ADVERTISING DOLLARS to create your market. 


MOST COMPLETE LINE— Every power tool 


your customers wont, plus repeat business on 
accessories and supplies for years to come. 


BIG-TICKET MARGINS— You make generous 


profits on every dollar you invest in Delta, and 
your turn-over is fast! 





See our booth at the National Hardware Show 





snenenemieeieiisier iat eee nae 


COMPETITIVELY PRICED—you'll meet all 


competition, comfortably. 


SALES-MAKING HELPS— Delta backs your 
efforts with planned promotions, ads, displays, 
catalogs, and direct mail that sells. 


COMPLETE LOCAL STOCKS ~— Your Delta 


wholesaler is nearby, ready and eager to work 
with you. 


DELTACRAFT LIBRARY — Delta's exclusive 
and unequaled library of “How to do it’’ books are 
proven sales makers. 


EASY PAYMENT PLAN — Feature an “easy- 
to-buy” plan through your local bank . . . it’s paper 
they gladly buy ... and watch your sales “zoom”. 


Use the coupon below to get the facts on 
the big-ticket, big-margin Delta Home- 
craft line. Do it now! 


DELTA QUALITY POWER TOOLS & 
Another Product by Rockwell 


DELTA POWER TOOL DIVISION 
ROCKWELL MANUFACTURING COMPANY 
680J N. Lexington Ave., Pittsburgh 8, Pa. 


(D Please send the latest Delta Homecraft Catalog. 

(LJ Hove my jobber salesman give me the whole story about the exclusive D} 
9-point profit progrom. 

nes jisbae Position 


EE a ee 


City 











NEW! 
AMAZING! SCIENTIFIC! 


SEEDER and SPREADER 


insures a Green, Smooth Lawn 
by Uniform Spreading of: 
© LAWN SEED 
@ DRY FERTILIZER 
© DRY WEED-KILLER 


SPECIAL 
FEATURES 


© EASY TO OPERATE 


© LIGHT WEIGHT 
AMO PORTABLE 


© PRECISION MADE 
FOR LONG LIFE 


© SUPER -FIMISH 





© COMPLETELY 
ADJUSTABLE 


© GUILT FOR YEARS 








PATCHY, CARE LAWE 


WRITE TODAY to 


R KRASBERE 


s “HASE Ze, 


- SONS MIG CO 

















Profit-minded dealers find 
in garden accessory staples 


‘SQUARE SQUIRT’ | 
Sprinkler ! HOSE CONNECTIONS 


“MIST RAY’ 
Hand Spray 


Fertilizer 
Dispenser 


*600 SWINGIN’ SPRAY 
America's No. 1 
Oscillating 
Lawn 
Sprinkler. 

be4) 


Up to 2400 feet 
rectangular area spray 


Fully guaranteed! 
Suggested 
Retail 11.95 


MELNOR weta. prooucts co., inc. 
10-40 45th Avenue, Long Island City 1, N.Y. 








Hardware Show Exhibitors 


Lawn & Garden Section 


Booth No. 


Metallizing Engineering Co., 
OS SAE RS SS alegerier 871 
38-14 30th St. 
Long Island City 1, N. Y. 


Michigan Peat, Inc. ......... 885 
267 Fifth Ave. 
New York 16, N. Y. 


Midwest Mower Corp. ....... 704 
1006 Olive St. 
St. Louis 1, Mo. 


Milwaukee Equipment Mfg. Co. 
827, 828 
South Milwaukee, Wis. 


Monsanto Chemical Co. 
St. Louis 4, Mo. 
See advertisement on page 183 
Tom Moore Tractor, Inc. . .817, 818 
Mantua, Ohio 





. 868, 869 


Mowamatic Corp. ........ 839, 840 
Port Washington, Wis. 
Musgrave Mfg. Co. ....... 878, 879 


2755 Columbus Ave. 
Springfield, Ohio 


Newburgh Metal Mfg. Corp. .. 911 
545 Broadway 
Newburgh, N. Y. 


Nutritional Concentrates, Inc. .722 
3090 W. Liberty Ave. 
Pittsburgh 16, Pa. 


Old Copper Mine Farms, Inc.. 921 
Plainfield, N. J. 


Leonard Orman Co., Inc. . .829, 830 
14 North Fifth St. 
Philadelphia 6, Pa. 


Ostberg Seed Co. ...% ....066.0 884 
7301 S. Woodlawn Ave. 
Chicago, IIl. 


Parker Producta Co. ........% 905 
1853 S.W. Jefferson St. 
Portland 1, Ore. 


Parker Sweeper Co. .. .. .939, 940 
91-99 North Bechtle Ave. 
Springfield 99, Ohio 

See advertisement on page 198 

Paterson Brass & Bronze Co. 955 

Paterson, N. J. 


Pender Mfg. & Supply Co. .... 915 
Raleigh, N. C. 


Pennsylvania Lawn Mower Div. 
American Chain & Cable 
Cl We a5 ot saves omer 832, 833 
Stevens Lane 
Exeter, Pa. 
See advertisement on page 5 
Pioneer Products ........... 936 
Div. of Pioneer Gen-E-Motor 
Corp. 
Chicago, II. 








Booth No. 


Power Equipment, Inc. ..... 920 


1205 Industrial Lane 
Indianapolis 1, Ind. 


Power Products Corp. ....906, 907 
Grafton, Wis. 
Premier Peat Moss Corp. .... 991 


535 Fifth Ave. 
New York, N. Y. 


Propulsion Engine Corp. ..... 875 
7th St. & Sunshine Rd. 
Kansas City 15, Kans. 


See advertisement on page 130 


OO aS” ee ree 900 
Derby, England 
Quality Molding Co. ......... 838 


4541-49 West Diversey Ave. 
Chicago 39, IIl. 


SO ea 805, 806 
3240 E. Main St. 
Springfield, Ohio 


(2A he 710, 713 
Lamar, Mo. 
Reflecto Letters «00.2000. 872 


411 East 101 St. 
New York 29, N. Y. 


Resin Industries ...........- 831 
P. O. Box 1589 
Santa Barbara, Calif. 


Ride-A-Mower Co. ........ 702, 703 
305 Knowlton St. 
Bridgeport 8, Conn. 


Roberton Div. King Pneumatic 
lS Sees 892, 893 
2717 N. Ashland Ave. 
Chicago 14, Ill. 


Rockin Mig. Co. 0.5 56000 891 
Grand Ave. at Jennings St. 
Sioux City 2, Iowa 

See advertisement on page 198 

Roto-Hoe and Sprayer Co. .922, 923 

Newbury, Ohio 


ee re 965 
102nd St. & 9th Ave. 
Troy, N. Y. 

ay 895 


6919 San Fernando Rd. 
Glendale 1, Calif. 


Re Oe bc ceesecues 856, 857 
Newark, Ohio 


Sabre Power Lawn Mower Co. 


803, 804 
501 Reynolds 
Kansas City, Kans. 
RN ES 5c ssuss-o-v ome ees 842 
Lynn, Mass. 
D. B. Smith & Co., Inc. . . .864, 865 


Smith Bldg., Main St. 
Utica 2, N. Y. 


See advertisement on page 170 


Smith-Gates Corp. .......... 858 
Plainville, Conn. 
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Your customers know && 
ULS-Rubber stands for quality 


SELL THE 


U.S. Garden Hose 


LINE 
.-. priced to fit any purse! 


Here’s the line that really pours in the profits! 

Its name has been pre-sold to your customers. They 
know United States Rubber Company’s label 
stands for a quality product on hundreds of items 
— from U. S. Royal Tires to U. S. Keds®, 

U. S. Golf Balls. Millions of times a year 

they see the “U.S.” name in newspapers, 
magazines and billboards. They buy “U.S.” 
hose with confidence — and you get quicker 
turnover, bigger profits. Examine these 

brands in the 1954 Line. There’s a type 

to please any customer, no matter 
what his income bracket: 








| 
| 
| 
| 
| 
| 


ye 
yewet 
vu. > 








Get ready for °54 selling now. Remember 
that United States Rubber Company is 
backing you up with all types of valuable 
aids to promote sales in your own store. 


Made o> . gt s, 

Urses Park Signey 
r ma ‘S, large for 
Wes 341, = 
Md ys 


All “U.S.” Hose sold only through 
selected distributors. Stock up now. 






Products of 
UNITED STATES RUBBER COMPANY eockeretler CENTER, NEW YORK 20, N.Y. 
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they all mean more sales 


INSECT WIRE 


sranp SCREENING 





Look around your community... 


—and you'll find plenty of prospects for Cortland 


Brand Insect Wire Screening. 


window, door, porch or 
opportunity 


You'll find homeowners prefer Cortland 
Brand Wire Screening too. Because it 
makes a neat screening job — gives 
years of service—comes in three popu- 
lar price ranges. Little wonder Cortland 
Brand has been a favorite screening 
for over 75 years. 


Every unscreened 
breezeway offers you an 
to make a sale! 


Next time you order from your jobber, 
ask for Cortland Brand Wire Screen- 
ing. It meets U.S. Department of 
Commerce National Bureau of Stand- 
ards’ specifications—comes in 18 x 14 
mesh, 24” to 48” widths, 100 linear 
foot rolls. Extra wide widths available. 


SELL ALL 3 CORTLAND BRANDS 


Cortland GRAY-WICK 


Favorite screening for every purpose! Doubly protected against cor- 
rosion by electro-zinc galvanizing and “glare-proofed” enameled finish. 


* Gortland BRONZE 


The quality, rust-resistant screening! 


Unaffected by weather or salt 


Stronger, longer-lasting than copper 
Bright or Dark Bronze 


screening. 
“Antique” finish. 


* Cortland ALUMINUM 


Finest screening made! Won’t rust or 
stain because it’s made of aluminum 
clad wire. Strong, durable, less than 
half the weight of steel insect wire 


screening. 


BRAND 


WICKWIRE BROTHERS, 


— NEW SALES KIT— 
=r, 


air. 





Send for Wickwire’s free sales 
kit, containing streamers, 
folders and newspaper mats 
to identify your store as Wire 
Screening Headquarters! Kit 
also includes Poultry Net- 
ting, Nail and Brad mats 
and streamers. 


NAILS & BRADS 
POULTRY NETTING 
HARDWARE CLOTH 














INC., CORTLAND, N.Y. 





Hardware Show Exhibitors 


Lawn & Garden Section 





Booth No. 
Sprayers & Nozzles, Inc. ..... 930 
St. Petersburg, Fla. 
Standard Bronze Co. ........ 996 
180 W. 5th St. 
Bayonne, N. J. 
Starbrand Corp.. «..:0.6<+-06: 958, 959 


1206 N. Sherman Drive 
Indianapolis 18, Ind. 


E. C. Stearns & Co., Inc. ..... 711 
122 Dickerson St. 
Syracuse 2, N. Y 


Sterling Mie. Co. .......... 945 
624 S. Michigan Ave. 
Chicago 5, IIl. 


Sterod Products Co. ........ 972 
Newark, N. J. 
Strunk Equipment Co. . .908, 909-A 


Coatesville, Pa. 
See advertisement on page 272 


Tin Plate Purchasing Co. . . 301, 802 
100 Commerce St. 
Brooklyn 31, N. Y. 


Triple-M Products Div. Motch & 
Merryweather Machinery 
a0 ee eee 954 
Penton Bldg. 
Cleveland, Ohio 
See advertisement on page 14 
THURS FOO) GOs nce s cease 899 
14236 Birwood Ave. 
Detroit 4, Mich. 


Universal Metal Products Co. . 902 


Saranac, Mich. 
See advertisement on page 247 


U. S. Chemical Products Corp. 823 
P.O. Box 212 
Columbus 9, Ohio 


Village Blacksmith Co. ....... 931 
Merchandise Mart 
Chicago, IIl. 


WE OR oa daiinciesses 932, 933 
Sheboygan, Wis. 
ee Eo 819 


2819 Post Oak Rd. 
Houston 19, Texas 


V-Plex Clutch Div. .......... 812 
Hagerstown, Ind. 


Western Chef Products, Inc.. 931A 
East 140 Riverside 
Spokane, Wash. 


Western Tool & Stamping 
Se eer 728, 729 
Des Moines 13, Iowa 
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. 930 


. 996 


8, 959 


Wolfcrest Products 
Johnson & Wozniak Rds. 
Michigan City, Ind. 

Wot Toes Cor. ..<..<.ce 975 
9 West 68th St. 
New York City 

Yardley Plastics Co. ... ... 887 
142 Parsons Ave. 
Columbus 15, Ohio 


See advertisement on page 80 


Hunting, Fishing Section 
Located at 71st Armory 


Tony Accetta & Son 
890 East 140th St. 

Cleveland 10, Ohio 

Acme Tackle Co., Inc. ....... 172 
Box 171, Elwood Sta. 
Providence, R. I. 

Actual Lure Co., Inc. ........ 194 
392 Fifth Ave. 

New York 18, N. Y. 

ee a 63 
411 Fourth Ave. 

New York 16, N. Y. 

Altoona Factories, Inc. ...... 19 
1713-1715 Eleventh Ave. 
Altoona, Pa. 

American Fabricated Prods. Co. 83 
1420 E. 20 St. 

Indianapolis, Ind. 

American Gas Machine Co.... 10 
Div. of Queen Stove Works, 

505 Front St. 
Albert Lea, Minn. 

American Import Co. ........ 105 
1167 Mission St. 

San Francisco 3, Calif. 

Anita Trading Co., Ine. ...... 159 
19 Murray St. 

New York 7, N. Y. 

Aquapruf Div. E-Z Products... 134 
23 East 22nd St. 

New York 10, N. Y. 

Ashaway Line & Twine Mfg. 

| ARES Es Fc eee en 
Ashaway, R. I. 

Auburn Fishook Co., Inc... . 

185 Clark St. 
Auburn, N. Y. 


B. & H. Sales 
216 Harrison Ave. 
Harrison, N. Y. 
Beacon Falls Rubber Footwear 14 
Main St. 
Beacon Falls 1, Conn. 
Benjamin Air Rifle Co 
8th & Marion Sts. 
St. Louis 4, Mo. 
REAP Sree 167 
310 Division St. 
Madison 4, Wis. 








Nov |, 1953 


+ 
Cal 
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KAMP KING—BIG 4-BLADE OUTDOOR KNIFE* RETAIL *1°° 


You won't find a better outdoor knife yalue than this Jack-master. Four highly polished 
blades of the finest cutlery steel open and close easily, yet firmly. A sturdy, stagged handle 
is full-sized. There is no better quality ...at this low price. A colorful new display really 
moves merchandise. Ask your distributor to show you the complete Jack-master line—or 
write direct for information. 


Bat oer * 


—P 


No. TK-22 





NEW—FRIGID TEMPERED STEAK SET...RETAIL *4°° 


High-carbon stainless blades... Frigid Tempered... Hollow Ground to take an edge 
and hold it unbelievably long. DurOwooD Handles that thrive on abuse. Packed in hand- 
rubbed hardwood block, gift boxed. Each set tagged with selling story and Good 
Housekeeping Guarantee Seal. 

One of the items in the Imperial Veri-Sharp cutlery line priced for the mass market, 
and but one of the many fine values made by Imperial in Pocket Knives, Household Cutlery 
and Tableware. Ask your distributor or write for complete information. 


See Us at the National Hardware Show 
Booth Nos. 76 and 77 


wey 


mperial KNIFE ASSOCIATED COMPANIES, INC. 
Co 


PROVIDENCE, &. 1 


General Sales Office: 1776 Broadway, New York 19, WN. Y. 


ONE OF THE LARGEST PRODUCERS OF CUTLERY IN THE WORLD 
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Hunting & Fishing Section 


Booth No. 

PR Be GOs o.ccc cc eeccws 69 
Spirit Lake, Iowa 

Otto Bernz Co., Inc....... 151, 153 


280 Lyell Ave. 
Rochester 6, N. Y. 
See advertisement on page 171 

BN I ov os6 ic cs wes oss 152 

Redford Station 

Detroit 19, Mich. 
Bickford & Carrier, Inc. ..... 186 

427 Davis St. 

Greenfield, Mass. 


Bradley Tackle Co. .~........ 215 
200 Loudon Rd. 
Delaware, Ohio 

Bridgeport Silverware Mfg. 

RS rere ee 109 

65 Holland Ave. 
Bridgeport 5, Conn. 

Paul Bunyan Bait Co. ........ 158 
1307 Glenwood Ave. 
Minneapolis 5, Minn. 

Burke Flexo-Products Co. .... 46 
205 East Front St. 
Traverse City, Mich. 


ky Sr 131 


Lanark, IIl. 


Champion Products Co. ...... 17-A 
1024 Park Ave. 
Muskegon Heights, Mich. 


Cheshire Industries, Inc. ..... 195 
80 Skiff St. 
Hamden 14, Conn. 


Colonial Moulded Plastics, Inc. 89 
North Oxford, Mass. 
See advertisement on page 186 
Columbian Enameling & 
Stamping Co., Inc. ...... 37 
Terre Haute, Ind. 


Commercial Mfg. Co. ........ 180 
2021 Minor Ave. No. 
Seattle, Wash. 


Compass Instrument & Optical 
RN NC ons nod, oaewews 38 
268 Fourth Ave. 
New York 10, N. Y. 


Continental Arms Corp ...... 155 
697 Fifth Ave. 
New York 22, N. Y. 


L. Cooper & Co., Inc. ....... 177 
Stamford, Conn. 
Creek Chub Bait Co. ........ 174 


Garrett, Ind. 


Pea-meew Bere. Co. 2... . secs ss 214 
429 Winters St. 
Dayton 7, Ohio 
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THE LATEST IN SPINNING... 


(f- ~wX° 
——_ 
See us at Booths 3 & 5— 
National Hardware Show 
71st Regiment Armory 
New York, Oct. 5—8 
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THERE’S A MONTAGUE ROD IN EVERY PRICE RANGE FOR EVERY KIND OF FISHING! 





















ONTAGUE fresh water spinning rods by the dozens... 
\ all kinds ... Holloglass .. . Solid Fiber Glass ... sliding 
bands or sliding reel seats ... at prices from as low as 
$6.95 to $44.95 ... fresh water and light salt water combi- 
nations... saltwater surf spinning rods ... your customers 
can name what they want, in the quality they want, at the 
price they want, when they can choose from the world- 
famous MONTAGUE line... be sure you have plenty of 
MONTAGUE spinning rods on hand...our national adver- 
tising will see to it you move them! 


Write for free trade catalog pages - Dept. H-9. 


MONTAGUE ROD AND REEL CO. 


MONTAGUE CITY, MASS. 





STOCK DISPLAY the BEST LINE TODAY 








PP Peevey rrerrphhy 











COMPLETE, READY-TO- 
INSTALL PACKAGE 


Now, for the first time, home owners can 
convert any porch into a cozy winter room 
at a fraction of the cost of ordinary storm 
sash! New ENCLOSE-A-PORCH KIT con- 
tains everything needed for quick, efficient 
enclosure of any average size porch. . . 
or 10 storm windows and 2 storm doors. 
It’s the hottest big-ticket item in your line 


ALL-PURPOSE 





No. 3-PK ENCLOSE-A-PORCH KIT 
Consists of: 3 rolls of COTTON REIN- 
FORCED R-V-LITE (each 24 ft. x 36”). Each 
roll comes with 63 ft. (21 strips) of top 
grade, %” Ponderosa Pine molding strips 
and 200 rustproof nails. Each kit, com 
plete with easy-to-follow instructions, 7 
packed in attractive, sturdy, self-display | 
carton. 


Individual rolls can also be sold for 
many other uses, such as storm door 
and windows, cold bed frames, breeze- 
ways and patios, basement and attic win- 
dows, etc., if desired. 





YOURS FREE! This realistic 
3-DIMENSIONAL DISPLAY! 


Available without cost for WINDOW, 
INTERIOR or COUNTER SELLING 


Dealer Request Card for FREE Display and 
Consumer Literature — packed in each kit. 


De 





onstrates TRANSPARENCY, COMFORT PROTEC! 


llustrates PRODUCT IN ACTUAL USE 


ls ECONOMY and EASE OF INSTALLAT 


Available through leading wholesalers in the U.S. and Cana 








IMLITE WI 











PROTECT 


ISTALLAT 


d Cana 


AND NOW... this Valuable, new 
“HOW TO DOIT yourself” 


booklet will help you sell more 
R-V-LITE and VIMLITE °® 


Powerful consumer advertising will dramatize and pro- 
mote this book to your customers . . . bring them inte 
your store for coupons enabling them to obtain it as a 
premium. Shows your customers hundreds of ways to 
protect and improve homes, farms, offices and facto- 
ries . . . how to increase comfort and health, protect 
and improve farm and nursery stock. 32 idea-packed 
pages... profusely illustrated with easy to read, “how- 
to-do-it” diagrams. Bursting with suggestions that mean 
more and bigger sales of every item in the R-V-LITE line 
. « . to bring new business into your store. 


See your jobbet salesman or write today for FREE pad of coupons 
and sample booklet. This booklet available to consumers only 
from their local dealer. 


ARVEY 


G) 


9 Exclusive Manufacturers of R-V-LITE and VIMLITE 
3462 N. Kimt Ave > ’ | 
e )) ‘ Te) 






































NEW, EXCLUSIVE 


Re}. G:1he) 4 


LOCKS BLADE AND 
HANDLE INTO ONE 
INTEGRAL UNIT 






> 
A 






Now 


TWIST 


and 


IMPACT 
PROOF! 


PLUS MANY OTHER 
GREAT FEATURES AND 
UNSURPASSED QUALITY 
a 
COST NO MORE THAN 
ORDINARY DRIVERS 
a 
Order Thru Your Jobber 


142... 


UPSON BROS., INC., ROCHESTER 















a 


RITESIZE SPRAYER 








Gun Tacker 


New! Powerful! 
Shoots heavier, 
longer Wedge- 
pointed staples up to 









The “ladies” favorite.” 
Dome top welded 
tank. 16” curved brass 
extension. Light 


9/16”—.050 wire. 


° weight. 
T 32 Gun Be sure to visit ovr booths 
Tacker 864 and 865 at the 


NATIONAL HARDWARE 
SHOW, October Sth-9th, 
GRAND CENTRAL PALACE 
NEW YORK CITY 
(Fourth Floor) 


Complete line of sprayers and dusters. 


As advertised in House & Garden, House 
Beautiful and Many other National Publicati 


Well-known, 
widely used 
model for lighter 
tacking. Shoots 
staples up to 

5/16” —.032 Wire 
ON DISPLAY, NAT'L HDWE. SHOW, BOOTH 261 

ARROW FASTENER CO., INC. 








426 Mein St., Utica 2, N.Y. 
“Originators of Sprayers” 
Canadian Rep. G. L. Cohoon 
1265 Stanley St., Montreal 2, Conade 








} Junius Street, Brooklyn 12, N. Y 
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Hardware Show Exhibitors 





Hunting & Fishing Section 
Booth No. 


Dell Publishing Co. ......... 168 
261 Fifth Ave. 
New York 16, N. Y. 
Denison-Johnson Sales Corp..183-A 
“720 Minneopa Rd. 
Mankato, Minn. 
Dolfin Products, Inc. ......... 121 
3063 West Pico Blvd. 
Los Angeles 6, Calif. 


i ES |: re ee 145 
Box 903 
New Bedford, Mass. 
ee 49 


2229 23rd Ave. 
Rockford, Il. 


ee 154 
Terryville, Conn. 
Lou J. Eppinger Mfg. Co...... 4 


1757 Puritan Ave. 
Detroit 3, Mich. 

Ewing Products, Inc......... 181 
1024 W. Burbank Blvd. 
Burbank, Calif. 


Fame of the Waters Tackle Co. 17-B 
Dryden, N. Y. 

W. W. Faris Mfg. Co......... 204 
2101 S. Hanley Road 
St. Louis 17, Mo. 

Firearms International Corp.. 135 
Washington 20, D. C. 


Fishing Tackle Trade News .. 150 
Wilmette, Ill. 
EXUIRNO INS. 6 ick ewiee sees 72 


Fiske Bros. Refining Co. 
129 Lockwood St. 
Newark 5, N. J. 
Florida Fishing Tackle Mfg. 
Oe ee eee 65 
2100 First Ave. South 
St. Petersburg, Fla. 

Foster Publications ......... 16 
165 Broadway 
New York City 

pc SE 136 
938-940 West Walnut St. 
Milwaukee 5, Wis. 

Isaac Franklin & Son ........ 126 
William St. at Key Highway 
Baltimore 30, Md. 

H. S. Freed & Co., Inc. ..... 193 
211 7th St., S. E. 

Canton, Ohio 


ER due Saline dens ha abs 205 
Gaines, Pa. 
Gale Products ......... 27, 28, 94 


Galesburg, IIl. 
(Continued on page 242) 
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BERNZ-0-| 
retail: 


BERNZ-O-| 
BANTAM 1 
retail: 

for $4.5 
comple 


“Always 


Reliable" 
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Lighting 
harcoal Fires 

















BERNZ-O-MATIC MASTER TORCH 


retails for $6.95 complete 








BERNZ-O-MATIC 
BANTAM TORCH 


retails 
for $4.95 
complete 


















“Always 
Reliable" 
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Repairing Bikes 


Loosening Mufflers 
and Tail Pipes 


instant lighting 


To win your share of this 
big market put your bet on 


Laying Flooring 


> FT @ 


7) agg 
i 


Radio Work 


pa 
SSF 


BERNZ-O0-MATIC TORCHES 


with disposable fuel cylinders 


Here’s your chance to cut yourself a 
mighty important slice of the new, 
growing, multi-million dollar ‘“‘do- 
it-yourself” market. 

People working on homes, farms, 
boats, cars and toys must have heat 
and flame to solder, burn paint, lay 
flooring, make electrical connec- 
tions, thaw pipe and do hundreds 
of other jobs. 

And, you can give them the most 
efficient, economical tool they can 
find . . . a Bernz-O-Matic Torch. 

Both Master and Bantam models 
have disposable cylinders, contain- 
ing enough fuel for up to 15 hours 


PUSH "EM .. . PROMOTE 'EM . 


oemeeme: i 4-4. p4 fo INC., Rochester, N. Y. 


. SELL 'EM. Start 
today. Call your jobber and order the sales compelling 
Bernz-O-Matic Wire Display. (Free with either of two 
torch and accessory packages.) Order and use free 
envelope stuffers, catalog sheets, window banners and 
counter cards. Other free mats for use in newspaper 
advertising. Demonstrate the torches whenever possible. 


See our ad in LIFE, Oct. 5 irha section 


use. The Master is recommended 
for heavier jobs, such as tile laying, 
paint burning, gutter repairs and 
soldering. It permits the attach- 
ment of several accessories to help 
do these jobs better. 

The Bantam model has a needle- 
fine flame for close work, such as 
radio repairs and antiquing furni- 
ture. It is especially recommended 
for the occasional torch user. 

Bernz-O-Matic Master Torch re- 
tails for $6.95 complete. Replace- 
ment cylinders $1.95. Bantam re- 
tails for $4.95. Replacerhent cylin- 
ders $1.50. 





Antiquing Furniture 











BOOTH 248-249 








Since 


1876" 


























POINTERS 


FOR 


PROFITS 





Duo and Smoothie ideal tools 
to rent or sell 


You build two-way profits when you 
handle Clarke’s popular Duo, a handy 
6-in-one tool, and the fast-moving 
Smoothie Sander. Many dealers rent 
these two fine tools, sell many to home 
craftsmen. 





DUO SMOOTHIE 


The Duo also sands, buffs, grinds, 
polishes, wire brushes. And each tool 
builds store traffic. These are two of 
the most popular rental tools available 
today. 


Put this Clarke rental program 
to work for you 


Look how simple it is to start the 
Clarke rental plan in your store: 


1. Get started with a Clarke floor 
sander, an edger and a floor main- 
tainer for your rental customers. 


2. Allocate a relatively small amount 
of floor space for the machines 
where your customers can see them. 


3. Clarke will provide you floor dis- 
plays, window streamers, strong- 
selling newspaper display ad mats, 
colorful envelope stuffers, “‘How-to- 
Do-It” folders, mailing cards. 


Sales in related lines show 
big gains with machine rentals 


A rental department for floor care 
machines is highly profitable in itself, 
dealers report, but even more profit 
results from sales of related items. 


Each rental customer is a prospect 
for sandpaper, floor varnishes, sealers, 
brushes and other products used with 
Clarke machines. 


In addition, each customer attracted 
by your Renta-Clarke department is 
exposed to all types of displayed mer- 
chandise. Many dealers report sizable 
increases in sales of general merchan- 
dise as a result of store traffic gener- 
ated by the rental department. 


CLARKE SANDING MACHINE COMPANY 


309 East Clay Avenue Muskegon, Michigan 


Please send me FREE the colorful 16-page booklet 
detailing the Renta-Clarke plan. 


Company 
Attention 
Address. * ° 
City 7 it eset sient 
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Homemakers realize savings 
CLARKE’S 25,000 DEALERS REPORT 
DO-IT-YOURSELF PROFITS GROWING 


Income from rental of floor equip- | formance. The P-11 is a basic rental 





ment is increasing for dealers through- 
out the country, according to the Clarke 
Sanding Machine Company of Muske- 
gon, Mich. 

Clarke’s more than 25,000 dealers re- 
port their rental business also is step- 


ping up sales of related items such as | © 
sandpaper, sealers, varnish and waxes. | 


A recent survey made for Clarke dis- 
closed one out of every three American 
home-owners has been a “Do-It-Your- 
self” customer due to the high cost of 
professional floor service. 


Such interest in rental floor equip- | 


ment, Clarke dealers report, has in- 


creased store traffic and, in addition to | 


sales of related items, has helped boost 
sales of general merchandise. 


35th Anniversary line offered 


A pioneer and leader in the manu- | 


facture of floor maintenance equip- 
ment, Clarke offers its new 35th Anni- 
versary line: 


FLOOR SANDERS — The Clarke EC-8 
Floor Sander is the standard of the 
rental trade, brings in at least $4 daily 
in rentals. Easy to handle, the EC-8 is 
nearly vibrationless, doesn’t veer. 
Floors can be sanded to satin smooth- 
ness, quickly made ready for complete 
new finishing. The EC-8 is a basic unit 
for your rental department. 





Any householder can learn to operate the EC-& 
Floor Sander in minutes. Sandpaper changing 
is easy. Notice how sander removes all old 
searred, worn finish. 


CLARKE FLOOR MAINTAINER — Women 
quickly learn that hours of hand polish- 
ing can be eliminated with the Clarke 
P-11 Floor Maintainer. It handles 
easily, quickly polishes, waxes, scrubs 
or steel wools floors. This lightweight 
machine has a high repeat-rental 
record. Usual rental is $1.50 to $2 daily. 

The P-11 is perfectly safe to use, 
stores in a square foot of space, gives 
week after week of trouble-free per- 





machine and one you’ll find your 


customers asking’ for. ¢ 





Important repeat-rental volume is built by the 

P-11 Floor Maintainer. Women find they can 
handle the machine themselves, save time and 
money. It’s a budget-tested rental machine that 
will bring you customers. 
CLARKE C-5 EDGER — For that fast trim- 
up ending a floor sanding job, an edger 
is the machine to have. The Clarke C-5 
does a top-notch sanding job along 
edges, in corners, on stair treads. It is 
an essential companion rental machine 
to the EC-8. 

The flat top on the C-5 makes chang- 
ing sandpaper easy and fast. Con- 
venient hand grips allow user to move 
over floors with a minimum of effort. 
This high-powered edger rents for ap- 
proximately $2 per day. 





A professional-like job at much less cost is 
assured with the C-5 Edger. The unit is espe- 
cially suited for use in closets, narrow hallways, 
any hard-to-reach flooring. 


FOR RENTAL PROFITS 


4 SEND 


COUPON NOW! 


BOOTH 32 
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HARDWAR: 


‘Clean Up ath riuTeR anil 


TESTED AND PROVED PROFITABLE 
IN MAJOR MARKETS 



















Every owner of a gravity hot air furnace is a hot prospect for 
Glasfloss Air Filter Pad Material. It stops practically all grav- 


ity furnace dust and dirt at the register. Sold on an “‘install- 





it-yourself” basis, Glasfloss is easy to work with, simple to in- 






















it stall. Filter pads are disposable. 

I by the Attractively packaged, Glasfloss is priced for fast turnover 

they can . . . ° 

ime and with generous profits. Stock and display Glasfloss Air Filter 
aS SEES Pad Material now and ‘clean up’’ with this new repeat- 

t trim- SS WS ; ; y d a : 

n edger SSSSsSz business item. Mail the order coupon today for your initial 

ay stock and promotion material. 

ia. it 

nachine 

chang- 

t. Con- 

(Oo move 

fF effort. 

for ap- 











BOX OF 10 SQUARE FEET SUFFICIENT FOR 
SEVERAL AVERAGE SIZE REGISTERS 


GLASFLOSS 
155 East 44th St. 


‘ Mail Coupon Today New York 17, N. Y. 





2ss cost is 
it is espe 
> hallways, 
Gentlemen: 


Please ship at once....... Cartons (24 boxes per ctn.) of Glasfloss Air 
or ask your 


- Filter Pad Material. 
Peele 
ih Sx HARDWARE 


Also send supply of Literature and Newspaper Mats for this item. 


LS thats le modes kalbig ee cwidle ek bb vas dw dae ueeee 
iS) 


JOBBER 0 BOER Tee we eubuaeeds 


Sais cgi citer aie te eee. Cheat .Zone a ip eeditbve 0 Se 
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FULL FORGED RIBS 
CAN TAKE IT! 


AND HERE'S WHY: 





\ CROSS SECTION VIEW OF FORGED RIBS 
SHOWING STEEL FIBRE STRUCTURE 





—IRBRRRSRREZH 
‘STRON 


EACH RIB SHARES THE SINEW-LIKE 








BECAUSE STEEL FIBRE STRUCTURE IS COMPRESSED 
AMD FORCED TO FOLLOW CONTOUR OF RIBS 





STRENGTH OF THE ENTIRE JOINT MEMBER 





Full forging of the rib joint is the secret of this 
new Utica pliers. Forging makes the steel fibre 
structure follow the contours of the ribs as shown 
in the diagram above. Hence, each rib shares the 
sinew-like strength of the entire joint. There is 









UTICA 4, NEW YORK 
ADLAM TOOL & SUPPLY CO., LTD., MONTREAL 


174 








DROP FORGE AND TOOL 


CORPORATION 


NEW 
| ee 


B-JOINT 


Pliers + 507-10 


With FOKXGED rib-joint 
for added strength 
exactly where you need it. 








See us at the National Hardware Show 
Booth Nos. 37, 38 and 39 


no weak point, likely to break, with this method 
of manufacture. 

Be sure you see these new pliers! One look, one 
“heft”, and you'll know that they live up to the 
standard of Utica quality. 





<r “andthe world'sbest 
“A toolsaremadeinU.S.A. + 





“UTICA” (When referring to the line of hand tools) 07° 
“Utica Tools" are Trade Marks Reg. U.S. Pat. 
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ROUND 
CENTERHOLE SAWS 
NOW AVAILABLE 


BUSHED 5". », 


(6’~7”—§”~ 9” Diameters) 
Rip—Cut-Off—Easy-Cut—Planer 
No. 52, 54, 60 Combination 


SIMONDS 


Si-cLon*® 


3 

















SIMONDS 


SI-CLONES 
a SAWS 


OM, Home Workshops, Schools, Contractors 
> , 
iL 


For Rip, Cut 
, Cut-Off 
6” » Easy-Cur and Combi, 


ge ° * + 6 SB.3s 9 warren Sows 
|g” > «© « See 10 " ¢ « o BB, 

é . "* « « Bee 12 , Sa & q 

cee “PPlied with R Pie. Bee " 
und or Special 
<f Sha 
% AW Ss | @Oon i a 
ie : 
F Is 


Dealers are all set up to reap a whirlwind of profits, with this new ff 
” Simonds SI-CLONE line of high quality, Seepeiiend” saws forhome f IMMEDIA TE 
workshops, schools, contractors, and light industrial machines. And DELIVERy 
back of this line is a complete line-up of promotional material that 
; method carries right through to the point of sale on your counter. 
Simonds SI-CLONE Saws are made in 13 types, up to 12” diameter, 
and furnished with round or special-shape center holes...individually 


i 









NO ADDITIONAL cost! 








ware Show 





















look, one packaged...and priced and discounted to make the biggest 
up to the dollar for you. And a remember . . . you're selling 
Simends Quality . . . fully Ps woge Write the 


nearest Factory Branch Office for details now. Pr 
$ SAW AND STEEL CO. ose SN 
: i —- matt N 





Dest ‘ 
Sa: Ss 


hand tools) 0"¢ 
U.S. Pat. 







Factory Branches in Boston, Chicago, 
San Francisco, and Portland, Orc. 
Canadian Factory in Montreal, Que. 
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SHOPMASTER’S 


0 


COMBINATION MITRE 
GAUGE, & RIP FENCE 


ilable as an accessory 
at extra cost) 


VIBRATIONLESS OPERATION 


Practically eliminates blade breakage ! 


Shopmaster’s 20-inch jig saw with built-in motor 
is sO smooth-running, so completely vibration-free 


that you can say goodbye forever to the old blade breakage duet ly iT r 
bugaboo. Vibration-free operation means more accurate work. p MQ n 7 
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JUST TURN 
TO RIP 


No need to dissemble 

and reassemble when 

changing from cross- 

cutting to ripping. Just 

turn head 90°... you're 
all set to rip! 


| =e 
ae 
with | 
FULL TILTING TABLE Motor 


nk of it—this rugged 20-inch jig saw has 

own built-in motor! Not asolenoid or 

a vibrator, but a full-rotating armature, 
powerful AC motor. A rugged, professional 
power tool that cuts up to 2!4” stock with 
ease, this newest of all power tools makes 
precision woodworking actually easy. Shop- 
master’s EXCLUSIVE COMBINATION MITRE 
GAUGE AND RIP FENCE accessory sees to 
that! 

Want to rip? Just turn saw head 90°. 
That’s all there is to it. Truly the most 
outstanding QUALITY power tool value on 
the market today! 


SHOPMASTER’S 
20 in. JIG SAW 


with BUILT-IN MOTOR $ 95 


The only 20-inch jig saw on the 
market today! Cuts to center of 
40” board. Cross-cuts, rips, cuts 
compound angles. Exclusive 
combination mitre gauge and 
rip fence available at slight 


MASTER-VIEW CONTROLS) extra cost. To Retail at... MOTOR INCLUDED 


Easily read from standing position. Slightly higher in zone 2 
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PTs Kit number 35000 


FOR THE FIRST TIME... 


ahome plumbing kit 


* PRICED TO SELL FAST 
* DESIGNED TO ATTRACT CUSTOMERS 


Here’s a mew way to sell more rubber plumbing 
specialties — the HOCO Home Plumbing Kit con- 
taining nine different most wanted items! A striking 
visual package shows off the merchandise and sells. 
The “how-to-fix it” illustrated instructions in every 
HOCO Kit encourage the “handyman” to buy. 

It’s made by the H. O. Canfield Company with 65 
years experience in rubber parts manufacturing, so 
you're sure of top quality and satisfied customers. 

We'll help you sell the new HOCO line with 
national advertising and attractive point-of-sale 










displays. 
SALES PROMOTION 
i fee Be MATERIAL 
indow Counter 
*. vreamers Cords 


Special Introductory Bonus 





with your first order of 3 dozen or more. 
For details send coupon. 


anna DanieEnetetneteeteentenetentetenteer 
H. O. Canfield Plumbing Supply Co. 
129 Housatonic Ave. 
Bridgeport 1, Conn. 
We're interested 
(J Send information. 








| are your 


| PROFIT 


YOURSELF IN / 










THE MOST COMPLETE 


HOT NUMBERS 
GREAT NECK HAS EVER 
OFFERED 


CORSAIR NO. 68 
SCREW DRIVER DISPLAY-RACK 
ASSORTMENT FOR COUNTER AND WALL 
— PROPERLY PRICED FOR IMPULSE BUYING 


Consists of 68 Drivers 






in 14 fast-selling 
numbers and sizes 


The 
display rack is FREE 
and PERMANENT... 


the screw drivers 


a 
ao ab eS 


only cost! 


Selling Price $32.10 & 
Dealer's Cost 20.00 


YOUR } 12.10 








| 


® Refills of each size are 
available from open stock 


10¢ to $1.00 
Retailers 


Attractive No. 68 display-rack assortment is a real 
space saver on counter or wall, measuring only 11 
inches wide!—special lugs are designed for secure 
wall placement. Japan finished frame is rugged wire 
steel. Popular with mechanics, electricians, hobbyists 
and home owners, the carefully selected drivers have 
handles of rich, transparent amber plastic, moulded 
to fit the hand. The handles are blister-proof, shock- 
proof, will not chip or crack and cannot absorb grease 
or oils. Tested alloy steel blades are hardened and 
tempered their entire length, highly polished and 
machine cross-ground to exact size by the exclusive 
Great Neck process. 

Be ORDER FROM YOUR JOBBER 














ASSORTMENT OF SELF-SELLING 



















































1 
| 
| | 
| | 
| | 
| | 
| O) Send_— _dozen kits. | = 
S é the | N | See our complete line: National ptendwere Show The rou 
HocO KIT j Name cs | Oct. 5 to 9—BOOTH NO. ep 
| n do 
9 the Show ; Address a —7 Write for complete catalog of tools and kits for everyone 27,000 — 
— I City State__ a “Engineered Grooves 
| 0 ‘Dealer C) Jobber | Quolity be “me $3! 
BOOTH 236 | | Since | k. C 
| 0 | Jobber’s Name soa tikes easy. A: 
. re SAW MANUFACTURERS, INC. Tools, 41 
ee atic liaise 
Ricstuieheumcomanionniaonaenan 5 MINEOLA, NEW YORK 
= HARDW 
78 HARDWARE AGE, SEPTEMBER 3, 1953 - 





















Medle Me be 
of bRpeengy 
with the 
STANLEY HANDYMAN LINE! 


Get your share of portable electric tool sales by 
stocking and promoting Stanley Handyman Elec- 
tric Tools. This complete line, plus consistent con- 
sumer advertising, makes Stanley the most- 
wanted line. 





ER 


You have already felt the strong surge of home 
craftsman and home handyman business. With 
millions of new home owners—and more coming— 
it’s the greatest opportunity for the hardware trade 
in decades. Ask your distributor for complete 
information. 











This advertisement will appear in the 








a real December 5th issue of the Saturday Evening Post. 
ynly il 

secure . 

d wire HELPS FOR MERCHANDISING 

yis 

-s have Window streamers, folders on the complete 
10ulded line and on individual tools, and news- 
shock- paper mats are yours to help you get the 
Le most from Stanley national advertising. 
ed and 

clusive 


On the job from East to West... 


co Ely Stanley Handieratfer Made by men who moke tools BEST 


| The router of 1001 uses. Anyone, experienced or not, 
can do expert woodworking with this amazing tool. Its 


everyone 27,000 r.p.m. easily cuts through the hardest woods. 
:ngineered Grooves, shapes—makes any design. Complete with bit, 
elity Tools only $39.95. Get a supply of the new Stanley Router 
















nce 1919” Book. Over 100 illustrations. Makes fine woodworking manemans 
easy. Ask your distributor or write, Stanley Electric TOOLS 
INC. Tools, 408 Myrtle St., New Britain, Conn. ELECTRIC TOOLS STEEL STRAPPING 


STEEL 
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a A 
A WORD «© 


ABOUT 
QUALITY 








\_ it~ 


FOR FIFTY YEARS 
1903 - 1953 


THE NAME FLETCHER 
HAS BEEN A SYMBOL OF 
FINEST QUALITY IN 
HARDWARE TOOLS 


Everyone in the hardware, 
paint, lumber and glazing business 
knows the excellent quality and de- 
prendability of the FLETCHER glass 
cutter. A direct descendant of the 
original Monce steel wheel cutter 
patented in 1869, the FLETCHER is a 
thoroughbred. 


This same quality will also be 
found in the new line of FLETCHER 
putty knives. Unless the same stand- 
ards are met in all tools bearing the 
firm's trade mark all products will be 
judged by the one of lesser quality. 


You can therefore stock and sell 
FLETCHER putty knives and wall 
scrapers with the assurance you are 
handling the BEST. The best in qual- 


ity, price, appearance and perform- 
ance. 


FLETCHER Wood Scrapers have 
also earned an enviable reputation 
for quality and performance. Stock- 
ing dealers quickly recognize their 
popularity and recommend them to 
their customers. The instantaneous 
blade release is a FLETCHER inno- 


vation. 





BOOTH No. 8 


THE FLETCHER-TERRY CO. 


659 SOUTH STREET «+ FORESTVILLE, CONN 
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(CT (old Lok of, 


Ludlow Electric Paint Remover 
Nei rere gas mee 









@ HOT AS A BLOWTORCH! 
@ SAFER. ..RADIANT HEAT 


@ 1000 WATT, 115V AC/DC 
TUBULAR HEATING UNIT 


@ CLEANS UP TO 20 FEET 
PER MINUTE! 





NOTICE 
Some territories 
still available for 


manufacturer re- 
presentatives. For 
full information 
write today to 
Ladlow Products 
Corporation. 











UNCONDITIONALLY 
@ LIGHTWEIGHT. ..STURDY! ° GUARANTEED! 


We'll see you at Booth 557, 
National Hardware Show in 
New York, Oct. 5-9. 


Lwiow PRODUCTS CORPORATION 


Schenectady 6,.Y. 








We extend to yo 
our cordial inv, 
to visit with u 


*National Hardware Show, New Yorks 
October 5th through 9th, 1953 
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A PRAYIT means business 


a The SPRAYIT Line Means SPRAYIT Outfits Help You 
Profitable Sales! Sell More Paint! 
HERE'S WHY — The new HERE'S WHY — Because it is 
SPRAYIT line is designed to easy to paint with SPRAYIT 


meet every home paint spray- your customers will do more 
ing need. Packed with features of their own painting. You will 


that have extra customer ap- increase your sales of paint. 
peal and attractively priced 

they assure profitable sales 

volume. 


— Elsco SPRAYIT offers this Complete 
line of Home paint Spraying Outfits. 
SERIES PTC PAINT SPRAYING OUTFIT 


VY, HP Portable Outfit 7 


Catalog No. PTC-510 stationary compressor 
mounted on Catalog No. CA-510 wheel car- 
riage and handle with ER-501 Spray gun and 
cup and Catalog No. STD-1800 air hose. Also 
available with 11% HP gasoline engine drive. 














Here is the hottest selling outfit in the new 
SPRAYIT line. It has every feature your cus- 
tomers want — A really professional paint 
spraying outfit at a Home Paint Sprayer price. 








Catalog No. 466-D, ‘3 HP 
Piston Type Compressor Paint 


IT PAYS TO LOOK TO ELSCO SPRAYIT Sprayer 


World's Largest Manufacturer of Portable Catalog No. 206, 4 HP Dia- 
2 phragm Type Compressor Paint 
Paint Sprayers. Sprayer 


For full information, catalogs, price lists, write 


direct to: 
THE ELECTRIC SPRAYIT COMPANY 
1415 Illinois Avenue = Series PC-540, 3, and 1 H.P 
Sheboygan, Wisconsin Motor Driven — 11) H.P. En- 


gine Driven; Catalog No. 
PC-542 compressor only with 
34, HP motor — PC-646 Com- 
Catalog No. 326, 1, HP Piston plete Paint Spraying Outfit; 
Type Compressor Paint Sproyer Catalog No. PC-562 compres- 
sor only with | HP motor — 
PC-666 Complete Paint Spray- 
ing Outfit; Catalog No. PCG- 
562 compressor only with 12 
HP Engine — PCG-666 Com- 
plete Paint Spraying Outfit. 


or your nearest SPRAYIT representa’ - 


— 


Catalog No. 276, 4 HP Oilless 
Diaphragm Compressor Paint 
Sprayer 


Series PC-510, 3 and HP 
Single Cylinder Portable Com- 
pressor; Catalog No. PC-512 
unit Ys HP motor — Catalog ‘ 
No. PC-616 Complete Paint 
Spraying Outfit; Catalog No. 
PC-522 unit Y. HP motor — 
Catalog No. 356, '/, HP Piston Catalog No. PC-626 Complete 
Type Compressor Paint Sprayer Paint Spraying Outfit. 


SEE OUR DISPLAY AT THE NEW YORK 
NATIONAL HARDWARE SHOW — OCT. 5-9, BOOTH 343 
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® FOR YEAR ‘ROUND SALES . . . PROFITS 
SELL THE AMAZING NEW ARIENS 


ROTARY TILLER 


© Prepares level, aerated seedbed 
for Fall or Spring planting without 
plowing or hand spading. 


© Cultivates—Kills weeds 
—close to plants without 
hand hoeing. 


RETAILS 
$147° 
and up 
Deere > ae 
detec optional ; on } i up 


Distributors and < eS 
dealers profit by ° 

selling the amazing new Ariens Yardster—supported by the 
industry's soundest dealer franchise! For looks . . . quality 
. . . performance it's unequaled by any gardening equip- 
ment at any price! Powered by Briggs & Stratton 6S 
engine, it features all steel construction . . . tip-toe idling 
clutch . . . factory-sealed gear and chain drive . . . ball 
bearing rotor . . . complete hood protection. Thousands 
in use coast to coast! 


ROTARY MOWERS — 16” and 20" 


Cut toughest weeds and grass; 
mow lawns velvety smooth. |" to 
3" cutting height adjustment. Two 
front wheels. 16" size has steel 
hood; 20" size has new 
streamlined aluminum hood. 
4-bolt attachment to Yard- 
ster tractor. 












ROTARY 


SNO-THRO 
ATTACHMENT 


Cuts 16" path through 
light or heavy snow, and 
slush which is thrown (not 
blown) up to 15° away. 
Heavy gauge sheet metal con- 
struction. Idling clutch. 4-blade 
rotor. Adjustable deflector chute. 
Every home owner with a drive- 
way or sidewalk to shovel 
is a natural prospect! 


If you can't attend the 
“Show™ write or wire for 
full details 


iene 
179 CALUMET STREET 
BRILLION, WISCONSIN 


BOOTHS 9556-7 
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» MORE SALES... 
__ BIGGER PROFITS! 


8 





Po gco 
of JACKSON on 
"i 













JAX DELUXE 


Knocked-down 
best-seller! 


You’re always sure of fast turnover 
when you stock the Jackson line . 

because your customers are pre-sold 
on Jackson superiority. Yes, customers 
know the Jackson name is an assurance 
of dependable quality and performance. 
They know that the modern design j 
features of Jackson Home and Garden 
Wheelbarrows are best. Result . . . the id 
Jackson line outsells all others. There’s 
your sales and profit proof! a 








wh, garden or green- 
use. Made of one- 
(exterior waterproof 
, . Won't warp. 
c or semi-pneu- 
es; also steel 


LAWN ROLLERS = 

Pi Various types“). > drumas 
made of higli Quality sheebin: 

steel; edges FOU Q 

vent c of si 

able sq 

steel ; si 





te, 








Oldest and largest wheelbarrow maker in America 
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Don’t miss sales another day... 
make your store headquarters for Monsanto’s 


Fall Garden Promotion 


Bring customers in for Krilium, Folium, seed, 
bulbs, tools...cash in on store-wide business! 


Look at These 
National Ads! 


Brilliant, Beautiful 
FULL-COLOR PAGES 
Saturday Evening Post . . . Sept. 12 
Time Magazine Sept. 14 
Popular Gardening . September-October 
Flower Grower . . September-October 

and others 


PLUS LOCAL PROMOTIONS 
IN MANY MARKETS! 





MONSANTO 
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Free Give-aways 
To Help You Sell 


Handy wooden 
BULB PLANTING RULE 


free with every Krilium purchase 


Complete illustrated 
FALL PLANTING GUIDE 
free to anyone who asks for it 


Get the biggest fall 
business in years! 
Write for free store- 
wide display pieces 


You get giant flowers for windows and 
walls...posters...can toppers... price 
cards for related-item selling. Contact 
your distributor or write now... to 
Monsanto Chemical Company, Mer- 
chandising Division, 1700 So. Second 
Street, St. Louis 4, Missouri. 


SERVING INDUSTRY... 
WHICH SERVES MANKIND 



























































The pipe and bolt threading machine 


that gives you 


Top Performance 


RIBsID 500 


Built like a 
fine machine tool 


...With exclusive new quick-opening 


Quadritype Die Head 


RIGAlID engineering does it again! New ‘500’ threads, 
cuts and reams with the efficiency and speed you’ve long 
wanted. Ready for work on any size pipe, %’’ to 2”, in 
seconds! Independent operation of tools, more than ample 
power, concealed oil system — a score of other great new 
features. No wonder its popularity has been immediate 
and wide-spread. See it, try it at your Supply House 
— buy the more-for-your-money RI@RID ‘500’! 


New Quadritype die head ’ 
adjusts instantly 1” to 2” 
regardless of position of 
lever, without removing 
dies or head from machine. 
Same work-saver feature in 
Dualtype die heads—”’ 
and 34’’, 14” and 34’’. Mon- 
otype alsoeavailable, 4%” 
to 2’’—also bolt die heads, 
56." te? 
The Ridge Tool Company 

Elyria, Ohio 





Booths 81-84 
National Hardware Show 











Order now from 
your jobber. Dis- 
play them and talk 
them up in your 
Paint Department! 





215 RAILROAD AVENUE 


CAMPBELL- HAUSFELD 
SPRAY PAINTING OUTFITS 


AND 


PORTABLE AIR COMPRESSORS 











Write for catalog and price list. 
Give us the name of your jobber. 


THE CAMPBELL-HAUSFELD CO. 
HARRISON, OHIO 
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LAWN 


HARDW 












WORLD'S GREATEST 
PROMOTIONAL LINE OF 
POWER MOWERS 


1954 


| program now ready! 


al 


ice list. 
ber. 


job 
oy LAWN MOWER DIVISION REO MOTORS, INC. LANSING 20 , MICHIGAN 


MANUFACTURERS OF e TRUCKS e BUSES e PAL PRODUCTS 














ASK YOUR REO WHOLESALER FOR FULL DETAILS! 
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"See these NEW SNAP-IN HINGE Plas- 
tic Boxes and CHOW TIME Pet Feeders 
at Booth 89, 71st Regiment Armory, 
National Hardware Show." 


These plastic compartment boxes are now available with 
the new, exclusive type Snap-In Hinge which makes for a 
longer useful life, and minimizes breakage. Because of this 
Snap-In Hinge feature, cover opens full width. Boxes have 
many different compartment arrangements. 


Manufactured in clear crystal or transparent colored tints. 
Boxes come in many different sizes and can also be made to 


order. Send for samples and prices. 


poo 


ad 





HOBBYIST 
Gadgets Studs 


FISHING 
Lures Plugs 


Flies Bait Nails Nuts & Bolts 


HOUSEWIFE OFFICE 
Thread Jewelry Paper Clips Keys 
Needles Hairpins Stamps Thumb Tacks 
Pins Buttons Rubber Goods Indexes 


“CHOW TIME” PET FEEDERS 





No. 244 No. 240 No. 248 

A full line for any household pet. Made with three-footed 
set steady arrangement. Openings at base allow for easy 
handling without getting fingers in the eating section. Steep 
sides prevent food being pushed to floor. Made of strong 
impact polystyrene plastic, silk screened with pleasing design. 
Available in Red, Yellow and Green. 


No. 244 Cat & Dog Dish 5!/" Diam. at base—334" tall. 
Pack 3 doz. assorted or solid color to carton. Shipping wt. 8 Ibs. 


No. 240 Cocker Dish 634" diam. at base—2!/." tall. Pack 2 
doz. assorted or solid color to carton. Shipping wt. 9 Ibs. 


No. 248 Big Dog Dish 9" diam. at base—2!/," tall. Packed ? 
doz. assorted or solid color to carton. Shipping wt. 10 Ibs. 


COLONIAL MOULDED PLASTICS, INC. 
NORTH OXFORD, MASSACHUSETTS 


















See “HEART SAVER” Snow Remover 


BOOTH 970 
Hardware Exhibit 
Grand Central Palace ! 
New York City, N. Y. 


@ A flip of the 
wrist throws 

snow to right 
or left without | 
_ lifting. 










Made of heavy sheet steel— 
Welded construction. Rubber 
grips on push handle and flip 
rods. Wheels with 
solid rubber 


treads 


Cc. W. C. PRODUCTS CO. 


1117 CITIZENS BUILDING, CLEVELAND, OHIO 




















oi 
— SIREN 


FLASHLIGHT 


No. SC-22 Retail 98¢ 


Space Cadet Planet Distance 






New! Millions of 
space-minded kids will 
clamor for this flashlight 
in brilliant colors. Enjoy 



















Guide and Interplanetary 
Weight Chart With 
Every Flashlight 






jet-propelled sales with Space 
Cadet Flashlights! 











4 Blow on end cap 
for signal siren. 


BATTERIES 
No. 75LP 


”* GUARANTEE ON 
EVERY CELL 


‘Copper -Seak 


# 
g 
i ® it 
U.S. Elec. Mfg. Corp., 222 W. 14St.,N.Y.11 
Branch: 323 W. Polk St., Chicago 7 









BLEAK pROO! 





per Sea! 
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22 Juvenile Models, 
for EVERY Youngster 


.-. in the newest, 
finest, most complete line! 



















Boy’s Juvenile W610TB 
Adjust-O-Matic Trainers 
Fully Equipped 
(5-to-7 yr. olds.) 












Boy’s Juvenile W606B 
SELL THESE COLUMBIA JUVENILES as top Adjust-O-Matic Trainers 
(3-to-6 yr. olds.) 


quality bicycles in every sense of the word. 











They are rugged and well finished both in 
construction and features — made in the Columbia 
Factory the same as big models. That’s why they have that 
slick look of big-folks bikes, and sell like big-folks bikes! 








Complete line of three basic sizes covers ages 3-to-9 years. 






24” and 20” sizes available fully equipped or standard. 

20” and 16” sizes available with popular new Columbia 
Adjust-O-Matic trainers. There’s a bike for every youngster 
in this great line! The Westfield Manufacturing Company, 
Westfield, Massachusetts. 










See us in Booth 501, National Hardware Show 
Grand Central Palace, October 5-9 


EVERY MODEL “GUARANTEED AS LONG AS YOU OWN IT” 











New Exclusive Adjust-O-Matic* Trainers 
The only trainer having an offset axle, which allows three 


“SINCE 1877. : . AMERICA’S FIRST BICYCLE” positive adjustments, up or down. Both trainer wheels 


automatically adjust to the same height. 








*Columbia Patent Pending 
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Model 50 





Cuts 


COLORED 


e Sharpened, tapered 
cutting. 


digest. 


shipments from ou 





for 25 French Fry Cuts 


for 50 Perfect Shoe String 


GIFT CARTON! Original VILLA! 














blades for quick “one-stroke” 


e Gleaming, pure-tinned steel, non-rust finish cleans 
with a wisp of a cloth. 


e Perfect also for onions 
e Less effort to handle — 
e Smaller cuts use less fat. . 


, salads and other foods. 
weighs 11 lbs. 
. fry faster, easier to 


Packed 40 Cutters to ee See | Ss Ibs. All 


r New York Warehou 





VISIT OUR EXHIBIT 






BOOTH +440 OCT. 5-9th 





BELF 





NATIONAL HARDWARE SHOW 


GRAND CENTRAL PALACE, 


N. Y, 


& LUSTIG 














You'll find me and the 



















THE LUX CLOCK MANUFACTURING COMPANY 












complete LUX line of famous 
time-reminder products 

in BOOTH 336 

at the National Hardware Show 


New York...Oct. 9-9 
We'll be looking for ~ 
















WATERBURY, CONNECTICUT 





— 
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INVITE BUYERS TO MEET AND TALK 


WITH THEIR PRINCIPALS 


AT THE INDUSTRY’S GREATEST MERCHANDISING EVENT ! 


Ow at the National Hardware Show can you 
preview the industry in all its aspects . . . see the 
hardware world in all its detail . . . fulfill your 
buying needs for an entire year. It’s the world’s 
largest showing of hardware and allied products 

. the most comprehensive merchandising exposi- 
tion ever held by the trade. 


Here, as a buyer, you may See .. . Feel . . . and 
Compare the newest and best in hardware and 
allied lines, get the latest information on prices, 
production and delivery, secure new lines and 
franchises, learn about the latest merchandising 
plans and packaging presentations in more than 


4,000 lines of hardware and related items. 


And be sure not to miss the newest feature of the 
show .. . the Lawn, Garden and Light Farm Equip- 
ment Division . . . where more than 50,000 sq. fe. 
of space will be devoted to lawn, garden and light 
farm equipment displayed by over 200 manufac- 
turers. 


Also be sure to see the complete line of fishing 
and hunting equipment at the Fishing and Hunt- 
ing Division . . . this year at the 71st Regt. 
Armory, within five minutes of Grand Central 
Palace. 


Buyers, plan now to attend. Fill out and mail the registration coupon. Your admission 
badge, which will admit you without further registration, will be mailed to you. 


NATIONAL 
HARDWARE 
SHOW 


331 MADISON AVE., NEW YORK 17, 
MURRAY HILL 2-4802 
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\------ — — Registration Coupon --——-----> 


1 Save time by registering NOW. Fill in and mail this registration coupon 1 
8 and your admission badge will be mailed to you. Please check below if | 
you wish us to make hotel reservations for you. (Please Print). 


NAME TITLE 











STATE 








| TYPE OF BUSINESS 


Please check below the classification of your business 
(C] Wholesaler DD Retailer CO Dept. & Chain Store Buyer 
(CJ Importer-Exporter [[] Mfgrs’ Agent (J Monufocturer [] Other 
(CD Please send us your hotel reservation blank. 


Minors ynder 18 yrs. of age will not be admitted under any circumstances 


189 
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‘“‘as described in Reader’s Digest’ 


MIRACLE 
ADHESIVES CORP. 


SELLS 
ON SIGHT... SPEEDMASTER 


. « The Modern Fountain Brush 
for Car and Home 3 







Priced to look a bargain 

| Largest fountain brush head made — 

| 52" diameter flare 

Soft, resilient black horsehair 

Replaceable brushes 

Shut-off valve in hose nut 

Extremely light weight—aluminum 

handle 

1, 2 and 3 ft. handles 

Packaged completely assembled (with 
handle) in colorful green and yellow 
display carton 


SEE SPEEDMASTER plus the only complete line of single and double 
head, rotating and stationary brushes at Master Specialty Co. Booth 
608-A, National Hardware Show. 


M 
em * by © 
Good Housekeeping 
“a se 


‘4) 
AS Apvepristd WH 


Address all inquiries to 


DM ASSOCIATES gurrato 2 wy. 








SEE UNITED niled 


BOOTH 239 for 


Household Cutlery 


PROFITABLE, NEW, Carving Sets 
IMPORTED CHRISTMAS 0a he ll F 
GIFT ITEMS. Metal Cash, Bond § 
Nat'l Hardware Show. Fireproof Boxes. 


Scissors, Trimmers, 
Shears, Tool Kits. 

Unique Gift Line 

And Premiums 









hited Ni 


CUTLERY AND HARDWARE PRODUCTS CO. 
108 EAST 16th St, N.Y. 3, N. ¥. 


Write for free catalogue and 
display information. 























——— 
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made of DuPont 
Neoprene... 
the miracle 


NGE MAT chemical rubber 


Here’s the sponge mat your customers and your 
sales have been waiting for! Here’s the toughest 
sponge mat ever made — yet it’s buoyantly soft, 
lastingly beautiful. Here’s the sponge mat that 
combines foot-cradling comfort with the decorative 
charm of a rag rug! And only the AKRO-FOAM 
Sponge Mat has all these features! 























Hundreds of 
tiny air-pockets 
make it a 
pleasure to be 
on your feet! 


Starting in March: Tough! The AKRO- Grease-Proof! Oils What Texture! The 














Notional Advertising to FOAM mat won't and greases can't Wat The'Yea, the 
millions of women! crumble! AKRO-FOAM mat! charm of a rag rug! 


Making sales wistory Week After Wee,, 


CARPETREDS 


One of the most phenomenal performers in 
housewares history, AKRO Riser Carpetreds 
roll up an average unit sale of over $23.00! 
In grey, green, wine and smart new beige 
tone! 

Added profits from matching Landing Mats! 
AKRO Riser Carpetreds should be in your 
store! 













ong 4 


3 08 4 Miuey ° 
F” Guaranteed by 
Good Housekeeping 
* > .) 


45 apwrars WOE 





THE PREMIUM CURVED NOSE RUBBER 


3\ ALL-PURPOSE 
Quo) oval RUBBER MA poy CARPETREDS 


RUBBER LINK MAT! 
. 
Colorfully useful so many ways Deeply corrugated all-rubber links Distinctive, smart way to cover 
throughout the house . . . promotable bound with tough-as-nails spring stairways at pennies per step . . 
‘ wire. Keeps the dirt outside where four handsome colors, two sizes 
80 many times throughout the year! it belongs. Every home needs at make AKRO Rubber Carpetreds a 
A steady, reliable money-maker for you. least two! big volume-builder for you! 


Sensational News In Store! Visit Booths 577-578 At The Show! 
bright ideas in rubber by THE BUXBAUM COMPANY CANTON |, OHIO 
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COMPLETE 
o> Col oR] b) 1 .\ 4 


brings increased volume 
on profitable floor sweeps 





Displays 
and stocks 
Hondles 


Displays + styles 
of sweeps 











Sells sweeps—by use 
and proper style 


a i i ; 
| i a ' 
tea hal ft 
C 9 Fi ’ Si 4 Stocks 
(= ee extra 
se se i sweeps 
- PSHE Gi i the tescows P 
j j 
| 





the biggest SELF-SELLING 


EXTRAS 


ever offered 


Every single tape packed in an ir- 
_— resistible crystal-clear plastic util- 
beast f ity case! PLUS—rich metal-edge 
r little carton that is a display in itself! 
floor And in each “White-Tape”— more 
space quality extras than in any tape at 
242” x any price! Yet Evans “White- 
13%” Tapes” still start at a sensible 
$3.49 list price. 

















Floor Sweep 
Display No. 1 


Here’s your oppor. 

tunity to increase 

volume and enjoy 
greater dollar return on Oxco floor sweeps, just as stores 
all over the country are doing. This handsome Display, 
a complete selling and storage unit, brings floor sweeps 
out of the stockroom, makes them popular sellers and 
real money-makers. 


18 sweeps and handles plus metal rack 


All packed in one carton. Easy to set up—no compli- 
cated bolts or nuts—rack simply unfolds and it’s ready 


ae aay gale st Ft Wa ae 1 tt. -0-N-G 


your selling time yet brings more 


sales at a nice profit! this y ? 
rk j Another outstanding EVANS EXTRA! Each EVANS 
Pocket “White-Tape” in clear Tenite utility case. 
1-dozen assortment carton becomes a counter display. 


fr yo ir 
of ber : pa Inside...a special display for one each 6, 8, and 10 ft. 
(BRUSHES) tapes, and three extra display cards for individual tapes. 
e 
OX FIBRE BRUSH COMPANY, INC. . Ss name 
easosnicn fabebGehed (EGF = mantiane . & C0 
s 


410-416 TRUMBULL ST., ELIZABETH, N. J. 
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Time to warm up your cold weather prospects 
with these new... FIREE 


STANLEY 
Selling Aids 


for 


Storm Sash 
Hardware 








H45R Counter or Window Display 


Watch sales go up when this new 4-color display goes up on 














your counter. On it are large, accurate reproductions of the 


fastest selling items in the Stanley Storm Sash Hardware line. 
<< Also waiting to be sent to you are attention-grabbing 

window streamers, newspaper mats, imprinted folders. 

They‘re all absolutely free. Get set now to turn wintry 


sts. 


breezes into big business. Order stock from your distributor 
today. Order display material, circulars and newspaper 


— mats from Stanley Advertising Department. 











~”" a | 
—— << in THE STANLEY WORKS, NEW BRITAIN, CONNECTICUT 


+ ~ j 


H68 Streamer—packed with H45R 




















STANLEY | (stantev 
HARDWARE || [agen 


STEEL 
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NOW ACCESSORY TIPS TO 
CUT »- MEND + SEAL 

GROOVE + SMOOTH 

PLUS ALL TYPES OF SOLDERING 


WATTS — Dual Heot age ew 


























Dual Heat 
100/150 200/275 
LIST PRIC $12.15 $14.90 $13.50 $16.25 
SOLDERING ee oN 
TIP STURDITIP No. 7135 \ RIGIDTIP No. 7250 
Package of 2—35c list Package of 2—50c list 
No. 6120 a No. 6140 LA, 
SMOOTHIN (with nuts) p (with nuts) 
TIP —— -. 
50c each list 50¢ each list 
- a 
CUTTING 
TP 
No. 6110 (with nuts) 50¢ each list No. 6130 (with nuts) 50¢ each list 

















All models for 60 Cy. 120 V. AC only. List prices shown are subject to your normal =, 
discount. Order from your jobber or write for information direct. 


FEATURES: 


INSTANT HEAT—No wasted 
time or current. 


DUAL HEAT—For light or heavy 
jobs. Prolongs tip life. 


THERMOSTATIC CONTROL— 
Instantaneous regulation of tip 
temperature. 


HIGHER CAPACITY —Handle up 
to 275 watts. 


NEW CUTTING AND SMOOTH- 
ING TIPS—For dozens of hobby 
and homecraft jobs. Cut plastic 
tile. Heat-seal home-freezer pack- 
ages. Build model railroads. Re- 
move old, hardened putty. Refinish 
furniture. Regroove fires. 


PERFECT BALANCE— Built-in 
transformer with target-pistol grip. 


ALL-NEW DESIGN—Streamlined 
and compact. 


FULL, CONSTANT HEAT— 
Exclusive Tip-Grip. 


DUAL SPOTLIGHTS—Locate 
work in dark corners. 


SHATTER-PROOF PLASTIC 
HOUSING—Protects against 
damage. 


LOW-COST REPLACEABLE 
WELLERTIPS— Change inseconds. 


Better from Grip to Tip 


ELECTRIC GUNS 


802 Packer Street, Easton, Pa. 





Phone: Easton 7119 


THE FINEST TOOLS FOR THE FINEST CRAFTSMEN 
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SELL THEM 
Six Basic 









No. 10-W 
$2.60 


Clamp 
Hand Vise 





f Adjustable Wrench 





yy 
NISE-GRIP 


WRENCH 


LOCKS TO ANY SIZE WORK WITH TON-GRIP 
Vise-Grip is ALL these tools and many more. The 
HANDIEST tool you can sell! Tremendous grip- 
which won't slip — locks on by the squeeze of a hand. 
The best-built, best-advertised ‘Best Seller” in the 
field. Display it. Then watch it move! 


WITH CUTTER WITHOUT CUTTER STRAIGHT JAW 


No. 7W, 7”. .$2.25 No. 7C, 7” ...$1.95 No. 7, 7”...$1.8 
No. 10W, 10”.. 2.60 No. 10C, 10”... 2.25 No. 10, 10”... 2.15 


Ui 











MEET US AT BOOTH 64, NATIONAL HARDWARE SHOW 





Sows * Belt Sc 
Drills © Chain 
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HARDWARE 


Us grip- 
of a hand. 
er’ in the 


IGHT JAW 


7”... $1.82 


Hardware dealers report 
up to 284% increase in 
electric tool sales! 


results of ; 
7 Program in 
stores in - 

31% increase 


ears sales. 7 
rease Ove 


Typical 
r] ‘Key Man 
hardware 


Pennsylvania 
over previous Yeu 
1a — 100% in 

onths. 


5 ver 
5% increase ad 


ear. y overt 
Oregon — 284% eeneeer 

reg 
previous year: 


A prospective Key 
Man being given 
examination to 
test his product 
knowledge. 


P orter-Cable’s sales clerk education program has gone 
over with a bang! Dealers all over the country report an imme- 
diate jump in sales of Porter-Cable Electric Tools — higher 
sales volume throughout the year — because their counter 
clerks and outside salesmen learn “hard sell.” 


Here’s how it works. A Porter-Cable Field Representa- 
tive personally supervises the training of one of your men... 
develops him into an expert in promoting portable electric 
tools . . . tests his salesense and product knowledge with 
quizzes and exams... certifies him as the “Key -Man” to 
spread the fundamentals of better salesmanship throughout 
your organization. 


Sales clerk training is only one of the many reasons 
Porter-Cable’s direct-to-dealer policy pays big dividends. 
Field Representatives also assist you with calls on good pros- 
pects — store and trade show demonstrations — local adver- 
tising and promotion—store displays—service and inventory 
problems. You'll find a Porter-Cable Franchise means business. 
Some territories still open. The sooner you write, the greater 
your opportunity. 


Porter-Cable 
(Jualily (lechic Joos 


Porter-Cable Machine Co. 
1109 N. Salina St., Syracuse 8, N.Y. 
Saws * Belt Sanders * Orbital Sanders * Routers * Planes ° Hedgshear * Shapers 


Drills * Chain Saws * Bench Grinders * Combo Tool * Abrasive Belt Machines 
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Introducing the New, Hi-Speed 


DU -FAAT 


UNIVERSAL MODEL 


SANOER and 


POLISHER 


MODEL UN-12 


FITS ANY MAKE 


“°° ELECTRIC DRILL 


Operates at Double RPM Drill Speed! 


Nothing like itt 





A complete selection of sets, both 
of chrome alloy and high speed 
steel drills, in various assortments 
and with different stands, containers 
and hard wood boxes, all designed 


packaged for easy sales. 
Every Allied Drill is fully 
Guaranteed. 


SEE OUR EXHIBIT AT 
THE NATIONAL HARDWARE SHOW 
OCT. 5-9%h BOOTH #440 
Grand Central Palace N.Y. 


INQUIRIES INVITED 
write for literature and prices 


BELF & LUSTIG 








DON’T FAIL TO SEE OUR 

New Sentationally 

ALLIED TWIST DRILL SETS! 
nom 


IT’S A DRILL STAND! ="3g 
IT’S A DRILL CASE! 

IT’S A UTILITY BOX! 
IT’S A DISPLAY UNIT! 
IT’S THE PREMIER SHOWING 
: OF OUR NEWLY DESIGNED . 
eZ PATENTED CLEAR PLASTIC PACKAGE 


for practical use and attractively I 













} 
} 


IMPORTANT ANNOUNCEMENT! 


Yes!—the famous DU-FAST* Orbital Motion SANDER AND POLISHER 
now in a new model that FITS ANY MAKE %“ ELECTRIC DRILL! 


That means Every Owner of Any ‘” 
Electric Drill is a live wire prospect! 


OTHER DU-FAST* FEATURES: 
ORBITAL MOTION — the only motion for perfect fin- 
ishing — eliminates burrs, burns, swirls, mars, kick 
and buck! 


MORE EFFICIENT — big 324”x 7” working surface — 
gets into all “tight” places and corners — performs 
equally well on flat, round and curved surfaces — per- 
fectly balanced, as all vibration is in the sanding head! 


ECONOMICAL —no gadgets to get out of order —does 
the work of the finest professional machine at a frac- 
tion of the cost—uses standard 334” x 9” sandpaper 
sheet! 

© OVER 200,000 SATISFIED USERS ¢ 


NATIONALLY vertising campaign in all leading Home 


ADVERTISED! and Workshop Magazines—and help your- 
self to new sales—extra profits! 


me waeoware cow BOOTH 470 
GRAND CENTRAL PALACE — OCTOBER 5-9 


Manufactured by: 


DU-FAST, INC. 


32 EAST FOURTH STREET, NEW YORK 3, N.Y. 


Get behind the big, new DU-FAST* ad- 


















MODEL UN-12 ORBITAL MOTION 
SANDER & POLISHER ATTACHMENT 
(Operates at Double Drill Speed) 
RETAIL PRICE ONLY $4595 

6 














SPECIAL; 

$ DU-FAsr, 
eeu aca 
UTILiTy v,> BLACK AND 
(Operates op peat, ELECTRIC DRInecKER 


r 
RETAIL PRICE NOW ony 









SELECT 





Packaged 





























SOLE UNITED STATES REPRESENTATIVE 3 


23 PARK PLACE e NEW YORK 7,N.Y. 


Visit us at the Hardware Show, Booth 250 






NAIL 


ASSORTMENT 
















NAIL ASSORTMENT he 


? Give your customer less? 
J With ANCHOR No. 650 


not only gets more BUT a wider variety of nails. 
ASK YOUR JOBBER. We will be happy to send 


you full particulars on our extensive wire line. 
U 


NCHOR 







WIRE CORPORATION 


AVE 
YORK 


AMAICA 
(StARS, Btw 
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Drill Speed) 


$4595 
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A MIGHTY POWERFUL SALES TALK 


ON POWER TOOLS 1S THE NAME 
“JACOBS” ON THE CHUCKS 








Home hobbyists know it . . . look 
for it . . . judge the power tool by 
whether or not it comes equipped with 
a genuine Jacobs Chuck. That one 
word alone saves a lot of sales talk. 

Customers see Jacobs Chucks ad- 
vertised regularly in the SATURDAY 
EVENING POST. Customers know that 
Jacobs Chucks have a powerful grip 
and great accuracy. Customers buy 
more attachments for their electric 
drills — because good results are 
guaranteed. 


Jacobs Chucks are the world’s 


a. Saseaiailte deen sie Rseecinaliaalinid Sas Saat 


The Jacobs Plain Bearing Chuck is typical of the chuck performance which made the name 
Jacobs famous. 
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leaders. They hold business for you. 
Check over your power tool stock. 
You'll see Jacobs Chucks on the finest 
power tools. The Jacobs Manufactur- 
ing Company, West Hartford 10, 
Connecticut. 


IF IT’S A 


JACOBS 


IT HOLDS...Business for You 






















ali 
in aSeat 


LET THE CHUCK be y« 








t guide. Jacobs 


1FIT’S A 


JACOBS CHUCK 


iT HOLDS 





Advertisements like this have been appear- 
ing in SATURDAY EVENING POST for you. 
Watch for the next one. 




































































< 





990 OAKMAN BLVD. 





Wilke 


You are cordially invited to inspect Weldit torches 
and equipment at the National Hardware Show 
Booth #597. 


WELDIT, Inc. 


Weldimatte 
TORCHES 


NATIONAL HARDWARE SHOW 


BOOTH No. 597 





DETROIT 6, MICH. 













NEW PLASTIC TUBE 
SELLS ITSELF! 


CASH IN 


on tHe BIG pemanp ror 


SHELTON 



















DOUBLE 
POINTS 


7 


COPPER 
RIVETS 






4 nies 


SEE THE SENSATIONAL NEW CUSHION HEAD 
Easy on Thumbs PLAS-T-CAP THUMB TACKS 
SPACE 571-A, NATIONAL HARDWARE SHOW: 


GRAND CENTRAL PALACE, NEW YORK, N. Y. 


Available SHELTON TACK CO., SHELTON, CONN. 





from HOLLAND MFG. CO., BALTIMORE 31, MD. 








National Hardware 
Show - New YO 
jast Reaietet * —_— 


FREE Daily! MY-T-MO Power Lawn Mower 
and ROCKLIN Folding PICNIC TABLE KIT! 
SEE—the MY-T-MO , . . world’s lowest priced 
quality Power Lawn Mower, the ROCKLIN 
Buzz voy 4 and Weed Cutter, and other profitable- 
-you items! pail 
ROCKLIN MANUFACTURING COMPANY 


Grand Avenue at Jennings Sioux City, Iowa 
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BIGGEST PROFIT MAKER 
ia tts field ! Over 








: RUNNING 
: TOILETS 


As Reported 


in READER’S DIGEST 


See it at the New York Show—Booth 228 


ORDER NOW FROM YOUR JOBBER 
or Write Ardmore Products Co., Dept. HA9, Ardmore, Pa. 

















PARKER 
LAWN SWEEPERS 


¢ Lift out basket 
¢ Fold-away storage 







¢ High quality construction 

¢ A complete line including 
electric and gasoline 
powered models 


PARKER SWEEPER CO. 
119 Bechtle Ave. 
Springfield, Ohio 
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couyolele time of 


"SUPERIOR" HEX SOCKET KEYS 


We make the most complete 


Made of FINEST QUALITY Nickel range of key sizes from .035" 


chrome alloy steel. Accurately thru |" across the flats. The 
= sclentificaity heat wrenches come in Standard 


length series, Long Arm series 
and also the 6" long series in 
9 sizes. 


#7 SOCKET KEY SET 


Contains 7 short arm keys 
from 5/64" thru '4" in a 
plastic envelope with snap 
button. 





#7 Long Arm set contains 
Long Arm wrenches in same 
size range. 


#8 Long Arm set contains 
keys from 5/64" thru 34" in “ 
a plastic envelope or a Deluxe 9 pocket plastic kit. Our #9 long. 


11 PIECE SOCKET KEY SET 











The most popular set for the trades- 
The set 
contains || wrenches in size range 
.050" thru 34". 
in a II pocket plastic kit in the 


man and home mechanic. 


This set is packed 


regular and deluxe type. 





Pat. 
##D168900 





Seven popular sizes .050" thru 3/16" keys fitted in a sturdy steel 
fame handling like a pocket knife blades. Each wrench can be 
wed independently in any position best suited for the job. The 
wt is fitted in a deluxe plastic pocket kit, 12 wrench sets are 
packed in a two color display box, our No. KW-7. 


Our wrench sets come in the standard finish or bright plated 
in transparent plastic kits. We package the widest range 
of kit assortments to meet your trade requirements. 


DISTRIBUTORS!!! Write for prices and catalogs showing 


complete line of HEX KEY WRENCHES, the SUPERIOR line of 
MANDRELS, CHUCKS and ARBORS, FLEXIBLE SHAFTS, HACK 


SAWS, TUBING CUTTERS and FLARING TOOLS. 


Visit with us at the 
NATIONAL HARDWARE TRADE SHOW, Booth #625 


SUPERIOR TOOL COMPANY 


05 EUCLID AVENUE CLEVELAND 3, OHIO 
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HEX WRENCHES & SETS | 


Wile TAW 


AMERICA’S FIRST AND FINEST 
RECIPROCAL ACTION SAW 


Q 


~~ 








WHIZ-SAW 
Model #1 © 


Table $18.95 












2 y 


the all purpose 
cutting tool 


SAWS IN 


Whiz-Saw is one of the most ver- © CROSSCUT 4 
satile cutting tools ever invented. ! 
It cuts with amazing speed—wood, | ™ SCROLL 4 
bone, plastic, fibre, neon board, ‘e KEYHOLE 
pressed wood, hard rubber — in eS 
thicknesses up to 1”. Whiz-Saw is | ® COPING. 
precision built to do precision work. e¢ BAND 

It's designed so cutting blade can = : 
make inside cuts without first bor- e JIG 1 


ing a starting hole. 











Whiz-Saw Model #2 
combines all the exciting 
features of model number 1 
with greater cutting ca- 
pacity ... this more pow- 
erful saw rips and cross- 
cuts 2” planks. 






Whirl-Saw —This heavy- 
duty saw cuts to any speci- 
fied depth from 0” to 
1%”. A 4%” circular 
blade enables you to cut 
many times faster than by 
hand. 





If not available at your jobbers, write to Forsberg Manu- 
facturing Company, Bridgeport, Connecticut — U.S.A. 


wwe Forsberg PRODUCT 


Mokers of the Famous Whole & Viking Tools 


/ 








BRR RRR RRP RRR ee ee 
























WHAT’S NEW 





@ For more information on these products and services 
use free post card on page 203. 


(Continued from page 13) 


in a box with a special cover that 
has an evergreen tree design. 
Tools are identified by a label on 
the end of the Christmas box cover. 
Stanley Tools. 


For more data circle No. 9 on postcard, p. 203 


Two-Way Rule 


Added to the Royal Eagle line, 
rule No. 672WR with “Either-Way” 
marking is equally handy for mea- 


suring from left or right corners. 
On one side, numbers read from 
right to left; on the other, from left 
to right. Made with coil spring 
joints, rule retails at $1.60. Eagle 
Rule Mfg. Corp. 


For more data circle No. 10 on postcard, p. 203 


Drill Kits 


Two new drill kits with knock- 
out holes for hanging on wall are 
being offered as part of Christmas 
merchandising assortment. The 4 
in. Deluxe drill kit (illustrated) 
features Utility %4 in. drill with 
wide range of accessories for drill- 
ing and sanding in wood or metal. 
Included in fitted, steel kit box are 
horizontal drill stand for bench 
work, 13 twist drill bits, backing 
pad and three sanding discs, grind- 
ing wheel, wire wheel brush. wheel 
arbor and paint mixer. The 4 


200 


in. All-Purpose kit includes All- 
Purpose drill and different set of 
accessories: seven twist drill bits, 
three wood bits, countersink, back- 
ing pad and three sanding discs, 
5-in. lambswool polishing bonnet, 
can of electric wax, and paint 
mixer. Black & Decker Mfg. Co. 


For more data circle No. 11 on postcard, p. 203 


Multi-Speed Liquidizer 


Slide switch on this multi-speed 


liquidizer dials each operation: 
liquefying, pulverizing, shredding, 
blending, spreads, pureeing, dress- 
ing, shaving ice, chopping, grating, 
milk shake, batters, baby food, 
whipped cream. Smaller inside cap 
of two-piece cover can be removed 
separately to allow for additional 
ingredients while blades are in mo- 
tion. Surgical steel blades, hexagon 


shaped bowl, clear glass for watceh- 
ing action, and quiet motor opera- 
tion are other features. Knapp- 
Monarch Co. 

For more data circle No. 12 on postcard, p. 203 


Food Cutter and Grinder 


This kitchen appliance cuts, 
grinds, chops and minces foods. 
Called the Merry G’Rinder, it has 
a single handle and a no-clamp, non- 
skid base. All meat chopper parts 
are double-tinned. Two attach- 
ments—chopper head (illustrated) 
and salad maker head — can be 
changed quickly and easily. Chop- 
per includes base, crank and chop- 
ping head with two cutting plates; 
retails for $9.95. Salad maker in- 
cludes base, crank and attachment 
head with pusher and three cutting 
cones—grater, slicer and shredder: 
retails for $12.95. Combination in- 


cludes base, handle and complete 
meat chopper and salad maker at- 
tachments; retails for $18.50. Gen- 
eral Slicing Machine Co., Inc. 


For more data circle No. 13 on postcard, p. 203 


Wallpaper Paste 

A ready-mixed wallpaper paste 
that is applied directly from the 
can to walls is offered for the do-it- 
yourself market. The paste elimi- 
nates the need for sizing walls. 
Paper is hung dry. Tudor Chemical 
Specialties, Inc. : 


For more data circle No. 14 on postcard, p. 208 


Clock Models 


The Breeze (illustrated) electric 
kitchen clock, comes in aqua, coral, 
yellow and white. It can be mount- 
ed to conceal cord and outlet. It is 
714 in. high, 8% in. wide and 3% 
in. deep, and sells for $6.95 plus 
tax. The Woodbury, hour and half 
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= 
COLORFUL 
DISPLAY 


Illustrated sheet inside each tray “tells 
atid sells” the many fine features of 
Swiftee paint rollers. Remember, 
every roller you sell stimulates paint 


business. 


qv 
Y 


Mo, 
Os 


Good Housekeeping 


ad \ 
No \) 
TAS apverrised HE 
































hour strike model, comes in cherry 
finish. Case design has parallel 
lines; face is clear, golden; it has 
stylized black numerals; scroll type 





hands, and black wrought iron 
footed base. It sells for $29.95 plus 
tax. The Penthouse, electric alarm 
clock, has black wrought iron trim, 
vherry or blond case, charcoal dia! 
with alternate white Arabic numer- 
als and floral patterns; $14.95 plus 
tax. Seth Thomas Clock Co., Div. 


General Time Corp. 
For more data circle No. 15 on postcard, p. 203 


Masonry Drill 

Carbide-tipped masonry drill, 
List No. H-750, is offered singly 
or in handy sets. Individual sizes 
range from ‘4g in. to 1% in. De- 
signed for drilling in stone, con- 
crete, brick, marble, slate and other 
types of masonry, it makes holes 
that are straight and round. Flutes 
are shaped for positive removal of 
dust. Drill can be used in drill 





presses or portable electric drills. 
Tip diameter is larger than nominal 
size, providing clearance for in- 


202 


stallation of toggle bolts, anchor 
screws and expansion shields. Three 
assortments of popular sizes come 
in campact sets with plastic con- 


tainers. Cleveland Twist Drill Co. 
For more data circle No. 16 on postcard, p. 203 


Burglar-Proof Lockset 


Here is a lockset for metal com- 
bination screen and storm doors 
that provides full cylinder lock se- 
curity. It is burglar-proof so if 
outside knob is completely cut off, 
door remains locked and spindle 
cannot be pushed through from 
outside. Backset is % in. and knob 
is fastened to spindle internally by 
steel key, adjustable for door thick- 
ness. Latch case support keeps latch 
bolt tube rigidly in place; tube is 


! 
| 
ae 





staked so latch bolt cannot pro- 
trude excessively even if door or 
frame are distorted. Adjustable 
for door thickness from %4 to 114 
in. Independent Lock Co. 


For more data circle No. 17 on postcard, p. 203 


Band Clamps 


Style No. 62 Jorgensen band 
clamp holds or clamps round or 
irregularly shaped objects and as- 
semblies. Strong canvas band (steel 
band is optional) is 2 in. wide, en- 
circles object to be clamped, and is 
drawn tight by screw-fixture. Band 
is quickly adjustable from either 
end and is held securely under load 
Ly self-locking cams up to strength 
of band itself, approximately 2,800 


ly load. Cam extensions provide for 
quick and easy release. Sizes range 
from 10 to 30 ft band length capae- 
ity. Adjustable Clamp Co. 


For more data circle No. 18 on postcard, p. 203 


Signal Siren Flashlight 


This Usalite Space Cadet signal 
siren flashlight is decorated with 
Tom Corbett, space pirates and 





rocket ships in full color. It is a 
500-ft. range, two-cell flashlight 
with red plastic adjustable focus- 
ing head. Signal siren sounds off 
by blowing on end cap. Flashlight 
has three-way switch for steady 
light, flasher button for code signal- 
ing. It uses two standard size flash- 
light cells. Individually boxed in 
colorful Space Cadet carton wits 
free Planet Distance Guide and In- 
terplanetary Weight Chart. Retails 
for 98¢ less batteries. United States 
Electric Mfg. Corp. 


For more data circle No. 19 on postcard, p. 203 


Screw-Drill 


Sibley Screw-Dril drills a hole 
3 in. in diameter in one-third the 
usual time. Countersink Screw- 





| 
4 





d 


Dril (illustrated) countersinks for 
screws in wood or metal, drills 
(Continued on page 206) 
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Mail Card Below Today For Quick Information On New 
Products Described in This Issue. No Postage Needed 
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BUSINESS REPLY CARD 


No postage necessary if mailed’ in the United States ’ 
j 
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Use this card for more NEW VORK 14, N. ¥. 
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Here is the new Quick Check Card 


After that use own letterhead fully describing Item wanted 


What it is... How it works 


Each issue brings you dozens of descriptions of new products, 
new displays, etc., in the "What's New’ columns. You get more 
of these in HARDWARE AGE than in any other magazine. 


When you want more free information on any of these prod- 
ucts, simply mark a circle around the same number on the post 
card as appears under the individual item description. 


Drop the post card in the mail box. No postage is needed. You 
will quickly receive, free, complete details on the product from 
the manufacturer. You may circle as many items as you wish. 
Separate information will be sent you on each item. 


Be sure to give your full name and address on the post card. 


Print or type it clearly. We cannot service post cards with in- 
complete addresses. 


9/3/53 


Please send me further information on the WHAT'S NEW items, code numbers 


for which | have circled below. 
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LOOK AHEAD +, Chriutinos Buying aud Propits 


Ys" SHANK WOOD BIT SETS No. H-23_,/ i 
POWER AUGER BIT SETS No. H-736 4», > 


-% ® . 
Retail 6 sets | $19.68 A ix, 
Retai ry, 
etail 6 sets | $33.00 opens ae J Vy 
Your cost | 22.00 4, Vy, 
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“Progit 






























$24.96 YOUR CUSTOMERS 
pw WILL LIKE THESE 
$8.32 















DOUBLE-CIRCLE 
TOOLS... 


they build 


Christmas 










STRAIGHT SHANK DRILL SETS 
IN FOLDING METAL CASES No. H-HE-26 


Retail 3 sets | $22.38 
14.92 


$7.46 








Your cost 















@ Whether your customers are 
home workshop enthusiasts or tradesmen, rn 
they will prefer professional type DOUBLE CIRCLE P| ee arreH 
Tools as gifts. * £f 
DOUBLE CIRCLE TOOLS are merchandised with smart packaging to 
help move off your shelves. Their quality is unsurpassed . . . they build 
repeat sales. 


GIFT PACKAGING in the form of removable sleeves printed in bright 
Christmas colors are provided with these DOUBLE CIRCLE TOOL sets. 


Suggesting DOUBLE CIRCLE TOOLS as gift items will meet with ready 
trade acceptance . . . you'll sell more... order a stock today... 
display them. . . they'll sell themselves. 

















Y%" SHANK METAL HIGH SPEED 
DRILL SETS No. H-39 


Retail 3 sets | $21.84 
Your cost 14.56 


“Frog it $7.28 





















AVAILABLE AT YOUR 
HARDWARE 
JOBBERS 















DOUBLE CIRCLE 
TOOLS 







DRILLS © REAMERS © COUNTERSINKS © COUNTERBORES © CARBIDE TOOLS © SPECIAL TOOLS 
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ANCHOR BRAND SNAPS 


Wherever there’s a need for simple, 
dependable fasteners, most people 
find that Anchor Brand Snaps more 
than fill the bill. Here’s why! 


One, they’re available in a com- 
plete range of sizes ... a snap for 
every purpose! Two, they’re a cinch 
to use .. . secured in a jiffy, re- 
moved in seconds! Three, they’re 
designed to do the job and made to 
do it well... give years of trouble- 
free service! 


That’s three important features 
that keep Anchor Brand Snaps in 
demand .. . three good reasons for 
stocking a handy supply now. Ask 
your jobber or write direct for the 
full facts on Anchor Brand Snaps. 







No. 25 Snap 
Size of Eye: 
¥%"' thru 2” 







No. 125 Snap 
Size of Eye: 
V2", Ye" 


No. 200 Snap 
Size of Eye: 
Ye" thru 2” 


NORTH & JUDD 


MANUFACTURING COMPANY 


NEW BRITAIN CONNECTICUT 











WHAT’S NEW 








@ For more information on these products and services 
use free post card on page 203. 


shank clearance hole, drills accu- 
rate pilot hole for thread, and 
drills hole to correct depth to pre- 
vent wood splitting. Counterbore 
Screw-Dril counterbores hole to 
allow insertion of wood plug to 
cover up head of screw, counter- 
sinks for head screw, drills shank 
clearance hole, drills accurate pilot 
hole for thread and drills hole to 
correct depth. Kit of five counter- 
sinks retails for $2.95. Drilsaw Co. 


For more data circle No. 20 on postcard, p. 203 


Magnesium Level 

All magnesium level, the M24 
Featherweight, is 24 in. It is one- 
third less in weight than aluminum. 





It features sturdy construction; 
moisture-proof, dust-proof and dirt 
free vial openings; attractive color 
design, and is fully guaranteed for 
accuracy, material and workman- 
ship. Level is individually pack- 
aged. Exact Level & Tool Mfg. Co., 
Ine. 

For more data circle No. 21 on postcard, p. 203 


Flashlight Battery 


New flashlight batterr has a 
chemical sealant, called Solinite, 
which prevents leakage under con- 


ditions of normal use. Solinite elim- 
inates need for thick insulation and 
for an outer metallic battery jacket, 
thus reducing danger of shorting 





adjacent circuits. Battery has an 
integrated bottom which insures a 
primary and positive contact. 
Point-of-purchase counter and win- 
dow displays for merchandising 
battery are available. Olin Indus- 
tries. 


For more data circle No. 22 on postcard, p. 203 


Revolving Barbecue 

Called Whirl-A-Gig, Model 1638, 
this revolving barbecue has six 
skewers for broiling meats, vege- 
tables or fruit, and is designed to 
fit any electric broiler-rotisserie. 
Two six-spoked hubs slide on rotis- 
serie spit and each foot-long skewer 
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SOLDERING GUNS 


NO. 905 — 250 WATTS 





Heavy duty type. Built 
to last under 
rugged, industrial 
use. Twin Visa-lites. 


List Price 








_ 
NO. 909 —135 WATTS 
For field or bench use. Fits 
easily in tool kit... balances itself on 


bench (stands upright). Single Viso-lite. 
$16.25 


List Price 


NO. 900 —135 WATTS 





Lighter duty type for standard operations. De- 








pendable, durable performance. Single Visa-lite. 


List Price . $15.00 









DRAKE soldering guns feature durable, heat resist- 
Flilm@erctic ees leelemelitic tel aiests:coar acre Mmiriireh ae arr 


lites for keeping work in sight—all UL Approved 


@ WRITE NOW FOR ALL THE FACTS! @ 


DRAKE ELECTRIC WORKS, Inc. 


3656 LINCOLN AVE., CHICAGO 13, ILL. 


n Canad JOHN R ANDERSON & SON Ltd 
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| — complete with $4.72 worth of NEW “FORGECRAFT” Hardware 

















DON’T MISS 


this unusual profit 
offer on the NEW 


Olu 


Cabinet Hardware 











: a POR ADDED CHARM IN ANY HOM. san 


FREE! THIS RICH DISPLAY | 





shown when you buy only $50 worth of ‘““FORGECRAFT” items (at 


retail prices) of your own choosing. 


10% EXTRA PROFIT FOR YOU 


. . that’s just about what this special offer means to you. More, 
it is your introduction to today’s newest line of attractive hammered 


finish cabinet hardware in either antique copper or forge black. 


FORGE AHEAD WITH “FORGECRAFT” 


(ANOTHER QUALITY PRODUCT BY AKRON HARDWARE) 








Ask your jobber about this sensational FREE offer or write us direct 


for fully illustrated catalog page and details. Do it today! 


FORGECRAFT PRODUCTS, INC. 


A DIVISION OF AKRON HARDWARE MFG. CORP. 
WOODSIDE 77, NEW YORK 


SEE “FORGECRAFT” this Fall at the 
CLEVELAND and NEW YORK Hardware Shows ~ 





a 























WHAT'S NEW 


slips into slots on hubs. Equipped 
with a loop handle, skewers have 
pointed ends for piercing food. Fold- 
ing cradle is provided for mounting 
skewers on spit. Gift packed in foil 
carton, barbecue retails for $5.95. 
Rival Mfg. Co. 


For more data circle No. 23 on postcard, p. 203 





Pocket Cruiser Stick 

Pocket cruiser stick, used by 
foresters and wood lot owners to 
measure height and diameters of 


. LLERIN POCKET CRUISER STICK 
enone 


ep 


y= 


Fr se oe ve ce ok ae 





trees, has the necessary scales to 
obtain figures needed for reading 
tree volumes from tables. The stick 
is 25 in. overall, and 744 in. when 
folded. It has brass joints and 
strike plates, large figures, enamel 
finish with clear plastic coating and 
brass cap ends. Lufkin Rule Co. 

For more data circle No. 24 on postcard, p. 203 


Safety Surface Outlet 


No-Shok safety surface outlet has 
been redesigned for do-it-yourself 
market. Improvements include 





Bakelite built-in mounting plate 
with two screw holes for easy fas- 
tening to baseboards, walls, etc. It 
is easily attached to any length of 
standard U.L. approved wire. Out- 


let comes packed with two screws. 
Colorful self-display package 
stresses safety features: quarter- 
turn must be made before plug can 
be pushed in, self-closing outlet 
snaps shut when plug is withdrawn. 
Bell Electric Co. 


For more data circle No. 25 on postcard, p. 203 


Wall Shields 


Wall shields are a new use sug- 
gested for stove mats. These metal 
all-purpose stove and utility mats 
can be tacked on the wall back of 
the range to catch spattered grease, 



































* PATENTED 


~ 


@ FITS 14° CHUCKS — FOR PORTABLE DRILLS 
AND POWER SHOP EQUIPMENT 


DRILLS IN HARD-TO-GET-AT PLACES 


ADDS 10” TO STANDARD SIZE DRILLS — NO 
MORE BRAZING OR SOLDERING 


RAPID INTERCHANGE TO ANY DRILL SIZE 


IDEAL FOR BOTH METAL AND 
WOOD WORKING 


@ BUY-APPEALING PACKAGE — 
RETAILS AT A LOW, FAST 
MOVING $5.95 PER SET 


See your local supplier or write 
direct for literature and prices. 


No need to stock “special request” tools. Now — with the new, 
patented LITTLE BEAVER DRILL EXTENSION AND CHUCKS — 
you can capture every sale and realize a big-unit, high profit 
margin. LITTLE BEAVER uses regular length drills and only one 
rod accommodates 52 extension chuck sizes! Feature this 
beautiful self-display LITTLE BEAVER basic package and watch 
your sales grow extra long, too! 





















SET CONSISTS OF 
‘5 EXTENSION CHUCKS 
812 x 1/4 EXTENSION ROD 
5 HIGH SPEED DRILLS, 


Sizes 1/16"—3/32"—1/8"— 













or — 
G59) BEAVER TOOL CO. 
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N CHUCKS 
NSION ROD 
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32”—1/8"— 
3/16" 


steam and smoke that would dis- 
color walls. Two 17x19-in. mats are 
suggested for a covering that can 
be cleaned easily. Phoenix Table 
Mat Co. 


For more data circle No. 26 on postcard, p. 203 


Spatula-Carving Set 


Added to the Kitchen Jewel line, 
this spatula-carving set consists of 
stainless steel hollow ground paring 





knife, stainless sandwich spreader, 
stainless turnover spatula, stainless 
carving ork and stainless steel, 





hollow ground, 8-in. all-purpose 
carver. Handles are of imported 


genuine rosewood, polished and 
buffed to high gloss finish, fastened 
to blades with two brass compres- 
sion rivets. Each handle has hole 
for easy hanging. Packed in green 
and red French velour paper box 
with acetate cover, set retails for 
approximately $7.95. Clyde Cutlery 
Co. 


For more data circle No. 27 on postcard, p. 203 


Masonry Paint 


Here is a masonry paint that will 
cover stucco, brick, concrete and 
construction block. Available in 
144 colors, it is alkali-resistant and 
retains its color under most extreme 
weather conditions. Called Color- 
sol, it can also be used on weathered 
asbestos shingles. It resists mil- 
dew and fungus, and can be brushed 
or sprayed. It comes in 12 pack- 


aged colors with seven colorants 
in tubes, which together produce 
144 colors. Martin-Senour Co. 


For more data circle No. 28 on postcard, p. 203 





Brush Bath 

Miracle Brush Bath completely 
removes fresh varnish and oil base 
paints from brushes, sprayers and 





rollers, leaving them soft and pli- 
able. Brush is dipped in solution 
and rinsed in plain water. Solution 
does not clog drains or stain porce- 
lain; it can be used over and over 
again, and it is not harmful to 
hands. It is also safe for all nylon 
and natural bristle brushes. Retails 
for 98c a pint and $1.69 a quart. 
Glamorene, Inc. 


For more data circle No. 29 on postcard, p. 208 














a 


Holds down fence repair costs ~ 


more than pays for itself 











over 300 

inquiries 

first time 
ad ran! 


Advertised to the farm market in 
April for the first time, the new 
Chance Earth Anchor is already 


in what it saves 


You’ll improve the value of your farm and avoid 
repair costs on fences, grain bins, and other farm 
structures—if you strengthen and guy them now 
with Chance Earth Anchors. Especially made for 
farm use, it is an inexpensive one piece anchor 
that requires no digging, hammering, or special 
tools to install. Just screw it into the ground 
and attach your guy wire or cable. Your 
fences will look better and stay that way 
- +. you'll save time . . . no need for ex- 
pensive corner posts. 

























FOR GRAIN BINS 








selling in volume. One dealer in 
atown of less than 3,000 popula- 
tion has sold 548! Investigate 
now. Get your share of profits— 
tight from the start. Call your 
hardware jobber. If he can’t 
supply you— write us for full 
information and prices. 








v, 








See your dealer 
or send coupon for 
more information. 










\ 


FOR TV AERIALS 












Send more information on your Earth Anchor | 









—————— — 
ADDRESS— 
MY DEALER'S NAME — ae 
DEALER'S ADDRESS_— 


& A-B-CHANCE CO- 


CENTRALIA,MO. 
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specially designed for use in portable 
electric drills, these new Greenter tools meet 
the big need for bits that will bore accurately and 
stand up under today’s faster building methods. All 
around you there’s a mighty big market for Green- 
LeE Electric Drill Bits — professional carpenters, 
construction workers, farmers, home craftsmen. And 
when you sell GREENLEE you know you're selling 
sure satisfaction. For these new bits are of highest 
quality ... completely heat treated for extra strength 

. Shanks accurately machined for precise align- 
ment of the tool . . . fine-quality steel. To get your 


BLS tS ald eld eld el eld ell eld le 


SABA 
woe I ete 


share of the new electric drill bit market, get 
Greentree. See your wholesaler or write us for 


RDG RI ETE AALS 


i 


New GREENLEE line in- 
cludes Nos. 56-PT and 
53-PT Solid Center Electric 
Drill Bits, No. 64-PT Ship 
Auger Electric Drill Bit, 
and No. 28-PT Single 
Twist Electric Drill Bit... 
all in wide size ranges. 


complete facts. 


GREENLEE 





GREENLEE TOOL CO., 1809 HERBERT AVENUE, ROCKFORD, ILLINOIS 


210 











WHAT’S NEW 








@ For more information 
on these products and 
services use free post 
card on page 203. 


Spinning Reel 

No. 300 spinning reel has a 
streamlined frame and spool cup 
made of die-cast aluminum, and a 
reel stand engineered for maximum 
rigidity and non-slip positioning of 
rod handle. Spool is of open-type 





construction and can be changed by 
depressing latch, which will not af- 
fect drag setting. Adjustable drag 
is operated by control knob easily 
reached by either hand. Retail 
price is $19.95. Ocean City Mfg. Co. 


For more data circle No. 30 on postcard, p. 203 


410-Gage Shotgun 


Called the C-Lect-Choke shotgun, 
this 410-gage Model No. 183K has 
settings that are positive and vis- 
ual, and give the shooter Full, Mod- 
ified and Cylinder Bore chokes, or 
any point in between. New model 
features three-shot bolt-action 
mechanism and thumb-operated 
safety with red and green markers. 
Stock is Monte Carlo design, of 
genuine walnut with hand-rubbed 
finish. Gun is 44% in. overall with 
25 in. barrel; chambered for all 
2% in. and 38 in. factory loaded 
shells. Retail price is $28.95 for 
gun and choke; $29.95 west of the 
Rockies. O. F. Mossberg & Sons, 
Ine. 

For more data circle No. 31 on postcard, p. 203 
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Post Hole Digger 


Here is a post hole digger that 
bores 7-in. hole 2 ft. deep in less 
than one minute when attached to 





Whiz power saw. Unit is designed 
for one-man operation and is easily 
and safely attached to saw. Other 
Whiz saw attachments include 
brush blade and safety leveling 
platform for cutting tall grass and 
brush, chain saw, rotary tiller, self- 
propelling attachment, edger and 
grinder. Root Mfg. Co. 


For more data circle No. 32 on postcard, p. 203 


Porch Kit 


R-V-Lite Enclose-A-Porch Kit 
contains enough wood molding 
strips and rust-proof nails to close 
three sides of the average sun 





porch or patio. Only tools needed 
are scissors and hammer. Kit con- 
tains three rolls of cotton-rein- | 
forced R-V-Lite 24 ft. long by 36 
(Continued on page 214) 




















| GREENLEE Lock Bit Sets 
| can be sold singly or in 
complete sets of 5, as 
shown above, to increase 
your volume and profits, 
Every building contractor 
is a@ good prospect for 
several sets! 


| GREENLEE TOOL CO., 1809 HERBERT AVENUE, ROCKFORD, ILLINOIS 
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in wide demand for making openings 
for tubular-type door locks, new Greener 
Door Lock Bits open up a profitable new market for 
you. Builders everywhere need them — carpenters, 
contractors, home craftsmen and farmers who do 
their own building. Available in five’ sizes from 154” 
to 214”, Greene Door Lock Bits handle practically 
every requirement for boring openings to accommo- 
date all tubular-type door locks on the market today, 
In addition, they can also be used for various other 
shallow boring jobs where large-diameter holes are 
needed. Stock Greentee Door Lock Bits now... 
sell them every time you sell a lock set. See your 


wholesaler or write us for details. 


a 
GREENLEE 
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HANDILITE 


SAVE YOUR LifE 












+ RED FLASHING SIGNAL LIGHT 
1000 fh. WHITE FLOOD LIGHT 
RED FLASHER ond WHITE LIGHT 








“i, Se 


Eye-stopping Window 
Streamers to tell the > 
Public you sell Handilite y 


Decorative and colorful as a Christmas Card— 
this powerful 4-color 8” x 20” Streamer for Door, ° 
Window or Counter. Tells the HANDILITE story at a glance and solves 
the gift problem for your shoppers. Reminds them that HANDILITE is the 
“Gift That is a Life-Saver’’—and is Christmas Boxed. 


PROVEN 









‘This Sales Producing Displa 


IN LANTERN HISTOR 


PRIME BAGH 
BUAR APT ES .- 


| HANDILITE for plug in! 





+ 





in it’s no we 
arket tested fo 
lt captured th 
Orders 1950 Fi 
Another HANDILITE first! Never" ° states 
in Lantern merchandising has there =~ «adhd 
been anything like this Deale Slee Display 
“Help” to stop shopper traffic andiiches per minu 
draw it irresistably into the stordbother order for 
to insure top Christmas Gift Salesfime dealer. ‘‘Cz 
The large, life-like flashing Santagucan sell 12 H 
Claus Display, with the outfHlout trying—h 
stretched hand, stands a full 209 weekly—W 
high. In full color—gay with red without Sal 
and green Christmas touches—it’ py® help yo 
a unique and colorful Christina Get 
decoration in itself for Counter o 
Window Display. kyrock 
don’t have | 


The flashing RED signal ligh 
illuminates the whole display .. Re to take y: 
draws every eye like a magnet (@NDILITE hi: 
Promotes fast, easy sales 24 hourspilers everywh 
a day because you need never tur inand day ou 
it off—your electricity cost for a $41.70 in Gr 
whole month on a 24 hour basisis oad _ 
less than 20 cents! 
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Tell 
want 


Ave your jobber 


It’s FREE with every HAND-| 
LITE ‘sPACKAGE OF SIX”.. 


including special electrically wire 








. THE FASTEST SELLING LANTERN 
PACKAGE THE INDUSTRY HAS EVER KNOWN! 
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TE'SSPECTACULAR SUCCESS 


1g Likehe Talk of the Country = 
Displaya Merchandising Phenomena! 


TOR ”d it’s no wonder. Remember that HANDILITE was 


urket tested for twenty-one months to create the package 
atcaptured the National Market in 5 short months! 
Orders 1950 HANDILITES—for Christmas for its retail 
pes in 5 states ... that’s a repeat order, too, from one organ- 
S first! Nov ution after its 1952 test. Sold 300 in 60 Days— thaks the 
sing has therg word of another Dealer using the Self Selling HANDILITE 
this Deale punter Display with the patented Intermitter that gives 30 
er traffic andBsches per minute! Two More Gross by Telegram a day after 
nto the stor@ther order for 60 HANDILITES had been shipped to that 
as Gift Salesijme dealer. “Can’t keep up with demand!” Here’s PROOF 
ashing Santacan sell 12 HANDILITES weekly from now to Christmas 
th the out 
ds a full 20 
yay with red 
touches—it’ 


thout trying—hundreds of stores averaged 16 HANDILITE 

s weekly —WEEK IN AND WEEK OUT— in conducted 

ts without Sales Help! But remember! You have Santa 

tus to help you! 
re * one Q 

al Christal | Get in on Handilite’s 

yr Counter 0 h ‘ 
yrocketing success Now! 

} signal light don’t have to take our word for it . . . you don’t even 

> display .. Je to take your favorite jobber salesman’s word that 

e a magnet @NDILITE has been the selling wonder of all-time for 




















ales 24 hoursmmiilers everywhere . . . with rapid turnover and “repeats” 
»d never turnjeimand day out. Just order Six Fast Selling HANDILITES 
‘ $41.70 in Gross Retail Sales . . . $16.68 Gross Profit or 


ty cost fora 


hour basisisit (a half week’s normal supply) and prove to yourself 


NDILITE’s amazing salability. 
ery HanD| Tell your Jobber you 
OF SIX”.. 

want Handilite today! 


trically wiré 

1s in! ave your jobber salesman include the HANDILITE “SIX” 
Christmas Boxed with your next order. If he cannot yet 

pply you, send us his name and your first order. SUGGESTED 


RETAIL PRICE 























R/ 
ry 
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3 LIGHTS IN ONE 





“ee | 
a aah 4 CHRISTMAS GIFT PACKED 
y - (KS 


FOR Christmas, HANDILITE is in- 
0S 
4 DSS 
Ex ‘d y P —— 















dividually cartoned in a handsome, 2 



























color Christmas Gift Box—complete et 
A ' with Gift Card for handy addressing! ee 
ae GyTtASHER By 3 — Another HANDILITE “first” tohelp Mr J, r 
id tia! WSIBLE 1 MILE FLOOD LIGHT 1,000 FT. BEAM you sell The Gift That Is a Life-Saver! w - Obber 
' i ri: ~ 
Qstesy Today for 
ERN TONOMY ELECTRIC LANTERN COMPANY, INC. / | torn Mt, Selinghe | 
. f To Oda Promotion lan. ; 
W N! » 812 NORTH SIXTH AYE. DEPT. 489 STURGEON BAY, WIS., PHONE 1006 oy's Markes in : 
MLD‘S LARGEST EXCLUSIVE PRODUCERS OF PORTABLE ELECTRIC LANTE RNS,EST. 1924" tts 
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WHAT'S NEW 


in. wide. Individual rolls cover four 
windows or three storm doors. 
Packed within core of each roll are 
64 strips of Ponderosa Pine wood 
molding, 5°x%4x36 in., and 200 
nails. Full instructions included. 
Arvey Corp. 


For more data circle No. 33 on postcard, p. 203 





Door Lock Boring Jig 

Here is an installation kit to 
boost lock sales to builders and the 
do-it-yourself market. New doors 








big FIRSTS in the INDUSTRY. 


can be bored and old doors rebored 
with tools in this all-purpose door 
lock boring jig kit. Schlage Lock 
Co. 


For more data circle No. 34 on pestcard, p. 203 


Shear Adjustment 


Micro-Tension adjustment, called 
M-T, has been added to the Deluxe 
Kleencut shears. Mechanism con- 





sists of screw, two washers and a 
slotted nut. With this adjustment, 
the shear is quickly and easily 
changed to any desired tension of 


the blades by turning the slotted 
nut with a coin. Cutting is made 
easier, neater and more comfort- 
able; disassembly and reassembly 
for resharpening is quicker. M-T 
is now available on 11 different De- 
luxe Kleencut shears. Acme Shear 
Co. 


For more data circle No. 35 on postcard, p. 203 


Well Pumps 

Multi-stage ejector pumps for 
deep and for shallow wells have 
been added to the company’s line. 
Pumps for wells down to 350 ft. are 
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of two types, an inner pipe system 
for 3-and 4-in. wells and a parallel 
pipe system for wells of 5 in. ID or 
larger. Both types are available in 
two or three stage models, with 
maximum delivery of 660 gal. per 
hour at 80 lb. pressure. Pumps for 
shallow wells are available in two 
or three stages, and deliver more 
than 4000 gal. per hour at pres- 
sures up to 100 lb. Dempster Mill 
Mfg. Co. 


For more data circle No. 36 on postcard, p. 203 


Fryer-Roaster-Server 


This combination deep fryer- 
roaster-server is an eight-in-one 
electric cooking appliance which 
can be used for roasting, cooking, 
steaming, deep frying, blanching, 
stewing, warming and serving. Of 
4-qt. capacity, it requires only 
three pints of oil for deep frying. 
It has simplified, single-dial auto- 
matic control, drain-to-cover that 
protects table or counter top, and 
fryer basket drain-lock that holds 
basket up and out of oil when add- 


ing food or draining. Tubular elec- 
tric unit is brazed directly to fryer 





wall for instant heat transmission. 
Retails for $23.95, including tax. 
West Bend Aluminum Co. 


For more data circle No. 37 on postcard, p. 203 


Home Hair Cutting Set 


Called the Raycine Deluxe, this 
electric home hair cutting set comes 
packed in attractive traveling case 
and includes electric clipper, forged 
steel barber shears, barber’s tap- 
ered comb and an illustrated book- 





let with step-by-step instructions 
on How to Cut Hair. Clipper is 
balanced, shockproof and designed 
to slide through hair without pull- 
ing, or nipping. With ivory-colored 
casing, clipper operates on 110-120 





volts, AC, and has 8-ft. cord. Set 
retails for $14.95. John Oster Mfg. 
Co. 


For more data circle No. 38 on postcard, p. 203 


Mower Sickle Sharpener 


Here is a mower sickle sharp- 
ener, called Quick-Sharp, that fea- 





and watch 
SU 


ppLEX® in 1954 ! 


There are more FIRSTS in the making at SUPPLEX right now! New improve- 
ments, new selling features, new reasons for you to SEE SUPPLEX BEFORE 
YOU BUY. Visit us at the Hardware Show... we’re at Booths 60-61 and 
719. We'll be at the Atlantic City Convention too. If you can’t get to the 
Show, get full information from your jobbers’s salesman. 

















| ye D4 "sheet, etc., is labeled with a 4-color sales 
































> Subme 
WHAT'S NEW hint 
for farn 
available 
@ For more information 
on these products and 
services use free post 
card on page 203. 
tures a tungsten carbide sharpen- 
ing tip. It sharpens dulled sickle 
sections in the field without re- 
to 2214 
pumping 
with lifts 
systems 
pump, ca 
phase un 
power mi 
for wat 
leads cak 
moval of sickle from mowing ma- sure tank 
chine. It contains no moving parts starter. 
and needs no adjustment. Carbide For more da 
tip is replaceable. Sharpener can 
also be used on other types of farm 
tools and equipment. Borst Co. 
For more data circle No. 39 on postcard, p. 203 Steel U 
. This a 
Lunch Kit Rae taal 
This Universal Jumbo lunch kit with 6-ft 
has 114-pint vacuum bottle with cord of 
dubonnet and gray lithographed Called Mi 
case and dubonnet cup. It features on raise 
a built-in cup holder, Loc-tite extra against s 
heavy safety catches, oversize col- and rolls 
lapsible metal handle, identification has chro! 
holder on each end, Shur-Grip steel legs 
bottle, and lithographed gray lunch finished j 
box. Landers, Frary & Clark. 
— 








For more data circle No. 40 on postcard, p. 203 4 


216 HARDWARE AGE, SEPTEMBER 3, 1953 HARDWA 





ation 
and 
post 


larpen- 
| sickle 
mut re- 


ng ma- 
ig parts 
Carbide 
ner can 
of farm 
; Co. 

ard, p. 203 


inch kit 
le with 
graphed 
features 
te extra 
size col- 
ification 
jur-Grip 
iy lunch 
lark. 





card, p. 203 


R 3, 1953 








Submersible Water Pumps 


Line of submersible water pumps 
for farms, homes and industry is 
available with ratings from 4/10 


to 22% horsepower, capable of 
pumping 300 to 30,000 gal per hour, 
with lifts up to 2,400 ft. Company’s 
systems consist of submersible 
pump, cable, control box for single- 
phase units except on 4/10 horse- 
power model where not needed, kit 
for waterproof splice of motor 
leads cable, fittings package, pres- 
sure tank and magnetic line voltage 
starter. Dayton Pump & Mfg. Co. 
For more data circle No. 41 on postcard, p. 203 


Steel Utility Table 


This all-steel Cosco utility table 
has double electrical outlet on top 
with 6-ft. heavy-duty power supply 
cord of insulated 16-gage wire. 
Called Model 8-L, outlet is mounted 
on raised surface e¢s_ protection 
against spilled liquids. Table turns 
and rolls easily on 2-in. casters. It 
has chromium-plated, semi-tubular 
steel legs, with top and two shelves 
finished in baked-on white, red or 
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LI ky that tell are labels that sell 
FLETCHERWARE—the only enamelware 


line featuring brand-NEW, 4 color 
sales-tested Labels! r 









































—. 


TITANIUM added 
for longer wear and 
Whiter-white 
‘aieg ' 








ENAMEL COMPANY- DUNBAR, W.VA. 


Sales office: 


200 Fifth Ave., New York 10, N. Y. Merchandise Mart, Chicago 54, Illinois 
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Qub the Heat ow 
0 f 0 A me 
| (Darbecur Sales with 
na -7-¥o) 1 - me Alon 
| Old South bea Sslandy 
=F: ¥e4-1 One) 
OVEN 


Here's a portable barbecue that 
no outdoor cooking enthusiast 
can resist 


Designed by Trader Vic Bergeron, 
whose San Francisco and Oak 
land Trading Post Restaurants 
are internationally fam or 
barbecued meats, Trader Vic's 
Old South Sea-Island Barbecue 
Ovens ‘‘sell on sight.” 











362 | \ / 
| dnagen Vics 
~~, 











thre feativrs 
@ Combination thermometer - cooking 


guide converts every amateur cook 
into a skilled chef. 


@ Attractive design makes Trader Vic's 
Oven a welcome addition to every 
| lawn or patio. 


e Extra large oven capacity. 


@ Nationally advertised...Saturday 
Evening Post, Esquire, Town and 
Country, House Beautiful... plus 
counter displays, stuffers, mats and 
cuts, direct mail, radio and television. 
RETAIL PRICE 
| 

| 


$99,500 


R.D. FAGEOL Co. 


5725 Mt. Elliott Ave. * Detroit II, Michigan 
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WHAT'S NEW 








yel.ow enamel. Table is 29 in. high 
and is 16x22 in., with 9 and 14 in. 
shelf clearances. Hamilton Mfg. 
Corp. 


For more data circle No. 42 on postcard, p. 203 


Teenuts 

These teenuts’. provide _ steel 
threads in wood with no protruding 
nut or bolt end because they mount 





flush without counterboring. Sim- 
ply drill hole the size of the teenut 
barrel in both pieces of wood, 
hammer home the teenut and its 
steel prongs provide rigid, per- 
manent anchorage. They come in 
seven different sizes to fit standard 
bolts. Retail price is 15¢ a card. 
Columbia Fastener Co. 

For more data circle ‘No. 43 on postcard, p. 203 


Pan Rack 

Complete set of pans, strainers 
or other kitchen utensils can be 
hung securely and out of sight yet 





ready for instant use at the touch 
of a finger with this K-Venience 
disappearing pan rack No. 690. 
Rack fastens easily on under side 
of cupboard shelves, siides forward 
on ball bearing carrier at slightest 
touch. Rack has seven separate 
hooks, is finished in chrome, mea- 
sures 20 in. long and 2% in. wide, 
and comes complete with screws. 
Knape & Vogt Mfg. Co. 


For more data circle No. 44 on postcard, p. 203 


Torque-Limiting Wrenches 


This line of inch-pound torque- 
limiting wrenches consists of six 
Proto models that are calibrated 
in inch-pounds. Capacities are 
100-750 and 700-1600 inch-pounds. 
Three models have plain head and 
three have built-in reversible 
ratched head. Drive sizes are % 
and % in. They release at proper 
setting and reset themselves auto- 
matically. They have an enclosed 





precision spring as_ principal 
torque-controlling element, and an 
accurate micrometer-type adjust- 
ment. Plomb Tool Co. 


For more data circle No. 45 on postcard, p. 203 


White Glue 


Sure-Grip white ‘glue comes in 
rubber-tipped spreader package 
which keeps glue in liquid form 
and provides easy handling and ap- 
plication to any surface of wood, 
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and ‘photographs. It sets quickly 


paper, leather, pottery, cardboard | 
and has strong adhesive qualities. | 





Over 52,000,000* turkeys will 
be sold this year - - - 












This impressive tact proves thc 





It is available in 1 and 8 oz. 
spreader packages, and 4 oz., half- 
pint, pint, quart and gallon jars. 
LePage’s, Inc. 





Roaster sales will reach an all-tin 







high—Take advantage of this prof 






G 
itable market NOW, by stocking the 
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complete Fletcher Roastwell line. 






Inlaid Linoleum 


For the colonial and country-style 
home, this new Gold Seal inlaid 
linoleum simulates a painted wide 
plank floor, with inset dowels and 
butterflies. Called the Fashion 
Plank, it is available in K621 






Only Roastwell gives you every size 







and style, plus combination of prac- 






tical features and thrifty values! 







SAVE ON FREIGHT—ORDER THE 
COMPLETE ROASTER LINE NOW! 







Fletcher's complete Roastwell 






line offers you 3 distinct Roaster styles, 






and 9 popular sizes—- By consolida- 






ting your purchases with Fletcher, 







it’s easy to make shipping weight 







pay more profits to you. 








* Authority, National Turkey Federation 






No. 16 16 to 18 Ib. Fowl 18% x 1312 x 82 
20 to 22 Ib. Roast 


ROASTWELL—TURKEY-KING 
With Trivetray—For ease in removing turkey 
Ne. 165 16 to 17 Ib. Fowl 18% x 13% x 8Y2 
20 to 22 ib. Roast 


RECTANGULAR ROASTWELL 
| peek 18 x 11¥%2 x 8% 


meee ew 
































Ranch Gray and K624 Williams- 
burg Brown. Congoleum-Nairn, 
Ine. 
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Cutter Parts Kits 


Each of these cutter parts kits is 
& hinge-covered metal box with 
handle and a tab indicating its con- 
tents. Six kits cover the bolt, 






R W.VA. 
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WHAT'S NEW 








@ For more information on these products and services 
use free post card on page 203. 


washer and strap replacement sizes 
for almost every requirement of the 
entire Porter cutter line. Diagram 





on inside cover shows actual size 
part, its name and number and 
where it fits on tools. With each 
three kits, a cabinet with slide 
brackets is furnished. Also sup- 
plied is large wall chart showing all 
items in kits, in actual size. H. K. 
Porter, Inc. 

For more data circle No. 48 on postcard, p. 203 


Carded Skewers 


New series of carded skewers on 
colored cards come in square wire 
or round wire and retail for 29¢. 
No. 420 assortment (illustrated) 
consists of 8 doz. cards in attrac- 





rr 
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tive counter display unit designed 
for quick-service selling. Cards and 
display box are covered with rec- 
ipes and illustrations. Stainless 
steel poultry pins come six on a 
card to retail at 25¢. Washburn Co. 


For more data circle No. 49 on postcard, p. 203 


Fountain Pen-Size Oiler 


Here is a leak-proof, fountain 
pen-size oiler, called the Oilette, 
which can be used to get into most 
hard-to-get-at places in lawn mow- 
ers, vacuum cleaners, etc. It can 
be carried in the pocket with its 
bronze-metal finish cap and sturdy 
pocket clip. Heavy-duty, trans- 





parent plastic squeeze barrel holds 
oil; long, thin nozzle lets out one 
drop at a time. Nozzle has trigger- 
type open-close action. Autopoint 
Co., Div. of Cory Corp. 


For more data circle No. 50 on postcard, p. 203 


Closet Tank Seal 

Called Korky, this new closet 
tank seal features a design that re- 
quires no guide arm or lift wires to 
raise or lower it for flushing. The 


beaded chain which connects lid sec- 
tion with operating lever extension 
lifts rather than guides the seal. It 
finds its own seat, with 3 lb. water 
pressure exerted, to assure an ab- 
solute seal automatically with every 
flush. Anchor which fits around 


ane 
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base of overflow pipe locks seal per- 
manently in position. Lavelle Rub- 
ber Co. 


For more data circle No. 51 on postcard, p. 203 


Aluminum Pie Pan 


An aluminum pie pan that has 
an outer trough to catch juices 
that run out of a berry or fruit pie 
has been brought out as the Holzit 
All-Aluminum ‘“No-Drip” pie pan. 
It can be used also as an all-round 
utility pan, and as a salad mold. 





The pan can be turned upside down 
and used for broiling meat. Robert 
H. Clark Co. 


For more data circle No. 52 on postcard, p. 203 


Tank Cleaning Brush 

This new long-handled brush is 
for cleaning farm, industrial and 
truck tanks. It has an all-around 
scrubbing face to reach rounded 
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EXCLUSIVE WESTINGHOUSE 
PERMACOTE CHRISTMAS BULB 


+ «* — UNCONDITIONALLY GUARANTEED 
////& NOT TO FLAKE, CHIP OR PEEL 


In the increasingly popular C- a size, only Westinghouse bulbs have 
colored glass fused to the glass bulb, making a strong permanent bond that 
will not FLAKE, CHIP or PEEL. 


OXY 28 \\\\\\<-. Can be used Indoors or Outdoors 
\Y “Fused Glass Permacote” bulbs have bright, crisp, true colors. And they 


retain their colors ON THE COUNTER as well as in use indoors and 
outdoors. 






ADVERTISING PLUS PROMOTION KIT SENDS CUSTOMERS 
TO YOUR STORE—THEN SELLS ’EM seg Cal bar 


To bring customers into your store, Betty Furness on Westing- 
house Studio One will tell 4 million families about Westinghouse 
Christmas Bulbs. 


Betty Furness and Herman Hickman will televise the major 
professional football games for 10 weeks, starting October 3rd. 

To help you sell Westinghouse bulbs right at the point of sale, 
here’s a complete promotion kit containing: 









@ Display Card (14 x 17 inches @ An order card for obtaining quantities of VWicstinghewia 
@ Streamer (14 x 34 inches) the Holiday Lighting Booklet containing "BUSED CLASS PERMACOTES 
@ Spot display cards (7 x 11 inches) Christmas Decorating ideas for the home CHRISTMAS BULBS 












SALES-PROVEN 
MERCHANDISER 


Takes up 1 sq. foot of counter space. The assort- 
ment contains: 





Demand 
WESTINGHOUSE | 









Place your order early for Christmas Bulbs and de- 
mand Westinghouse Fused Glass Permacote C-714 
bulbs in the strings and ornaments you purchase. 

WESTINGHOUSE LAMP DIVISION, 
Bloomfield, N. J. 








Quantity Bulks (Assorted Colors) | 
65 c-6 


C-7% 
“Fused Glass Permacote” 




















150 








® Sell Westinghouse 
Christmas Tree Bulbs 
in the handy 10-bulb 
cartons. 


40 C-9Y2 
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ONLY ONE CLAMPING NECESSARY! 


Operator controls clamped sickle in movable holder 
which permits special attention to sections which 
need more grinding. Weight of sickle bar is easily 
controlled to prevent blue edges. Eliminates diffi- 
cult to control rigid clamped grinding. Yes, only 
Wissota offers these distinct advantages of speed 
accuracy and flexibility in this type of grinder. 

@ WHEELS PROJECT IN FRONT. OF FRAME 

—Allow 100% accessibility to w 

° Sh ots ohte SS 
HEAVY DUTY, pera dbnengenrds wdlone 4 
ry HANDLES DIFFICULT J 8 
TOOL GRINDERS “ sare er 
Built to meet the approval 
of the particular mechanic 
and priced to sell the value 
wise buyer. Equipped with Pre- 
cision Ball Bearings for smooth, 
friction-free operation and long 
life. Oil-sealed to eliminate greas- 
ing and wear. You'll find it easier 


_ mm to sell WISSOTA Grinders and 
ouR _ Wheels. 
pa epe 






Also sold with 
2 Tool Wheels 













MADE IN OUR OWN PLANT! 


A COMPLETE 
LINE OF FULLY 
VITRIFIED ABRASIVE 
WHEELS AND 
SICKLE CONES! 


FACTURING 






















The Complete " 


Line of 


GAS HEATERS 


Keep Profits 
Flying Your Way 


This is the way to obtain more 
satisfied customers 
@ 8 Fully Vented Heaters 
15,000 BTU to 85,000 BTU 
®@ 22 Unvented Heaters 
10,000 BTU to 50,000 BTU 
Every Heater AGA Approved 
for Natural, Liquified and Manu- 
factured Gases 


Write Your Jobber or Direct for 
Complete Catalog 


MARTIN STAMPING & STOVE GO., Huntsville, Ala. 


Over 
45 Years Stove 
Experience 
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WHAT’S NEW i 





corner areas. Brush head, 1012x6 
in., comes in two pieces, joined by 

countersunk brass bolts. The top SI 
head is replaceable and has handle 


























No. 
holes on both sides. The brush 
comes in three materials, stiff 
crimped black nylon, palmetto fiber 
and a mixture of palmyra, bassine 
and tampico. Ox Fibre Brush Co. 
For more data circle No. 53 on postcard, p. 203 Ther 
electric 
age ho 
Mass Housing Locks alsa 
New line of key-in-the-knob, var doing 
push-button tubular locks, for gen- en 
eral application, is priced expressly hte ans 
for the mass housing market. Locks and st 
are of solid brass in various finishes taste. 
and special trims. Keys are solid — 
brass. Mechanisms permit keying lee 
for single-key convenience. Auto- combin 
Ttoom 
back is 
used le 
Guar 
ment | 
split-se 
quiet, 
Underw 
—5,, 2 No. 
= ++ fully, 
A clock 
| whole 
est of 
THE W 
matic release features are in push- ®* e 
button assemblies for bedroom, Main off 
bathroom and patio locksets. Yale 
& Towne Mfg. Co. 
For more data circle No. 54 on postcard, p. 203 
(Resume reading on page 13) 
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It's better 


to 


SELL them 


than 


STARTLE them ° 





No. 105 











There's something about this little 
electric clock that appeals to the aver- 
age homemaker of 1953. 


Its design wasn't stolen from yester- 
day nor borrowed from the fantastic 
future. It's a sleek, well-proportioned, 
wall-hugging kitchen wall clock—styled 
with such subtle simplicity as to har- 
monize with every decorative scheme 
and suit practically every individual 
taste. 


Choice of white, red or yellow finish. 
6¥%2 inches wide; only 1/2 inches thick. 
Numerals, hands and convex crystal 
combine to give excellent across-the- 
room visibility. Completely enclosed 
back is recessed to hide any extra, un- 
used length of cord. 


Guaranteed 60-cycle electric move- 
ment (self-starting, of course) offers 
split-second accuracy and years of 
quiet, dependable service. Listed by 
Underwriters Laboratories. 


No. 105 sells quickly, satisfies 
fully, provides a powerful boost to 
clock sales and profits. Ask your 
wholesaler or write Gilbert’s near- 
est office today. 


CORP. 


ee a *& * . e = 
Main office and factories: WINSTED, CONN. 


Sales offices aft: 


551 Fifth Avenue, New York 
141 W. Jackson Bivd., Chicago 
290 First St., San Francisco 
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THE WM. L. GILBERT CLOCK ‘ 


_ quality and depend- 
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LEADERS 


ATLAS wicks are pre- b 


ferred by more dealers [Ey 


in America than any © 
other brand. They are |} 
the choice of custom- 
ers everywhere be- 
cause of their superior 


able service. 


GLASWIK The leader in 
reputation and distribution. 
The original spun glass wick 
and the only wick that is 
free of wire. Outlasts several 
ordinary wicks. 


FLAMEMASTER America's 
leading asbestos wick. 
Woven of wire reinforced 
high grade asbestos yarn. 


SPECIAL FLORENCE SETS 
Also for Aeroflame in both 
Glaswik and Flamemasier. 


BESWIK A woven asbestos 
wick that gives long depend- 
able service. Economical in 
price but equal in quality to 
other wicks. Attractive dis- 
play cartons make a favor- 
able impression on customers. ~ 


TOP NOTCH Perfectly woven 
of highest quality cotton fitted 
into a metal carrier. Fits Per- 
fection, Miller, Nesco and other 
cook stoves and room heaters. 


A good "repeater." 


FASTHEAT "Accordion fold" 
construction makes FASTHEAT 
a universal wick . . . fits any 


standard range burner. 
It is a fast seller and 
strong repeater. 


WRITE FOR 
COMPLETE DESCRIPTIVE 
LITERATURE 


ATLAS 
ASBESTOS 
COMPANY 


_. NORTH WALES 7, PA. 
31 YEARS OF PROGRESS IN ASBESTOS TEXTILES 
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TO HELP YOU SELL 








New Displays and Other Dealer Sales Helps 


(Continued from page 13) 


of related promotional material. 
The Profit-Pak carton opens like a 
pack of cigarettes, by pulling a tab 





which runs around top of carton. 
American Air Filter Co. 


For more data circle No. 55 on postcard, p. 203 


Tile Flooring Sales Aids 


KenFlex display and two window 
streamers are available at no cost. 
Display, suitable for window, wall, 
counter or f‘oor use, shows adult 
group in living room scene, litho- 
graphed in eight colors. Selling 
points are given on three arrows, 
all pointing at the room’s KenFlex 
vinyl tile floor. Display, No. 317, 
measures 1514%x18 in. Full-color 
window streamer, 44x11 in., shows 
in four action pictures how to lay 
a Kentile floor. Blue and white ar- 
row-shaped streamer, 18x9 in., 
points to a group of colors selected 
by dealer and priced by him. Ken- 
tile, Inc. 

For more data circle No. 56 on postcard, p. 203 


Metal Cutting Booklet 


Illustrated booklet tells how to 
cut metals properly with hand and 
power hack saws and band saws. 
Included in 28-page, pocket-size 
booklet are rules for selecting and 
using hack saw blades and trames, 
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right and wrong way to saw a piece 
of metal, table describing causes 
and cures for blade trouble, section 
on how to select and use power hack 
saw blades, explanation and break- 
down of number code for power 
blades, and right and wrong way 
to adjust a band saw blade. It also 
includes prices and specifications on 
complete line of Star hand and 
power hack saw blades. Clemson 
Bros., Inc. 


For more data circle No. 57 on postcard, p. 203 


Heater Demonstrator 


This 3-D full color demonstrator 
is designed to promote the sale of 
oil space heaters. It combines light, 
color and action with a three-di- 
mensional effect. For window and 
counter use, it gives a three-dimen- 
sional cross-section reproduction of 


Midget Pilot 


di 


ellie 





heater burner bowl and Midget 
Pilot, demonstrating the Midget 
Pilot flame. Perfection Stove Co. 


For more data circle No. 58 on postcard, p. 203 


Sporting Goods Folder 

This four-page Christmas pro- 
motion folder illustrates and shows 
list prices of all merchandise that 
should be featured by the dealer 
at Christmas time. Folder includes 
footballs, basketballs, heimets, 
shoulder pads, boxing gloves, base- 
ball gloves and sport sets. Draper- 
Maynard Co. 


For more data circle No. 59 on postcard, p. 203 


Builders Catalog 


New 1953-54 three-color catalog 
of builders’ specialties has 52 pages 
of complete product information as 
to materials, sizes, packaging and 
shipping. Each product is _illus- 
trated with both product picture 
and schematic drawing of its fune- 
tional application. Indexed for 
easy reference, catalog includes 
sales helps for dealers and illustra- 
tions of display cases. Among 
products listed are weather strips, 
calking and glazing compounds, and 
screen door grilles. Macklanburg- 
Duncan. 


For more data circle No. 60 on postcard, p. 203 


Woodworking Book 


Called “18 Outdoor Equipment 
Woodworking Plans,” this book 
contains original projects designed 
for the woodworking craftsman. 
Second in a series, book features 
the following projects: folding 
chairs, lounge chairs, picnic tables, 
coffee tables, bird houses, bird 
feeder, mail box, trellis, sand box 
and corner fence. It contains dimen- 
sional drawings, step-by-step build- 
ing procedure, and a complete list 
of materials. It also gives informa- 
tion on wood finishing. Priced at 
50¢, minimum quantity of 12 books 
cost dealer 35¢ each. Atlas Press Co. 


For more data circle No. 61 on postcard, p. 203 


Garden Shear Display 


One-piece, heavy gage steel stand 
displays eight shears and permits 
easy inspection. Enameled bright 
green with yellow lettering, stand 
requires 9 x 18% in. of counter 
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New Model 385-C 


Band Saw 


12” and 18” ~ 
JiG SAWS 















NEW Model 85 
Tilt Arbor Saw 


HDWE. SHOW 












HARDWARE AGE, SEPTEMBER 3, 1953 


FOR 1953 


Darra-James 
POWER TOOLS | 


Toolkraft’s New Engineering 
Department has_ re-designed 
Darra-James Power Tools from 
top to bottom... developing the 
Power Tools of tomorrow, today. 

Darra-James Power Tools are 
better than ever for 1953. , 









Model 390, 10” Lathe and 
New Model 920, 9” Lathe 


oe? 


_—— 











Cast Iron Jointer 





NEW 12” 
Drill Presses 





-{~ 
‘\ SABER 
3 SAWS 


CIRCULAR SAWs 





Model 750 
Tilt Table Saw 


Model 36 
Tilt Arbor Saw 


TOOLKRAFT CORP. 





SPRINGFIELD, MASS. 








= oo -——— tes - a2 
NATIONALLY 
ADVERTISED 


Christmas 
Gift ltem 

















FREE DISPLAY 


Builds Impulse Sales 


Retail Value Per Asst. $33.04 
Dealer Cost Per Asst. 20.00 


Dealer Profit 13.04 


Four each of the four best selling tool sets in the 
famous Oxwall line. Now, for the first time, 
these tool sets, in plastic kits are NATIONAL- 
LY ADVERTISED and packaged in colorful 
gift boxes, plus a FREE self selling wire dis- 
play rack built to create impulse sales and big 
volume. 

Mats, Mailers, Reprints, Catalog Sheets avail- 
able at no charge. Write for Full Information. 


Special CHRISTMAS WRAPPING 
MAKES THESE FAST-MOVING GIFT-ITEMS 


Unusually attractive, appropriately col- 
orful. Easily removed before or after 
Christmas for regular gelling 
































Order enough open stock of these fast 
moving sets to take care of your needs. 


wall OXWALL TOOL CO., Ltd. 


— 928 Broadway New York 10, N. Y. 


Oxwall Tool Co., Ltd. | 
928 Broadway, New Vork 10, N. Y. | 
Gentlemen: | 
Please send at once:... only #1000 Tool Kit Ass’t. | 
(1) Full Information | 
Name ........... , : | 
CC | 
City... ' sosateaitl Zone State 
Bill Thru cia 
oe ae eee eee ee ees Jobber’s Name ———cemes cee ees ees es ee | 

















































you choose from our complete line. 


A MARKER FOR EVERY PURPOSE 


for lumber—for hot and cold metal—for glass—for 


textiles—for rubber—for leather. 


Write today for your FREE marking guide. Dept. HR-29 





oa wis 
©, i. 


WHEN IDENTIFICATION COUNTS—INSIST ON AMERICAN AND OLD 
FAITHFUL MARKERS! A crayon that is “engineered for the job" 
does it faster and better—saves time and money—often 
means the difference between profit and loss. 


You're sure of top quality and matchless performance when 








the American Crayon Company if 


Sendusky, Ohio 





Look for 


the name 


New York 





Your assurance of complete 
customer satisfaction 


The name Bendix on a coaster brake means 
much to you—and to your customers. For 
Bendix is recognized the world over as the 
greatest name in braking. Wherever wheels 
turn or planes fly, Bendix brakes are the 
choice for quick sure stops and long trouble- 
free performance. 


The product of over half a century of 
experience plus unmatched manufacturin 
facilities, and backed by a big nationa 
advertising campaign, Bendix* Coaster 
Brakes are your best bet for complete 
customer satisfaction. Specify Bendix for 
the finest in coaster brakes. — *aec.u.s. pat. or. 


ECLIPSE MACHINE DIVISION of =r 
ELMIRA, NEW YORK ovtarvem coerokation 


Export Sales: Bendix International Division 
72 Fifth Avenue, New York 11, N.Y. 
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10 outstanding selling points 





Stops quicker—coasts longer 

Longer life—trouble-free performance 
Lightweight— easier pedaling 

Simplicity of design—fewer parts 

Easy to put together and take apart 
Self-aligning rugged brass brake shoes 
Sealed against dirt and water 


++ + + + + HH 


More efficient braking—requires less 
pedal pressure and travel 

Every brake factory-tested 

% Made by Bendix—foremost manv- 
facturer of aviation and automotive 
brakes 


Write for full ink 


* 


on this kable brak 














TO HELP YOU SELL 


space. It is furnished free with 
selection of 18 garden shears in- 
cluding hedge shears, pruners and 
grass shears, all in single carton. 
Retail value of shears is $45.10, 
True Temper Corp. 


For more data circle No. 62 on postcard, p. 203 





Screw Driver Packaging 


Colorfully packaged in a scarlet 
and ivory open cellophane window 
display box designed for the 
Christmas trade, this 45-X screw 
driver set features five tenite han- 





dle drivers in 3, 4 and 6 in. sizes. 
Set includes three regular blade 
drivers, one thin blade and one 
Phillips type driver. Package has 
white Styrofoam base and red 
anchor band. Set has a suggested 
retail price of $2.49. Irwin Auger 
Bit Co. 


For more data circle No. 63 on postcard, p. 203 


Sporting Goods Catalog 


Illustrated in color, this 1953-54 
catalog describes all sporting goods 
items in the company’s lines. Di- 
vided into easily located sections, 
it shows the new line of Bristol 
fishing rods and golf clubs; Rain- 
Beau fishing lines and_ tennis 
strings; Union Hardware roller and 
ice skates; Joseph T. Wood roller 
and ice skate outfits, baseball, foot- 
ball and bowling shoes; Springfield 
baseballs, softballs and Little Pro 
golf clubs, and T. H. Wood Silver 
Streak fishing lines. Sealand, Inc. 


For more data circle No. 64 on postcard, p. 203 
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“Robinson Magnified 
our Paint Brush 
Profits by 200%!" 


Jack Kapp and 
Morris Liberman 
of the Birch 
Lumber Co., 


Clifton, N. J. It’s the same story—Robinson 


magnifies sales—and it’s re- 
peated a thousand-fold by paint, 
hardware, and lumber dealers 
throughout the country. That's 
because Robinson’s quality 
brushes are designed and pack- 
aged for fast sales to Do-lt- 
Yourself and master painters. 


THEY 
WORKED 


FOR 
BIRCH... 





...THEY CAN WORK FOR youl 


<i 


Self-Selling Wall 
Brush Assortment 
with Brush-Pac 


(Pat. pending) 








<= 
Keon eunon. 







Fast Moving 
Spring Assortment 


Sales-Boosting 


Eye-Catching 
Superb Assortment 


Put Robinson's power-packed, self- 
selling program to work for yourself. Con- 
tact your jobber today or write directly to 
Robinson. 


























- Box 47 a 
= 95 PARK AVE. ntiet 10, NEW JERSEY 


cians NUtley 2-4510 
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a COMPLETE LINE of 


DRY WALL TOOLS 
... another GOLDBLATT First 


2-FOR-1 TOOL. for dry wall feathering. 2 flexible spring steel blades, 1 
curved, 1 flat. Blades instantly interchangeable or may be used together 
if rigidity is desired. Each blade fits in either 
knife position, as illustrated, or reverse trowel 
position beneath the handle. Hardwood 
handle, steel ferrule. 










DW21 — Complete with blades Each $4.95 

_ i DWFB — Extra Flat Blade Each 1.75 
: (8 wide x 6” long) 

DWCB — Extra Curved Blade Each 1.75 


(8” wide x 4Y2” long) 















CORNER TAPING TOOL. 100° angle 
spring steel flex-o-blades make it pos- 
sible to cement both sides of a corner 
at once. Tape can be smoothed to 
clean angle in one operation. Smooth, 
comfort-grip hardwood handle. Frog 
and tang of lightweight aluminum. 
9 x 5. Total weight of tool only 
oz. 


Each $3.95 
















CURVED BLADE TAPING TROWEL. For 
those preferring trowel style tool for 
taping work. Tool has a spring steel 
blade with a 3/16” concave radius. 
Blade is securely riveted to tough, 
lightweight aluminum mounting. Com- 
fortable handle. Blade size 101/2" x 
42". 

DW34 .. Each $3.95 


DRY WALL CEMENT HAWK. Specially 
made for wall board work. Stainless 
steel blade measures 10” x 5” and 
has @ 1” lip. Hawk weight only 18 7 
oz. for lightweight comfort. Comfort- : 
able wodaet type handle. Smooth ‘ 
surface makes this tool practically ? 
self-cleaning. 
Siiicosbictanalaicasiskedeis Each $2.75 


See us at Booth 222 
National Hardware Show 
New York City 
October 5-9, 1953 


Pe TT eT 


TAKE-DOWN “’T’” SQUARE. 477%." leg with 18” “'T’’. 
“T’ folds down to align with leg for convenient 
carrying and storage (see illustration). 477s” leg, 
perfect for scoring 48’ wall board panels. Square 
weighs only 20 of. 


SII. :inctscvoceney-cvemittion 








Each $5.25 








Items shown above are only a few of the many Dry Wall tools and acces- 
sories you'll find in the new Goldblatt Dry Wall bulletin. Fill in coupon 
below and return today for your free copy . . . and Dealer Discount Sheet. 
Prices shown above are suggested list. Our comprehensive 116-page 
Catalog of Tools and Equi nt for the Trowel 

Un Trades is also yours, Free for the asking. 





[ ] Please send me Free Goldblatt Dry Wall Bulletin. 


[| Please send me Free 116-Page Catalog. 


Oe ee 
> 
Qa. 
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x 
© 
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b Featured in READER’S DIGEST (October 1951) 


ait O84 RiFump o> 
+ Searetioed by > 
Good Housekeeping 


, Stop <= 
\ faucet 
leaks 











with SNAP-in SWIVEL WASHERS & FAUCET SEATS 


(U.S. PAT. NO. 2,443,012) 


for a lasting “do-it-yourself repair” 


MR. DEALER, Snap Products Corporation 
brings you a complete new sales and ad- 
vertising package! New display material 
—new packaging—new national advertis- 
ing in Popular Science, Popular Mechan- 
ics, Good Housekeeping and your local 
newspapers. 

SNAP-in Swivel Washers and Faucet 
Seats last 10 to 20 times longer than ordi- 
nary bibb washers—they're economical— 
easy fo install. 


SNAP PRODUCTS CORPORATION 


3615 South Jasper Place « Chicago 9, Illinois 





NEW PACKAGING-—<cttractive 
counter display and new Pliofilm 
Envelopes allow instant identifica- 
tion and selection. 


NEW NATIONAL ADVERTISING 
in local newspapers and national 
magazines. 





Now Available 











1. GUARANTEED not 
to bind, stick or 
warp 


2. beautiful, natural 
finish 


3. water and rust-proof, 





requires no paint r 
| FAWSCO Manufacturing Division HA-953 | 
4. complete with working Cuyahoga Falls, Ohio j 
signal flag | Send me prices on all-aluminum mail boxes. 
5. corrugated bottom... ; 
lock catch i i al is a rca 

REIN csphciaossnchentensnsrsesseiehissediy chess aaperioeias 

MAIL THIS COUPON TODAY Please print name and address plainly. 


! 
| 











TO HELP YOU SELL 





@ For more information 
on these products and 
services use free post 
card on page 203. 


Weed Killer Packaging 


F & B weed killer (sodium ar- 
senite solution) now comes pack- 
aged in a red and green litho- 
graphed can designed to “sell from 
the shelf.” All-purpose, non-selec- 
tive weed killer can be applied with 
watering can. It can be applied one 





part solution to 40 parts water. It 
comes packed in 1 qt., 1 gal. and 
5 gal. cans to retail for 70¢, $2 and 
$9, respectively. Faesy & Besthof, 
Ine. 


For more data circle No. 65 on postcard, p. 203 


Housewares Manual! 


“Merchandising Plastics House- 
wares at Retail” is a new 21-page 


illustrated manual designed to aid 


dealers who sell plastics house- 
wares. Manual covers selling tech- 
niques, how to stock, control, dis- 
play, advertise and promote plas- 
tics housewares. It lists basic staple 
items that are bought consistently. 
Mass, colorful display; overhead 
lighting, eye-level arrangements, 
see-through shelving and many 


other selling tips are illustrated. | 


Dow Chemical Co. 


For more data circle No. 66 on postcard, p. 208 | 
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Attract the Mechanic \} 


with ‘professional ‘quality 
Herbrand CHROME Tools 


DBH-100 DISPLAY ASSORTMENT 
Includes two each of 49 tools . . 98 tools 
in 8 most popular series. Display is sturdily 
The eye-catching Herbrand merchandiser helps you get a big- pensar rc ag et Bt ng her 
ger share of the expanding home and professional market for and 25” high. Dealer cost $86.09. Display 
mechanics’ hand tools. Features the top-quality brand favored by 
good mechanics since 1881 . . . Herbrand. 

Well-balanced assortment includes only fast-moving numbers. 
“SEE-THRU’’* display keeps tools in view from any angle. 
Varied selection of tools promotes “impulse” and “additional” 
buying of other tools. And remember, Herbrand quality means 
bigger dollar sales, fatter profits, more customer goodwill, and 
extra prestige for your establishment. Write for complete details. 


Herbrand Tools, Fremont 


THE BINGHAM-HERBRAND CORPORATION 





fixture is free. 





wERSRAN, 


(oe ee 
VAN-CHROME TOOLS 
the feneal money can bug! 


18, Ohio 




















A BRAND NEW ULTRA 
MODERN CORDAGE MILL 
IN NEW ORLEANS, LA. 


NEW! NEW! NEWI 
PACKAGES 











WITH 
“SALES APPEAL” 
FURNISHED IN 
FITLER BRAND MANILA & SISAL 

DON'T DELAY, MAIL TODAY sm OOO rrr rrr rrr rrr nnn nnnnn nnn nen cence 
PIONEERS IN OILFIELD CORDAGE, BALER & | [HE EDWIN H. FITLER CO. 
BINDER TWINES. wg 
| DEVEREAUX & MILNOR STS. 
MANUFACTURERS OF ALL TYPES OF MANILA, 1 PHILADELPHIA 24, PA. : 
SISAL x SYNTHETIC ROPES. ; WE ARE INTERESTED IN THE FITLER LINE......... O ; 
l Pn Pe EE i hdeb nc dnneicssisdescesdeCercsvnniee i 
THE EDWIN H. FITLER CO. } nm ! 
ESTABLISHED—1 804 1 
PHILADELPHIA 24, PA. NEW ORLEANS 17, LA. ! NS, 405596 divin sn « Ceo aG ana ie hen es ! 
! 
YOUR COMPLETE CORDAGE LINE Lan a OR Zone .... State 


— 
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70 HELP YOU SELL 








Tacks, Nails, Brads Kit 


Made of sturdy cardboard, 
Handy-Kit is free with purchase of 
six visible plastic tubes containing 
tacks, nails and brads. Kit can be 
tacked to workshop wall, ready for 
use. Tacks range from 4 to % in.; 
nails and brads, from % to 1% in. 
Size of each item is clearly indi- 
cated on both tube and kit. Shelton 
Tack Co. 


For more data circle No. 67 on postcard, p. 203 


Water System Folder 


Called “Plenty of Water, Plenty 
of Pressure, Plenty of Pump,” this 
water system folder is designed as 
a hand-out piece for dealers. Two- 
color folder gives facts on three 
self-oiling pumps. Facts are useful 
to farm or home owners wanting 
heavy-duty water systems with ade- 
quate capacity. Folder No. M841, 
it discusses reciprocating type 
water systems. F. E. Myers & Bro. 
Co. 


For more data circle No. 68 on postcard, p. 203 


Cabinet Hardware 


Cabinet Hardware Assortment 
No. 32 comes in a Select-a-Pak 
metal dispenser, included free with 
assortment, which serves as a con- 
venient counter display merchan- 
diser. Items are individually pack- 
aged, with screws, in Paks which 
have clear acetate covers. Included 
in assortment are concealed and 
semi-concealed hinges, friction 
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catches, concave knobs and pulls, in 
chrome and zinc-plated finishes. 
National Lock Co. 


For more data circle No. 69 on postcard, p. 203 


Chain Catalog 

This 16-page condensed catalog 
on chains and chain assemblies 
gives complete description, illustra- 
tion and specification tables on such 
items as coil chains, dog chains, 
farm chains, sash chains, chain at- 
tachments, cotter pins and the Acco 
chain sales-maker display. Called 
Finger Tip Facts, it is designated 
DH-176 and is available upon re- 
quest. American Chain & Cable Co., 
Inc. 
For more data circle No. 70 on postcard, p. 203 


Roller Skate Package 

Entire line of sidewalk roller 
skates now comes in box of new de- 
sign. The new box, blue and red 





in color, is suitable for display on 
shelf or counter. The design is 
carried through to the master ship- 
ping cartons. Chicago Roller Skate 
Co. 


For more data circle No. 71 on postcard, p. 203 


Screw Driver Displays 


Screw driver displays for eount- 
ers, walls and windows are sug- 
gested in this catalog to increase 
sales and to make it easy to check 
stock. Catalog explains the two 
basic sizes of “Vari-Board” and 
how shelves are interchangeable to 
fit any arrangement on the punched 


background. Catalog also shows six 
individual “Vari-Boards” listing 
stock and quantities recommended 
for various fields. Vaco Products 
Co. 


For more data circle No. 72 on postcard, p. 203 


Nail Merchandiser 
Self-service merchandiser for 
aluminum nails is brightly colored 
display stand that holds 20 pack- 
ages of nails in an assortment of 





14 types and sizes. Paperboard 
merchandiser comes in shape of 
corrugated board carton, wich, by 
cutting and folding, is quickly con- 
verted into display. Card is in- 
cluded for easy mounting on top of 
stand. Reynolds Metals Co. 


For more data circle Ne. 73 on postcard, p. 203 


Freezer Promotion 


Personalized Freezer Club calen- 
dar, 8x11 in., is feature of “Use the 
User” sales promotion program. 
Purchaser of freezer receives cal- 
endar after unit is delivered. In- 
cluded in calendar are prospect 
cards to be mailed in. When pros- 
pect buys, owner can claim any of 
several monogramed premiums for 
each sale. Illustrated prize lists are 


enclosed in pocket of calendar; | 


prizes have retail value of from $5 
to $10. Ben-Hur Mfg. Co. 


For more data circle No. 74 en postcard, p. 203 


Tool and File Catalog 


Six new catalogs showing com | 


plete line of files and tools are all 
in two colors, completely _ illus 
trated, each with separate price 
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| Recommend 





_ SMOOTH-ON No.1 | 


for These Repairs 











MAKE 
LOOSE PARTS TIGHT 


TIGHTEN LOOSE SCREWS 
AND BOLTS 


Recommend Smooth-On 
when your handyman 
customer asks how to anchor 
bolts in concrete; how to tighten loose metal, wood or 
plastic parts; how to seal cracks in metal; or how to 
tighten loose screws and fixtures.in wood, metal or tile, 
You—and he—will never be sorry. 


With Smooth-On all you do is mix and fix. When this 
iron cement in powder form is mixed with water 
to a putty, it hardens like metal and expands as it sets. 
Forced into crack, crevice or cranny it thrusts hard againsr 
surrounding surfaces and makes things tight and fast. 
Smooth-On is not an adhesive. It does its job from inside 
the repair, and almost becomes a part of what it fixes. 


FREE seuune aip 


In addition to our national advertising 
campaign in leading hobby, industrial, and 
home-maker magazines we have spent 
thousands of dollars in planning the well 
known Smooth-On Repair Handbook—free 
to you and your customers. These are 
packed in every Smooth-On carton, and 
more can be had for the asking. Forty 
pages, 140 illustrations, simple directions 
tell your customer how to make time 
and money saving repairs. 










SMOOTH-ON MFG. CO., DEPT. 78 
572 Communipaw Ave., Jersey City 4, N. J. 


glee «sha cae St : 
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SELL MORE 








FLEXIBLE PLASTIC PIPE 







Why? .... Because more and more 
well drillers, farmers and plumbers 
throughout your trade areas are going 
to be buying plastic pipe. And CRESLINE 
deaiers have more to offer these pre- 
sold prospects. 


Whatever the cold water use—however ir- 
regular the ground or condition of the well— 
CRESLINE-NT Flexible Plastic Pipe can be in- 
stalled quickly, easily and at lower cost. Every 
foot is of 100% virgin material, guaranteed 
not to rust, rot or corrode. Every foot is glass- 
smooth inside to eliminate build-up and pro- 
mote permanently higher flow capacity. MOST 
IMPORTANT: Every foot is marked to assist 
you in measuring and identifying both brand 
and type. 

All of these add up to pipe that’s lighter 
weight, longer lasting, lots more economical i 
from your customers’ angle . . . far more con- i 
venient to stock and sell . .. marked with proof 
of confidence in quality that clinches more i 
sales for you! 


CRESLINE FLEXIBLE PLASTIC PIPE IS MADE 

TO ALL SPECIFICATIONS OF THE THERMO- 

PLASTIC PIPE DIVISION OF THE SOCIETY 
OF THE PLASTICS INDUSTRY 


For Distributorships Still Open } 
Write Today 























CHARTER MEMBER: THERMOPLASTIC PIPE DIVISION OF SPI 


ro — MAIL COUPON NOW —-—— 
{ FOR PROFITABLE DETAILS | 
| CRESCENT PLASTICS, INC., DEPT. A t 
| 955 Diamond Avenve, Evansville, indiana =| 
| Send detailed information about Cresline Flexible | 
| Plastic Pipe and trade discounts to: | 
: NAME TITLE : 
| COMPANY | 
| STREET | 
CITY ZONE STATE 
i l 
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MODEL 161 
Magnifying Lens 


Sales are aap wn 


Health-o-Meter 
Bath Scales 









MODEL 187 
Magnifying Lens 


MODEL 134 
Airplane Dial 


Bint O8y BUND o> 

‘> Guaranteed b > 

Good Housekeeping 
45 aoveaisen OE 


NATIONALLY ADVERTISED! 
in Good Housekeeping and Ladies’ Home Journal: 


THE ORIGINAL BATH SCALE! America’s weight-watcher since 1919 
A COMPLETE LINE! of models and styles—built right, priced right 
CONTINENTAL SCALE CORPORATION 1 5701 S. Claremont Avenue + Chicago 46, Illinois 
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TO HELP YOU SELL 








@ For more information 
on these products and 
services use free post 
card on page 203. 


lists. Included is a 64-page file cat- 
alog containing 200 illustrations 
and describing 1686 American Pat- 
tern, Swiss Pattern and Milled 
Curved Tooth files and rasps, and a 
20-page tool catalog illustrating 
hammers, tongs, anvils, arch 
punches, trowels and _ scrapers. 
Other catalogs describe Nucut 
American Pattern files, Heller 
Swiss Pattern files, American- 
Swiss Swiss Pattern files and 
American-Swiss American Pattern 
files. Heller Bros. Co. 


For more data circle No. 75 on postcard, p. 203 


Level Merchandiser 

No. 40 Mag-Alum merchandiser 
is designed to promote the sale of 
levels. Attractive display contains 
one 24 in. and one 28 in. magnesi- 
um, and one 24 in. and one 28 in. 
aluminum level. Unit comes ready 
to hang. In four colors, merchan- 
diser lists model numbers and has 
space for prices. Mayes Bros. Tool 
Mfg. Co. 


For more data circle No. 76 on postcard, p. 203 


Package Goods Label 


Line of putties, glazing and 
caulking compounds now has rede- 
signed labels. Of modern design, 
new labels are red, black and white. 
All cans, cartridges and tubes used 
in packaging the various grades of 


DICKS-ponTit® 


GLAZING 


| COMPOUND 
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putties, glazing and caulking com- 
pounds, White Wonder tile cement 
and Black-Tite asphalt base caulk- 
ing compound will carry new label. 
Dicks-Pontius Co. 


For more data circle No. 77 on postcard, p. 203 


Cabinet Hardware Deal 


Forgecraft cabinet hardware line 
in hammered finish is being offered 
with a full-color display as part of 





a deal. Display simulates the front 
of a Colonial home and is offered 
with $4.72 worth of Forgecraft 
items, both free, with the purchase 
of $50 worth (at retail) of Forge- 
craft items. Dealer makes his own 
selection. Forgecraft is made in 
antique copper and forge black; 
also available is antique brass and 
Swedish iron. Forgecraft Products, 
Ine. 


For more data circle No. 78 on postcard, p. 203 


Water Repellent Aids 


New mat and cut service for aid 
in advertising Rain Rem, fabric 
water repellent, is now available. 
Service supplies advertisements, 
product illustrations and logotypes 
for newspaper, handbill and shop- 
ping news advertising. Service is 
free; mat sheet showing advertise- 
Ments and illustrations available 
upon request. Speco, Inc. 


For more data circle No. 79 on postcard, p. 203 


Plastics Brochure 

This eight-page, two-color bro- 
chure features a complete line of 
Plastic products. Illustrated 
throughout, mailer includes infor- 
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MASONRY ANCHORING DEVICES 





5 
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for maximum Qe 
holding power v 
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Arro anchoring devices are designed to give you 
MAXIMUM HOLDING POWER... year in and year 
out. When you think of anchors, think of Arro! 


SST ASScs 


ARRGFIUTE CARBIDE MASONRY DRILL 


ORS 


LAG SCREW EXPANSION SHIELD 






. 





nx) 






TWO WING 
SPRING-TYPE 
TOGGLE BOLT 


1 y 
SPRING HEAD 
STEEL TOGGLE BOLT 


“i 


RIVETED HEAD 
TOGGLE BOLT 


Oce=es<) 


LITTLE MAJOR TURNBUCKLE 


———=_—_—_————) 


FOUR-POINT HAND STAR DRILL 







PETITE? 


= dt 









A-C-E EXPANSION SHIELD 


DOUBLE EXPANSION SHIELD 








O-E EXPANSION SHIELD 


ARRO 


MACHINE SCREW ANCHOR 





THREE-POINT DRILL POINT 


[———_ x _— 


FOUR-POINT DRILL POINT 





STUD BOLT ANCHOR 





Se > 


TWIST DRILL POINT 


LEAD SCREW ANCHOR 





RUBBERGRIP 
DRILL POINT HOLDER 


MAL-LEAD BOLT ANCHOR 


See your industrial, hardware or electrical supplier 


ARRO EXPANSION BOLT COMPANY 


1600 N. BOONE AVE., MARION, OHIO 
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TO HELP YOU SELL 








@ For more information on these products and services 
use free post card on page 203. 


mation on tubing for every purpose, 
gaskets, Clear Stream pipe and fit- 
tings, and many other products. 
One page gives tables and defini- 
tions, easy-to-read specifications on 
hard-to-understand plastic terms 
and applications. Yardley Plastics 
Co. 


For more data circle No. 80 on postcard, p. 203 


Sharpener Display 


All- metal dispenser-demonstra- 
tor display unit, 18x6x19 in., is for 
the Aladdin carbide sharpener line. 
It can be set on counter or hung 
on wall. With retail net price of 
$26.51, the packaged contents in- 
clude 12 wall-attaching knife 
sharpeners, three scissors sharp- 
eners, and three knife-rack-sharp- 
ener combination units. No charge 
for the display. Knife-rack-sharp- 





ener fastened on display shows how 
knives are kept sharp and handy. 
New England Carbide Tool Co., 
Inc. 

For more data circle No. 81 on postcard, p. 203 


Clock Packaging 


Two clock models, the Brite-Dial 
and Boudoir alarms, are now being 
shipped in a new unit clock carton 
which can easily be transformed 
into an effective display mount. All 
alarms except the Starter alarm 
model will be packaged in the new 
cartons by early fall. Simple fold- 


234 


ing operation changes package 
from sturdy carton to attractive 
display mount. General Electric Co. 


For more data circle No. 82 on postcard, p. 203 


Lock Display 

Modern display blocks in apple 
green, terra cotta and off-white are 
available mounted with samples of 





locks, screen door catches, fire exit 
bolts and other products. Illus- 
trated is the Integralock which fea- 
tures the Sentry Bolt, knob shear 
pin and unit, self-aligning con- 
struction. Sargent & Co. 

For more data circle No. 83 on postcard, p. 203 


4 


Kitchen Tool Display 
Merchandiser for kitchen tools, 
cutlery and tableware is offered to 
encourage multiple and related 
sales, and to make stock checking 
easy. Hooks and racks are adjust- 





able. Identification plaques and 
price strips are provided for each 
item. Hardwood case is 60 in. wide 
24 in. deep and 34 in. high, and is 
available separately. Ekco Products 
Co. 


For more data circle No. 84 on postcard, p. 203 


Pipe Tool Catalog 


Condensed, eight-page, quick- 
reference catalog covers entire line 
of pipe tool products. Printed in 
two colors, and complete with 
prices, it carries all necessary in- 
formation on pipe and bolt thread- 
ers, square end sawing vises, pipe 
reamers, power and hand cutters, 
and pipe and bolt machines. Also 
included is new Model D Power 
Drive, No. 55 nipple chuck, and the 
new No. 2 and No. 4 direct pres- 
sure pipe cutters. Beaver Pipe 
Tools, Ine. 

For more data circle No. 85 on postcard, p. 203 


Paint Roller Display 

This sturdy wire rack stocks a 
complete paint roller department. 
Double roller merchandiser is self- 
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S 
mm 
= 
= 


fl. 
a 


GHB 





service type that contains a variety 
of packaged products in a minimum 
of space. Rack contains a balanced 
inventory of paint roller products 
and accessories, including the new 
Exterior Roller set, Fountain-fill 
set and 1314-in. Industrial Roller. 
Handy extension handle is also dis- 
played. E Z Paintr Corp. 


For more data circle No. 86 on postcard, p. 203 


Wood Glue Selling Aids 


New lithographed display cards 
for counter or window use are 
among selling aids for Weldwood 
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STANDARD SIZE 
PIN TUMBLER 
REPLACEMENT at) OUALITY 


cylinders 


@ ADJUSTABLE EXTENSION 
MORTISE CYLINDER 


Adjustable to doors 1/44" to 2!/2" thick by simple turn of screw 
in rear. Diameter 1!/,", will fit all threaded mortise locks. Has 
master cam to operate the majority of locks. No. 606—Solid 
Brass, No. 606PC, polished chrome. Key blank No. I11GE. 


@ REVERSIBLE BAR 

RIM CYLINDER 
Cylinder bar easily adjusted for either horizontal or vertical use. 
No. 7000C, Die Cast Brass Plated; No. 602, Solid Brass; No. 
602PC, Solid Brass Polished Chrome Plated. Furnished with ring, 
false backplate, and screws. Key blanks Nos. I! IJL and IIIGE. 


© Get More Business With “TAYLOR-MADE” PERSONALIZED KEY BLANKS 


Supplied in BRASS for the thrifty-minded, and in NICKEL SILVER for those who 
want the best. Write for details today or contact your jobber. 


TAYLOR LOCK COMPANY ijip 


PHILADELPHIA 32, PENNSYLVANIA. U.S.A 







YOU CAN DEPEND ON 











The precision workmanship 
and quality materials 

built into TAYLOR replace- 
ment parts assure you 
complete satisfaction. 

All supplied with two keys, 
keyed regular, keyed 
alike, or master keyed. 


























TAYLOR-MADE PRODUCTS . . . QUALITY PADLOCKS, LOCK SETS, KEY BLANKS, NIGHT LATCHES AND DOOR KNOBS SINCE 1920 


Today's Best Buy 


In Pliers 
Diamond K36 


The Diamond K36 is a volume seller in the 
low price field. It is a quality tool through- 
out, of slip joint style with wire cutter and 
knurled handles. Bolt and nut are turned 


from a solid bar of steel. Dealer cost is 
$4.92 per dozen. 
















Packed 
12 per box 





Drop forged, carefully hardened. Every Diamond K36 has milled jaws and is electro- 
plated with a satin finish. Five, six and eight-inch K36 pliers can be furnished in 
cartons of one dozen. 


DIAMOND CALK HORSESHOE CO. 


Established 1908 
4622 GRAND AVE. DULUTH, MINN. 
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Your big money-maker 


in PAINT and 
VARNISH REMOVERS 


OW 


AtG.¥ S PAT Ore 














CHEMICAL PRODUCTS C0 
Your customers will thank you when 


you recommend and sell KWIK Paint 


and Varnish Removers. KWIK makes money for you . . . because 
it does a better job for your customers... who come back for KWIK 





over and over again. 
KWIK Paint and Varnish Remover... 
Non-Flammable...safe for all surfaces... No flash...no After Wash 


KWIK Paint and Varnish Remover Liquid... 


Inflammable . . . All-purpose cutter for flat surfaces 


KWIK Paint and Varnish Liquid Brush Cleaner... 


Also acts as a brush preservative and After Wash 
KWIK Paint and Varnish Remover Semi-Paste or 
Cream e » » Stays put... For all surfaces . . . Inflammable 


Zell anie) 2) st-14 or write us for details 





CHEMICAL PRODUCTS COMPANY, Inc.— Aberdeen, Md. 


Geared to Industry's 





Production Demands 
Since 1887 


MILWAUKEE 
WROT WASHERS 


Offering the most 










complete line of 
washers available 
today .. . all types 
and sizes, all ma- 


WASHERS | 
STAMPINGS 


terials, all finishes. 
More than 25,000 
sets of dies. Let us 
quote on your 


requirements. 


WROUGHT WASHER 
MANUFACTURING CO. (4 


World largest Producer of Washers 


2218 S. BAY ST., MILWAUKEE 7, WIS. 
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TO HELP YOU SELL 


glue. Cards show elephant in full 
color to illustrate great strength of 
wood glue. Other free aids include 
display carton merchandiser, in 
full color, for use on counter; three- 
color circulars, printed with name, 
address and phone number upon 
request, which can be used as 





ELDWOUD. 


PLBSTIG BAGin 


WATERPROOF GLVE 


al 
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m/e he 
ae 
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Caaay 7 Mane - 
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envelope stuffers; detailed Direc- 
tions for Use booklets; and ad 
mats and cuts. United States Plu- 
wood Corp. 


For more data circle No. 87 on postcard, p. 203 


Knife, Scraper Catalog 


This hardware and paint dealer 
catalog has more than 50 pages and 
illustrates hundreds of tools for 
painter, decorator and home repair 
use. Items included are _ putty 
knives and scrapers, linoleum 
knives, roofing knives, taping 
knives, razor blade _ scrapers, 
painter and decorator tools, paint 
shakers and glass cutters. Catalog, 
514x8 in., has blue plastic spiral 
binding and full color cover illus- 
trating four self-serve tool sales 
merchandisers. Hyde Mfg. Co. 


For more data circle No. 88 on postcard, p. 203 


Portable Tool Catalog 


Portable electric tools used in 
contracting, woodworking and 
maintenance, and by homecrafters 
and farmers. are listed in this 28- 
page catalog. Catalog includes speci- 
fications and illustrations of the 
tools and their uses. It lists 52 
tools and 400 attachments. Porter- 
Cable Machine Co. 


For more data circle No. 89 on postcard, p. 203 


(Resume reading on page 14) 
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EASY-SELLING 
HANDY FASTENERS 


| 
on “HOW-TO-USE” 
CARDS | 


PEEDY 
RIVETS 








Every home handyman and 
housewife is a prospect for 
these handsome, easy-to-use 
rivets. They'll fasten cloth, 
leather, paper, plastic sheet- 
ing; ideal for craftwork ... 
repairs on clothing, luggage, 
straps, etc. . . . quick, secure, 
permanent. User simply 
punches hole in parts to be rivet- 
ed, pushes rivet together through 
holes, places on firm surface and swats with a hammer. 
Finishes: Gilt, nickel, black, brown. Large or small sizes. 
Retail: 15¢ a card. 


TEENUTS 


steel threads in wood 

















Ideal for new work, wood to 
wood, wood to metal, and 
where old screw holes have 
worn out. TEENUTS mount 
flush without counter-boring. 
Simply drill hole size of 
TEENUT barrel; steel prongs 
provide rigid, permanent an- 
chorage. Same size hole for 
bolt. Complete line to fit 
standard bolt sizes. Carded 
ik) <= Put-up retails for 15¢ .. . 
i packed in eye-catching dis- 
play carton. Call your jobber, 
today. 


NATIONAL ADVERTISING / 


A consistent, year-round campaign in: 
Better Homes and Gardens 
American Home 
Popular Mechanics 


Total Circulation: 8,000,000 





THE LINE 








NOW @ 


A MAGNETIC DOOR LATCH AT 


Yo THE COST 


@ No after-installation headaches—doors remain 
firmly closed even when warped or sagging. 


®@ Doors open easily, shut quietly due to EXCLU- 
SIVE spring action. 


@ Lasts indefinitely—no working parts to get 
out of order. 


@ Unconditionally guaranteed. 


@ Works equally well on wood or metal doors. 
Highly recommended for every type of home 
and industrial cabinet, including kitchen, 
medicine, tool, music and house trailer cabi- 
nets, closet doors and ship and boat lockers. 


Write for complete details and distributional 
information TODAY! 








HEPPNER 


SALES COMPANY + ROUND LAKE, ILLINOIS 
specialists in magnetic devices 





3229 South Ashland Avenve Chicago 8, Illinois 























Display Checks Customer Likes 


Glassware, dinnerware and re- 
lated merchandise is given feature 
display treatment regularly in a 
prominent position near the central 
cash register in the O. S. Stapley 
Co. branch in Buckeye, Ariz. 

This featured table-top display 
on a 5-ft. unit is frequently used to 
offer new merchandise brought to 
the store by Miss Mary McConnell, 
head of the housewares depart- 
ment. 

The display of glassware pic- 
tured here produced sales of $150 
within eight days, reports Miss 
McConnell. 


and sells $150 in glassware in eight days 


Miss McConnell says that such 
displays make it possible to quickly 
get customer reaction to new offer- 
ings. 

This particular display is 
changed bi-weekly to renew cus- 
tomer interest. While it is gener- 
ally devoted to new merchandise, 
or to show the wide variety of 
goods available in the glass, china 
and giftwares department, it is 
also used to stimulate the move- 
ment of slow-movers. 

On any merchandise of the latter 
type, the center display is used as 
a final testing ground. If it fails to 


create interest in this featured 
spot, Miss McConnell prepares for 
a close-out of the line. 

A sheet of plywood was attached 
to the display fixture by corner 
brace irons to provide a_ back- 
ground and both were painted 
white. Colored papers, however, are 
used occasionally, depending on the 
nature of the merchandise to be 
shown. 

Various kinds of glass risers are 
used to vary the displays and 
lamps, candlesticks or floor ar- 
rangements are used to add a point 
of interest to the displays. 


A pair of lamps, live plants and an artificial flower arrangement give color to this display. 
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Fish and Bird Sales 


(Continued from page 97) 


he also bought an electric toaster 
for his wife. And soon we’re going 
to sell him a new bicycle for his 
son’s birthday. All that extra vol- 
ume stemmed from that original 
sale of 10 tropical fish.” 

The pet department occupies a 
20x30-ft. display area in the center 
of the store. Knowing that young- 
sters (who are frequently accom- 
panied by adults when visiting the 
store) constitute the department’s 
greatest fans, an attractive gift 
display is located to the left of the 
department. That’s to attract the 
women shoppers. 

Sporting goods, too, are not far 
from the pet department, so that 
fathers may check over its stock 
while the children are watching the 
fish and birds. 








No Animals Here 


In commenting about the type of 
stock (live) carried by the pet de- 
partment, Mr. Miller says it is im- 
portant for a hardware store not to 
have any that have unpleasant 
odors. Consequently the depart- 
ment is limited to just fish and 
birds. 

In all, there are about four varie- 
ties of birds carried, with the most 
popular seller, at present, being the 
love bird. Prices range from $5 to 
$25. 


There are also about 15 varieties 
of tropical fish and five varieties of 
goldfish. These are brought in by 
air express from Tampa, Fla., in 
special containers. 

The store carries a large supply 
of different feeds and supplies for 
both the birds and fish. And often 
customers returning to the store 
to buy a box of bird seed, see some 
additional items on display, become 
interested, and a sale is made. 

“We are more than pleased with 
the volume of business done by our 
pet department,” says Mr. Miller. 
“We would continue to operate it 
even if we lost money in the de- 
partment because of the large num- 
ber of customers it attracts to the 
store. Scores of parents bring their 
thildren in especially to see the 
bets, and there are few of them 
who leave without purchasing 
something.” 





















NEW! Colorful Box 
for * ae may 





CHICAGO Quality + Beautiful Boxing = Easy Sales 


Now! You have a winning formula! A distinctive new red and 
blue skate box is combined with famous CHICAGO quality to give 
you America’s greatest skate value. Colorful 
new boxes make eye-catching displays . . 
spruce up your skate department . . . and boost 
your skate sales. 





\ theSilent#lash 


America’s Most Successful 
Rubber Tire Skate 


Sell the smoother faster skate every young- 
ster wants. They like to “roll on rubber” 
It’s magic how effortless skating can be. 


These famous skates are all dressed up, too! 


cHicaco “>, BROS 


ern WARE Roller Skates 








FLYING; eo 


Greater Advertising Support, Too! 


Your prospects’ sales resistance wilts when they see CHICA- 
GO’'s sales-packed ads in: Parents’, Child Life, theer, Boy’s 


See CHICAGO: 


HURRY! 
Write Now ROLLER SKATE COMPANY 
to aed Now Serving the Third Generation 





4456 West Lake Street © Chicago 24, Illinois 
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GAS CIRCULATORS (vented and 
unvented) with and without radiants. 
In all popular sizes and designs. .. . 
Exactly what your customers want... 
at the price they want to pay. 


CRs elm 7 


GAS LOGS — most beautiful on 
the market. A real sales winner. Oak 
in 20" and 24". Birch in 20" and 26”. 





CLAY BACKWALL HEATERS 
Sizes and styles to suit every prefer- 
ence and purse. 


FIREPLACE FURNISHINGS 
Complete line in all price ranges. Write for 
catalog. 








CHATTANOOGA IMPLEMENT & 
MANUFACTURING COMPANY 
CHATTANOOGA 6, TENNESSEE 





SPACE 1119-A, Merchandise Mart, Chicago 
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Cured Growing Pains by Building New Store 


(Continued from page 102) 


is on a 30-60-90 day payment plan 
the service charge to Candey’s is 
7 pet. 

When customers, using the Cen- 
tral Charge Service, want to make 
purchases of $10 or more the firm 
checks with it by phone as to the 
customer’s credit standing. As 
Mr. Candey expresses it, “This is 
practically the same for us as a 
cash transaction. Our store traffic 
has shown a good increase since 
our affiliation with the charge 
service.” 

During the opening sale in the 
new quarters—May 24 and 25, 
1951—Candey’s offered those who 
would register participation in 
drawings for merchandise. No 
purchases were required for those 
registering. The first day more 
than 600 people registered, the 
second day’s total exceeding 200 
registrants. 

Cash sales on the first day ex- 
ceeded $800 made to 226 cus- 
tomers. A number of charge sales 
were also made. At _ present 
Candey’s sales are about 60 pct 





cash, the balance on a charge ac- 
count basis. 

Paint volume has shown a par- 
ticularly good increase in the new 
store with rubber base paints be- 
ing the heaviest sellers. Much of 
the paint selling is done at noon- 
time when office workers are doing 
lunch-hour shopping. 

Employed by Mr. Candey are 
his brother, Wilfred, his _ son 
David, and another full-time sales- 
man. David works in the store on 
a part-time program. 





Wrapping Table 
(Continued from page 107) 


step-up arrangement permits show- 
ing of a wide variety of merchan- 
dise. The step-ups are but 1% ft. 
above the window base permitting 
window shoppers and passersby to 
see most of the store’s interior. 
These step-ups are effectively used 
for displaying small size packages 
of fertilizer, seeds, small garden 
tools, paints and garden tools. 








a 






The ‘HUDDLE 


ae, 





Vacation recountings and small talk, and such, 

fave their place....but not on your show floor. 
hen customers burn for attention, you'll learn, 

Ot’s the door—not your store—that they go for/ 


LA | 
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HY-KO cake GUARANTEED 
wy UNBREAKABLE 


NATIONAL HOUSEWARES SHOW 
Booth 849—Oct. 5th to 9th 


Americans Most Complete Line of 


HOUSE NUMBERS 
LETTERS * SIGNS 


. all light reflecting! 
Made of highest quality aluminum, 
enamel and light-reflecting beads. 


Day and night visibility. Won't 
trust, break or fade. Weather re- 


LAS 













FREE DISPLAY RACKS 
AND WINDOW SIGNS 






Sign Assortment 


PLAS-TEX 





“LIFETIME” POLYETHYLENE 


icatharmameanees CANISTER SET 


There’s PROFIT in It’s Got EVERYTHING! 


* Won't chip, crack or rust 4 pes. 


PLUMBING SPEER TIES | %& Space saving, modern design 3.95 








* Noiseless — Sanitary 
* Wide choice of colors 
* Stacks for display or storage retell 





BRASS 
CHROME 
PLATED 


pil 3 
E-Z 
SS 


FAUCET HANDLES 


Cross and lever replacement 
handles that actually fit all 
stems—Indexed “H” and “C” 





Adjustable 
WATER MIXERS 


A complete line of chrome- 
plated inexpensive water mix- 
ers to modernize old faucets 





“LIFETIME” POLYETHYLENE 


mn’ SINK STRAINER 


SINK STRAINERS BASIN & BATH STOPPERS * 3 Full Inches Deep 
A full line of sink—bathtub Now just 2 sizes of Fit-All rub- * Won’t chip, break or stain sink ¢ 
ond laundry tray strainers— ber stoppers will fit all 9 sizes * Drains automatically — no dripping 
all individually carded in both basin and bathtubs * Noiseless — Easy to clean 





DRAIN PROTECTORS 





Seeeeeeeeeeoeeoooseeeseoeosseseeseeeeseeseesoeeeeeeee 
















* : 
Sold through Authorized Jobbers and Distributors Or Write to: Stacks for Display retail 


FRANKLIN ae g RUBBER CO. | Ki . bela Le Ed 


2701 N. BROAD STREET « PHILA. 32, PA. a5 aovcansto America’s Quality cutie 
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Hardware Show Exhibitors 





Hunting & Fishing Section 
(Continued from page 170) 


Booth No. 


Charles Garcia & Co., Inc... .56, 57 
53 Park Place 
New York 7, N. Y. 


Garland Ventilator ........ 11, 13 
Shakopee, Minn. 

General Products Import Div.. 203 
Englewood, N. J. 


Otto Gerdau Co. .....ccccces 12 
82 Wall St. 
New York 5, N. Y. 


B. F. Gladding & Co., Inc..62, 64A 
South Otselic, N. Y. 


ee ree 35 
Hazel Park, Mich. 
GG oe ceicrcine cos ve sc wreiewe 127 


1154 Myrtle Ave. 
Brooklyn 21, N. Y. 


Gramman Aircraft Engineer- 
a Ee 209, 211 
Bethpage, L. I., N. Y. 


Gudebrod Bros. Silk Co., Inc.. 162 
12 South 12th St 
Philadelphia 7, Pa. 


Hamilton Metal Products Co.. 86 
855 Ave. of the Americas 
New York 1, N. Y. 


Har-Lee Rod, Inc. .......... 119 
Jersey City 7, N. J. 

Morton H. Harris, Inc........ 87 
W. Los Angeles 25, Calif. 

Helin Tackle Co. ............ 68 


3669 Meldrum Ave. 
Detroit 7, Mich. 


Henley & Co., Inc. .......... 67 
801 Second Ave. 
New York 17, N. Y. 

John J. Hildebrandt Co....... 108B 
Logansport, Ind. 

George Hine Products Co .... 70 
Venice, Calif. 


Hodgman Rubber Co. ........ 6, 8 
Framingham, Mass. 
Hofschneider Corp. ......... 55 


Rochester 11, N. Y. 


Horrocks-Ibbotson Co. ...200, 201 
Utica 2, N. Y. 


Hunting & Fishing Pub. Corp. 95 


9 East 40th St. 
New York 16, N. Y. 


Hurricane Mfg. Co. ......... 81 
P. O. Box 786, International 
Airport 
Miami 48, Fla. 
Hy-Score Arms Corp. ........ 61 


25 Lafayette St. 
Brooklyn 1, N. Y. 
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Booth No 

Luhr Jensen & Sons ......... 44 
Hood River, Ore. 

Dees TAGE OO. cess ce ccscces 45 


387 Grand St. 
New York 2, N. Y. 


Louis Johnson Co. ........... 148 
Highiand Park, IIl. 


SS a "ne 191 
19 West 44th St. 
New York 18, N. Y. 


Keiding Paper Products Co... 192 
3048 N. Thirty-Fourth St. 
Milwaukee 10, Wis. 


rr eae 212 
1480 Milwaukee Ave. 
Chicago 22, Ill. 


Adolph Kiefer & Co. ......... 173 
Glenview, II. 
Kingfisher Bristol Co. ....... 48 


c/o Harry C. Miller Co. 
257 Fourth Ave. 
New York 10, N. Y. 


L. & S. Bait Co., Inc. ....... 110-A 
Bradley, Ill 
Lake City Tackle Co. ........ 161 


13701 St. Clair Ave. 
Cleveland, Ohio 


EenGIey COTM. «.c0ccices 64-B, 66 
San Diego 14, Calif. 


Lawrence Tackle Mfg. Corp... 114 
200 Fifth Ave. 
New York 10, N. Y. 


Di TERIOR, UMC.. o ciiciciccccss 125 
438 Stuart St. 
Boston, Mass. 


Liberty Steel Chest Corp. .... 124 


200 Fifth Ave. 
New York 10, N. Y. 


Longfellow Products, Inc..... 2 
Fraser, Mich. 

Lyford Lures, Inc. .......... 138 
P. O. Box 292 


Canaan, Conn. 





Exhibit Locations 


General hardware mer- 
chandise is exhibited on 
the first three floors of the 
Grand Central Palace. 
Lawn and Garden equip- 
ment is on the fourth floor 
of the same building. The 
Fishing and Hunting ex- 
hibits are at the 71st Reg- 
iment Armory, 34th St. 
and Park Ave. 


Booth No, 

Magic Snell Tackle Co. .....184-A 
Canandaigua, N. Y. 

Marathon Line Co. ......... 108-A 
Homer, N. Y. 

Market Forge Co. ........... 156 
Everett 49, Mass. 

Martin Rubber Co., Inc. ...... 39 
Long Branch. N. J. 

ne ne ee 160 
Leicester, Mass. 

a ere rey eee 54 


122 South 4th St. 
Minneapolis 1, Minn. 


ON SR ee a eee 175 


Mahopac, N. Y. 
Milwaukee Automotive 
0 ee Sar 170, 171 
660 So. Lovers Lane Rd. 
Milwaukee 14, Wis. 


Montague Rod & Reel Co. ... 3, 5 


Montague City, Mass. 
See advertisement on page 167 


O. F. Mossberg & Sons, Inc.. .22, 24 
131 St. John St. 
New Haven 5, Conn. 


National Rod Co. ........... 53 
Costa Mesa, Calif. 

Net Mache, Inc. ..... <0... 113 
Jackson Center, Ohio 

New York Rubber Corp. ..... 182 
Beacon, N. Y. 

Ocean City Mfg. Co. ......... 8, 5 


A & Somerset Sts. 
Philadelphia 34, Pa. 
See advertisement on page 167 
Old Pal Fishing Goods Mfr’s.. 128 
Div. of Penn Metal Ware Co. 
1192 Scott St. 
Wilkes-Barre, Pa. 
Orchard Industries, Inc....... 137 
701 West State St. 


Hastings, Mich. 

Ormsbee Associates ........- 165 
37 Water St. 
West Haven, Conn. 

Outdoor Supply Co., Inc. ..... 30 


565 Broadway 
New York 12, N. Y. 


Pachmayr Gun Works .....-- 202 FF 


1220 S. Grand Ave. 
Los Angeles 15, Calif. 


Penn Fishing Tackle Mfg. Co. 129 | 


3028 W. Hunting Park Ave. 
Philadelphia 32, Pa. 


Penn Sport Supply ........-- 106 : 


712 Fifth Ave. 
McKeesport, Pa. 

Pequea Works, Inc. .....---- 14 
Strasburg, Pa. 
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Booth No. 
OSE a ee 187 
Venice, Calif. 
Phillips Fly & Tackle Co. .... 115 
Alexandria, Pa. 
Med-B-Bait Co. ..cccccccece 165 
East Haven, Conn. 
No: 36 


North Station 
Arlington 7, Va. 
Richardson Rod & Reel ..... 185 
3150 N. Sawyer Ave. 
Chicago 18, IIl. 
Richberry Electric Co. ....... 103 
2335-45 W. Cermak Rd. 
Chicago 8, Ill. 
See advertisement on page 158 
Rockland Tackle Co., Inc. .... 147 
Suffern, N. Y. 


Salt Water Sportsman ...... 169 
157 Federal St. 
Boston 10, Mass. 


W. H. Schaefer Inc. ......... 179 
Elmont, N. Y. 
Earl Scheib Enterprises ..... 33 


5267 W. Olympic Blvd. 

Los Angeles 36, Calif. 
BENOGUEODE CO... ccc cccwcccs 110-B 

806 Jackson St. 

Dallas 2, Texas 


George Schrade Knife Co., Inc. 41 
46 Seymour St. 
Bridgeport 8, Conn. 


N. Schreiber & Sons ......... . $1 
157 West 21st St. 
New York 11, N. Y. 


Scope Instrument Corp ...... 29 
Scope Bldg. 
Mamaroneck, N. Y. 


Seal-Dri Sportswear Co., Inc.. 139 
2514 Kilburn Ave. 
Rockford, II. 


ne. . bwwdus 18 
29 East 22nd St. 
New York City 


Seneca Tackle Co. ........... 101 
45 Fourth Ave. 
New York 3, N. Y. 


Sevenstrand Tackle Mfg. Co. . 40 
1207 Euclid Ave. 
Long Beach, Calif. 

Shakespeare Co. ......... 196, 198 


241 E. Kalamazoo Ave. 
Kalamazoo 2, Mich. 


UNS 15. don tacvecveees 51 
Oshkosh, Wis. 
Simonsen Industries, Inc. .... 197 


1414 S. Michigan Ave. 
Chicago 5, Ill. 
See advertisement on page 295 
Alva T. Smith Co. .......... 142 
631 East Center St. 
Milwaukee 12, Wis. 
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WATCH YOUR 
TOY SALES” 
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when you display these 
toys together... 


Here’s a powerful combination for boosting 

toy sales volume—the Model 

AMERICAN-LA FRANCE AERIAL LADDER 

and PUMPER—two thrilling toys that work perfectly 
together. Their two-way appeal is tremendous. 

Each of these toys helps sell the other, so display them 
together and watch your toy sales climb. 


Remember, too—Model Toys will be featured in the 
TMA’s big LIFE promotion—and our own big Christmas 
campaign is starting now, with ads in LIFE, LOOK, 
AMERICAN MAGAZINE, POPULAR SCIENCE, 
EBONY, CAPPER’S FARMER, PARENTS’ 

and other leading national publications. 

Millions will be shopping for Model Toys, so let your 
customers know you have them. 


BUILD VOLUME SALES BY DISPLAYING MODEL TOYS! 


Model Toys are author- 
ized working models of 
real machines, built of 
heavy-gauge steel to 
outlast other toys 3 to 1. 


The Chas. Wm. Doepke 
Manufacturing Co., Inc. 
Rossmoyne , Ohio 










































































Hardware Show Exhibitors 





Hunting & Fishing Section 


Booth No. 

South Bend Bait Co. ... 75,77, 79 
South Bend, Ind. 

Southern Woodcraft ......... 98 
Div. of Deulin Mfg. Co. 
Clearwater, Fla. 

Southwester Co. ......ccsess: 71 
2130-40 South Kedzie Ave. 
Chicago 28, IIl. 

Specialty Importers, Inc. ..... 100 
242 Fourth Ave. 

New York 3, N. Y. 

Sportsmen Accessories, Inc. .59, 60 
521 East 72nd St. 

New York 21, N. Y. 

Sportsmen’s Centre ......... 189 
516 Main St. 

Indian Orchard, Mass. 

Stevenson’s Products ........ 190 
79 Pearl St. 

Wellsboro, Pa. 

Stream-Eze, Inc. ........ 144, 146 
Charlevoix, Mich. 

Stuart Products Inc. ....... 34 
Route 1, Box 79 
Stuart, Fla. 

Superior Fabricators, Inc. ... 188 
350 W. Ontario St. 

Chicago, IIl. 


Re eee 84 
Donauwoerth in Vavarien 
West Germany 

PS rr 85 
P. O. Box 14, Lenox Hill Sta. 
New York 21, N. Y. 

Thomas Spinning Lures, Inc. . 157 
284 Third Ave. 

New York 10, N. Y. 

Thommen, Tit. «..5666..66 116, 118 
799 Broadway 
New York 3, N. Y. 


Tourn-A-Grip Co., Inc. ...... 35 
Birmingham, Mich. 
Tradewinds, Inie;.........-- 74, 76 


P. O. Box 1191 
Tacoma 1, Wash. 


Trimline Tackle Co. ......... 15 
349 Canal Place 
Bronx, N. Y. 

Trueerait Tackle Co. ....... 176 


2425 So. Michigan Ave. 
Chicago 16, IIl. 


Ce OOO. 4d esicecncacey 32 
22 Main St. 
Westfield, Mass 

Universal Fly Tying Vise Co... 20 
P. O. Box 8385 
Holyoke, Mass. 


244 


Booth No. 
Universal Mfg. Co. .......... 12 
1017 38th St. 
Brooklyn, N. Y. 
Utica-Duxbak Corp. ......... 25 
Utica 4, N. Y. 
Varmak Mfg. Co. .......... 70 
Venice, Calif. 
Vendor Sales Co., Inc. ..... 143 


311 Walbridge Bldg. 
Buffalo 2, N. Y. 


Vision-Visor Corp. ......... 178 
831 S. Wabash Ave. 
Chicago 5, IIl. 


Waltco Products ....... 197, 199 
2300 West 49th St. 
Chicago 9, II. 

Weber Bite. Co. ..........;. 107 
4601 West 47th St. 
Chicago 382, Il. 

ee 166 
Wilhelminastraat 2 
Hilversum, Holland 

Siegmund Werner, Inc. 224,226,227 
Bloomfield, N. J. 


Wesbar Stamping Corp. ..... 99 
West Bend, Wis. 
Wham-O Mfg. Co. ........... 42 


604 S. Marengo Ave. 
Alhambra, Calif. 


Booth No. 


Whitmire Research Labora- 
ee are 213 
339 South Vandeventer St. 
St. Louis 10, Mo. 
Williams Gold Refining Co. . .184-B 
2978 Main St. 


Buffalo, N. Y. 

C. S. Williamson & Co. ....... 21 
Orangeburg, S. C. 

Woodslore Products, Ine. ... 88 
Bradiey Beach, N. J. 

Woolfie Lures, Inc. .......... 117 


420 Lincoln Rd. 
Miami Beach, Fla. 


Woolrich Woolen Mills ...... 96, 97 
Woolrich, Pa. 

he at rita ccs 52 
Stevens Point, Wis. 

Wright & McGill Co. ........ 130 


1463 York St. 
Denver, Colo. 


fo) eS re 47 
Royal Oak, Mich. 


Zero Hour Bomb Co. ........ 43 
1131 East Easton St. 
Tulsa 1, Okla. 


Zwicker-Graf Mfg. Co. ....... 23 
45 West 34th St. 
New York 1. N. Y. 





Free Trips to Ball Games Spur Sales 


To keep its sales staff on the alert 
in the warm months C. C. Collins 
& Son, Inc., Madison, Wis., hard- 
ware and building materials firm 
offers free trips to a ball game. 

Last year’s offering of a ticket 
and transportation to the Chicago 
White Sox-New York Yankee game 
in Chicago, July 19, was won by all 
31 members of the sales staff. 





+ =F 


Department managers rated their 
associates during the contest period 
—May 4 through July 4, 1952— 
each week as to their appearance, 
attitude, courtesy, good selling and 
other points. Employees receiving 
500 points during that period re- 
ceived one free ticket to the game. 
Those with 1000 points or higher 
standing received three tickets. 













Score board on which employee ratings were recorded each week. 
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‘Modern Store Sells to Low Income Customers 
(Continued from page 110) 








Key machine and other service items are just beyond the cash 
register and nail table. 


blocked off two doors. This was wood, these three-level displays are 
rectified by cutting each of the two utilized for showing a wide variety 
doors—from top to bottom—and of plumbing fittings, electrical sup- 





then fasten the dismembered verti- plies and small tools, each with its 
cal halves to the other sections by price tag. Top levels are frequently 
means of three hinges. used for showing manufacturers’ 

The two doors fold to permit display units featuring tools, build- 
their being opened and closed-with- ers’ hardware, cabinet hardware 
out blocking the entire doorway. and other related items. 

Each of the two angled front win- John C. McQuade manages the 
dows has step-up units mounted on store. Mr. Jacobs’ son and two 
heavy-duty casters. Made of ply- other full time employees assist. 


















Incandescent lamps and fluorescent tubes of different types and 
sizes are displayed on a staff-made metal arch bolted to the top of 
the electrical sundries table at B. F. Kinder’s Sons, Inc. in Des Plaines, 
Ill. Wire and cable is supported on metal arms attached to one end 
of the arched unit. 
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READY NOW... 


your 1953 
CHRISTMAS DECORATIVE 
LIGHTING CATALOG 


* A colorful presentation of 
the most colorful line ever! 
Packed with new, exciting 
“MILLER FIRSTS” to point 
the way to record sales this 
year! 












Unique, gay, creative ideas 
planned for maximum eye- 
appeal, buy-appeal and 
bigger profits for YOU. 













Write for your copy today: 
Dept. E, Miller Electric Co., 
120 Main St., Pawtucket, R.I. 













MILLER ELECTRIC CO. 




















Caters to Outdoor Living Needs 


Of Upper Income Groups 


What type of hardware store 
stocks would you offer if you were 
opening your first hardware store’? 

When the D & R Hardware Co. 
owners selected the new Wagon 
Wheels Shopping Center at 44th St. 
and Thomas Road in Phoenix, 
Ariz., as the site of their store they 
decided to have a stock to appeal to 
upper income bracket families re- 
siding in that section of the city. 
This meant that merchandise used 
by people spending much of their 
time outdoors would be the bulk of 
the firm’s stock. 

The store’s formal opening, with 
that of other Wagon Wheels shop- 
ping center units, was held July 16, 
17 and 18. Three full pages of ads 
for the entire center were used in 
the July 16 issue of the Arizona 
Republic and the Phoenix Gazette, 
two daily papers in Phoenix. The 
Scottsdale Progress published in a 
city of 5000 and located five miles 
distant also carried an ad for the 
center. 

D & R Hardware offered free 
souvenirs to all visitors. Specials in 
plastic hose, dishes, galvanized 
ware and varnish were featured. 
Visitors registering their names 
and addresses were invited to par- 
ticipate in drawings for a variety 
of merchandise. No purchases were 
required for participation in the 
drawings. 

The center’s old west atmosphere 
was emphasized during the opening 
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An Arizona shopping center store gears its stocks to 
the needs of upper income families. Sport goods, 
lawn and garden equipment and paint major lines 


Barbecue and 

household goods 

corner in the new 
store. 


Western style 
front of shopping 
center space oc- 
cupied by the 
hardware firm. 
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days. All merchants cooperated in 
bringing in a well-known western 
band, which played in the parking 
lot in front of the stores. A public 
address system was used by an an- 
nouncer to call the attention of 
visitors to the offerings of the vari- 
ous stores in the center. 


Features Stable Lines 


Although the new store empha- 
sizes housewares and recreational 
equipment for outdoor living, rep- 
resentative stocks of staple hard- 
ware lines are featured. 

The firm name was taken -from 
the first initials of the last names 
of the two owners of the business. 
Bill Daniels manages the business, 
C. B. Reddell, a farmer, being an 
investing partner not active in op- 
eration of the store. Mr. Daniels 
grew up in a hardware store, but 
until establishment of the D & R 
businss was a traveling salesman 
for food distributors. 

D & R Hardware has a 40x60 
display room with a stock room 
measuring 11x30 ft. in the rear. 
Mr. Daniels designed all store fix- 
tures, which are made of plywood 
stained in a light oak natural fin- 
ish. Shelving runs around three 
walls. Display tables have wide 
aisles between them for easy cus- 
tomer movement, and the regis- 
ter is on a crescent shaped mobile 
stand just inside the front door. 
Pumice block walls are finished in 
light green and the wall-board ceil- 
ings are grey. 

With its hard-topped parking 
area for 400 cars the shopping cen- 
ter attracts heavy traffic. In addi- 
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Bill Daniels, left, 
talks guns with 
Charles Prator, 
California Hard- 
ware Co. sales- 
man, who assist- 
ed him in organ- 
izing and opening 
the store. 


tion to the hardware store Wagon 
Wheels Shopping Center has a su- 
per market, pharmacy, beauty par- 
lor, furniture store, women’s wear 
shop, toy store, doctor’s office, bar- 
ber shop, dry cleaning establish- 
ment and floor covering store. All 
pull traffic. 

Bill Daniels considers his trad- 
ing area to be 100 sq. miles. The 
area’s population is 100,000. To 
continually cover the area the store 
uses newspaper advertising and 
direct mail promotions. Special 
thought is given to attractive win- 
dow displays. 

Messrs. Daniel and Reddell are 
enthusiastic about the potential vol- 
ume and profits to be attained by 
the new store. There is no other 
hardware store for several blocks. 
The area in which it is located is 
one of the fastest growing resi- 
dential areas in Phoenix. The 
above-average income of most of 

potential customers will allow 
the store to feature quality mer- 
chandise in higher price ranges. 





Why Fair Trade? 


(Continued from page 113) 


Washington that you want Fair 
Trade in the District. Remember 
that they act as legislators for the 
District of Columbia. 

If any of you have doubts as to 
the wisdom or desirability of Fair 
Trade laws, and Fair Trade con- 
tracts, take a close look at the 
nation’s capital. 

‘Come to Washington, D. C., and 
see what has happened to the sales 
of many items found in retail hard- 





UNIVERSAL 


ATOMIZER SPRAYERS 


— ranging from 4 or. te 
1 qt. capacity 







CONTINUOUS 
SPRAYERS 


— capacities from 1 pint to 3 qts. 





DUSTERS 
— with capacities of 1 pint to several pounds. 


_— 





COMPRESSED 
AIR 
SPRAYERS 


‘ from 1Y, 
NOz21¢ gals. to 4 
gals. ca- 
pacity. 

















THESE AND 
MANY MORE MODELS— 
AS NEAR TO YOU 

AS YOUR LOCAL JOBBER 


. made by the most progressive sprayer 
company. Prices allow for full 50% mark-up. 
Nearest Jobber's name on request. 


UNIVERSA 


METAL PRODUCTS CO. 
SARANAC, MICHIGAN 
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Every factory, machine shop, garage =| 
and home workshop in your locality | 
is a potential customer for ; 


| “The wire of a thousand uses” 








Sah Lae 


L 











JOHNSON XLO MUSIC SPRING WIRE 


4 is packaged for easy handling and attractive display. “The 
! wire of a thousand uses” is a must item for the up-to-date 
hardware store because it is a ready answer to the need for 
high carbon wire in small quantities. 


JOHNSON XLO Music Spring Wire is drawn with micrometer 
precision. The wire range — from .003” (38,026 feet to the 
pound) up to .200” (9 feet to the pound). Packaged — % lb., 
Ya Ib. and 1 Ib. 





“Johnson Sets the Standard of the Industry’ 





JOHNSON STEEL and WIRE CO., INC. 


Worcester 1, Massachusetts 


A SUBSIDIARY OF PITTSBURGH STEEL COMPANY 
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ware stores. Price-cutters have 
driven many legitimate merchants 
out of numerous one-time profit 
making lines. 

As an independent retail hard- 
ware dealer you can and should tell 
your manufacturer and wholesaler 
friends that you will not handle 
merchandise that is footballed by 
price-cutters. You can remind your 
sources of supply that the volume 
independent dealers do far exceeds 
that which they will enjoy by doing 
business with cut-rate establish- 
ments. 

How about it, Mr. Hardware 
Dealer? 


Cuts Down On 


Hallowe'en Mischief 


By keeping little hands busy, the 
retail division of the Mattoon, III. 
Chamber of Commerce is taking 
the sting out of Hallowe’en in that 
city, and getting much praise for 
its efforts. 

About 500 poster cards and sup- 
plies of mural paper are distrib- 
uted to the grade school children 
for use in painting and drawing 
Hallowe’en scenes. The completed 
pictures are placed in store win- 
dows and awards given for the best 
ones. 

An evening parade is staged, 
ending at a downtown judging 
stand. Awards are made according 
to age groups, and children who 
are too small to march in the 
parade assemble at the judging 
stand. 











HARDWARE HUMOR 
By Hardware Age 




















“Let's rush on down to Ajaxace 
Hardware. They're having a sale 
on converters, whatever they are. 
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Tool Rentals 
Dear Sir: 

We are planning to start a tool 
rental department in our store and 
wonder if you have any informa- 
tion that would help us. We have 
read articles in HARDWARE AGE 
about these departments, but can- 
not locate the issues. 

We like the AGE and get a lot of 
ideas from it. We especially like 
the stories about the individual 
stores, but don’t care too much 
about the stories on the various 
conventions and the speeches 
printed. 

Yours truly, 
Nelson Hardware Co. 
Hampton, Iowa 


* + 


More Tool Rentals 


Dear Sir: 

Will you please send us a copy 
of articles on tool rental systems 
and schedule of rates as have ap- 
peared in past issues of your maga- 
zine? 

Yours truly, 
Palmer M. Smith 
Tampa Hardware Co., 
Tampa, Fla. 


—_—— 


Editor’s Note: The heavy de- 





mand for copies of past articles on | 


rentals has completely exhausted 
our supply of tear sheets. However, 
we have prepared a 16-page reprint 
of a number of outstanding articles 
on rentals. A copy of this reprint, 
entitled, “Profits From Rentals,” is 
available without charge to readers 
of HARDWARE AGE. To obtain a 
copy, write to the Editor, Harp- 
WARE AGE, 100 E. 42nd St., New 
York 17, N. Y. 


* # 


Counterfeit Money 
Dear Sir: 

We own and manage a small 
wholesale hardware and mill supply 
business and are a subscriber to 
HARDWARE AGE. We find this a most 
interesting and informative maga- 
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TO GET INTO 
THE PROFITABLE 


contonWwuare: 


MELMAC~ dinnerware at its finest! 


This is the deal for the 
smart storekeepers who capitalize on limited 
counter space. In 16 x 16 inches, the Boontonware Rocket displays 
a packaged 16-piece set (and you get another 16-piece set, too), 
2 vegetable dishes—one divided, one plain, 2 platters—large and 
small, sugar and creamer, and a butter dish. Attractive? . . . you'll 
say it is when you see it. Profitable? . . . hundreds of stores are find- 
ing it so. You've heard about this Melmac dinnerware—get into the 
high-wire act now with a Boontonware Rocket display. 


See your distributor. 


e Wrought Iron Counter display! 
Better ask about this one, too 


BOONTON MOLDING COMPANY, BOONTON, WN. J. 





CHAMPION 


Chain & Spring Door Stop zine and derive great pleasure in 


| Winted Gin Didtreetion Cards a thorough study of every issue, 
| Being also owner of Grant, Bush- 


* J ; 
Sell Ki d E nell & Co., publishers of the Na- 
aster an asier. tional Counterfeit Detector, it was 
inevitable that we would be sure to 








78 of the June 11th issue. 
Since HARDWARE AGE is the only 
A Sales Increase 
vicious racket, we would like to be 
On This ltem of some help to you and are enclos- 


0 der Toda note the publicity you have givep 
r y counterfeit currency in several is- 
business magazine we know that 
ing a complimentary copy of the 


te pi | y al S sues, the most recent being on page 
has made any effort to fight this 
National Counterfeit Detector. 





No. CA 33 BZ The Secret Service cards you re- 

Packed 4, dozen cards in a box. ceive are ideal for reproduction but, 

3 dozen cards in a case—weight 21 lbs. unfortunately, are generally sev- 

i eral weeks behind the actual ap- 
The pearance of active counterfeits. Our 
TMIAWIMUAMIATTIALALIOM ALE publication is revised every month 


GENEVA. OHLO 


and is, therefore, always up-to-date. 
Notice our reward notice on page 2. 

May we repeat, we applaud your 
} efforts in behalf of your subscrib- 




















when ers, the hardware merchants of our 
country. 
| Yours truly, 
| UR C. B. Cecil 
President 
Grant, Bushnell & Co., 
customer 35 Whistler Rd., 
Scarsdale, N. Y. 
asks 
Editor's Note: Readers interested 
for in more detailed information on 


counterfeit bill markings, how to 
the detect them, etc., would find it 


| worth while to investigate Mr. 
| best eeece Cecil’s publication, National Coun- 
| | 





terfeit Detector, at the address 


HEXAGON NUTS noted above. 
For FASTER ASSEMBLY Who Is Simmons? 


* * 7. 


| 

| > . 

| Atlas brings you the highest standards of accuracy Dear Sir: ; ‘ 
and quality. To save time and motion Atlas nuts I was recently up in the bac 

are DOUBLE COUNTER SUNK (can be applied country of Pennsylvania and ran 

| 

| 


either side), DOUBLE CHAMFERED and FREE OF ill- 
BURRS. Coarse and fine threads. Standards and across a fellow who had an “ se: p 
| specials. Atlas nuts are manufactured, finished, in- work shop there and showed me 


spected, and packed in our own plant in Water- chest full of wood block planes. 
bury, Conn. They are in beautiful condition, the 


knives are not rusted, and today 
ATLAS SCREW & SPECIALTY CO. 


are still usable, but he thinks they 
450 BROOME STREET - NEW YORK 13, N.Y 








are easily 150 years old. 
There was a name die cut in 
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BB FOR THE JOBING TRADE | 


“STANHO” Keys, Pins and other 
products are precision made to close 
tolerances from selected stock . . . the 
finest obtainable. All types and sizes. 


Ue CLudlty Lene 


WOODRUFF KEYS - TAPER PINS 
MACHINE KEYS - COTTER PINS 
STRAIGHT PINS - SPECIAL PARTS 


and other Stanho products 
Bulk or Packaged 


HORSE SHOE NAILS 


WRITE for DESCRIPTION 
and PRICES 


STANZARD 


FIORSE NAIL CORP 











designed to be the 


BEST YET! 


Profitable too! 


SAFE 


PADLOCK AND HARDWARE CO 
LANCASTER, 
PENNSYLVANIA 
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“‘He’s spent most of his life trying to 
wear out his TROJAN JIG SAW BLADE”’ 


Trosan Blades’ long life is far 
from a myth. They seem to 

_wear forever, whether in 

hand or power sawing opera- 
tions. Ackermann-Steffan 

Trojan Blades are made in 

130 different types for every 
conceivable job. Insist on 

Trojan by name. 








Manufacturers of World-Famous Trojan Saw Blades and Frames 





PARKER MANUFACTURING CO. 
oh 


WORCESTER 1, MASS., U. 


Abe 
























Modernize your brush depart- 
ment with this new mass 
display that shows brushes, 
not furniture. 

Put it in a good traffic spot, 
and watch your household 
brush turnover — and profits 
— start to climb. 

Rent-free with Kellogg 
Assortment No. 2944 — con- 
sisting of sixteen tested, sure- 
fire sellers that pack 3714% 
profit for you. 


Order today from your wholesaler — 
or write us for details. 


pe pe ee 
. * 

ws eee 
ITT] “ 





Only two square feet 
of space—but it gives 
you fast turnover at 
a nice 37'2% profit. 


Kellogg @ Brushes 


Kelloge Brush Mfg. oe Westfield, Mass. 


“A G 6off man Ce. 


RLANODO FLORIOA 
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Setting New Sales Records! 





oven CLEANER 





Advertised in LIFE, 
Good Housekeeping, American Family, 
Ladies’ Home Journal, Sat. Eve. Post, 











Better Living, Everywoman’s, Sunset, 
| Better Homes & Gardens, Family Circle, 
and Western Family. 


| 

| PLUS TELEVISION! 

| NEVER BEFORE in the history of 
chemical housewares has a single 

item received such terrific support! 

In addition to TV and magazines, a 

consistent campaign in Nancy Sasser’s 

“Buy-Lines” and Jessie os 

DeBoth's “Notebook’ Guaedeed by > 


help you sell Easy-Ofi! \ Good Housekeeping 
Sor as sovrarene OEE 














steel “M. W. Simmons.” I wonder 
if these were made by a predecessor 
of the Simmons Saw Co., and 
whether you could give me any idea 
who might be the manufacturers 
of them? 

The man who last had them was 
called “Joe Murray” who died in 
1944 at the age of 69 years. His 
father before him had them, hay- 
ing died in 1902, inherited them 
from the grandfather, Old Joe 
Murray, a cabinet maker who they 
say came from Connecticut. This 
seems logical, because probably 
around Connecticut where it was 
the mother home of the early Amer- 
ican tool industry, he must have 
brought them over to Pennsylvania 
with him when he migrated there. 

I certainly would appreciate any 
suggestions you can give me on the 
above, because I acquired these 
early tools, together with some 
early bits, augers, draw knives, etc., 
of the type used for wooden peg, 
mortise and tenon construction, and 
would like the background for my 
Demarest Memorial Museum, when 
they are put on exhibit. 

Any way you can help me, either 
by publishing this letter in HArp- 
WARE AGE, or suggesting manufac- 
turers to write to by way of in- 
quiry, would be deeply appreciated. 

Yours sincerely, 
H. B. D. Blauvelt, 
President 


Comfort Coal-Lumber Co., 
128 Anderson St., 
Hackensack, N. J. 


Editor’s Note: We doubt very 
much that the Simonds Saw & Steel 
Co. would have been the maker, 
aside from the fact that the names 
are spelled differently. We've gone 
back through our files for quite a 
period and can find no reference on 
“M. W. Simmons.” The only 
thought that occurs to us is a pos- 
sible relationship with the old Sim- 
mons Hardware Co. of St. Louis. 
Are these planes familiar to any 
HARDWARE AGE readers? 
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TIME-TESTED — 
and PROVEN 





Clothes Line brings you more satisfied customers, 
word-of-mouth sales ... and greater profits. It’s 
unbeatable. It has the features that women want 
in a clothes line—bright, smooth surface—easy 
to handle—unharmed by weather. It’s strong, 
non-rusting, permanent, remains taut. Tinned sur- 
face assures cleanliness. Packed in brilliant orange 
and blue box with cellophane display window. 
50-ft. or 100-ft. lengths—12 of one size to a 
shipping container. 


COPPERWELD HOUSEHOLD WIRE 


for hundreds of uses in home, shop, garden, garage. 








@ Twenty-four coils of assorted sizes are packed 
in this attractive counter display box—one box to 
a corrugated shipping container. @ Also available 
on colorful cards. One 25-ft. or 75-ft. coil to a 


to a shipping container. 
If your jobber can't supply you, write 


COPPERWELD STEEL COMPANY 


Glassport, Pa. 


NO MORE THAN 
ORDINARY WIRE 





ASK YOUR JOBBER 


Or write us for nearest source. 


IN CATALOG 
WRITE FOR COPY 





te te 





BOXES 





Ornate Leaf Design—proven profitable sellers—extra large 
mail capacity. Choice of 4 attractive colors: Black, White, 
Pink, Jade Green, oven baked rust-proof enamel finish. Screws 
furnished. 


SEE US AT 
NATIONAL HARDWARE SHOW 
BOOTH 454B 
SOUTHERN FABRICATORS 


1321 N. Market St. (P. O. Box 693), Shreveport, La. 


—— 











The high quality of the Copperweld Solid Wire’ 


card—a dozen of one size in a carton—G cartons, 








\ 
All-Purpose 
FOOD “cir; COMBINATION 


Use it as a cover, serving tray, carrier for pies, cakes, hot 
dishes or other foods to parties, picnics, etc. This is one of 
the handiest items in the home. “Hand-decorated”’ Flower- 
craft design, item comes in Red, Yellow and White. Out- 
standing in gift appeal for parties, weddings, $98 
each 


and holidays. — for only 
Mag-Rack 


ne —<—T 

Sturdy, well constructed, but in- 
expensive magazine rack that fits 
well into any room of the house. 
Attractive and rich looking with 
“hand-decorated” Flowercraft de- 


sign. Colors are: Ebony, Rose, 
Green and White. $9% 
Retails for only each 


BATHROOM WARE SET 


Beautiful “hand-decorated” bathroom ware set that will 
add beauty to every bathroom. Set includes $99 


waste basket and brush holder for only a set 


Waste basket has round, 
smooth rolled edges. 9 
inches in diameter, 13 
inches high. Retails for 
$1.50 each. 


Brush Holder has built-in 
cleanser shelf, no-rust drip 
pen, long handled brush. 

ver-all height 19 inches. 
Dia. 6 inches. Retails for 
$1.95. 


Both items and set come in 
four colors: Ebony, Rose, 
Green and White. 





WASTE BASKET 





BRUSH HOLDER 


Contact Your Jobber Today 


om ove 


PEORIA METAL SPECIALTY COMPANY 


2507 $. Washington St. 


*Prices slightly higher in 
western states. 
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TRAP SOME OF 
£ FELLOWS, J 









; y ~ 

BOUGHT IT WITH MY OWN 
eee Too - MONE Y 1 MADE 
TRAPPING MUSKRATS. 0 
\ yicToR TRAPS MADE | 














the Victor Two Trigger 

s that hold the 

thout teeth. 
> 


Ask your deoler to show you 
trap with the special auxitiory jow 
‘rat so he can't get awoy- With or wi 


ANIMAL TRAP COMPANY OF AMERICA, DEPT, 201, LITITZ, PA 


Victor 
Two Trigger 








Plenty! Bikes, rifles, sporting goods, 
tools, to name only a few. Boys will buy 
many: of these things with the money 
they earn from trapping. Right now 
thousands of boys are seeing these ads 
for Victor traps. Victors are advertised 
consistently in: 


Boy’s Life 

Open Road For Boys 
Hunting & Fishing Capper’s Farmer 
Fur-Fish-Game Successful Farming 
American Woodsman Pennsylvania Farmer 


Country Gentleman 
Farm Journal 


These young customers can be yours if 
~~ stock and gad Victor traps. 

ling Victors will help you sell more 
to these ready-to-buy youngsters! 


ANIMAL TRAP COMPANY OF AMERICA 
LITITZ, PA. © PASCAGOULA, MISS. 
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NEWS and Views 


Reports on Events Affecting the Hardware Business 





(Continued 


Federal Drive Brings 
In Tax Delinquents 


Federal drive against tax delin- 
quents yields more extra revenue 
than the government had expected. 
Internal Revenue Service agents 
report a small “flood’’ of tax returns 
—and checks—pouring in from 
sections of New England and the 
Midwest. These two areas were se- 
lected by Tax Commissioner 
T. Coleman Andrews as “test 
areas” to find out if business firms 
and individuals are paying their 
fair share. 

Reports from field agents indi- 
cate that many delinquent returns 
are arriving at regional tax offices, 
along with the amount due. 


Mail Rate Rise Depends 
On Business Survey 


Whether or not postal rates are 
to be increased next year may de- 
pend in part on a survey the Na- 
tional Industrial Conference Board 
is now making on the use of the 
mails by business firms. 

Despite urgent pleas to Congress 
by the Eisenhower Administration 
for enactment of new and higher 
postal rates prior to adjournment, 
Senate and House members decided 
to postpone action on the request 
until they’d studied businessmen’s 
side of the story. 


Bulk of Phoney Money 
Passes Through Stores 


Nearly two-thirds of all counter- 
feit money seized by U. S. Secret 


_Service agents last year was passed 


in retail stores. 

The government’s T-men are 
warning the trade to be especially 
alert for suspicious-looking cur- 
rency of all denominations. Al- 
though counterfeiting activities 


from page 10) 


have shown a decline in recent 
months, bogus bills continue in cir- 
culation to some extent. 

Forgery of government checks 
continues at an active pace, the Se- 
cret Service points out. Chief U. E. 
Baughman reports the investiga- 
tion of cases involving 26,179 
checks in the fiscal year ended 
June 30. 


Pension Help Considered 
For Self-Employed 

Demands for self-employed busi- 
ness and professional people for 
tax benefits which would permit es- 
tablishment of personal retirement 
plans are certain to be revived, and 
possibly approved, in next year’s 
session of Congress. 

Spokesmen for a number of pro- 
fessional organizations have pre- 
sented the House Ways and Means 
Committee members with argu- 
ments favoring the individual who 
operates his own office, store, shop, 
or other place of business. The 
Commitee is studying proposals for 
changes in the Internal Revenue 
Code. 

Essentially, these would allow 
the self-employed, plus employees 
of firms without qualified pension 
plans, to exclude for tax purposes 
10 pet of gross earnings or $7,500 
per year, whichever is less. As & 
further stipulation, this money 
would have to go into a restricted 
trustee retirement fund, or a re 
stricted retirement annuity con- 
tract. 

A life insurance industry state- 
ment backed the idea of tax incen- 
tives for individual] retirement 
plans, but asked whether it would 
be sound to limit retirement invest- 
ments to trust accounts, or re- 
stricted annuities. 

(Resume reading on page 11) 
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Quality Builders’ Hardware 


swarm) * CAST ALUMINUM 


Permanent-molded for extra strength — packaged to stock and to sell 
























Ee BAR SASH LIFT 


TRANSOM CATCH DOOR STOP 


COMPETITIVELY PRICED « ORDER FROM YOUR WHOLESALER’ 
THE H. B. IVES COMPANY . NEW HAVEN, CONNECTICUT, U.S.A. 


CASEMENT FASTENER 


















Enjoy a high gross 


vith lowzeoss KIMBLE GLASS BARS 


Give Your CUSTOMERS what they want— 
low-cost, handsome, handy Kimble Glass 
Bars. Sparkling bright, they’re made of 
velvet-smooth, clear glass . . . have pol- 
ished metal fittings. 


Tremendous production facilities at 


Kimble make it possible for us to offer 
you these popular bars at a special low 
cost that stimulates sales and gives you 
a high profit margin at the same time. 

Order Kimble Glass Bars today from 


your wholesaler, or write to us direct. 


Kimble Button-End Glass Bars — 
crystal or opal glass with adjustable 
metal fittings. 18"’ long. 


Kimble Double-Purpose Glass Bars — 
crystal glass with adjustable fittings 

for partial or full-length use. 24’' long. 
Kimble Bent-End Glass Bars— 

¥,"* crystal or opal glass with strong, 
modernistic metal fittings. 18’’ and 

24” lengths. 

Kimble Deluxe Glass Bars— 


%/,’" crystal-clear glass with heavy, 
streamlined metal fittings. 18’’ and 


24" lengths. 
- Subsidiary of Owens-Lllinois Glass Company 


Kimble glass bars won't rust... 
stay new-looking! 





KIMBLE GLASS COMPANY 


Toledo. 1, Ohio 
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HERE'S WHY FARMERS 
BUY THESE ITEMS 


CALFeeder’s NEW 

Milk-Saver 
Feature 
Permits 

Full Drainage! 


CALF GETS 
ALL THE MILK. 










CALFEEDER 


With the CALFeeder Nipple Pail more 
calves survive the hazardous first eight 
weeks. Steel bracket holds pail in cor- 
rect position for calf, saving time and 
labor for the farmer. Two sizes, 8 qt. 
and 12 qt. to fit all requirements. 


REMEMBER—There’s only one 
genuine CALFeeder Nipple Pail. 
When ordering insist on this name 
—"“CALFeeder Nipple Pail.” 


Nationally Advertised In 


Leading Farm Magazines 


THE “MULTI-FIT” 


LOCK-ON 





TRACTOR FUNNEL 






Feature 
Locks Tight 
To Fuel Tank 
Filler Neck 





Fits All Tractor Filler Necks 
The safest tractor funnel on the market 
—fast and non-tip— equipped with re- 
movable fine mesh screen. Farmers like 
the patented Multi-Fit LOCK-ON fea- 
ture, because it saves time, work, fuel. 


GENERAL METALWARE COMPANY 


Minneapolis 13, Minnesota 

































Hardware and allied 
trade events up-to- 
date in each issue 
of Hardware Age 





Convention Check List 








For complete details about the conventions listed by dates below, see 
the alphabetical listings following this quick check list. 


1953 2- 4 Wisconsin Hardware Show 
a 2- 4 Oklahoma Hardware Show 
P 6-14 Detroit Sportsmen's Show 
7-12 Hardware Golf Assn. Tournament 7-10 California Hardware Show 
13-15 Yadgi & Co. Trade Show 7-10 Virginia Hardware Show 
8- 9 Tri-State Hardware Show 
October : ; a 8-11 Ohio Hardware Show 
4- 7 Builders’ Hardware Exposition 9-10 lowa Hardware Show 
5- 8 Fishing & Hunting Show 10 Connecticut Hdwe. Convention 
, (Div. Nat. Hardware Show) 14-15 Arkansas Hardware Show 
5- 9 National Hardware Show 16-17 Pacific Southwest Hdwe. Show 
11-14 Hardware Convention of: 16-18 Michigan Hardware Show 
American Hardware Mfrs. Assn. 16-18 Nebraska Hardware Show 
National Wholesale Hardware Assn. 16-18 New York Hardware Show 
19-23 Safety Congress & Exposition 16-18 Michigan Hdwe. Assn. 


20-22 Packaging & Materials Handling 21-23 Tennessee Hardware Convention 
Show 22-24 New England Hardware Show 
22-24 West Virginia Hdwe. Show 


November 23-25 Carolinas Hardware Show 

8-!0 Pac. Northwest Hdwe. Convention 93.95 Illinois Hardware Show 

12-14 Montana Hardware Convention 23-25 Missouri Hardware Show 

March 

— 2- 4 Penn. & Atlantic Sbd. Hdwe. Show 
January 13-21 New England Sportsmen's Show 

12-14 Garden Supply Show (Chicago) 

14-21 Housewares & Appliance Show April 

17-20 Nat. Sporting Goods Show 6- 8 So. Dakota Hardware Show 

18-20 Western Hardware Show 25-27 Florida Hardware Show 


19-21 Minnesota Hardware Show 

24-26 Intermountain Hardware Show 

25-27 Texas Hardware Show May 

26-28 Indiana Hardware Show 17-19 Industrial Supply Convention 

26-28 Mountain States Hdwe. Convention 

26-28 No. Dakota Hardware Convention June 

31-Feb. 2 North Coast Hardware Show 17-19 Texas Wholesale. Hdwe. Assn. & 
Texas Hardware Boosters Club 


25-27 Georgia Hardware Show 


February 
2- 3 Kentucky Hardware Show July 
2- 4 Garden Supply Show (New York) 12-15 National Retail Hdwe. Congress 














National Events 


American Hardware Manufacturers ference Booth Plan at Convention 


Assn., annual joint convention with 
the National Wholesale Hardware 
Assn., Oct. 11-14 at Atlantic City, 
N. J. Convention headquarters, 
Marlborough-Blenheim Hotel. Con- 


Hall. Arthur L. Faubel is secretary- 
treasurer of the manufacturers’ as- 
sociation with headquarters at 342 
Madison Ave., New York 17, N. Y. 
Thomas A. Fernley, Jr., is executive 
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secretary of the wholesalers’ asso- 
ciation with headquarters at 1900 
Arch St., Philadelphia, Pa. 


Garden Supply Shows (National) late 
in October, 1953, on the West Coast; 
Jan. 12-14, 1954, at the Hotel Sher- 
man, Chicago, and Feb. 2-4, 1954, 
at the 71ist Infantry Regiment Ar- 
mory, Park Ave. and 34th St., New 
York City. Sponsored by the Na- 
tional Garden Supply Marketing 
Bureau, i901 St. Paul St., Balti- 
more, Md. George E. Perry, direc- 
tor. 


Hardware Golf Assn. Tournament, 
Sept. 7-12 at the Broadmoor, Colo- 
rado Springs, Colo. Actual days of 
the Tournament are Sept. 9-11. 
Sponsored by the Hardware Golf 
Assn. Secretary, Wiliam J. Shaw, 
4415 W. 72 Terrace, Prairie Vil- 
lage 15, Kan. Reservations should 
be made directly to the Broadmoor. 


Industrial Packaging and Materials 
Handling Exposition, Oct. 20-22 at 
Boston, Mass. Sponsored by the 
Society of Industrial Packaging and 
Materials Handling Engineers. 


Industrial Supply Convention, May 
17-19 at New York City. Sessions 
at the Waldorf-Astoria Hotel. Con- 
ference Booth Program at Madison 
Square Garden. Sponsored by the 
American Supply and Machinery 
Manufacturers’ Assn., 814 Clark 
Bldg., Pittsburgh 22, R. Kennedy 
Hanson, general manager; the Na- 
tional Industrial Distributors’ Assn., 
1900 Arch St., Philadelphia 3, Pa., 
H. R. Rinehart, executive secretary; 
and the Southern Industrial Distri- 
butors’ Assn., 712 Volunteer Bldg., 
Atlanta, Ga., E. L. Pugh, secretary- 
treasurer. 


National Builders’ Hardware Exposi- 
tion, Oct. 4-7, 1953, at the Audi- 
torium, Cleveland, Ohio. Sponsored 
by the National Contract Hardware 
Assn., John R. Schoemer, managing 
director, and the American Society 
of Architectural Consultants. W. A. 
Mathewson, executive’ secretary. 


Safety Exposition, 41st 


Administrative offices of both 
groups, 420 Madison Ave., New 
York 17, N. Y. 


National Hardware Show, Oct. 5-9 at 


Grand Central Palace, New York 
City. Fishing and Hunting Division 
of National Hardware Show to be 
held at 7lst Regiment Armory, 34th 
St. and Park Ave., New York, Oct. 
5-8. Sponsored by National Hard- 
ware Show, Inc., 331 Madison Ave., 
New York City. Frank Yeager, di- 
rector. 


National Housewares and Home Ap- 


pliance Show, Jan. 14-21 at the 
Navy Pier, Chicago. Sponsored by 
the National Housewares Manufac- 
turers Assn., 1140 Merchandise 
Mart, Chicago 54. A. W. Budden- 
berg, executive secretary. 


National Wholesale Hardware Assn., 


annual joint convention with the 
American Hardware Manufacturers 
Assn., Oct. 11-14 at Atlantic City, 
N. J. Convention headquarters, 
Marlborough-Blenheim Hotel. Con- 
ference Booth Plan, at Convention 
Hall. Thomas A, Fernley, Jr., is 
executive secretary of the whole- 
salers’ association with headquar- 
ters at 1900 Arch St., Philadelphia, 
Pa. Arthur L. Faubel is secretary- 
treasurer of the manufacturers’ as- 
sociation with headquarters at 342 
Madison Ave., New York 17, N. Y. 


National 
Safety Congress and Exposition, 
Oct. 19-23 at Chicago. Industrial 
and home safety sessions at Conrad 
Hilton Hotel; commercial vehicle 
and transit safety sessions at La- 
Salle Hotel; farm safety sessions 
at the Palmer House; school safety 
sessions at the Morrison Hotel. 
Sponsored by the National Safety 
Council, 485 N. Michigan Ave., Chi- 
cago 11. 


Sporting Goods Show and Convention 


(National), Jan. 17-20, 1954, at the 
Morrison Hotel, Chicago. Sponsored 





by the National Sporting Goods 


Assn., 1 North La Salle St., Chicago | 


2. Secretary, G. Marvit Shutt. 


Regional Events 


Sports Shows—New England Sports- 
men’s and Boat Show, Feb. 6-14 at 
the Mechanics Bldg., Boston, Mass. 
Detroit Congress Sportsmen’s Show, 
March 18-21 at the State Fair- 
grounds, Detroit, Mich. 

Texas Wholesale Hardware Assn. an- 
nual joint meeting with the Texas 


Yadgi & Co. annual fall show, Sept. 


Hardware Boosters Club, June 17-19 
at Galveston. Secretary-treasurer, 
Howard Weddington, 1427 National 
City Bank Bldg., Dallas. 


13-15. Company headquarters, 1441 
Okie St., N.E. Washington, D. C. 


State Events 


Arkansas Retail Hardware Assn., 
trade show and convention, Feb. 
14-15 at the Robinson Auditorium, 
Little Rock. Hotel headquarters, 
Marion Hotel. Association secre- 
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tary, J. Wayne Tisdale, 908 Rector 
Bldg., Little Rock. 


California, Retail Hardware Assn. 


trade show and convention, Feb. | 








Fall Feeding Now 
Twice as Profitable! 








WATER SOLUBLE 


Cy Pant Soe, 


FOR LEAF An 
ROOT FEE OING 






2 forms of VIGORO* 


—2 ways to profit. 


Early in the Fall, when 
weather is still warm, NEW 
INSTANT VIGORO complete 
plant food in water soluble 
form is ideal for your custom- 
ers to use, particularly on 
newly reseeded areas. 
LATER you can recommend 
REGULAR VIGORO for bulk 
feeding of the entire lawn be- 
fore winter sets in. 


Make a third profit, too! 


Fall is heartily recommended 
by experts not only as a 
perfect time to recondition 
or start a new lawn, but also 
as an excellent time to eradi- 
cate WEEDS. DISPLAY and 
sell END-o-WEED with your 
Vigoro...and make another 
profit with no effort! 





A PPODUCT CF SitT 


WATER SEITEN 


ps Ra nd | 
| FOR LEAF AND 
ROOT FEEDING 








*Vigoro is the trade-mark 
for Swift & Company's 
complete balanced 

plant food. 





























PROVES 






this test 
and see for yourself 





Take a couple of competitive caulking 
compounds and run a bead of each on 
a plain white blotter. Alongside them 
run a bead of FLEXISEAL CAULKING 
COMPOUND. Put the blotter aside for 
a few days, then look at it. Most com- 
pounds bleed their oils into the blotter 
(just as they will, in time, into any 
construction material) and thus be- 
come dry and lose their adherence and 
flexibility. 


After several days competitive com- 
pounds (B and C) could be pulled 
from the blotter as illustrated. In a 
week they were almost brittle! 


FLEXISEAL CAULKING COMPOUND (A) 
retained its oils—adhered so tightly it 
could not be removed without destroy- 
ing the surface of the paper! 


The amazing flexibility and adherence 
of FLEXISEAL CAULKING COMPOUND is 
very important to you! A good caulk- 
ing job depends on good caulking com- 
pound to prevent moisture damage 
and heat loss. A poor caulking com- 
pound leads to unsatisfactory results, 
can give you a bad headache and cost 
you and your customers money. When 
it comes to caulking compound, YOU 
CAN’T AFFORD TO SELL LESS 
THAN THE BEST! 


Stock FLEXISEAL CAULKING 
COMPOUND and be sure! 


Order FLEXISEAL CAULKING 
COMPOUND from your jobber; or 
write the factory for information and 
prices on all FLEXISEAL Products. 


LANDEN PUTTY WORKS, inc. 


4311 IRVING ST., MALDEN, MASS. 
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7-10, at the Fairmount Hotel, San 
Francisco. Association secretary, 
Kreuger B. Jacobson, Western Mer- 
chandise Mart, 1355 Market St., 
San Francisco 3. 


Carolinas, Hardware Assn. of, trade 
show and convention, Feb. 23-25, at 
Charlotte, N. C. Exhibits at Radio 
Center. Meeting place, Hotel 
Charlotte. Association secretary, 
Dwyane Laws, 118% E. Fourth St., 
Charlotte 2. 


Connecticut Hardware Assn., conven- 
tion, Feb. 10 at the Hotel Bond, 
Hartford. Association secretary, 
Ned Russell, Harris Hardware, 
Southport, Conn. 


Florida Retail Hardware Assn. joint 
convention and trade show with the 
Georgia Retail Hardware Assn., 
April 25-27 at the Geo. Washington 
Hotel, Jacksonville, Fla. Associa- 
tion secretary, William W. Howell, 
Waycross, Ga. 


Georgia Retail Hardware Assn. joint 
convention and trade show with the 
Florida Retail Hardware Assn., 
April 25-27 at the Geo. Washington 
Hotel, Jacksonville, Fla. Associa- 
tion secretary, William W. Howell, 
Waycross, Ga. 


Illinois Retail Hardware Assn., trade 
show and convention, Feb. 23-25 at 
Chicago. Show at Navy Pier. Ses- 
sions at Sheraton Hotel. Associa- 
tion secretary, William F. Ewert, 
1194 Merchandise Mart, Chicago 54. 


Indiana Retail Hardware Assn., trade 
show and convention, Jan. 26-28 at 
the Murat Temple, Indianapolis. As- 
sociation secretary, W. J. Sheely, 
964 No. Pennsylvania St., Indian- 
apolis 4, 


Intermountain Association, trade 
show and cenvention, Jan. 24-26 at 
Boise, Idaho. Hotel headquarters, 
Boise Hotel. Association secretary, 
Leon L. Weeks, 308 Continental 
Bank Bldg., Boise. 


Iowa Retail Hardware Association, 
convention and exhibit, Feb. 9-12 
at State Fair Grounds, Des Moines, 
Iowa. Convention headquarters 
Savery Hotel. Secretary, Philip R. 
Jacobson, Mason City. 


Kentucky, Retail Hardware Assn., 
trade show and convention, Feb. 2-4, 
at the Brown Hotel, Louisville. As- 
sociation secretary, D. W. Laws, 
501 Republic Bldg., Louisville 2. 


Michigan Retail Hardware Associa- 
tion convention and exhibit, Feb. 
16-18 at Grand Rapids. Headquar- 
ters, Pantlind Hotel, exhibit, Civic 
Auditorium. Harold W. Schumacher, 
Olds Bldg., Lansing 8, Manager. 


Minnesota Retail Hardware Assn, 
trade show and convention, Jan, 19- 
21 at St. Paul. Trade show at the 
Auditorium. Sessions at Lowry Ho- 
tel. Association secretary, C. J, 
Christopher, 2110 Nicollet Hotel, 
Minneapolis 4. 


Missouri Retail Hardware Assn., trade 
show and convention, Feb. 23-25 at 
the Jefferson Hotel, St. Louis. As- 
sociation secretary, Harry Scherer, 
1189 Arcade Bldg., 812 Olive St. 
St. Louis. 


Montana Hardware & Implement 
Assn., convention, Nov. 12-14, 1953, 
at the Northern Hotel, Billings. As. 
sociation secretary, Norman 0, 
Blevins, P.O. Box 1152, Helena. 


Mountain States Hardware & Imple- 
ment Assn., convention, Jan. 26-28 
at the Cosmopolitan Hotel, Denver, 
Colo. Association secretary, Francis 
W. Reich, 1233 Spruce St., Boulder, 
Colo. 


National Retail Hardware Assn. an- 
nual congress, July 12-15 at the 
Fairmount Hotel, San Francisco, 
Managing director, Russell R. Muel- 
ler, 964 No. Pennsylvania St., In- 
dianapolis, Ind. 


Nebraska, Retail Hardware Assn., 
trade show and convention, Feb. 
16-18 at the Auditorium, Omaha. 
Association secretary, C. A. McCoy, 
325 Insurance Bldg., Lincoln 8. 


New England Hardware Dealers 
Assn., trade show and convention, 
Feb. 22-24 at the Hotel Statler, 
Boston, Mass. Association §secre- 
tary, A. C. MacHardy, 185 Dart- 
mouth St., Boston 16. 


New York State Retail Hardware 
Assn., trade show and convention, 
Feb. 16-18 at Syracuse. Show at 
War Memorial. Sessions at Syra- 
cuse Hotel. Association secretary, 
Nicholas H. Kiley, Hills Bldg. 
Syracuse 2. 


North Coast Retail Hardware Assn., 
trade show and convention, Jan. 31- 
Feb. 2 at the Multnomah Hotel, 
Portland, Ore. Association secre- 
tary, D. D. Stewart, American 
Building, Seattle 4, Wash. 


North Dakota Retail Hardware Assn. 
convention, Jan. 26-28 at Fargo. As- 
sociation secretary, Miss E. J. Me- 
Grann, 54% Broadway, Fargo. 


Ohio Hardware Assn., trade show and 
convention, Feb. 8-11 at Cleveland. 
Exhibit at Public Auditorium. Ho- 
tel Headquarters, Statler Hotel. 
Association secretary, John 
Conklin, 198 S. High St., Columbus 
15. 


Oklahoma Hardware & Implement 
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Assn., trade show and convention, 
Feb. 2-4 at the Municipal Audi- 
torium, Oklahoma City. Association 
secretary, Robert K. Thomas, 515 
Midwest Bldg., Oklahoma City. 


Pacific Northwest Hardware & Imple- 
ment Assn. convention, Nov. 8- 
10, 1953 at the Multnomah Hotel, 
Portland, Ore. Association secre- 
tary, J. Malcolm Smith, 614 Empire 
State Bldg., Spokane, Wash. 


Pacific Southwest, Hardware Assn., 
trade show and convention, Feb. 
16-18, at Long Beach, Calif. Ex- 
hibits at Auditorium. Meetings at 
Wilton Hotel. Association secre- 
tary Otto H. Grigg, 416 W. 8th 
St., Los Angeles 14. 


Pennsylvania and Atlantic Seaboard 
Hardware Assn., trade show and 
convention, March 2-4 at the Chal- 
fonte-Haddon Hall, Atlantic City, 
N. J. Association secretary, W. 
Glenn Pearce, 1616 Walnut St., 
Philadelphia 3. 


South Dakota Retail Hardware Assn., 
trade show and convention, April 6- 
8 at the Coliseum, Sioux Falls. As- 
sociation secretary, O. R. Baily, 
1300 S. Jefferson Ave., Sioux Falls. 


Tennessee, Retail Hardware Assn., 
convention, Feb. 21-28, at the Noel 
Hotel, Nashville. Association sec- 
retary, Morris Jones, P. O. Box 784, 
Nashville. 


Texas Hardware & Implement Assn. 
trade show and convention, Jan. 25- 


Tri-State 


Wisconsin Retail 


Association secretary, R. M. Souder, 
822-823 Texas Bank Bldg., Dallas 2. 


Texas Wholesale Hardware Assn. an- 


nual joint meeting with the TEXAS 
Hardware Boosters Club, June 17- 
19 at Galveston. Secretary-trea- 
surer, Howard Weddington, 1327 
National City Bank Bldg., Dallas. 


Hardware & Implement 
Assn. trade show and convention, 
Feb. 8-9 at the Herring Hotel, 
Amarillo, Tex. Association secre- 
tary, M. D. Shepherd, Canyon, Tex. 


Virginia Retail Hardware Assn. trade 


show and convention, Feb. 7-10 at 
the Hotel Chamberlain, Old Point 
Comfort, Va. Association secretary, 
G. T. Omohundro, Jr., Scottsville, 
Va. 


West Virginia, Retail Hardware Assn., 


trade show and convention, Feb. 
22-24, at the Daniel Boone Hotel, 
Charleston. Association secretary, 
James C. Fielding, 1628 McClung 
St., Charleston 1. 


Western Retail Implement & Hard- 


ware Assn. trade show and conven- 
tion, Jan. 18-20 at the Municipal 
Auditorium, Kansas City, Mo. Asso- 
ciation secretary, William J. Shaw, 
3915 Main St., Kansas City 2. 


Hardware Assn., 
trade show and convention, Feb. 2- 
4 at Auditorium-Arena, Milwaukee. 
Association secretary, H. A. Lewis, 
Stevens Point, Wis. 


27 at the Plaza Hotel, San Antonio. 








Carbide “lipped 
WV 10]) 1 Of 


SPIRALS 
WORK LIKE 
ELEVATORS! 








Quick Service in Selling Glass 


———- 

















































CARBIDE 
TIPPED 





Easier, Faster 
Double Lead 
Fast Spiral 
Positive Action 


DEALERS—Send for Litera- 
ture and full information. 


———- 





Also 
MASONRY DRILLS 
IN KITS 


Carbide 









Glass 









This compact glass rack makes it possible for Kauffman's Hardware, 


New Holland, Pa., to provide immediate service to customers who 

buy glass. This storage and display rack, worked out by store owner, 

Clyde Kauffman, is divided into various size bins. Each bin is clearly 
marked with the size of the ready-cut glass it stores. 
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Drills 




















21650 HOOVER ROAD 
DETROIT 13, MICH. 
also 


5210 San Fernando Rd., 
Glendale 3, Calif 
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theres PROFIT 





For all year round sales, be sure your 
shelves are well stocked with this 
assortment of hardware items by Griffin. 
These are but a few of the items in the 

big Griffin line . . . all designed for fast 
turnover and additional profit. Check your 
stock today—then order from Griffin... 
manufacturer of quality products since 1899. 


Order from your jobber today. 


REPRESENTATIVES 





GEORGE A. GREGG WALTER S. JOHNSON & SONS L. G. FULLER, JR., 
17134-6 Wyoming Avenue 917 St. Charlies Avenue 1018 Meadow Heights Dr. 


Detroit 21, Michigon Atlanta, Georgia Jackson 6, Mississippi 
AUSTIN & EDDY INC. E. H. FARRAR HARVEY D. RUSH & SONS 
115 Broad Street 2nd Unit Santa Fe Bidg. 4638 Nichols Porkwoy 
Boston, Massachusetts Dallas 2, Texas Kansas City, Missouri 

WILBUR H. DAVIS CHARLES L. LEWIS H. C. GLOVER 
1639 W. Fargo Avenue 2450 17th Street 2611 Garrison Bivd. 
Chicago 26, Iilinois Son Francisce 10, Calif. Baltimore 16, Maryland 
R. F. BEVERS W. C. MEIBAUM & CO. ROY L. ROGERS 
4524East 60th Street 6954 Oleatha Avenue 1620 Garfield Street 
Seattle, Washington St. Louis 9, Missouri Denver 6, Colorado 


THE B. S$. ALDER COMPANY 
45 Warren Street 
New York 7, N.Y 





Every DOOR NEEDS THREE 





—GRIFFIN- 


Manufacturing Company 


ERIE © PENNSYLVANIA 








OSCAR G. WINZER, who 
operates a hardware store 
at Troy, Kan., with his son, 
Ralph, started the business 
50 years ago with his 
brother, E. C. Winzer. Mr. 
Winzer has been a mem- 
ber of the Western Retail 
Implement & Hardware 
Association for 50 years. 
He was a mayor of Troy 
from 1909 to 1913. Mr. 
Winzer is a Mason and a 
Shriner. He operates a 480- 
acre farm on which he 








OSCAR G. WINZER 


raises Hereford cattle and hogs but he still finds 


time for fishing. 


PAUL B. STRICKLAND, 
vice president in charge of 
purchases of the Beck & 
Gregg Hardware Co., At- 
lanta, Ga., dates his con- 
nection with the hardware 
trade from May 1903 when 
he joined the Semmes 
Hardware Co., Savannah, 
Ga. After working for that 
company for two years he 
joined the Anderson Hard- 
ware Co., Atlanta, and re- 
mained with that company 
until December 1912 as 


manager of the warehouse. He became employed 
by the Beck & Gregg Co. in June 1913 as order de § 
partment manager. In 1919 he changed to the sales | 
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PAUL B. STRICKLAND 
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and adjustment department; in 1926 became an 
assistant buyer; in 1936 buyer of general hard- 
ware and housewares, and was advanced to his 
present position in 1947. Mr. Strickland observed 
his 70th birthday on June 27. 


ARTHUR L. SEGER- 
DELL, who has been cov- 
ering Staten Island, Brook- 
lyn and Long Island as a 
salesman for the Yale & 
Towne Mfg. Co. since Jan. 
1, 1911, started work with 
the company on Sept. 3, 
1903. His first job was as 
an office boy when Yale & 
Towne had its executive 
and main offices at 9 Mcr- 
ray St., New York City. 
Mr. Segerdell has also cov- 
ered the Hudson River 
Valley section for about five years. Before going 
on the road he advanced through different depart- 
ments and in 1909 was appointed assistant to the 
manager of Metropolitan sales. He is a charter 
and life member of the Hardware Square Club, 
New York City; a charter member of the Hard- 
ware Boosters Club of New York; a member of the 
American Society of Architectural Hardware Con- 
sultants and a member of the Metropolitan Build- 
ers Hardware Club. He is a Past Master of Kedron 
Lodge, Brooklyn, N. Y. Mr. Segerdell says his real 
hobby is selling but he also enjoys fishing and a 
game of cards. Tennis and bowling were also 
favorite recreation. His youngest son, Albert H. 
Segerdell is plant manager of the Norwalk Lock Co. 


ARTHUR L. SEGERDELL 


JOHN ROY MERTZ, 
who was retired by the 
Schlatter Hardware Co., 
Fort Wayne, Ind., on Feb. 
28, had joined that com- 
pany 54 years ago as a de- 
livery man. Since 1929 Mr. 
Mertz was manager of the 
builders hardware depart- 
ment and had engaged in 
handling builders hard- 
ware for more than half a 
century with the Indiana 
wholesale company. Mr. 
Mertz had been a member 
of the board of directors of the company for 30 
years. On the occasion of his retirement he was 
Presented with a gold watch by his co-workers and 
with a television set by the company. He is now 
using his leisure time helping friends with their 
Minor repair jobs and in gardening at his home, 
314 E. Suttenfield St., Fort Wayne. Mr. Mertz will 
observe his 74th birthday on Oct. 1. 





JOHN ROY MERTZ 
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Dealers can get all popular’ 
makes of guns, rifles, pistols 
and ammunition from 

TRYON ... ordering all 


needs from a single source. 


@REMINGTON @ WINCHESTER 


@ MARLIN @ ITHACA 
@ MOSSBERG @SAVAGE-STEVENS 
@ COLT @SMITH & WESSON 


@ HI-STANDARD @ IVER JOHNSON 


Shotguns, Automatics, 22’s and 
High Powered Rifles, Revolvers and Pistols... 
® REMINGTON © PETERS © WINCHESTER © WESTERN 
Ammunitien—in all loads. Guns and ammu- 
nition are shipped prepaid freight. 

e Also all hunting and shooting accessories — Traps, 


Targets, Scopes, Gun Cases, Oils, Solvents, Greases — 
and Hunting Clothing. 


, AEE 
BETTER BUY NOW FOR 
FALL and WINTER SELLING 


Some models in guns and 
rifles may be in short supply 
...The EARLIER your order, the 
SURER the delivery. Don’t delay. 


EDW. K. TRYON CO. 


815-819 ARCH ST PHILADELPHIA 5. PA 
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Izenour Retires; Kammeier Is 
Named by Southwest Hardware 


Harry F. Izenour, presi- 


dent and general manager of Southwest Hardware as gen- 
the Southwest Hardware Co., 
Angeles, 


Inc., Los Calif., 





HARRY F. IZENOUR 


wholesaler, has retired from 
active management of the 
company and is being suc- 
ceeded by Arne C. Kammeier, 
as general manager. 

Mr. Izenour has been con- 
nected with the company 
since 1926, being elected to 
the board of directors that 
year. In 1932 he took over 





ARNE C. KAMMEIER 


the active management as 
managing director. In 1943 
he became president and gen- 
eral manager. 
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Mr. Kammeier joined 


eral manager directly from 
his position of executive sec- 
retary of the Pacific South- 
west Hardware Association. 
Prior to July, 1944, Mr. Kam- 
meier was with the National 
Retail Hardware Association 
in Indianapolis, the Perfec- 
tion Stove Co., the Iowa Re- 
tail Hardware Association, 
and Montgomery Ward & Co. 





Honeyman Hardware Co. 
Opens in Portland, Ore. 

Ronald J. Honeyman of 
Portland, Ore, has an- 


nounced the organization of 
the Honeyman Hardware Co., 


a wholesale hardware firm, 
with offices and warehouses at 
2202 N. W. Savier St., Port- 
land. 

The original Honeyman 
Hardware Co. was organized 
in 1865 and had conducted 
business continuously until 
its dissolution in 1942. Mr. 
Honeyman is the third gene- 
ration of family in the hard- 
ware field. He was with the 
original company in its later 
years, and more recently has 
been assistant manager of 
the May Hardware Co., Port- 
land, wholesaler. 

Mr. Honeyman said that 
his new company will special- 
ize in lines of general and 
builders’ hardware and tools, 
exclusively on a _ wholesale 
basis. His staff includes 
Richard Sanders, sales man- 
ager; Delbert Akers, buyer; 
Summer Blossom, sales and 
service; and Bruce William- 
son, warehouse superinten- 
dent. 





Hardware Briefs: 





Pioneer Hardware Co., Oregon, Under New 
Ownership; Detroit Store Holds Opening 


Coos Bay, Ore.——John E. 
Forrester and Robert A. 
Adelsperger have purchased 
the Pioneer Hardware Co. 
store on South Broadway 
from Mrs. Rex Ingram. The 
two new owners intend to 
retain the store name and 
its operating policies. 

The sale includes the hard- 
ware store, a saw shop on 
South Second St., and a ware- 
house at Second and Hall 
Ave. The Pioneer Hardware 
was originated in 1873 by 
Eugene O’Connell and Frank 
Hague. 





Detroit, Mich—The Har- 
per Woods Hardware, 20234 
Harper at Hunt Club, recent- 
ly held a two-day grand open- 
ing. The store, which oc- 
cupies a new building, is 


owned by Agostino and 
Frank Orlando. 

Free gifts and prizes were 
given to adults during the 


opening event. 





Brock, Neb.—William Hall, 
who for the past 42 years has 
been owner and operator of 
the Hall Hardware store, has 
sold his store and retired. 
The store was purchased by 
Everett Lockwood. 





Brewster, Kan.—Approxi- 
mately 200 persons attended 
the grand opening of Park- 
er’s Hardware Store. Coffee, 
iced tea and doughnuts were 
served to all and balloons 
were given to children. 





Los Altos, Calif.— The 
(Continued on page 272) 


Maecker Celebrates 40th 
Year at Worthington Co, 


Arthur C. Maecker, vice. 
president of the George 
Worthington Co., Cleveland, 
Ohio, wholesaler, celebrated 
40 years of service with the 
company on Aug. 13, at 
which time he was awarded 
a 40-year pin in appreciation 
of his service by A. G. Rora- 





ARTHUR C. MAECKER 


beck, president of the firm. 

Mr. Maecker started his 
career with the 124-year-old 
firm in 1913 as an office boy, 
and progressed through jobs 
as stockroom clerk and order 
boy to city sales, cost pricing 
and buying positions. 

In 1935 he was made a 
member of the board of di- 
rectors, and in 1942 he was 
named assistant director of 
purchases. He was elected to 
his present post in 1947. 





City College, New York, 
Plans Hardware Course 


With emphasis upon mat- 
ters of primary interest to 
owners of small retail hard- 
ware stores, a special fall 
curriculum has been planned 
by the Intensive Business 
Training Program Unit at 
City College, New York City. 

Small Store Buying and 
Merchandising, Small Store 
Recordkeeping and Systems, 
and an advanced course on 
Small Store Merchandising 

(Continued on page 268) 


HARDWARE AGE, SEPTEMBER 3, 1953 





DST ag rere e re a 


AG 


Tr 


SEPTEMB 








Sebast 
Marks 

Willia 
man fo! 
Co, W 
wholesa 
brated |] 
has beer 
firm for 
years 01 





ie erie anatiac nena cmeearennemeee-.a...aae 


{ 


i 


WILL 


Mr. §S 
oldest er 
service, 
HARDWAI 
Club. He 
business 
Hardwaz 
the firm’ 
and typi 

He mov 
ment to | 
came ass 
hardware 
1920 he v 
and has 
of the in 
33 years. 


Bigelow 
Catalog 


Bigelov 
ton, Mas 
announce 
its new ¢ 
the proc 
tributed. 

The cai 
of hardw: 
sporting 
illustratic 
and specif 
ucts, 


HARDWA 









/ARE 


F 





: AGE FOR 





rates 40th 
ington Co, 


ecker, vice- 
he George 
, Cleveland, 
, celebrated 
ice with the 
ug. 13, at 
as awarded 
appreciation 
A. G. Rora- 





AECKER 


f the firm. 
started his 
|24-year-old 
n office boy, 
hrough jobs 
k and order 
cost pricing 
ons. 

as made a 
oard of di- 
942 he was 
director of 
is elected to 
n 1947. 


Jew York, 
e Course 


upon mat- 
interest to 
retail hard- 
special fall 
2en planned 
e Business 
m Unit at 
r York City. 
Suying and 
Jmall Store 
id Systems, 
| course on 
rehandising 
page 268) 


SER 3, 1953 





AGE while 


THE 





it’s NEWS 





TRADE ssssucs 





SEPTEMBER 3, 1953 





Sebastian, May Hdwe., 
Marks 80th Birthday 


William B. Sebastian, sales- 
man for the May Hardware 
Co. Washington, D. C., 
wholesaler, recently  cele- 
brated his 80th birthday. He 
has been active with the May 
firm for 59 years of its 79 
years of existence. 








WILLIAM B. SEBASTIAN 


Mr. Sebastian, the firm’s 
oldest employee in length of 
service, is a member of the 
HARDWARE AGE Fifty Year 
Club. He has spent his entire 
business career with May 
Hardware, having started as 
the firm’s first stenographer 
and typist. 

He moved from one depart- 
ment to another until he be- 
came assistant buyer in the 
hardware department. In 
1920 he was made a salesman 
and has been in that part 
of the industry for the past 
33 years. 





Bigelow & Dowse Offers 
Catalog, Price Service 


Bigelow & Dowse Co., Bos- 
ton, Mass., wholesaler, has 
announced the publication of 
its new catalog, which is in 
the process of being dis- 
tributed. 

The catalog features lines 
of hardware, housewares and 
sporting goods. It includes 
illustrations, descriptions 


and specifications of all prod- 
ucts, 





In addition to the catalog, 
the firm is making available 
a new pricing service, where- 
by the dealer will receive, on 
a weekly basis, all price 
changes at both the dealer 
and consumer level. These 
price pages will be kept in a 
separate binder and will be 
keyed to the catalog pages. 





Kennedy Elected Head Of 
Revere Copper & Brass 


James M. Kennedy has 
been elected chairman of the 
board and chief executive 
officer of Revere Copper & 
Brass, Inc., New York. At 
the same time, Charles A. 
Macfie was elected president 
of the firm. 

It was also announced by 
the company that Raymond 
P. Winberg has been made 
general sales manager. 


(Continued on page 267) 


Elect F. Van Deren Coke Head 
Of Van Deren Hardware Co. 


F. Van Deren Coke has 
been elected president and F. 
B. Kieckhefer vice-president 





F. VAN DEREN COKE 





Advance Registrations for Atlantic City 
Convention Deadline Set for September 28 


The American Hardware 
Manufacturers’ Association, 
342 Madison Ave., New York 
17, N. Y., has begun mailing 
out advance _ registration 
forms for the National Hard- 
ware Convention in Atlantic 
City, N. J., Oct. 11-14 of the 
group and the National 
Wholesale Hardware Asso- 
ciation, Philadelphia. 

In order to be included in 
the advance registration di- 
rectory, members planning to 
attend the convention must 
return the registration form 
not later than Monday noon, 
Sept. 28. 

The Marlborough-Blenheim 
will be convention headquar- 
ters and registrations will be- 
gin at the hotel on Saturday 
afternoon, Oct. 10. That will 
be for members of both asso- 
ciations and manufacturers 
agents. On Sunday morning, 
registrations will be open for 
guests and visitors. 

For this convention, ad- 
vance registrations are more 





HARDWARE AGE, SEPTEMBER 3, 1953 





important than before be- 
cause of three basic changes 
that have been made in the 
convention program. 

First, the convention will 
really get started on Satur- 
day, Oct. 10, and _ close 
Wednesday p.m., Oct. 13— 
one day earlier than usual. 
Second, on Sunday, Oct. 11, 
from 5 to 7 pm., a presicent’s 
reception is to be held at the 
Claridge Hotel to which ali 
registered delegates and 
ladies will be invited. 

The third change is the in- 
clusion of a luncheon and 
entertainment for the ladies 
on Tuesday, Oct. 13 at 1 
p.m. in the Claridge Hotel. 
An admission ticket will be 
furnished each lady as part 
of her registration. 

The Conference Booth Plan 
will again be a feature of 
this year’s convention, and 
will operate from 2 to 5 p.m. 
on Monday and Tuesday, Oct. 
12 and 13, in the Atlantic 
City Convention Hall. 





and treasurer at the recent 
meeting of the board of direc- 
tors of the Van Deren Hard- 
ware Co., Lexington, Ky., 
wholesaler. 

Sterling D. Coke is board 
chairman and chief executive 
officer of the 59-year-old com- 
pany. 

Other promotions made 
were John Banta toe buying 
department and Frank Hier- 





F. B. KIECKHEFER 


*“onymus to manager of opera- 
tions. 

F. Van Deren Coke, the 
new president, has worked 





Mi 


JOHN 


BANTA 


in various departments of 
the business since 1945 and 
will continue as sales man- 


(Continued on page 268) 
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Pacific Southwest Hardware Association 
Launches Do-It-Yourself Television Show 





Stu Wilson, popular West Coast TV star, left, explains 
shop procedure to be demonstrated by Ralph Sollaway, 
Los Angeles City High Schools instructor in Manual 


Arts, on the new TV show, 


“The Handy Man,” by the 


Pacific Southwest Hardware Association. 


The Pacific Southwest 
Hardware Association has 
begun a new TV series en- 
titled, “The Handy Man,” 
beamed directly at the huge 
audience composed of those 
who prefer to work with their 
own tools and equipment for 
home-repair or indulging 
their hobbies. The show is 
seen on KHJ-TV, channel 9, 
Los Angeles, Calif., on Fri- 
day from 7:30 to 8 p.m. 

The show features actual 
demonstrations of techniques 
and short-cuts in usage of 
tools, equipment and ma- 
terials. 

It has been reported that 
a high percentage of retailers 
are genuinely enthusiastic 
about the new TV series, as 
evidenced by their written 
promises to aid in the overall 
campaign by utilizing Asso- 
ciation displays, bulletins and 
other material developed to 
promote both The Handy 
Man, its sponsors and adver- 
tised products. 

The more than 875 mem- 
bers of the Pacific Southwest 
Hardware Association are 
said to be backing this retail 
tie-in. A personal contact 
system has been set up 
whereby wholesaler salesmen 
check retail stores in the en- 


264 


tire area, requesting retailer 
cooperation and pointing out 
the many advantages of the 
new campaign. 

Participating sponsors of 
The Handy Man are: Desco- 
ware cast iron porcelain en- 
ameled cookware, Kirkhill 
No-Rotate faucet washers, 
Bruce household products, 
Black & Decker, and Kordite 
Plastic Products. 

The first show was con- 
ducted Aug. 21 and has been 
“eminently successful,” ac- 
cording to the executive sec- 
retary of the Association. 
Stu Wilson, as master of 
ceremonies, guides the pro- 
ceedings and Ralph Sollaway, 
a Los Angeles City High 
Schools instructor in Manual 
Arts, demonstrates the proper 
techniques. 


Buffalo Bolt Promotes 
Four to Sales Posts 


The Buffalo Bolt Co., Div. 
of the Buffalo-Eclipse Corp., 
Buffalo, N. Y., has announced 
four promotions in sales. 

Karl L. Miller, formerly 
manager of sales promotion, 
has been advanced to assis- 
tant general manager of 
sales. 


-— News of the Trade 





P, G. Lemke has been pro- 
moted to Mr. Miller’s vacated 
post of manager of sales pro- 
motion. 

D. T. Sinclair has been ad- 
vanced to the newly-created 
position of assistant to the 
general manager of sales. 

P. G. Cumming has been 
promoted to the newly-cre- 
ated position of manager of 
distributor sales. 





RB&W Grants Leave To 
Comly to Serve NPA 


Samuel N. Comly, vice- 
president and treasurer of 
Russell, Burdsall & Ward 
Bolt & Nut Co., Port Chester, 
N. Y., has been granted leave 
by the company to serve as 
assistant administrator of the 
National Production Author- 
ity, U. S. Department of 
Commerce. 

Mr. Comly will be respon- 
sible for operations of the 
industry divisions of NPA 
and will assist in planning 
and staffing the proposed new 
Business Services Adminis- 
tration, successor agency to 
NPA. 


Lynch Joins Lumite Div. 
Of Chicopee Mills, Inc. 
Thomas G. Lynch has re- 


cently joined the Lumite 
Div., Chicopee Mills, Inc., 





THOMAS G. LYNCH 


New York, as southeastern 
representative. 

Prior to joining Lumite, 
Mr. Lynch worked as a sales- 
man for several paint com- 
panies and _ Railey-Milam, 
Inc., Miami, Fla., and was 
sales manager for H. B. 
Hubbard Co., Jacksonville. 








Conveyor Joins Our Own Hardware Co. Bidgs, 











| el 


Shown above is a new automatic conveyor that bridges 
two buildings of Our Own Hardware Co., Minneapolis, 
Minn., wholesaler. The 83-ft. steel and concrete span 
joins the company’s headquarters and recently acquired 
warehouse building across the street. It was constructed 
to facilitate speedy movement of merchandise. A con- 
tinuous chain-type automatic conveyor, it will carry 
trucks 3x6 ft. in size. Construction of the new conveyor 
was seen by more than 550 of Our Own dealers in Min- 
neapolis recently to attend the firm's semi-annual 
Christmas buying convention. Total registration during 
the three-day event reached more than 1,200. A selec- 
tion of 1,500 Christmas toys was among the merchandise 
displays which occupied the entire seventh floor. 
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nines ug Of Cee Trade 


Whitlock Corp. Moves to Mount Vernon N. Y. 





The Whitlock Corp., wholesaler, in its recent move to 
Mount Vernon, N. Y., completed its third expansion move 
in 15 years. Pictured above is the outside of the new 
building and, below, a section of the new show room, 
designed to help dealers with ideas for improvements, 
better merchandising understanding, and as a customer 
service center. Whitlock, which travels 21 men and 
covers the Middle Atlantic States, specializes in security 
hardware and builders hardware. The firm offers mer- 
chandising and store renovation, counsel and offers a 
pricing service. The company has also established a 
dealer courtesy card system that enables the dealer to 
service his accounts by having his customers make use of 
the Whitlock show room. 








Hamscher Marks 50th in continuous employment, 
since he started to work for 


Year with Fi : 
th Fitler Co the company at 13 years of 


Henry Hamscher, Jr., vice- age, was during the first 
president of the Edwin H. World War, when he joined 
Fitler Co., Philadelphia, Pa., the army as a private in 1917 
recently celebrated his 50th and returned in 1920 from 
anniversary with that com- France with the rank of cap- 
pany, a rope manufacturer. tain. 

_Mr. Hamscher, 63, is going 
right ahead with his duties 
a3 a company executive. At 





Strunk Names Igoe 





Present he is on a tour of 
western distributors. His 
father recently retired from 
the same firm after 71 years, 
and his grandfather was also 
connected with the company 
more than 100 years ago. 
Mr. Hamscher’s only break 
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Strunk Equipment Co. has 
appointed Igoe Brothers, Inc., 
Brooklyn, N. Y., wholesaler, 
to be distributor of Strunk 
chain saws. Saws and repair 
parts will be stocked at Igoe 
warehouses in New York, 
Connecticut and New Jersey. 





Noble Firearms are manufactured 
at this up to date plant in the heart of 

one of America’s greatest industrial areas. Here, 
ingenuity, skilled personnel, precision craftsmanship, 
and modern equipment are all at work turning out superior’ 
firearms which are higher in quality and more 
reasonable in price. They are today’s 

finest firearm values. 


ee 


EACH ONE... EVERY INCH 


A GREAT GUN! 


Here's the new, bigger—and f; 
better than ever line of Noble yj 










SMOOTH, SLIDE ACTION fire- 
arms that mean more sport 

for your customers DAY after 4 
DAY! See your jobber. 


+22 CAL, RIFLE 


Model 33, Hammerless, 
Slide Action, repeating rifle. 
Streamlined design. Fast 
j shooting. Dependable and 
iN / accurate, New safety features. 







12 & 16 GAUGE | 

Model 40, Slide Action, repeating 
shotgun. Equipped with Recoil Pad 
and MultiChoke device that provides 
any degree of choke. New fast action. 
28” proof-tested barrel of specially 
selected steel. Perfectly balanced. 


12 & 16 GAUGE FULL 
OR MODIFIED CHOKE 
Model 50, Slide Action, repeat- 
ing shotgun. Same as Model 40, 
but without Multi Choke orRecoil 
Pad. An unbelievable value. 


‘ 


For more information 
please write Dept. A-4 


MANUFACTURING CO., INC 


Haydenville, Mass 



































Coleman Co. Establishes Sales Offices in 
Philadelphia and Dallas; Managers Named 


The Coleman Co., Wichita, 
Kan., has announced the es- 
tablishment of two zone sales 








L. L. WHITE 


offices, one in Philadelphia 
to serve 11 eastern states and 
the District of Columbia, and 
the other in Dallas to serve 
12 southern and southwest- 
ern states. 

This move brings to four 
the number of sales zones 
being established in the com- 
pany’s expansion program. 
An office in Chicago was 
opened recently by the com- 
pany, and another is to be 
opened in Omaha, Neb. 

L. L. White, formerly man- 
ager of Coleman’s Philadel- 
phia branch, has been named 
eastern zone manager. As- 
sociated with him are Max 
M. Knight, A. A. Courtney, 
and Alden E. Olander as re- 
gional sales manager, and N. 
L. Kane and L. W. McInteer 
as field service engineers. 


Lawrence T. Ash, formerly 
a field director with the com- 
pany’s gas utility division, 
replaces Mr.; White as man- 
ager of the branch office and 
warehouse in Philadelphia. 





LAWRENCE T. ASH 
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O. S. McCollum is assistant 
manager. 

Hascal Simmons has been 
named zone manager of the 
southern office, with head- 
quarters in Dallas, Tex. His 
staff includes Harold E. Wal- 
lof, Robert Lyda and Ivan 
Adskisson as regional man- 
agers, and Irving Paeff and 
Dean Snyder as field service 
engineers. 

The firm also announced 
that the eastern zone and 





HASCAL SIMMONS 


Philadelphia branch opera- 
tions are now based in a new 
location at 133-143 W. Hunt- 
ing Park in northeast Phila- 
delphia. 





Tentative Plans Set For 
1954 Supply Convention 
The tentative program for 


the 1954 Triple Industrial - 


Supply Convention, to be held 
in New York, May 17 to 19, 
has been arranged to allow 
guests and members of their 
families time to take in the 
sights of the big city. 

Registrations will begin 
Sunday at the Waldorf-As- 
toria but the convention will 
not get under way until Mon- 
day morning when Dr. Nor- 
man Vincent Peale, noted 
ciergyman-author, will ad- 
dress the joint opening meet- 
ing. 

A cocktail party and dance 
will be held from 5 to 6:30 
p.m., on the opening day. No 
banquet has been planned for 
this convention but a joint 
luncheon of the American, 
National and Southern as- 
sociations will be held on 
Wednesday. 

The 7th annual conference 
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booth program will be held 
all day Tuesday, May 18, at 
Madison Square Garden. 
Only members of the three 
associations will be admitted 
to the conference booths and 
meetings. 

Entertainment plans for 
the ladies includes a boat 
ride around Manhattan and 
a breakfast and style show 
at Altman’s. Tour of Radio 
City and the U. N. may also 
be scheduled. 





Ivano Gets Distribution, 


: Sales Rights to Plumite 


Ivano, Inc., Chicago, IIL, 
has acquired the exclusive 
distribution and sales rights 
to Plumite drain cleaner from 
the Dearborn Chemical Co., 
also Chicago. 

At the same time it was also 
announced that Ivano’s head- 
quarters have been moved 
from 1000 S. Michigan Ave., 
to expanded offices at 616 S. 
Michigan Ave. 





Davies Gets Post With 
Baltimore Brushes, Inc. 


Herb Davies has_ been 
appointed vice-president in 
charge of sales promotion of 
Baltimore Brushes, Inc., Bos- 
ton, Mass., it was announced 
by Roy I. Bull, president of 
the company. 

Mr. Davies, in his new 
position, will concentrate his 
efforts in the midwest though 
he will cover many addi- 
tional states. He will make 
his headquarters in Wooster, 
Ohio. 

Associated with the paint 
and varnish brush industry 
for the past 30 years, he was, 
previous to his appointment 
with Baltimore Brushes, vice- 
president in charge of sales 
for the Wooster Brush Co. 





HERB DAVIES 
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Jackson Heads Sales 

For Fraim Lock Co. 
George F.. Jackson has been 

appointed general sales man- 


ager of the E. T. Fraim Lock 
Co., Inc., Lancaster, Pa., it 








GEORGE F. JACKSON 


was announced by S. R. 
Fraim, president of the com- 
pany. 

In his new position, Mr. 
Jackson will direct and 
supervise the sale and dis- 
tribution of the company’s 
products everywhere. 

Mr. Jackson has been as- 
sociated with the company 
for some time in the capacity 
of sales service manager. He 
has had more than 30 yeats 
of experience in the hard- 
ware industry, from retail to 
wholesale, including manv- 
facturing activities. 





Dicks-Pontius Opens 
Dallas, Tex., Plant 


The Dicks-Pontius Co, 
Dayton, Ohio, has announced 
the opening of a new plant 
in Dallas, Tex. 

The new plant will serve 
a large area of the southwest 
embracing the states of Tex- 
as, Louisiana, Oklahoma and 
New Mexico. Manager of the 
Dallas plant is Charles E. 
Thomas. 





To Make More Toasters 


Production of toasters will 
be stepped up 50 pct over 
1950 output by Toastmaster 


Products Div. of McGraw | 


Electric Co. through conver- 


sion of the new addition at ff 
plant to § 


its Elgin, IIL, 
civilian goods following com- 
pletion of most of the com 
pany’s defense contracts. 
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Dickson Heads Sales 
Of Leschen Wire Rope 


Russell J. Dickson has been 
appointed general sales man- 
ager, Leschen Wire Rope Div. 
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that, he was a sales promo- 
tion man for a heavy equip- 
ment manufacturer in the 
same area. 

Mr. Moses will cover the 
territory surrounding Kansas 











of H. K. Porter Co., Inc., City, Mo. The two major 
St. Louis, Mo., it was an- 
nounced by D. W. Vernon, 
vice-president and _ general 
manager. 

Mr. Dickson, who will be 
in charge of the company’s 
sales activities, has been with 
Leschen for more than three 
years as Chicago district 
manager. His entire business 
experience has been in the 
wire rope industry. 





Viking Names Ahern In 
New England, New York 


D. J. Ahern has been ap- 
pointed New England states 
and New York City factory 
sales representative for the 
Viking Air Conditioning 
Corp., Cleveland, Ohio. 

Mr. Ahern takes over the 
territory of Jack Green who 
has returned to Cleveland to 
join the Viking sales manage- 
ment staff. Mr. Ahern will 
handle the complete Viking 
line of heating and cooling 
products. 





RICHARD E. MOSES 


positions he has held prior 
to his recent appointment, 
were as sales representative 
for the midwest division of 
an electrical equipment man- 
ufacturer and for a midwest 
manufacturer of _ aircraft 
parts and supplies. 





Walter Smith Retires 
From Mayhew Steel 


Walter J. Smith has re- 
tired as production manager 
and director of Mayhew Steel 
Products, Ine., Shelburne 
Falls, Mass. He started with 
the old H. H. Mayhew Co. in 
1898, and was production 
manager at several piants. 


Miller, Moses Named 
To Represent Rubberset 


William C. Miller and Rich- 
ard E. Moses have been ap- 
pointed sales representatives 
of the national Paint Brush 
Div. sales force of the Rub- 
berset Co., Newark, N. J. 

Mr. Miller will cover the 
area consisting of Chicago, 
Milwaukee and surrounding 
territory. Previously, Mr. 
Miller did sales and sales 
Promotion work for a metal 
furniture manufacturer in 
the Chicago vicinity. Prior to 





Kennedy Elected Head Of 
Revere Copper & Brass 
(Continued from page 263) 


Mr. Kennedy, previously 
president, succeeds the late 
James J. Russell, who died 
on Aug. 1. Mr. Macfie, the 
new president, has been vice- 
president and general sales 
manager of all rolling mills 
sales. 

Mr. Winberg, a vice-presi- 
dent of the company since 
1950, has been in charge of 
the Rome Div. in Rome, 
N. Y., the firm’s largest 
plant. 

Robert M. Lake has been 
elected a vice-president of 
the company and will suc- 
ceed Mr. Winberg as vice- 
president in charge of the 
Rome Div. He had previ- 
ously been sales manager of 
that division since 1950. 





WILLIAM C. MILLER 
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4 NEW - DIFFERENT 
HITS THE BULLS EVE 


ON CHRISTMAS SALES 


NEVER RUST ALUMINUM 
WASTE BASKETS 


Here's a line of all aluminum waste 
paper baskets that capture sales with 
their eye filling, instantly recognized 
sales appeal. They are impulse sellers 
and if you display them ... you can 
sit back and watch shoppers obey that 
buying impulse. 






























Made of guaranteed, never rust, hammered 
grain aluminum in an exclusive squared ob- 


long design ‘and finished in four sales tested 
colors — natural aluminum — powder blue — 
shell pink—and icy green, each highlighted 
with the new harmonizing butterfly design. 
You can offer them at an easy to sell price 
—and still make a large profit. 





AMERICA’S FINEST 
STEP-ON CONTAINER 


The famous step-on 
have made sales history from the At- 
lantic to Pacific and all points in 
between. Magikans are fitted with a 


containers that 


big aluminum, guaranteed rust proof, 
easy-to-lift-out inner container. The air- 
wing toe control is trouble free. Avail- 
in two extra large sizes, natural alumi- 
num or three beautiful baked on enamel 
exteriors—white, red or yellow. Priced to sell 


in volume—but with an ample profit margin. 


You will want more information and prices—so ask 
your jobber or write direct for sales sheets. 







METALCRAFT 
MANUFACTURING 
CORPORATION 


1025 Firestone Bivd., Memphis 17, Tenn. 


Also makers of 


% MAGITWIRL Spice Holder 
% MAGITWIRL Condiment Holder 
% MAGIKOOLER Leisure Chest 


Anothie 
METALCRAFT 






























F. Van Deren Coke Heads 
Van Deren Hardware 

(Continued from page 263) 
ager along with his other 
duties, 


Mr. Kieckhefer has been 
with the company since 1948 





FRANK HIERONYMUS 


and in addition to his duties 
as treasurer, he will continue 
in charge of the purchasing 
department. 

Mr. Banta has been with 
the company for 17 years as 
a territory salesman. In his 
new position, he will buy 
such lines as tools, sporting 
goods and general hardware. 

Mr. Hieronymus has been 
with the firm 27 years, work- 
ing chiefly in the buying de- 
partment. As manager of op- 
erations, he will be in charge 
cf the overall warehouse ac- 
tivities and warehouse per- 
sonnel, 





Bradson Co. Promotes 
Decker, McClelland 


R. H. Decker and George 
V. McClelland have been 
named assistant sales man- 
agers of the Bradson Co., 
Inc., North Hollywood, Calif., 
it was announced by R. C. 
Brady, sales manager of the 
company. 

Mr. Decker, who started 
with Bradson as a salesman, 
will be in charge of all ter- 
ritory east of the Mississippi. 

Mr. McClelland, who also 
started with the company as 
a salesman, will be in charge 
of all the territory in the 
west. 





Cory Moves Gutgsell 


Cory Corp. has moved E. 
W. Gutgsell from southwest 
division sales manager to 
sales manager of its midwest 
division with headquarters in 
Chicago. John Wallace has 
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been moved from sales man- 
ager of the midwest to the 
eastern division. 





Graham Gets Executive 
Post With Alumi-Gard 


Edgar A. Graham has been 
appointed vice-president of 
the Alumi - Gard Co. of 
America, Chicago, IIl., it was 
announced by Jeffrey Gra- 
ham, company official. 

In his new position, Mr. E. 
A. Graham will be in charge 
of production and sales of the 
firm’s newest product, Sur- 
face Gard, a wood finish. 

During the past five years, 
Mr. Graham has been sales 
manager of Graham & Sons, 
the parent firm of which 
Alumi-Gard is a subsidiary. 





Elect Falcon to Board 
Of Savage Arms Corp. 
Joseph V. Falcon has been 
elected a member of the 
board of directors of the 
Savage Arms Corp., Chicopee 
Falls, Mass., it was an- 





JOSEPH V. FALCON 


nounced by Fred R. Hickey, 
president of the company. 

Mr. Falcon is the sales 
manager of Savage’s Fire- 
arms Div. 


City College, New York 
Plans Hardware Course 
(Continued from page 262) 


and Management are the 
courses of a general nature. 

Of a special industry in- 
terest is the course on retail 
hardware. 

Courses start on Sept. 24. 
Interested persons may write 
the City College, 17 Lexing- 
ton Ave., New York City, for 
a bulletin and information 
about registration. 
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* Look for 
x For BUCH 
at the 
. Extra National 
«x Sales Hardware Show 
x All Year New York, N. Y. 
’ October 5 to 9 
* Round Booths 295 and 296 
helping you to sell more! 






















CHAPPIE 
Another best seller 
added to the BUCH § 
line. Large enough 
for the lady, ideal for larger boys 
and girls. Made right and priced right. 


BUCH JUNIOR 
A strong children's barrow, jut 
like Dad's. Ready pack- 
aged for quick sales. 
28” x 12%" x11%" 

















BUCH #1 Spreader. Everyhome BUCH Barrow Cart. Built low to | 
rdener needs one. All steel, the ground; roomy flat ce 
ardwood handle. Famous ideal for transplanting. Easy | 

BUCH exclusive square holes _load, push, dump. Heavy gauge | 

and positive lever control. Au- _ steel. Two strong, rubber-t q 

tomatic agitator foreven flow. wheels. ‘ 


Depend on BUCH . . . America’s COMPLETE Line of | 
Rolling Garden Equipment. 


See 
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has everything you need for 
more garden sales in °54!! 





New Styling! New Selling Features! New Products! and a 
Big, New Advertising Program to over 14,000,000 readers! 


14,000,000 people will be seeing BUCH’S national advertising 
with color ads in LIFE, Better Homes and Gardens and Satur- 
day Evening Post! We’re making it easier for you to sell more 
. .- and we'll be making more people ask for BUCH! Make 
sure you stock the garden equipment that will mean EXTRA 
SALES for you. Order BUCH products now! You can be sure 


of prompt delivery. 


















The Top Selling 


PACKAGED 
Garden Barrows 


A-BUCH Whiz 
B-BUCH Buchaneer 


Large enough to handle any 
job around the home. Seam- 
less steel tray, tubular steel 
handles,strong master weld- 
ed wheels with puncture 
proof rubber tires. Both 
with popular shaped trays. 
Whiz has the oval front 
tray, Buchaneer the square 
tray. Individually pack- 
aged. ALL BUCH PRODUCTS 
are nationally advertised! 
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30” Lawn Fertilizer Spreader. Fing- 
et tip direct-lever flow control, 
Map return station adjust- 
ment! Exclusive square KANT- 
holes, automatic agita- 
tor, 4 positive adjustments. 






Carrying the load 
since 1868 





HARDWARE AGE, SEPTEMBER 3, 1953 


BUCH Tuffy Garden Barrow. Rein- 
forced one piece metal tray, 
one piece hardwood handles. 
10” cushion tire, ball-bearing 
wheel. A fast seller for garden 
or commercial use. 





BUCH Lawn Rollers. Six sizes to 
meet any need. Water ballast 
rollers, electrically welded steel 
drums with scrapers and re- 
movable plugs, one piece hard- 
wood handle grips. 


BUCH #10 Spreader. Big 18” 
hopper. Goose neck handle 
meets natural position of hand. 
Non-slip flow adjuster and 
force-feed agitator assure con- 
trolled, even rate of flow. 


BUCH Garden Equipment 


BUCH MANUFACTURING CO. « Elizabethtown, Pa. 























Name Nahin Sales Head 
Of Power Products Corp. 


Appointment of W. L. 
Nahin as sales manager of 
the Power Products Corp., 





W. L. NAHIN 


Grafton, Wis., has been an- 
nounced by R. T. Lueloff, 
president. 

Prior to joining Power 
Products, Mr. Nahin was 
manager of the Special Prod- 
ucts Div. of the Cleaver 
Brooks Co., Milwaukee, Wis., 
and previously held the posi- 
tion of general sales manager 
of the Vilter Mfg. Co., Mil- 
waukee. 





In announcing the appoint- 
ment, Mr. Lueloff pointed out 
that this is a further step 
in the corporation’s expan- 
sion program and that Mr. 
Nahin would relieve him of 
sales supervision responsi- 
bilities. In addition, Mr. 
Nahin will direct all service 
and advertising activities. 





Moe Light Plans Merger 
With Electric Sprayit 


Lee B. Thomas, president 
of Moe Light, Inc., Fort At- 
kinson, Wis., announced that 
a stockholders meeting has 
been scheduled for Aug. 31 
at which time a plan of mer- 
ger with the Electric Sprayit 
Co., Sheboygan, Wis., will be 
voted upon. 

If the merger is approved 
the name of the continuing 
company will be changed to 
Thomas Industries, Inc. The 
new board of directors will 
consist of the present nine 
Moe Light directors plus two 
directors representing the 
John Hay Whitney Co., New 
York, who are substantial 
stockholders of the Electric 
Sprayit Co. The officers of 
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Moe Light will continue in 
their present capacities in the 
combined operation. 

The manufacture of paint 
spraying equipment will re- 
main at the Sheboygan plant 
of the Electric Sprayit Co. 
The manufacture of residen- 
tial lighting fixtures under 
the Moe Light name will con- 
tinue at the Fort Atkinson, 
Princeton, Ky., and Los An- 
geles, Calif., plants. 


Thatcher Glass Opens 
New Detroit Office 


The Thatcher Glass Mfg. 
Co., Inc., Elmira, N. Y., has 
announced the opening of its 
new Detroit office, Room 834, 
Lafayette Building, 149 Mich- 
igan Ave., Detroit, Michigan. 

Tle new office will serve 
customers of both the Con- 
tainer Div. and the McKee 
Glass Div. 

Robert H. Scully, formerly 
of the New York City office, 
will be the Detroit represen- 
tative for the McKee Glass 
Div., while Bruce Sutton will 
continue to represent Thatch- 
er’s Container Div. 





Hardware Group Plans 1954 Promotions 


ie 





This 18 man committee met in Indianapolis, Ind., Aug. 3, 4 and 5, to plan promotion 
activities for 23,000 member retailers for 1954. The committee included representa- 
tives of the retailing, wholesaling and manufacturing branches of the industry who 
worked with National Retail Hardware Association officials. Seated at the table, read- 
ing clockwise starting at left, are: William E. Stineburg, NRHA staff; W. S. Sweetnam, 
retailer, Peoria, IIl.; Ralph Sorenson, Westinghouse Electric Corp., Mansfield, Ohio; 
Reynolds Allen, retailer, Salem, Ore.; Walter Bronson, II, Bronson & Townsend Co., 
New Haven, Conn.; William McKay, retailer, Phoenix, Ariz.; James Townley, Townley 
Hardware & Metal Co., Kansas City, Mo.; John Van Den Wymelenberg, retailer, Green 
Bay, Wis.; J. F. Apsey, Jr., Black & Decker Co., Towson, Md.; Jim Owen, Jr., retailer, 
Elloree, S. C.; E. A. Brown, Tracy-Wells Co., Columbus, Ohio; V. A. Snow, Jr., Belk- 
nap Hardware & Mfg. Co., Louisville, Ky.; Burt Bostwick, J. Wiss & Sons Co., Newark, 
N. J.; Jack Ewing, retailer, Olean, N. Y.; Leonard T. Statham, Sherwin-Williams Co., 
Cleveland, Ohio; Victor L. Hubert, retailer, Mansfield, Mass.; Fred R. Olmsted, pro- 


motion manager, and Russell R. Mueller, managing director, NRHA, Indianapolis. 
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Johnson Given Post At 
Lufkin Rule of Canada 
Fred H. Johnson has been 


appointed general manager 
of the Lufkin Rule Co. of 


FRED H. JOHNSON 





Canada, Ltd., Barrie, On- 
tario, it was announced by 
Lewis Bernard, Jr., president 
of the parent company, Sagi- 
naw, Mich. 

Mr. Johnson succeeds W. 
H. Wagner, who is retiring 
after 50 years of service with 
Lufkin. 

Mr. Johnson joined Lufkin 
in 1952. Prior to that time he 
was affiliated with the Mar- 


. shall Wells Canadian Cos. as 


vice-president in charge of 
Stores Div., and latterly con- 
nected with the Marshall 
Wells Co. of Duluth, Minn. 


Berger Mfg. Div. Names 
Davis Representative 


Appointment of Harry R. 
Davis as western district 
sales representative for Re- 
public Stee] Kitchens has 
been announced by C. E. 
Howes, general sales man- 
ager for Republic Steel's 
Berger Mfg. Div., Canton, 
Ohio. 

Mr. Davis will establish 
Republic Steel Kitchens dis- 
tributorships in Washington, 
Idaho, Oregon, California, 
Arizona, Nevada and Utah, 
as well as Alberta and 
British Columbia, Canada. 


Scribner Heads Board 


C. L. Scribner, assistant | 
general manager of Elgin | 


Softener Corp., Elgin, Il. 
was elected chairman of the 
executive board of the Water 
Conditioning Foundation at @ 
recent meeting in Chicago. 
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Whiting-Adams Appoints Banite Co., Buffalo, N. Y., 
and will be responsible for 
the firm’s marketing, sales 
promotion and merchandising 


McCabe, Kent to Sales 


James J. McCabe and 
Stewart W. Kent have been 
appointed sales representa- 





JAMES J. McCABE 


tives for the Whiting-Adams 
Co., Boston, Mass. 

Mr. McCabe will cover 
Kansas, Missouri and south- 
em Illinois for Whiting- 
Adams. Before joining the 
company, he was with the 
May flower Furniture Co., 
West Newton, Mass. 

Mr. Kent will travel Vir- 
ginia, West Virginia, western 
Pennsylvania and Washing- 
ton, D. C. in his new position. 
Prior to World War II, Mr. 
Kent was associated with the 
merchandising division of the 
F. W. Woolworth Co. After 
the war, he was with the 
Sherwin-Williams Co. as a 





STEWART W. KENT 


store manager and later as a 
salesman in wholesale and 
retail paint sales. 

Before coming to Whiting- 
Adams, Mr. Kent was with 
the Frank Bownes Co. as a 
Salesman for Modene paint. 





Banite Co. Names Lake 


Frank W. Lake has been 
named sales manager of the 





programs. 


Seamless Rubber Names 


Stevens District Head 
George W. 


Rubber 


Co., 


ager of the company. 


Mr. Stevens, after having 





GEORGE W. STEVENS 


been a member of the Seam- 
less Rubber Co. sales force in 
the midwest for several years, 
resigned to enter the whole- 
sale and retail field. Upon 
rejoining the firm, Mr. Stev- 
ens received his appointment 
as district sales manager. 





Wyoming Hardware 
Adds Frizzelle to Sales 


J. S. Frizzelle has been 
added to the sales staff of the 
Wyoming Hardware _ Co., 
Wholesale Hardware Div. of 
the Wyoming Automotive 
Co., Casper, Wyo. 

Mr. Frizzelle, who had 
spent the past six years with 
another wholesale hardware 
firm, will travel the eastern 
portion of Wyoming in his 
new position. 


Henry A. Cornell Feted 
At 80th Birthday Party 


The 80th birthday of Henry 
A. Cornell, former hardware- 
man, was celebrated at a sur- 
prise party given to him on 
Aug. 5 by 72 relatives and 
friends at The Brass Rail, 
8 Nevins St., Brooklyn, N. Y: 
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Stevens has 
been named midwest district 
sales manager of the Athletic 
Shoe Div. of the Seamless 
New Haven, 
Conn., it was announced by 
J. Thomas Gibbons, vice-pres- 
ident and general sales man- 





who had 
been his associates, em- 
ployees, competitors or sup- 
pliers during Al Cornell’s 50 
years spoke of their long and 
pleasant association with 
him. Friends gave the hon- 
ored guest a TV set, presen- 
tation being made by Edward 
F. Daily, Brooklyn hardware 
dealer, and former employee 
of a competitor of Mr. Cor- 
nell. Toastmaster of 
evening was Judge Abner C. 
Surpless. 


Hardwaremen 





Estwing Gets Award 
From Sportsman's Club 


The Estwing Mfg. Co., 
Rockford, IIl., received an 
award placque from the 
Sportsman’s Club of America 
for “product excellence in 
design, craftsmanship and 
utility” of its-steel and leath- 
er handled sportsman’s axe. 





Salisbury to Represent 
Warren Tool in Chicago 
B. C. Salisbury has been 
named Chicago representa- 
tive by the Warren Tool 
Corp., Warren, Ohio. 
Mr. Salisbury was previ- 





B. C. SALISBURY 


ously a sales representative 
for the Enos Coal Mining 
Co., Indianapolis, Ind. In his 
new position, he will cover 
Illinois, Wisconsin, Minne- 
sota, Michigan, Indiana and 
Ohio. He will maintain head- 
quarters in Chicago. 





Sterling Names Berning 


A. K. Berning has been 
named to represent the Ster- 
ling Hardware Mfg. Co., 
Chicago, Ill., in eastern 
Texas. He will maintain 
headquarters at 2523 McKen- 
zie Ave., Waco. 


the, 










SPS Names Betz Head 
Of Unbrako Line Sales 


Charles J. Betz has been 
promoted to the post of sales 
manager of the Unbrako line 





CHARLES J. BETZ 


of socket screw products of 
the Standard Pressed Steel 
Co., Jenkintown, Pa. He suc- 
ceeds Raymond N. Gruber, 
who has been named director 
of marketing research. 

John W. Breitmayer, of the 
Unbrako sales staff, has been 
named to succeed Mr. Betz as 
assistant sales manager of 
the line. 

Mr. Betz joined SPS in 
1940 and transferred from 
methods and customer ser- 
vice work to Unbrako sales 
in 1951. He was made assis- 
tant sales manager there the 
same year. 

Mr. Breitmayer joined SPS 





W. BREITMAYER 


JOHN 


in 1941 as a mailboy, went to 
customer service in 1950, and 
to the Unbrako sales staff 
last year. 

Mr. Gruber, the new di- 
rector of marketing, is to en- 
large the department’s activi- 
tives. He succeeds Robert A. 
Reese, who left SPS to join 
the Huntingdon Mfg. Co., 
Meadowbrook, Pa. 
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4 ia DEALERS AGREE: 
Best new product 
10 hit the Hardware Freld 


tn years! 






















SEE STRUNK 
AT THE HARDWARE SHOW: 


Find out what Strunk has to pee 
you. Come to Booth 908 an 
909A at the Hardware Show bs 
New York, October 5 to 9. “ 
send us this coupon and ~ - 
rush you immediately all the e 
and figures you need! And pote 
be glad to welcome you In 
the fastest-growing 
sales organization In 
the chain saw field! 


Strunk Sales Plan. 


Name 





It gives you profits 
when you need them. 


most... NOW! 


SEND ME MORE FACTS! 


Strunk Equipment Company e Coatesville 54, Pa. 


Send me immediately all the facts about Strunk Chain Saws and 





STRUNK’s product 
and sales plan 
put YOU’ 
into this 
profitable 


new business 





Address 





Town State 
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(Continued from page 262) 


Loyola Hardware & Variety 
Store, owned by Cloyd Hen- 
drix, recently held a grand 
opening at its new location, 
1331 Fremont Ave. The new 
| store is two-and-a-half times 
the size of the old one, and it 
has parking space for cus- 
tomers’ cars. 





Burlington, Vt.—The R. J. 
Bennett Supply Co. 92 
Church St., has been pur- 
chased by Jack Gold, owner of 
the Outlet store on North St. 
Mr. Gold said he will stock a 
complete line of housewares, 
dishes, electrical appliances 
and gifts in addition to hard- 
ware items. 





Anderson, Ind.— Roy E. 
Bennett has been named 
manager of the Kaufman 
Hardware Store. Before 
coming to Kaufman, Mr. 
Bennett was assistant store 
| manager at Sears-Roebuck 
| for six years and was con- 
nected with the Montgomery 
Ward store for six years. 





Chicago, Ill_—A recent fire 
caused damage to the Levy 
| Hardware & Supply Co. 
store, 2804 N. Halsted. It 
was reported that the fire 
was caused by defective wir- 
ing. 





Manhasset, N. Y.— The 
Manhasset Hardware has 
opened for business at 584 
Plandome Rd. The store is 
owned by Joseph L. Billar- 
delle, who previously oper- 
ated a hardware store in 
Manorhaven for eight years. 


Italy, Tex. — The City 
Hardware & Furniture 
moved to a new location in 
| the McDaniel Building. 
| Formerly known as the Bran- 
non Hardware before it was 
purchased by J. K. McDaniel, 
it had been located in the 
old State Bank Building. 








Scottsdale, Ariz.—A three- 
day grand opening clebration 
recently took place at the 
D & R Hardware Co., 44th 
St. and Thomas Rd. The store 
is owned by W. J. Daniels and 
C. B. Reddell, the former 
being the active manager. 


Verona, Va.—The Verona 
Hardware Co., owned and 
operated by Daug Palmer 
and Cy McCue, held its grand 
opening. The store, which has 
adequate parking facilities, 
presented free souvenirs to 
the more than 1,000 persons 
who attended the event. 





Volga, S. D.— Fire dan- 
aged the Dahl Hardware 
Store, causing considerable 
loss of most of the merchan- 
dise, which was either burned 
or damaged from the heat 
and smoke. Burton Dahl is 
owner of the store. 





Parma, Idaho—Carl\ Huf- 
fer has sold his interest in 
the Parma Hardware store 
to Robert Stubblefield, his 
former partner, and Mr. 
Stubblefield’s son, Allen G. 





Macon, Ga.—A fire which 
broke out in the basement of 
the Avery-Johnson Hardware 
Co. store on Poplar St. caused 
minor damage. 





Des Moines, Iowa — More 
than 450 persons attended’ the 
open house event of the High- 
land Park Hardware Store, 
3613 Sixth Ave. The occasion 
marked the store’s opening 
under the new ownership of 
Weldon S. Miller. Gifts and 
souvenirs were presented to 
all who visited the store, 
which is being managed by 
Earl Anderson. 





Nevada, Mo.—Frank Fisk 
has been made a partner in 
the Kapple Hardware Co, 
118 W. Walnut, it was at- 
nounced by Barney R. Kapple 
sole owner of the firm since 
1945. Enlargement and re 
decoration of the store’s dis- 
play space are contemplated 
by the partners. 





Hartford, Mich. —James — 
Walker and his son, Harold, 
owners of Jim’s Hardware Ff 
store, have sold their busi- § 
ness to Grant Hitchcock, of j 


Allegan. The elder Mr. Walk- 


er has operated the store for f 
34 years; his son has been} 


a partner for 25 years. Mr. 


Hitchcock will continue oper 
ating the store under its pret} 


ent name. 
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South Milwaukee, Wis.— 
The Badger Paint & Hard- 
ware store, 1011 Milwaukee 
Ave., recently held a grand 
opening. The three-day af- 
fair featured an introductory 
sale. Harvey Seefeld is the 
store manager. 








Boaz, Ala.—Cyrus Kitch- 
ens, of Oneonta, and W. A. 
Lipham, of Anniston, have 
purchased the Skidmore 
Hardware from C. T. Skid- 
more. The new owners plan 
to move the business to Ox- 
ford, Ala., in the near future. 





Perry, Kan—Clifford 
Reusch has purchased the 
Willard Good Hardware 
store. 





Sacramento, Calif.—Notch 
Plescia, manager of the Pab- 
lo Hardware & Supply Store, 
2114 Fifth St., announced 
that the firm is building a 
new store at 65th St. and 


Miller Bros. hardware store 
from Louis J. Miller. Mr. 
Grindle will centinue to op- 
erate at the Miller buiiding, 
107 E. Station St., and is 
converting the business into 
an Ace hardware store. 





Gloversville, N. Y.— Ray- 
mond J. Collins and Robert 
A. Reese have opened a new 
hardware store at 27 W. Ful- 
ton St. The business is known 
as Collins & Reese Hardware 
Store. 





Tenaha, Tex.—J. B. Peddy 
and George Bowers recently 
held a formal opening of 
their Tenaha Hardware Co. 
store. 





Caldwell, Idaho — Becker 
Hardware, which has been 
at its present location since 
January, 1934, will move to 
a new location in the build- 
ing formerly occupied by the 
People’s Groceteria. 








Broadway. The unit will re- 
place the present store, and 
it is scheduled for completion 
by mid-October. 





Towa Falls, Iowa—Mr. and 
Mrs. Warren Kasischke, of 
Marshalltown, have  pur- 
chased the Iowa Falls Hard- 
ware store from Mrs. C. C. 
Clarke. 





Barrington, Ill.—Arthur E. 
Grindle has purchased the 








Townley Retires From 
Gilbert & Bennett Mfg. 


Moreland T. Townley has 
amnounced his retirement 
from Gilbert & Bennett Mfg. 
Co., Georgetown, Conn., after 
spending more than 61 years 
with the firm’s sales depart- 
Ment. 

Mr. Townley started as an 
office boy in the company’s 


New York office. For 40 years 
he traveled many of the east- 
ern states until he was made 
New York office and export 
manager in 1937, which posi- 
tion he held at his retirement. 

Mr. Townley is a member 
of the HARDWARE AGE Fifty 
Year Club, the Hardware 
Trade Association of New 
York, and an associate mem- 
ber of the Pennsylvania 
Wholesale Hardware & Sup- 
ply Association. 

In excellent health, Mr. 
Townley plans to devote more 
of time to his local interests 
in Westfield, N. J., where he 
has made his home for many 
years. 















New Plant Building 


The St. Clair Metal Prod- 
ucts Co., Cleveland, Ohio, has 
announced the purchase of 
its new and enlarged plant 
building at 6700 Central Ave., 
in Cleveland. 





MORELAND T. TOWNLEY 
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W' Larsor | 


QUALITY LINE OF 


BRIGHT WIRE GOODS 
jeR TOSHOW 


qHAT FASIERTO SELL 





NOW! It’s simpler to ; S 


‘detincl 
——— 


=) 
O- 


stock a larger assort- 
ment of stock sizes with 
a decreased cost, be- 
cause the Larson quick 
selling items are packed 
in labeled boxes one 


dozen to a gross per box. 


LARSON’S BRIGHT WIRE 
GOODS FIT THE NEED OF 
EVERY CONSUMER 


The complete line in- 
cludes: Gate Hooks, 
Cup Hooks, Screw 
Hooks, Hammock 
Hooks, Clothes Hooks, 
Clothes Line Hooks, 
Ceiling Hooks, Curtain 
Rod Hooks, Cabinet 
Hooks, “S’” Hooks, 
“U” Bolts, Screw Eyes, . 


Eyebolts, Turnbuckles, 





Staples. 


ALL LARSON PRODUCTS ARE 
100% SORTED, INSPECTED, AND 
GUARANTEED CORRECT COUNT 


Larson Bright Wire Goods 
packaged in extra heavy 
Kraft box, with complete in- 
formation on label. 









Contact Your Jobber or Write 
For Colorful Literature 
On Larson Bright Wire Goods 
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AREA HEAT 


Cold feet are cold facts that sell Dearborn Area 
i Heat! When you convince your customers that 
| Dearborn Area Heat stops cold feet—puts “bare- 
foot comfort,” uniform warmth all over the house 
—you’re on your way to bigger sales and profits. 


Because Dearborn Area Heat makes a lot of sense 
| || to your customers, it can make a lot of dollars for 
you. The big point is that every Dearborn Area 
Heat sale is a MULTIPLE SALE —as many as 
3 or more heaters per customer instead of a single 

: unit sale. Plus the fact 
that every heater sale car- 
ries the extra sale of a 
Dearborn Automatic 
Control! 


By pushing Area Heat, 
every Dearborn dealer 
has the opportunity to 
double or triple his sales. 
Set your sights on the 
biggest sales year in your 
history —shoot for big 
MULTIPLE SALES and 
multiply your profits. If 
your Dearborn salesman 
hasn’t told you about 
Dearborn Area Heat — 
write, call or wire now! 














REGIONAL SALES OFFICES: 


Merchandise Mart, Dallas, Texas 


| 

: We're putting the heat on 
© 5830 N. Pulaski Rd., Chicago, III. j 
| ; 


Dearborn Area Heat — 
building a fire under prof- 
its for you—with a strong 
national advertising cam- 
paign in the nation’s top 
magazines. 


$13 Glenn Building, Atlanta, Ga. 
303 Merchandise Mart, 

Kansas City, Mo. 

3625 S. Grand Avenue, 

Los Angeles, Calif. 

Merchandise Mart, 

San Francisco, Calif. 





STOVE CO. 


1700 WEST COMMERCE STREET * DALLAS, TEXAS 
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Perrin to Represent 
Champion DeArment 


Richard L. Perrin has been 
named to represent Champ- 
DeArment 


Tool Co., 


ion 


3] 





RICHARD L. PERRIN 


Meadville, Pa., in North and 
South Dakota, Minnesota, 
northern Michigan, northern 
Iowa and most of Wisconsin. 

Mr. Perrin is well known 
in this area having repre- 
sented major tool manufac- 
turers for the past several 
years. He is taking over a 
portion of the territory for- 
merly served by Champion’s 
senior salesman, Frank 
Grooss. 

Mr. :Grooss is relinquishing 
that portion of his territory 
due to increasing activity. 





Molly Corp. Enlarges 
Hershey's Territory 


The enlargement of the 
territory of Earl Hershey to 
include the entire state of 
Pensylvania, has been an- 
nounced by the Molly Corp., 
Reading, Pa. 

Added to Mr. Hershey’s 
territory is western Pennsyl- 
vania, which had been cover- 
ed by his father, the late 
Elam Hershey, who died last 
June. 

Mr. Hershey will continue 
to represent Molly in south- 
ern New Jersey, as he has 
done for a number of years. 





Perfection Stove Adds 
Three to Sales Staff 


Wells Bridge, Harold Cros- 
ser and Gilbert P. Van Dolah, 
Jr., have joined the sales 
force of the Perfection Stove 
Co., Cleveland, Ohio. 

Mr. Bridge, who will work 
out of the Cleveland sales 


News of the Trade— ——__—. 


office, will travel in Hamilton, 
Butler, Warren, Clermont 
and Clinton Counties in Ohio, 

Mr. Crosser, who will work 
cut of the Chicago sales of. 
fice, will cover the state of 
Indiana. 

Mr. Van Dolah, who will 
work out of the Kansas City, 
Mo., sales office will cover 
western Kansas. 





Anderson, Reed Named 
To Posts by Manitowoc 


J. C. Anderson has been 
named district sales manager 
for Manitowoc Equipment 
Works, Manitowoc, Wis., and 
will supervise sales activities 
for upright freezers in the 
south central area. He will 
make his headquarters in St. 
Louis, Mo. 

It was also announced that 
Robert M. Reed has been ap- 
pointed manager of the Phil- 
adelphia zone and wi!! direct 
sales in eastern Pennsyl- 
vania, southern New Jersey, 
Delaware, Maryland, District 
of Columbia and Virginia. He 
will make his headquarters 
in Philadelphia. 


Eclipse Lawn Mower 
Names Snow fo Sales 


G. Walter Snow has been 
appointed a representative in 
the New England area for 
the Eclipse Lawn Mower Co., 
Prophetstown, Ill. He re 
places Herman Winterowd, 
who now travels the Indiana 
territory. 

Mr. Snow, who has more 
than 20 years of experience 
in the retail hardware field, 
comes to Eclipse from the 
Manchester Plumbing & Sup- 
ply Co., Manchester, Conn., 
where he was general man- 
ager and supervised the buy- 
ing and sales operations. 





G. WALTER SNOW 
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Two Firms Appointed 
By Armstrong Products 


Arthur S. Reid & Asso- 
ciates, Newtonville, Mass., 
and the George E. O’Connell 
Co., Chicago, Ill., have been 
named to represent the Arm- 
strong Products Corp., Hunt- 
ington, W. Va. 

The Reid firm, with head- 
quarters at 90 Withington 
Rd., Newtonville, will cover 
all of the New England 
states: Massachusetts, Con- 
necticut, Rhode Island, New 
Hampshire and Vermont. 

The O’Connell company, 
with headquarters at 1425 
Astor St., Chicago, will travel 
the states of Illinois and 
Wisconsin. 





To Represent Quaker 
In Eastern States 


The Sam Weisman Sales 
Organization, New York 
City, has been appointed by 
the Quaker Rubber Corp., 
Philadelphia, Pa., to repre- 
sent it in the eastern part of 
the country. 





Baird & Co. Adds Welker 
In Eastern District 


William I. Welker has 
joined G. M. Baird & Co., 
Memphis, Tenn., manufac- 
turers’ representative. He 
will work in conjunction with 
I, W. Williams, eastern dis- 
trict manager of the com- 
pany. 

Mr. Welker, who will travel 
out of the firm’s Nashville, 
Tenn., office, was formerly 
associated with the Elder- 
Conroy Hardware Co., 
Clarksville, Tenn., and Mc- 





Whorter- Weaver & Co., 
Nashville. 
The Baird organization has 


recently been appointed 





WILLIAM I. WELKER 


southern representative for 
the Lawn Mower Div. of 
Foley Mfg. Co., Minneapolis, 
Minn. 


Kentucky, Virginia, North | 
Carolina, South Carolina, | 
Georgia, Florida, Alabama, 


Mississippi, Tennessee, Okla- 
homa, Arkansas, Texas and 
Louisiana. 





Tricolator Appoints 
Gottlieb in N. Y., N. J. 


The appointment of New- 
ton Gottlieb, New York, as 
metropolitan New York and 
New Jersey representative 
has been announced by Tri- 


colator Co., Inc., Newark, 
N. J. 
Mr. Gottlieb, who main- 


tains offices at 1150 Broad- 
way, New York City, was a 
Luyer of housewares and elec- 
trics for Goldsmith Bros. and 
National Department Stores 
before becoming a represen- 
tative. 





Schott to Head Branch many years and since 1946 


At Wheeling Corrugating 


J. P. Schott has been ap- 
pointed Louisville branch 
Manager of the Wheeling 
Corrugating Co., Wheeling, 
W. Va., it was announced by 


E. B. Carter, vice-president 
of the company 
Mr Schott, who started 


with Wheeling in 1935, was a 
Sales representative for 
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has served as assistant to the 
manager at Louisville. 





Fageol Co. Names Ten 


Ten district sales agencies 
to handle sales of Trader 
Vie’s Old South Sea Island 
barbecue oven have been es- 
tablished by the R. D. Fageol 
Co., Detroit, Mich. 


Baird & Co. covers | 




























FELT SEAL WEATHERSTRIP 
A self sticking wool felt de- 
signed for easy application 
where the use of nails is not 
practical. A sure sale for case- 
ment and storm windows. 


+ AQHERIN 


\ FELT SEAL * 


gast® ° 





weath 













SPRING BRONZE 
WEATHERSTRIP 

An ideal, top quality spring 
bronze weatherstrip for doors 
and windows, packaged in a 













self selling transparent acetate 




















container. 










WEATHERSTRIP 





A COMPLETE WEATHER- 
STRIP DEPARTMENT—IN AN 
ATTRACTIVE VISUAL DIS- 
PLAY. 













The ‘new, colorful Frost King 









display stand is a complete 









weatherstrip department in it- 







self, with every type of fast 







selling strip your customers will 








need, and occupying only 20 







inches by 12 inches of your 










floor space. 








Sold only thru wholesale hard- 







ware distributors. Write today 







for your nearest distributor. 






THERMWELL PRODUCTS CO., INC. 
1261 Broadway New York 1,N.Y. 


























WE 





Silex-Chicago Electric Merger Brings About 
Several Territorial and Personnel Changes 


Following the recent mer- 
ger of the Chicago Electric 
Mfg. Co., Chicago, Ill., and 
the Silex Co., Hartford, 
Conn., several territorial and 
personne] changes in the 
sales force of the two com- 
panies have been jointly an- 
nounced by H. S. Perkins, 
general sales manager of 
Silex, and A. F. Hepp, sales 
manager of the Chicago Elec- 
tric Div. 

R. C. Shinnick, formerly 
Silex district manager in the 
Boston area, will cover the 
same territory with both 
lines. 

W. A. McBurnie, formerly 
Chicago Electric district man- 
ager in Boston, will serve 
both companies in northeast- 
ern Ohio, western New York, 
western Pennsylvania and 
northern West Virginia. 

M. A. Stout, Chicago Elec- 
tric district manager in the 


Philadelphia area, will cover 
the same territory for Silex. 

C. W. Byerly has been ap- 
pointed Silex-Chicago Elec- 
tric district manager in the 
Baltimore-Washington area, 
also servicing Virginia, North 
and South Carolina. 

E. H. McFeeley will leave 
the Baltimore - Washington 
area for Silex and serve both 
firms in southern Ohio, south- 
western West Virginia, east- 
ern Kentucky and_ south- 
eastern Indiana. 

F. D. Easton, former Silex 
representative in the Hart- 
ford area, will manage both 
lines in eastern New York, 
western Massachusetts, Ver- 
mont and northeastern Con- 
necticut. 

J. M. Hopkins has been ap- 
pointed district manager for 
both companies in Michigan, 
northeastern Indiana and 
northwestern Ohio. 





Johnson Appointed By 
Chicago Metallic Mfg. 


Phillip Johnson has been 
appointed Rocky Mountain 
states sales representative 
for the Chicago Metallic Mfg. 
Co., Chicago, IIl., it was an- 
nounced by John S. Baker, 
housewares sales manager 
for the company. 

Mr. Johnson will handle 
Bake-King tin and aluminum 
bakeware, Bakerex Crown- 
ware, and the Ash-Away 
Smoker line. He will make 
his headquarters at 1165 Sal- 
em St., Denver, Colo. 


Coleman Co. Appoints 
Four New Distributors 


Four new distributors have 
been appointed to handle the 
home heating and air condi- 
tioning equipment of the 
Coleman Co., Inc., Wichita, 
Kan. 

The Columbian Electrical 
Co., Kansas City, Mo., will 
cover western Missouri and 
eastern Kansas. C. O. An- 
derson is sales manager of 
the Coleman Div. 

The Edwin Flato Co., 
Houston, Tex., will cover 
Houston and southeast Texas. 
B. Melton Wright is Cole- 
man Dept. manager. 
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The Crum Distributing Co., 
Decatur, Ill., will cover cen- 
tral Illinois. The firm re- 
placed the Johnston - Moody 
Co., which has gone out of 
business. Coleman Dept. 
manager for the Crum firm 
is James S. McQuinn. 

Valley Distributing Co., 
Louisville, Ky., will cover 
Kentucky except for a few 
countries in the extreme 
southwest and southeast cor- 
ners. E. F. Kirn is Coleman 
Dept. manager. 





Sprayer & Duster Group 
Elects Hauser President 


Philip L. Hauser, Lowell 
Mfg. Co., Chicago, Ill, has 
been elected president of the 
National Sprayer & Duster 
Association at the group’s 
eighth annual meeting held 
recently. He succeeds R. B. 
Chapin, R. E. Chapin Mfg. 
Works, Inc., Batavia, N. Y., 
who has served in that post 
for two years. 

T. M. Burton, D. B. Smith 
& Co., Inc., Utica, N. Y., was 
elected vice-president of the 
Association, and D. P. Lewis, 
H. D. Hudson Mfg. Co., Chi- 
cago, Ill., was re-elected trea- 
surer. 

A change in management 
and location of the Associa- 
tion was announced with the 
selection of W. Floyd Keep- 
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ers as secretary, with offices 
at 380 S. Wells St., Chicago, 
Ill. 

Members elected to the ex- 
ecutive board, in addition to 
the officers, include R. B. 
Chapin; C. D. Leiter, F. E. 
Myers & Bro. Co., Ashland, 
Ohio; R. W. Merritt, Root 
Mfg. Co., Malta, Ohio; and 
R. M. Yoder, Dobbins Mfg. 
Co., Elkhart. Ind. 





Bassick Co. Buys Line 
Of Kilbourne & Jacobs 


The Bassick Co., Bridge- 
port, Conn., a division of the 
Stewart-Warner Corp., Chi- 
cago, Ill., has announced the 
purchase of the industrial 
caster and wheel line now 
manufactured by the Kil- 
bourne & Jacobs Co., Colum- 
bus, Ohio. 

Bassick, manufacturer of 
casters, has acquired the pro- 
duction tools, inventory of 
finished goods and parts in 
the process of manufacture 
for Kilbourne & Jacobs cast- 
ers, and certain types of 
wheels, and will consolidate 
them into the present Bas- 
sick line. 

Trucks and other materials- 
handling equipment manufac- 
tured by Kilbourne & Jacobs 
are being sold separately. 





Gahms, Father and Son, 
To Represent Bonney 


Philip A. Gahm and Philip 
A. Gahm, Jr., father and son, 
have been appointed sales 
representatives of the Bon- 
ney Forge & Tool Works, Al- 
lentown, Pa., it was an- 
nounced by Roger O. Bay, 
Bonney sales manager. 

The Gahms, who succeed 
Wallace G. Smith, Jr., will 
cover the New England ter- 
ritory for Bonney. Prior to 
joining Bonney, the Gahms 
represented the J. H. Wil- 
liams Tool Co. in New En- 
gland. 

Mr. Gahm, Sr., has been 
associated with the automo- 
tive jobbing business in New 
England for the past 26 
years as a manufacturers’ 
representative. Mr. Gahm, 
Jr., has been associated with 
his father in business for the 
past six years. 


Illinois Shade Opens 
Two New Warehouses 


The Illinois Shade Cloth 
Corp., Chicago Heigbts, IIl., 
has opened two new ware- 
houses in Kansas City, Mo., 
and Atlanta, Ga., completing 
another step in its nation- 
wide expansion program. 

Last fall the firm set up 
a Boston, Mass., warehouse. 
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| William F. Boore 


William F. Boore, 67, sales 
coordinator of the Nichols 


Wire & Aluminum Co., 
Davenport, Iowa, died on 
| Aug. 11. 


Mr. Boore had been asso- 
ciated with the Nichols com- 





WILLIAM F. BOORE 


pany since 1950. Prior to that 
time he was assistant sales 
manager of the Pittsburgh 
Steel Co., with whom he had 
been affiliated since 1906. 





Olen Alonzo McPeek 


Olen Alonzo McPeek, 72, 
hardware merchant for more 
than 51 years in. Andover, 
Stanhope and Netcong, N. J., 
died Aug. 1 after a linger- 
ing illness. 

Mr. McPeek, a member of 
the Harpware AGE Fifty- 
Year Club, was well known 
throughout northwest New 
Jersey, having served on the 
school boards of two towns. 
He was a ‘councilman and 
acting mayor of Andover. He 
had retired from his store in 
Netcong in 1951. 

Survivors include his wid- 
ow, a daughter and four sons. 
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(Continued from page 14) 


even with inventories at the end of 
May. 

Wholesale hardware sales were 
higher in June than last June in 
every section except the South At- 
lantic states where they were even. 
South Atlantic wholesalers showed 
a sales decline of 14 pct in June 
from the same month a year ago. 


Appliance Sales Up 
26% in First-Half 


Factory sales of household wash- 
ers, dryers and ironers are up 26.1 
pet for the first half of 1953, as 
compared with last year, notes the 
American Home Laundry Manu- 
facturers’ Association. 

Washer sales showed the biggest 
jump, up 28.5 pct from last year. 
Dryer sales showed an increase of 
15.7 pet over last year, and ironer 
sales were up 14.5 pct from 1952. 


Obsolescence High 
On Capital Goods 


Any appraisal of how long the 
boom in construction and capital 
goods production will last must 
make allowance for the fact that 
private investment in capital goods 
was subnormal from 1930 to 1945 
and obsolescence has, therefore, 
been abnormally high, says the In- 
stitute of Life Insurance. 


Seasonal Decline 
In Farm Employment 

The Agriculture Dept. reports 
that July farm employment took its 
usual midsummer drop—reducing 
the farm labor force to 10,772,000 
persons, 30,000 less people than in 
May and 2 pct or 200,000 fewer 
than in July, 1952. 
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Weeks Says Economy 
Is Growing Better 


Commerce Secretary Sinclair 
Weeks believes the economy is 
in fine shape and getting better. 
He told this to a convention of 
the American National Retail 
Jewelers Association. 

Things are better than they 
were, he contends. Mr. Weeks 
said workers are enjoying un- 
precedented economic security 
with jobs and income at record 
heights and businessmen have a 
working atmosphere free from 
artificial controls. 











Business Inventories 
Stacked Up in June 

Business inventories may be pil- 
ing up too fast, says the Commerce 
Dept. Business inventories at the 
end of June amounted to $77.3 bil- 
lion, up $4.8 billion over a year ago. 

Even though inventories in June 
were that much higher than a year 
ago, sales in the month were $5.3 
billion above June, 1952. These 
higher sales mean the sales-stock 
ratio is now just about the same 
as a year ago. Officials figure the 
ratio is now 1.6. This roughly indi- 
cates businessmen have enough 
stocks on hand to last 1.6 months 
at current sales levels. 

Retail inventories at the end of 
June amounted to $21.3 billion, 
about $1.5 billion higher than a 
year ago. 


Record Steel Output 


The American Iron & Steel In- 
stitute reports the nation’s steel 
producers in July turned out 9,284,- 
000 net tons of ingots and steel for 
castings. Output for the first seven 
months of the year totaled 67,229,- 
936 tons—a record. 


American Workers’ Earnings May Rise 6% 
Above Last Year; 7% Rise in First-Half 


If income can be considered 
the single most important factor 
in determining future sales, then 
American industry is going to sell 
quite a lot more of its products 
this year. 


Federal economists, who will not 
be quoted by name, predict Ameri- 
cans this year will probably boost 
their dollar earnings to $285 bil- 
lion, about 6 pct, or $15.3 billion 
more than in 1952. 

Using Commerce Dept. figures 
on personal income during the first 
six months of 1953, the economists 
contend things are likely to get 
even better. 

Commerce Dept. figures show 
that U. S. individuals earned a 
record rate of $283 billion in the 
first six months. This represents a 
7 pet gain over the same 1952 
period. Personal income in June 
alone was at an annual rate of 
$286 billion—or $1 billion higher 
than in May. 

What this means, say the econ- 
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omists, is that with June figures 
higher than the annual rate of the 
rest of 1953, incomes would have 
to slip down the rest of the year to 
register a mere $283 billion. Per- 
sonal income has risen in the last 
six months of each year since the 
end of World War II and there 
isn’t anything om the horizon to 
make us think income will drop in 
the last months of 1953, they say. 

The $1 billion May-to-June in- 
crease reflected continuing gains in 
non-farm income—which accounts 
for about 90 pct of the personal in- 
come total. 

Private wages and salaries con- 
tributed the bulk of the May- 
June rise. They advanced at an an- 
ual rate of $165.5 billion. 

A rise in factory payrolls re- 
flected higher employment in dur- 
able goods industries, particularly 
in automobile and ordnance plants. 

Construction payrolls in June 
dropped slightly below May levels 
—the fourth consecutive month 
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Sug THE SPORTS BRAND MILLIONS DEMAND! 


UNON HARDWARE CO. 
THE SPRINGFIELD CO. 


BRISTOL HORTON, INC. 
JOSEPH T. WOOD CO. 


RAIN-BEAU PRODUCTS CO. 
THE T.H. WOOD CO. 














seh TI. cod BASEBALL SHOES AND 


BALLS TESTED 
AND APPROVED 


ON NATION-WIDE BASEBALL DIAMONDS 


Springfield softballs are the official ball 
of the Amateur Softball Associations 
of Oklahoma, Texas, Wisconsin and 
many others. And Springfield “Little 
League” baseballs are suitable for 
Little League play; bear the signature of 
its Commissioner. 

Joseph T. Wood baseball shoes, also, are 
demanded wherever baseball is played! 
And they're made to assure foot-comfort 
on the basepaths, diamond and in the 
field. 

In every corner of the United States, 
you'll find customers eager for Springfield 
balls and Joseph T. Wood shoes. They 
make hit after hit with ballplayers; score 
high sales and profits for you. 

For complete information contact your 
Sealand representative. 


Lightweight Professional Model Yellowback Kan- 
garoo — Joseph T. Wood baseball shoes, are 
100% DuPont-nylon stitched... have Goodyear 
welt construction, steel sole plates, cushioned 
soles and heels and extra long tongues for snug 
fit across the instep. 


Springfield baseballs and softballs are 
perfect spheres with perfect balance, 
tough horsehide covers, Elastometric 
bonded, double needle hand stitched 
with 5 strand waxed thread and official 
size and weight. 


Torrington, Connecticut 


Since /826 
NEW YORK © CHICAGO * ATLANTA * LOS ANGELES 

















that they had shown a decline. 

Government wage and salaries in 
June were at an annual rate of 
33.6 billion—about the same as 
in May. Farm income, though, 
dropped slightly, ebout $2 billion 


lower than in the like 1952 period. 

It adds up to more money avail- 
able for buying merchandise, but 
some segments of the wage econ- 
omy are slightly pressed for loose 
cash. 





Peak Business Year Is Predicted; 
Sharp Rise in Inventories is Dark Spot 


If business can keep up second- 
quarter activity it will establish 
a new record for the year. This 
is borne out by Commerce Dept. 
data which shows the nation’s 
output of goods and_ services 
reached a record annual rate of 
$372 billion, a $10 billion gain 
over the first-quarter and a $24 
billion gain over the rate of the 
second-quarter, 1952. 

Gross national product, a mea- 
sure of output of goods and ser- 
vices, means that second-quarter 
performance by industry indicates 
continuance of the boom. 

While a government economist 
says the second-quarter perform- 
ance indicates the “national ma- 
chine” will keep rolling along 
under its own momentum the rest 
of 1953, they qualify and say there 
could be trouble next year. 


The danger sign for 1954 and 
possibly for the end of 1953, says 
the Commerce Dept., is the rate 
at which business is piling up in- 
ventories. “A substantial portion 
of the increase in the national 
output in the second-quarter was 
absorbed in business inventories,” 
the report says. 

The increase in business in- 
ventories is from a $2.9 billion 
annual rate in the first quarter of 


‘this year to a $8.8 billion rate in 


the second quarter. 

At the end of June, busi- 
ness stocks, seasonally adjusted, 
amounted to $77.5 billion—some 
$4.3 billion over a year ago and a 
new high. Any sharp drop in sales 
would cause business to cut out- 
put and start drawing on its 
stocks—a_ situation that could 
place a “drag” on the economy. 


Record Construction This Year Is Expected 
To Reach $34.6 Billion; $2 Billion Above "52 


Public and private dollar outlays 
for new construction this year will 
reach a new record of $34.6 billion, 
predicts government economists. 

This is about $1 billion more 
than the economists predicted ear- 
lier this year for 1953. If their 
forecast proves correct, dollar out- 
lays for new building this year will 
exceed last year’s record by a hefty 
$2 billion, or 6 pct. 

The new construction estimate 
was issued jointly by the Commerce 
and Labor Depts. The two agencies 
agreed that besides a new dollar 
volume peak this year, actual phy- 
sical volume put in place will set 
a record after allowance is made 
for price changes. 

The $2 billion expected boost will 
result primarily from a sharp rise 
in commercial building and “sub- 
stantial” gains in outlays for 
privately-owned public utility con- 
struction, private housing and 
schools and highway work, the 
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governmental agencies say. 

The only major types of building 
where expenditures are expected to 
drop, they say, are private indus- 
trial construction and farm and 
hospital building. 

Dollar volume of private and 
public construction will both share 
in the 1953 rise. The dollar volume 
of private work is expected to reach 
a new high of $23.1 billion—about 
two-thirds of the total. The sharp- 
est upturn in private activity will 
take place in commercial building 
—where outlays are expected to 
jump 45 pct above last year, to 
about $1.7 billion. 

About one-third of all new con- 
struction and about one-half the 
outlays for private work—roughly 
$11.7 billion—will be for residential 
building. ‘ 

Expenditures for highways and 
schools will both rise about 10 pct 
tais year over a year ago to new 
record levels. 





Housing Starts Drop 
For Fifth Month 


Housing starts in July fell 
below the rate of 1,000,000 starts 
a year for the first time since a 
brief decline last summer, re- 
ports the Labor Dept. This rep- 
resents the fifth straight month 
this category of the construction 
industry registered a drop below 
its preceding month. 














Sales Declined in June 
For Department Stores 


Department store sales for the 
week ended Aug. 15 were generally 
poor. San Francisco, New York 
and Philadelphia stores reported 
sales declines. 

San Francisco stores had a 7 pct 
sales loss, as compared to the same 
1952 week. The decline there was 
attributed in part to the Key Sys- 
tem Transit strike. 

Dollar volume in New York 
stores for the week ended Aug. 15 
cropped 7 pct below the same 1952 
week, reports the Federal Reserve 
Board in a preliminary estimate. 
That came on top of a 6 pct decline 
in the 1952 week when it is com- 
pared to its comparable 1951 period. 

In Philadelphia, sales of six 
downtown stores fell 5 pct below 
levels of last year. 

In both Philadelphia and New 
York retailers blamed the weather 
for poor showings. The storm on 
Aug. 14, they said, slowed traffic 
to a trickle. Lower volume, stores 
say, was pretty much across-the- 
board. 

For four weeks ended Aug. 15 
sales in Philadelphia and New 
York, major markets showed a plus 
and minus 2 pet range. They were 
down 2 pct in New York and up 2 
pet in Philadelphia. 


Chain Store Sales Up 
For 16th Month in Row 


Sales of leading chain stores 
and mail order companies in July 
showed an aggregate gain of 4.5 
pet over the same month a year ago, 
it is reported. 


Representing this group’s 16th 
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successive monthly rise, the gain 
also found that for the second suc- 
cessive month all nine categories of 
sellers had increases. 


Aggregate sales for the 43 major | 
in the fields totaled | 
$992,826,393 in Julv, against $949,- | 


companies 


660,010 in the same 1952 month. 
Comparing July, 1953, with July, 


1952, it was reported that Sears | 


Roebuck had a 7.2 pct gain in sales; 


Montgomery Ward sales dropped | 


4.8 pet and Spiegel, Inc., had no 
change. J. C. Penney had a 7.7 pct 
gain; Mercantile Stores a 0.1 pct 
iucrease, 
ment Stores a 5.2 pet jump. 





Average U. S. Farmer 
Drives 6 Miles to Shop 


The average American farm 
family travels six miles to do 
its shopping, according to the 
Bureau of the Census, U. S. 
Dept. of Commerce. 

The Census Bureau arrived at 
this figure from a study of the 
1950 Census of Agriculture from 
farmers who reported on the 
distance travelled to the trading 
center they visited most fre- 
quently. 











Home Renters Have Less | 
For Consumer Goods 


The Federal Reserve Board says | 
the steady upward trend in rent | 
paid by non-home-owning non-farm | 
families is reducing their dispos- 
able income. The board came to 
this conclusion as result of its an- 
nual survey of consumer finances. 

The FRB study shows that aver- 
age rent paid has increased rela- 
tively more since 1948 than the av- 
€rage income of renters. Average 
rent payments early in 1953 
amounted to about 14 pct of aver- 
age money income of renting fam- 
ilies. This compared with 12 pct 
five years ago. 

The board finds that the number 
of families renting their homes has 
risen from 17 million in early 1948 
to nearly 19 million early in 1953. 
High rents, of course, cut into 
funds available for purchasing con- | 
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Rise Noted in National 
Output, Consumer Income 


The nation’s industrial produc- 
tion and the value of consumers’ 
dollars increased considerably in 
the first six months, according 
to figures released by Commerce 
Department’s Office of Business 
Economics. 

Output of major consumer dura- 
ble goods was placed at 40 pct 
higher in the first half than a year 
ago. Wage and salary income about 
$15 billion higher at annual rates 
for a rise of 8 pct. 

“Since consumer prices are about 
the same,” the report continues, 
“the real purchasing power of this 
income has also increased. This is 
the basic factor in the 7 pct over 
last year.” 


Credit Men Urge 
‘Hands Off’ Policy 


The Federal government should 
stay out of the credit control pic- 
ture until it determines whether 
deflation or inflation lies immedi- 
ately ahead. This is the attitude 
agreed upon by those attending a 





forum on credit sponsored by the and are demanding greater assur- Larger 
School of Business of Columbia ances that builders can perform on in Som 
University. the elaborate plans they announce. A 
Terms and credit standards have Of the more than 300 shopping The L 
been strengthened materially in centers announced by builders the first 
recent months, bankers and finance throughout the country last year, toward a 
and loan company officials attend- Chain Store Age recently reported workers 
ing the forum agreed. only little more than 100, or about employm 
George Mosher, president of one-third, actually under construc- Washi 
General Electric Credit Corp., re- tion. All the rest are still in the of nine 
ports in conjunction with the “planning” stage, with the likeli- workers 
forum held at Harriman, N. Y.., tood that the majority will never June tha 
that there is more capacity for see the light of day. five area: 
production of appliances than the Auto Output Begins shortages 
market can take. Credit availabil- areas sur 
ity is becoming a serious problem To Surpass Demand The “s 
for many dealers, he finds. The automobile industry, usually supplies,’ 
. a good index for business and eco- ment’s B 
Many Shopping Center nomic conditions in the nation, has curity, w 
Plans Failed to Mature become a source of mixed reports. 1952. It 
The rapid growth of shopping The stock market reacted to several spite of 
centers this year has not developed pessimistic newspaper reports with gains in 
nearly as fast as had been predicted, a wave of downward selling. areas.” 
it was pointed out by Nelson E. It was admitted that used cars Washin 
Finch, president of Harry Thoens, are in an extremely weak position from a | 
Inc., in a by-lined story which. ap- in many sections of the country. labor sup 
peared recently in the New York Despite these facts, Ward’s Au- labor sur] 
World-Telegram. tomotive Reports predicted that tributed 
Mr. Finch pointed out that pros- 1953 output “by late July should governme 
pective tenants in such shopping pass the 4,337,458 cars made in all downtren 
centers are becoming much warier last year.” Other ¢ 








when you sell 
your customer 


a flexible 
sprinkler 


important questions with justine 








DOES IT SPRAY UPWARD ONLY?—SUPPLEX DOES! 


The Supplex Flexible Sprinkler has openings on the upper side only, 











produce gentle, upward sprays. Because of its triple-tube construction, 
wider than it is high. It must always lie flat in use, even when 

around irregular areas or up and down grades, and can never wash 
loam and seeds. Turned over, it becomes a perfect soaker that will 
wet shrubs or foliage. 


DOES IT COVER A WIDE AREA EVENLY?—SUPPLEX DOB! 


The Supplex Flexible Sprinkler covers a rectangular area up to IM 
square feet evenly. The openings spray upward only, at exactly cale 

angles. Only Supplex can actually aim the spray, because it always 
flat in use. No dry spots, no drenching. 



























IS IT PACKAGED ON A REEL?—SUPPLEX IS! 


The Supplex Flexible Sprinkler comes on a storage reel for easy ha 
and longer life. | 















IS IT A STRONG, SEAMLESS ONE-PIECE 
CONSTRUCTION? —SUPPLEX IS! 


The Supplex Flexible Sprinkler is a strong, 
seamless triple tube of extruded vinyl. 






















Retails at , \G 
con, ~4 Ont 
Model 600—25 foot length covers 4938 SCOOT 


« 


DUPPLI 


Division o 


vARW( 


rers of 


an area 25’ long by 25’ wide 
(approximately 625 sq. ft.) ” 


with storage ree! 
Retails at 


Model 1000—50 foot length covers $ Qe 
an area 50’ long by 20’ wide 
(approximately 1000 sq. ft.) 


Manufactured under U.S. Patent 72,621,075 
Other Patents Pending 
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‘Larger Labor Supply 
in Some U. S. Cities 


The Labor Department reports 
the first shift in a year and a half 
toward a more plentiful supply of 
workers in some of the nation’s 
employment centers. 

Washington, D. C., led the list 
of nine areas that showed more 
workers looking for jobs in mid- 
June than a month earlier. Only 
five areas reported signs of labor 
shortages. The rest of the 182 
areas surveyed remained the same. 

The “slight easing of area labor 
supplies,” says the Labor Depart- 
ment’s Bureau of Employment Se- 
curity, was the first since March, 
1952. It occurred, they say, “in 
spite of continued employment 
gains in most of the surveyed 
areas.” 

Washington, D. C., was changed 
from a group with a “balanced 
labor supply” to one of “moderate 
labor surplus.” The change was at- 
tributed to a drop in Federal 
government employment—‘“on the 
downtrend since late winter.” 

Other areas with more generous 









Farmers Doubled 
Pre-War Investments 


- In recent years farmers have 
invested an average of about $3.5 
billion in equipment and buildings 
other than their homes, reports the 
Commerce Dept. 


New Records For 
Prices, Employment 


Government economists ex- 
pect to announce two new rec- 
ords. The consumer price index 
will hit 114.8 pct—an all-time 
high. Employment in July will : 
have hit a new peak of 63,120,000. This was more than double the 

The survey of the Bureau of pre-war rate of farm investment 
Labor Statistics, it was re- from 1937 to 1941, even after al- 
ported, will disclose a jump in lowance for virtual doubling of 
July in every cost-of-living com- prices paid in the post war period 
for equipment and building. 
















































ponent. 
Farm capital investments ac- 
counts for about one-eighth of total 
Jabor supplies were found to be the fixed investment a year in the 
Aiken-Augusta area of South Caro- United States, the Department re- 
lina and Georgia; the Paducah, Ky., ports. 
area; Kenosha, Wis.; Racine, Wis.; 
Evansville, Ind.; Charleston, S. C., 
and Miami and Orlando, Fla. Father's Day 1954 
Areas with tighter labor supplies Is Set For June 20 
are: Saginaw and Bay City, Mich.; Advertising agencies, manufac- 
Binghamton, N. Y.; Minneapolis- turers and retailers are being ad- 
St. Paul, Minn., and Sacramento, vised a year in advance that the 
Calif. date for Father’s Day 1954 is Sun- 
Actual labor shortages exist in day, June 20. This is being done so 
Hartford, Conn.; Battle Creek and that they can include this impor- 
Saginaw, Mich.; Joliet, Ill., and tant day in their merchandising 
Wichita, Kans. calendar for next year. 
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ne sure answer ) SUPPLEX i aa 


More selling advantages, more powerful advertising and pro- 
: motion, and SUBSTANTIAL PRODUCTION INCREASES will make 
Division of Industrial Synthetics Corporation information at the Hardware Show, Booths 60-61 and 719. 
We'll be at the Atlantic City Convention too. If you can’t get 
¢ Y 9 
ARWOO D, NEW JERSEY to the show, ask your jobbers’s salesman. 


rers of SUPPLEX Garden Hose and Sprinklers 

























| TRIPLE-TUBED PLASTIC | PLASTIC 


SPRINKLER 


WITH STORAGE REEL 





POSITIVE LAWN 
PROTECTION 





FASTEST-SELLING SPRINKLER IN 53... 


You know what happened: SUPPLEX SPRINKLERS sold out 
faster than you could stock them. Continuous production in- 
creases could not satisfy the demand. Orders kept rolling in, 
the season was extended, you’re still selling them now. We 
are sorry we couldn’t deliver as much and as fast as you would 


have liked. 








WATCH SUPPLEX IN ’54! 





SUPPLEX SPRINKLERS your top profit sprinkler in ‘54. Get full 


























Higher Sales Volume Registered in June 
By Large Retail Hardware Firms 


Hardware store sales, based on 
reports of large firms operating 
from one to 10 stores in large met- 
ropolitan centers, were 3 pct higher 
in June than in May, and were 6 
pet higher than sales in June, 1952. 

Hardware stores showed a 
greater sales rise than all retail 
stores combined, in June, when the 
national average was even with 
sales in May. The U. S. total was 
6 pet higher than last June, as com- 
pared to the 5 pct rise for the 
hardware trade. 

These preliminary sales _ esti- 
mates prepared by the Bureau cof 
the Census, Bureau of Commerce, 





are not adjusted for seasonal vari- 
ations, price changes, nor number 
of trading days. 

Greatest increases in sales from 
May to June were made by the 
large hardware stores in Provi- 
dence County, R. I. (16%) and in 
Wayne Co., Mich. (14%). 

Hardware stores in Los Angeles 
County showed the greatest in- 
crease for the first six months of 
the year, as compared with sales of 
the like period of 1952. 

The percentage of change in 
sales, unadjusted, for large hard- 
ware firms in the principal metro- 
politan areas, are: 


Pct Change in Sales 
June, 1953 June, 1953 6 mo. 1953 


from from from 
June, 1952 May, 1953 6 mo. 1952 
Re oe NE CP + 5 + 3 + 2 
ND SM O50 5.66 6:6 koi Sad WORSE eH adlndes ooeieces —2 — | 0 
EE a ee een ee +6 —3 +14 
Hartford & Tolland i Ala al eves oiRank 6 Soren +11 +4 +5 
D. of C.: city of Alexandria a Arlington Co., Va.; and 
part of Montgomery Co., Md. ..............cccc cece —9 —2 —5 
NN RUN Na See he rocer 5c he, doin wine wsceatele sss aewude-biew aie hiss +9 — | + 8 
Ce Se a es ns ne + | —6 + 1 
Suffolk Co. and parts of Middlesex and Norfolk Cos., Mass.. -+ 4 0 —5 
RM I a tors eidi6 ole Veh g Pace HOAioe ed vabeaie —l! +14 +4 
City of St. Louis and St. Louis Co., Mo. and East St. 
| SIRE OR ae rae oe See rer eee + 4 +5 0 
City of we York and part of Westchester Co., N. Y...... + 4 +9 —3 
RM Cod nore bites sats lowest ¢ vi Caol> <Gds.0-si +2 + 2 0 
Monroe & Ri RUMP ar. Bene oceinrs.c 9.6 weete es seceieece he — 4 + 6 — | 
OI IN Ne giao fice. Siecacslcsaidicarer cise olescinniebus ater —2 +16 —I2 
Norfolk & Princess Anne Cos. and cities of Norfolk, So. 
Norfolk and Portsmouth, Va. ............ 0 ccc ccc ecceuce —2 + 3 —7 
SE I Seek crate? crtaine cn nents phelbews some cae — | +10 +5 
Milwaukee and Waukesha Cos., Wis. .................. +2 — 3 + 2 





1.C.C. Justifies Action 
On Freight Surcharge 


The Interstate Commerce Com- 
mission says it granted continua- 
tion of the 15 pct surcharge on 
freight rates because it felt it was 
necessary to maintain U. S. trans- 
portation in shape to meet any de- 
fense emergency. 

The I. C. C. says there should be 
some insurance against any pos- 
sible slowdown or breakdown in 
transportation service. 

The railroads, which desired to 
make the 15 pet increase perma- 
nent, instead of extended for two 
more years as recommended by the 
I. C. C., contend a continuation of 
the present rate level was essential 
to complete a broad program for 
improving their plant and equip- 
ment. 
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Rapid Market Growth 
In Garden Tractors 


Growing popularity and widen- 
ing market for garden type trac- 
tors since the end of the war is 
shown by the latest government 
figures on production and factory 
shipments. In the seven postwar 
years, this segment has jumped 
from an annual business of some- 
thing less than $114 million to 
more than $28 million (factory 
prices). 

Factory shipments averaged 
about 9100 units in the prewar 
years, jumping to nearly 17,000 
in 1941, last prewar year, the Cen- 
sus Bureau says, rising to the level 
of 26,000 annually by the end of 
the war. 

Rise in demand and production 
since 1946 has been sharp and 


steady. In spite of materials short- 
ages and concentration of defense 
contracts, final figure for 1952 
stood at 199,000 for domestic use 
and 4900 for export. 





Farmer Gets 3¢ Less 
Of Consumer's Dollar 


Farmers, now getting a smaller 
share of the consumer’s food dol- 
lar than at any time since World 
War II, may have to watch their 
spending a little more closely. 

Latest Agriculture Dept. figures 
show the food grower getting only 
44 cents of the consumer dollar, or 
three cents less than a year ago. 
In addition, prices paid farmers 
for food products were 6 pct lower 
in the April-June quarter than 
they were in the same period of 
1952. 

Highest portion of the ultimate 
buyer’s dollar that farmers have 
received since World War II was 
52 cents in 1946. The drop to the 
current level resulted from lower 
earnings on food grown and in- 
creased costs of processing food 
and delivering it to grocers. 


Farmers Are Spending 
Less on Equipment 

Falling farm income has stimu- 
lated a retrenching movement 
among farmers. Farmers are spend- 
ing less for new plant and equip- 
ment, reports the Commerce Dept. 

In its publication, “Survey of 
Current Business,” the department 
estimates farmers spent at Jeast 10 
pet less for non-residential con- 
struction, machinery and working 
vehicles in the first half of the year 
than they spent in the like 1952 
period. 

The Survey notes that the drop 
in plant and equipment outlays 
“may have been closer to 15 pct” 
in the first half of this year than 
a year ago, but added that the De 
partment wouldn’t know fer sure 
until more data have been compiled. 


In the 1949-52 period, farmers § 


spent an average of $3.5 billion 4 
year on new plant and equipment. 
The spending accounted for about 
12.5 pet of total private fixed im 
vestments. 
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Waisdell METAL MARKERS 


are the pencils to pick 
when the surface is slick! 


, Markers that write easier, 
more legibly on smoothest 
china, glass, plastic and 
metal surfaces. Marks last 
longer, stay clear, yet are 
easy to remove with a damp 
cloth. Quick, self-pointing 
and economical! Ask for 
#792-T Thin Black, and 
#795-T Thick Black. 









At your 
dealer, or write 
for sample, 

naming this 
magazine. 


BLAISDELL PENCIL CO., BETHAYRES, PA. 





NEW! SELF-SERVICE ISLAND 


300% More Selling Space 
a FLEEO . SPACE, 
: the new Low- 





Priced Self - Ser- 
vice Island gives 
you 300% more 
selling space than 
the conventional 
flat-type counter 
in the same floor 
area. With 
FLEXO - SPACE 
you will enjoy 
Increased Sales 
through Self-Ser- 
vice, Mass Dis- 
play, Increased 
Selling Space 
and Fixture Flex- 
ibility. SALES 
INCREASE 25% 
AND MORE. 
FLEXO-SPACE is a complete Island. No obstruction on 
the ends to prevent customer shopping. Your customers 
shop on all 4 sides from 5 large Self-Service shelves. 
FLEXO-SPACE takes only 12% Sq. Ft. of floor area, yet 
you get 50 Sq. Ft. of selling space. You sell more mer- 
chandise because you can display more. The middle 



































MULTI-PURPOSE INTERNATIONAL 
HI-SPEED COPE SAW DRILL BIT 


Cut yourself in on the profits of this 
revolutionary tool consistently advertised 
for 3 years in over a dozen popular mag- 
azines. Here is something new and your 
customers know about it! Converts any 
2” or 3” drill, slow drill press, lathe or 
milling machine into a more versatile tool. 
Works equally well on sheet metal, angle 
iron, pipe, wood, plastic, transite, bake- 
lite, and similar materials. Drills own 
starting hole—upper part of bit is used to 
cul, saw or ream circles, ovals, squares, 
or scrolls. Easy to operate. Ideal for car- 
penters, mechanics, electricians, plumbers, 
hobbyists, many others. Abrasive resistant, 
high speed steel. Flutes ground from solid. 
Withstands severe continuous use. Avail- 
able in 3 types—All Purpose, Wood, Heavy 
Metol. Money back guarantee. Order or 
send for complete details TODAY! . 


Manufactured and Distributed by 


INTERNATIONAL TWIST DRILL CORP. 


618 Wyandotte Room 814 Kansas City 5, Mo. 


— 



























RETAILS 
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shelves can be raised or lowered every 2” within the 
13 adjustments. Heavy steel tubular supports for rigidity. 
Neutra! finish to blend in or match other fixtures. Shipped 
K. D tor lowest freight rate. Write for FREE catalog on 
FLEXO-SPACE and other Self-Service Fixtures — Today! 


ADD SALES COMPANY 


724 Commercial St. Manitowoe, Wis. 














MUAY L/L PROFITABLE 


ITEMS 
for HOME WORKSHops 














POPSHOP Workbench 
All- steel . . . Popular Size 
.t . Pressed Wood Top. 


RETAILS AT A fast seller. Will bring you profit- 


$2995 


POPSHOP Workbench Kit for in 

the “Build It Yourself’’ Trade 2 
@ 32 page booklet. Retail 
price only $14.95 


POPSHOP Universal Steel Bench Drawer 


Heavy duty drawer. Easily attached to steel or wood 
work bench. Bolts and instructions included. Retails 


at a $4.95 
INCORPORATED 


BENCHICRAFT wrinnre tan. 


Give me more information on the Benchcraft line of profitable, fost 
selling home work shop items. 


able business in the tremendous 
home work shop market. Use as a 
leader to get added tool sales, etc. 
Nothing like it on the market. 








“Truss 
Type’’ steel legs, bolts and 


Includes Benchcraft 





See your jobber 
or mail this 
coupon 












































Western Home Owners Doing More of Their Own 
Painting; 17% Plan Remodelled Kitchens 


That the “do-it-yourself” trend 
in home painting has been expand- 
ing among home owners in the 
western states, is indicated by a 
survey recently conducted by Sunset 
magazine among its readers. 

Nearly 62 pct of the western 
home owners who responded indi- 
cated their intention to have some 
interior rooms painted during the 
next two years. 

Of this number, 79 pct stated 
that they would do the painting 
themselves rather than have a 
painter do it. Those undecided as 
to whom would do the work num- 
bered 17.7 pct. 

Fifty-one pct stated that they 
plan on painting or staining of the 
exterior of their homes in the next 
two years. Of these, 73.6 pct said 
they would do the painting them- 
selves. 

in the 1953 Home Building Study 
of Sunset, home owners indicated 
that 65 pet of their homes had been 
painted or stained within the past 
five years, and of these, three out 
of five reported they had done the 
work themselves. 





10% More Gas Ranges 
Shipped in First-Half 


Gas Appliance Manufacturers As- 
sociation reports that first-half 
shipments of residential gas ranges 
increased 10.2 pct over the like 
1952 period. The total was placed 
at 1,144,600 against last year’s 
1,038,300. 


U. S. to Spend $2 Million 
For New Illinois Homes 


This might come under the title 
of a new market being created. 
American Community Builders, 
Inc., Chicago, announces it plans to 
build $2 million worth of homes for 
Federal government personnel at 
Fort Sheridan, IIl., and at the 
Joliet, Ill., arsenal. 

Nathan Manilow, president, says 
that 174 family units will be built 
with construction to start before 
Oct. 1 and completion set for about 
March 1, 1954. The Fort Sheridan 
project will occupy 25 acres of land 
within the military reservation. 
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A new home during the next two 
years is the goal of 15.3 pet of the 
families who responded to the mag- 
azine’s questionnaire. Another 10 
pet said they would buy but not 
build a new home in the same pe- 
riod. 

Kitchen remodelings are planned 
by 16.6 pct of those who responded, 
while 11.6 pct stated they plan to 
remodel their bathrooms in the 
next two years. 

In answer to a question as to 
what the home owner planned to 


‘buy in the way of furniture, home 


furnishings, or equipment during 
the next 12 months, readers indi- 
cated some of the following inten- 
tions: 

Window screens (18.3%); Vene- 
tian blinds (5.4%) ; outdoor furni- 
ture (29.8%); cutlery (4.9%); 
cooking utensils (12.6%); kitchen 
cabinets (10.7%); door chimes 
(7.8%); garden tools (23.38%); 
hand lawn mower (7.9%); power 
lawn mower (9.3%) ; weather strip- 
ping (11.2%) ; barbecue equipment 
(21.7%); home workshop tools 
(21.6%); and home power tools 
(15.6%). 





About 15 acres have been allocated 
by the government for the Joliet 
homes. 

The homes will be rented to mili- 
tary and civilian government work- 
ers. It was not said what type 
residences they will be—permanent 
or temporary. 


Appliance Output 
Higher in First-Half 


Factory sales of standard-size 
household washers, dryers and iron- 
ers in the first half of 1953 topped 
the corresponding period last year, 
according to the American Home 
Laundry Manufacturers’ Associa- 
tion. 

Washer sales amounted to 1,828,- 
977 units compared to 1,425,629, an 
increase of 28.5 pct. Dryers were 
up 15.7 pet, totaling 263,201 units 
as against 227,463, and the ironer 
increase was 14.5 pct, 98,981 com- 
pared to 86,423. 

Washer sales in June aggregated 
304,086, an increase of 6.1 pct over 
286,515 in May, and were up 10.8 


pet over 274,457 reported for June, 
1952. 

Factory sales of dryers totaled 
32,789 units compared to 32,867 in 
the preceding month and were up 
3.4 pet from 31,720 in June a year 
ago. Ironers sold in June amounted 
to 12,529 units, this being an in- 
crease of 34.4 pct over 9,323 in 
May and a loss of 29 pct from June 
in 1952, when the total was 17,654. 


Hits Government's 
Stand on Time Payments 


The National Foundation for 
Consumer Credit accuses the gov- 
ernment of using what they term 
“false propaganda” in an «attempt 
to gain public and Congressional 
support for permanent controls 
over installment credit. 

William J. Cheyney, executive 
vice-president of the foundation, 
said government statements that 
consumers were buying TV sets, 
radios, furniture, washing ma- 
chines, refrigerators and automo 
biles with nothing down and “for- 
ever” to pay was false. 

On a national basis, he says, 
average down-payments on install- 
ment sales remain above 20 pct for 
heavier durable products. He asked 
government spokesmen to show st?- 
tistical proof that one out of 100 
sales on installment is made with- 
out a down payment. 


Peak TV-Radio Output 


Output of television sets during 
the first half of this year totaled 
3,834,236—a record for the period, 
reports the Radio-Electronics-Tel- 
evision Manufacturers Associa 
tion. TV production in the first 
half of 1952 was 2,318,235. 


Total radio output in the first 


26 weeks of 1953 was 7,266,542, 
while output in the like 1952 period 
was 5,456,035. 


Better Strike Record 


Lost time by reason of strikes 
during first half 1953 was only 40 
pet of the amount lost during the 
same 6 months last year, the U. S$. 
Labor Dept. reports. 

In number, strikes were almost 


as numerous as last year but inf 


volved neither as many worker 
nor extended periods of time. 


HARDWARE AGE, SEPTEMBER 3, 1953 f 














Says | 
Sale T 


Too f 
importa! 
volume ¢ 
= D. i 
Rural D 
Light C 
Farm Se 
tric Inst 

He po 
members 
tion of ] 
Manufac 
be realiz 
system is 

The a 
he statec 
dealer tc 
requiring 
valued, 
than six 
system si 

Mr. Sr 
in his co 
399 wate: 
Water §; 
26 pet m 
sold in M 


Hardw 
To Che 


An e3 
gram bas 
lawn” is 
season b 
Corp., Ja 

The pr 
M. Bailey 
as its cel 
girl calle 
character 
by a Pet 
will be c 
“Velvet | 
Conover 

These r 
pany’s br 
Hardware 
be asked 
ence as V' 

Velvet | 
all busine 
in an exte 
ing prog) 
on all lay 
Mowers t< 

The Jol 
ing year 
meeting b 


HARD WA 








| for June, 


rs totaled 
» 32,867 in 
d were up 
une a year 
- amounted 
ing an in- 
r 9,323 in 
from June 
vas 17,654, 


ments 


lation for 
s the gov- 
they term 
in «attempt 
igressional 
t controls 


executive 
‘oundation, 
nents that 
' TV sets, 
hing ma- 
id automo 
. and “for- 


, he says, 
on install- 
20 pet for 
. He asked 
0 show st?- 
out of 100 
nade with- 


tput 
ets during 
ar totaled 
the period, 
ronics-Tel- 

Associa- 
1 the first 
235. 


n the first 


7,266,542, 
952 period 


rd 


of strikes 
as only 40 
during the 
, the U. S$. 


ere almost 
ar but in 
y workers 
time. 


ER 3, 1953 § 











Says Water System 
Sale Triggers Others 


Too few dealers recognize the 
importance of selling an increased 
volume of water systems, observes 
E. D. Smith, supervisor of the 
Rural Dept. of Dayton Power & 
Light Co. and chairman of the 
Farm Section of the Edison Elec- 
tric Institute. 

He pointed out, at a meeting of 
members of the National Associa- 
tion of Domestic and Farm Pump 
Manufacturers, that the profit to 
be realized from selling 2 water 
system is just the beginning. 

The average water system sale, 
he stated, paves the way for the 
dealer to sell electrical appliances 
requiring running water which are 
valued, conservatively, at more 
than six times the original water 
system sale itself. 

Mr. Smith reported that dealers 
in his company’s service area sold 
399 water systems during National 
Water Systems Month, in May, or 
26 pet more than the 317 systems 
sold in May 1952. 


Hardware Show Guests 
To Choose ‘Velvet Lawn’ 


An extensive promotion pro- 
gram based on the theme “velvet 
lawn” is planned for the 1953-54 
season by Johnston Lawn Mower 
Corp., Jackson, Miss. 

The program, announced by Dan 
M. Bailey, sales manager, will have 
as its central theme an attractive 
girl called “Velvet Lawn.” This 
character will be initially portrayed 
by a Petty girl. Later, a contest 
will be conducted to name a live 
“Velvet Lawn” from a group of 
Conover models. 

These models will be in the com- 
pany’s booth at the New York 
Hardware Show and the trade will 
be asked to vote for their prefer- 
ence as Velvet Lawn. 

Velvet Lawn will be featured in 
all business paper advertising and 
in an extensive consumer advertis- 
ing program to center attraction 
on all lawn care and the use of 
mowers to obtain a velvet lawn. 

The Johnston line for the com- 
ing year was introduced at the 
Meeting by H. M. May, vice-presi- 


* keep records of 
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dent and manager. It will include 
both a 21 and 18 in. model in the 
Lawn Patrol line, an 18 and 20-in. 
gas rotary with rear discharge 
vent, a 16 and 18-in. all-steel hand 
mower, in addition to the other 
models in the line, many of which 
feature new design and improve- 
ments. 


11% More Vacuums 
Shipped in First-Half 


Factory sales of standard-size 
household vacuum cleaners in the 
first half of 1953 came close to 
equaling those in the first seven 
months of 1952, totalling 1,549,645 
units compared to 1,586,046, and 
were 10.9 pct higher than 1,397,331 
sold in January-June, 1952, accord- 
ing to industry-wide figures an- 
nounced by the Vacuum Cleaner 
Manufacturers’ Association. 

June sales were below those in 
May and in the comparison month 
of 1952, aggregating 197,506 units 
as against 252,404 in the preceding 
month, a drop of 21.8 pct, and 4.6 
pet less than 206,939 in June last 
year. 





Million More Inland 

Anglers This Year 

The only troubles the fishing 
tackle business have today is that 
it doesn’t know how big the market 
will get to be in the next few years, 
or when the current boom will level 
off. 

Makers of rods, reels, lures and 
other gear report through their 
organization, the Associated Fish- 
ing Tackle Manufacturers, that 
they expect retail value of tackle 
sold this year to hit about $125 
million. 

The organization, which doesn’t 
sales, says it 
can’t compare performance this 
year with last year. But in the last 
census of manufacturers, 1947, this 
group’s sales were reported at $65 
million. 

Tackle makers say about 18 mil- 
lion fishing licenses were issued to 
freshwater anglers this year, 1 mil- 
lion more than in 1952. They figure 
there’s been a proportionate gain 
in salt water fishing. 
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GRIP-R Tool and Utensil Holder—A versatile hanger, 
holds anything with or without handles . 
Quality high tensile spring with adjustable clips accom- 
modates all shaped objects, large as a hammer or small 
as a fine drill bit. Good for home workshops, garage, 
Sitehen, pantry, commercial uses, etc. 
a panes enamel 18” X 234”. 





Need boxed. 





@ Screws. Retail ca. $1.3 







| 
HOLDS DOOR OPEN 
STOPS PLASTER CRACKS 








ns < E 
DOOR STOP-R ano BUMP-R <2) 


ABAZING, Cleves DUO PURPOSE DOOR 
R_AND BUMPER. NATIONALLY (<7. { 

Pusticizes AND APPROVED. 

A_must for every door as a bumper with the 

added feature of a silent door catch that works AQ N 

oueeeeany without special attention. NO he j 

STOOPING—NO KICKING. 

Wonderful for homes, offices, hospitals, hotels. 

Carded or individually boxed. Retail each $1.00. 


STOP-R Air Seals — SEALS 
BEVERAGE BOTTLES AS 
lea AS THE ORIGINAL 


Designed specifically to take 
advantage of the slight inden- 
— on the inside of pomraee 
beer bottles. STOP-R 
onen tightened expand« at this 
tdentation. The gases in the 
beverage push up from the In- 
side, thus making @ ‘perfect 
seal’. 
Tempered 
Toxie-free rubber. Simple to 
use. Display eards or Individu- 
ally carded. Retall ea. 25e. 


HOBBY HILL, 
225 N. Wabash Ave., Chicage 1, Ill. 


aluminum _serew. 








BUILD PROFITS, 
REPEAT SALES with 


— STEEL WOOL 


LAYER-BUIL PADS 


Big, cushiony, workmanlike 
tools for cleaning, 
rubbing, polishing and smoothing. 













JEX HOUSEHOLD PADS 


Economical, sanitary, full-bodied pads for 
cleaning, scouring and polishing pots, pans 
and kitchenware. 


BULK POUND TUBES 


The homemaker's and professional work. 
er's economy buy for home, shop and general 
industrial use. 


Superior quality in all N 
grades. Order from your Jobber or § 
write for catalog. 





THE WILLIAMS COMPANY 
215 W. FIRST STREET, LONDON, OHIO 


Ll PRODUCTS 
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FIRST AID for 
CHRONIC PAINT PEELING! 


Install 


VENT-O-WALL 


LOW COST BREATHER TUBES 


@ One-piece Butyrate 
Construction 
@ Recessed Louvres (won't 
seal shut by painting) 
@ Cannot Rust or Corrode... 
Easy to Paint 
@ Weather Resistant... High 
Impact Strength 
@ Allows Greater Air Flow 
@ SO EASY TO INSTALL 


retail 15¢ oo. 
UTIL-A-BRUSH 


WITH FLEXIBLE 
BENDING UNIT 
For Painting 


Hard-To-Reach 
Places 


Flexible, Durable. Stays 
put at any angle. 1!” 
pure bristle brush-head. 
On individual display 
card. 


Retail 79¢ ec. 


See Your Jobber or Write 


FERN-WEY CO. veo. na 


11705 Detroit Ave. Cleveland 7, O. 


























30 Colors 3 Metallics 


PLASTIC = 
PROTECTIVE PAINT 


Professional Results Always 
Everything you need for a major line of 
self-spray paints . . . quality material . . . 
foolproof results . . . popular prices 
. » » quick turnover . . . easy sales and 
repeats . . . quick, convincing demonstra- 
tion and FULL PROFIT FOR YOU! 

Write for Full Profit Proposition 


Other KERPRO PRODUCTS Now AVAILABLE 
AT YOUR JOBBERS 

@ KERPRO ‘‘SPICE"’ © KERPRO Weatherproof 

© KERPRO ‘‘PINE’’ Spray, the Invisible 
Home Deodorizers Umbrella 
and Air Refreshers @ KERPRO ‘‘SNOW"’ 

@ KERPRO Insect Flokes for Xmas 
Killers and ‘*189°° Decorating 


ALL KERPRO PRODUCTS ARE GUARANTEED 
PROTECTIVE COATINGS Corp 
? FAIRVIEW A 


R VE. © PARK RIDGE. ILL 
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Promotions 


Manufacturers’ New Merchandising Plans 


Week-End Decorator 
Kit Offered by A-D-M 

The Archer-Daniels-Midland Co., 
Minneapolis, which supplies paint 
manufacturers with some of the in- 
gredients of paint, is offering dis- 
play material to paint dealers as 
part of the industry-wide Week- 
End Decorator promotion, which 


| began Aug. 30. 


For $4.19 it provides, via paint 


| manufacturers, a Week-End Deco- 





rator canopy for displaying paint 
and accessories, and posters and 
banners for store decoration. 


Jacobsen to Have 
Snow Plow Promotion 

The Jacobsen Mfg. Co., Racine, 
Wis., will break a complete sales 
and merchandising program on its 
rotary snow plow in the period be- 
tween Dec. 1 and Jan. 15. 

The campaign’s theme, “Just 
What the Doctor Ordered,” is based 
on the fact that men over 40 should 
not engage in strenuous snow shov- 
eling. 

Advertisements in Better Homes 
and Gardens and Pathfinder will 
refer readers to the yellow pages 
of his phone directory for the 
names of local dealers. Dealer aids 
have also been prepared. 


Stanley Announces 

irha Promotion Plan 
Stanley Tools, New Britain, 

Conn., offers dealers a special 4- 


| page rotogravure flier to tie in with 


the irha—“Do-It-Yourself” promo- 


| tion in the Oct. 5 issue of Life. The 





flier is tabloid size with space on 





the front for dealer’s imprint and 
for addressing to customer. Fliers 
are offered at $10 per 1000 copies 
with imprint and dealer’s postal 
permit if desired. 

Flier features hand tools that 
will appeal to “do-it-yourself” cus- 
tomers and also includes hints on 
how to handle certain tools cor- 


rectly. 


Coleman Co. Will Use 
3 Top Radio Shows 

The Coleman Co., Wichita, Kan., 
manufacturer of home heating and 
air conditioning appliances, will use 
three top radio shows over the full 
NBC network for a special fall sell- 
ing campaign beginning Sept. 15. 

The three-show package shows 
will feature William Gargan, Eddie 
Cantor and Jimmie Stewart. Deal- 
ers throughout the country will be 
able to tie in with the network 
shows through local spots. The fall 
heater program also is being car- 
ried out through newspaper adver- 
tising and a bonus campaign. 


Broil-Quik Ad Program 

The Broil-Quik Co.’s consumer 
advertising for Fall includes full- 
page, full-color ads in the Saturday 
Evening Post, Ladies’ Home Jour- 
nal, Good Housekeeping and Sunset. 

On television, the company will 
continue to use Susan Adams 
“Kitchen Fare” over WABD. A 
subway card schedule begins soon 
after Labor Day. Consumer ad: 
will be backed up by newspaper 
mats, counter cards, window 
streamers and other point-of-sale 
material. 


Life Ad for Amerock 


To help dealers build extra “Do- 
It-Yourself” sales, Ameroc Cabinet 
Hardware will be advertised in the 
Oct. 5 Life promotion, sponsored by 
the National Retail Hardware As- 
sociation. 

Operating model door displays 
are available to dealers at nominal! 
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RICH LADDERS 


HOWARD B. RICH, Inc. 
P.O. BOX 187 CARROLLTON, KY. 


Your Manufacturer For SAFE 









Heavy Duty Step Ladders 
Extension Trestles 
Painter's Trestles 
Platform Ladders 
Ironing Tables 
Clothes Props 
Step Stools 
Extensions 
Scaffolds 

Singles 

Planks 

Steps 





Phone 116 














Remove Putty _ 
FASTER ... EASIER... 















“Somaca” 
PUTTY REMOVER 
No. 593 
for Wood Sash 


Used in conjunction with an 
electric drill, the Somaca 
Putty Remover will remove 
as much putty in two min- 
utes as one could remove 
in thirty minutes by the 


old method of chisel and 


Easily operated from either 


inside or outside of window. hammer. 

Adjustable guide screw pre- 

vents cutting too deep. Write tor descriptive literature 
Me. S98. .< + -+ $2.95 
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SOMMER & MACA Glass Machinery Co. 


/ 





; , wwe “a! the Popular 



















1. Standard Hole- 
In-Cap with Metal 
Nozzle Guns 









2. With Snap-in 
Plastic Nozzle* for_ 
all Other Guns 


At last . . caulking 
compound cartridges to fit 
every type gun! So easy to use. . either way 
there’s no after-cleaning required. CALBAR 
Caulk-O-Seal is non-hardening, non-staining and 
meets all specifications! 











*Plastic Nozzle supplied with each 
cartridge at no additional cost 


SIMPLIFIES INVENTORY... 
ANSWERS ALL NEEDS! 
Weite today for complete details 


CALBAR PAINT AND VARNISH CO. 


Manvfacturers of Technical Products 





LM 


with 


TANDROTINE 


PAINT THINNER! 


TANDROTINE is preferred by both painters and 
home-owners for use wherever a high* grade paint, 
enamel, or varnish thinner is needed. 


That is because Tan- 
DROTINE is such an excel- 
lent thinner and cleaner 
of brushes, as well as a 
remover of grease. It also 
dissolves wax and does a 
hundred other household 
tasks. TANDROTINE has a 
high flash point, a pleasing 
odor, long leveling and 
even flow. It is slow drying. 


IT’S PROVEN 
IT’S ECONOMICAL 
IT’S «@ Quality THINNER 





ORDER 
TANDROTINE Today! 


Get ready for 
EXTRA Sales, 
MORE Profits. 








G ! 
TURPENTINE & ROSIN FACTORS, INC. et your supply now 


SAVANNAH GEORGIA 






























DYKEM STEEL BLUE 


Stops Losses Making Dies and Templates 


Most popular package is 8 oz. can with 
brush in new plastic cap. Simply brush on, 
right at the bench; ready for the layout in 
@ few minutes. The dark blue background 
makes the scribed lines show up in sharp 
relief, and at the same time prevents metal 
glare. Increases efficiency and accuracy. 


Write for full information 


THE DYKEM COMPANY 
2305B North 11th St. St. Louls 6, Mo. 




















McGill ‘‘CANT MISS” 


mouse & rat traps 


SPRING 
THIS 
ON EM! 


Today For 
Complete 
Information 


McGILL METAL PRODUCTS CO. 


MARENGO- ILLINOIS 
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costs. Other sales helps include 
free mats, window and door decals, 
suggested radio announcements, 
mail-outs and handout folders. 


Justrite Ad Program 
Includes 21 Magazines 
The promotion plan on the port- 


| able electric lanterns and flashlights 


of the Justrite Mfg. Co., Chicago 
14, Ill, includes an advertising 
schedule in 21 national magazines 
like Esquire, Field & Stream, Popu- 
lar Mechanics, Outdoor Life, Ar- 


yosy and many others, during the | 


height of the Christmas buying 
season. 

Complete tie-in kits are available 
for dealers. All hardware jobbers 
have been supplied with catalog clip 
sheets, giving them copy and illus- 
trations of the four feature items 
ready for pasting down in catalog 
or flyer layouts. 


Home Laundry Plans 
In New Booklet 

“Plan For All Three,” 
designed to aid the housewife in 
obtaining complete laundering fa- 
cilities, has been prepared by the 
American Home Laundry Manufac- 
turers’ Association. 

It gives information on how to 
plan home laundries and shows a 
variety of ways by which the ap- 
pliances can be installed in old or 
new houses. 


Sales Training Records 
Offered G-E Dealers 


Program material for four re- 
tail store sales meetings is in- 
cluded in a program called ‘“Pay- 
off” by its originator, John Farr, 
General Electric radio and tele- 
vision department sales training 
manager. 

Each of the four parts of the 
program is built around a drama- 
tized “mystery” and the program 
can take as much as an hour or 
as little as 30 minutes. 

Each recording presents a basic 


a booklet | 








NEW...MADE IN ENGLAND) Gi 
MOLE TRAP; 
SAVES LAWNS, GARDENS 1974 


Nationally Advertised 
at $2.00 














SEND CHECK—C.O.D. 25¢ ADDITIONAL —TO 
SPEARWEAD SPECIALTIES, JERICHO 16, W.Y. 


ALL PURPOSE 
HOLDERS | 











Mfrs. of Brush Kits, Pothooks, Etc. 








WATER HEATER 
REPAIR COILS 


Fer old, new and 
obsolete heaters 
100 DIFFERENT MAKES 
Single, Double, Triple, 
Instanteneous, Multi-Coll 
Send for Catalog tas 
DORMONT MFG. CO. 
1314 High Street Pittsbergh, Pe. 


CHAIR-LOC 


Amating New Liqsid 
S-W-E-L-L-$ Weed 
























© Penetrates weed fibree— 
J makes thom @-x-p-a-8-¢ 
| . permanently. 


lekest and easiest wer 
te on — ehair 
tess, dowee. 
deove- a 
ae A Fost-Selling «ld Itee 
Write fer Free Samples on¢ 
Literature 
CHAIR-LOC CO. 
Lakehurst 3, N. J. 


MEET HANSER'S HUSTLERS! 


40 Top-notch salesmen concentrated 

in a rich sales territory 2 
result-producers worki directly, 
you, giving you Complete Cov 
erage in: 

NEW ENGLAND —- b..- 


a 
Wane: oier OF COLUMBIA: 
VIRGINIA 

The HARRY HANSER 

- ORGANIZATION 
ag ee epre: 

1841 Breaedway ai York 23, N. ¥. 














MANUFACTURERS AGENTS WANTED 


TOPPER 


TRADE MARK SESISTERED 
MON-PENETRATING—WASHABLE 
FLAT OIL. PAINT 


Rowe apene sn ee 
GILLESPIE VARNISH CO. 


131 DEY ST., JERSEY CITY 6, &. 3. 
By the Meters ef Balldog Remover 


— 
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KINGSTON 


ROLLER SKATES 
First 


IN THE POPULAR 
PRICE MARKET ! 





MODELS FOR ALL AGES 
Write for 


Complete Information and Illustrated Literature 


KINGSTON PRODUCTS CORPORATION 


Kokomo, Indiana, U.S.A. 
































Proven Producers of Profits and Customers 


LEETONIA BRAND 


Clay Picks, Mattocks, Post Hole Digging Bars, 

Sledges, Woodchoppers’ Wedges, Wrecking Bars, 

Tools for the Marine Trade and Various Types of 
Mine Drills and Tools 


We Seek Your Patronage i 
\ 
% 





Sold by Leading Wholesale Distributors 
When you order be sure to Specify 


LEETONIA BRAND TOOLS 
The Tools that are the acme of 
perfection and give satisfactory service 

and bring repeat orders 
Catalog Free Upon Request 


State if Hardware and Marine, or 
Mine Tool Catalog 


The Leetonia Tool Co. 


LEETONIA, OHIO, U.S.A. 
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You Never Make a Mistake— 
but Always a Profit When You Sell 


MARBLES eauiemenr 


Be sure to send for Marble’s Dealer Catalog. You'll 
find it a “handy salesmaker”’ of these and other 
Marble’s nationally advertised items. 











Waterproof 
Match Box 
85c 


Guaranteed Compasses. Pocket, Pin-on or Wrist. 
$1.50 to $2.75 


=== 


Jointed Brass or Steel Rifle 
Rod $1.75 


Sheard 














Flat Top 
Sporting ‘ 
Lew Front $2.00 


Flexible 
ear — 
Semi-Buckhorn Rear 


Shot Gun 
Sights, 
) ivory. 5. Pi: 
Front 75¢ a 
Rear 50c¢ ox 
Standard Front Folding Leaf 
$1.25 $2.35 


Ne. 45 Ideal $3.50 to $4.25 
(A-260) Order from your wholesaler. Write us for Dealer Catalog. 


MARBLE ARMS & MFG. CO. acho michisen 
























KEEP PROFITS ‘‘ROLLING’’... With 


RUBBER TIRED 
METAL Dias 


For HOBBYISTS and 
HOME CRAFTSMEN 


@ Year around profitable, 
fast-selling ALLIED” Wheels 
—solid and semi-pneumatic 
tired — for all sorts of home 
craft projects. Available for 
DEALERS in handy display rack assortment, pop- 
ular sizes. Ask your jobber or write for details. 


AVAILABLE THROUGH LEADING JOBBERS 


MANUFACTURERS 


If you make a product that “rolls” — 
seeders, lawn mowers, sweepers, 
carts, etc.—get prices NOW on 
N ALLIED Wheels. Priced right, 
finest quality, produced 
to meet your engineer- 
ing and delivery 
requirements. 












ALL SIZES AND KINDS! 
ALLIED WHEEL PRODUCTS, INC. 


29 BROADWAY e TOLEDO 4, OHIO 


Representatives And Warehouses In Principal Cities 
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me | 





OUTDOOR water service | 
the year around without | 
danger of freezing or 
bursting pipes. Shutoff 
valve is below frost line. 
All brass and copper. Will | 
last a lifetime. ALSO WALL | 
TYPES. Write today for 
Bulletin 303. 


STRATAFLO 
PRODUCTS, INC. 


FORT WAYNE 1, INDIANA 


==) SANTA SAYS: 
CE, — “GET SET FOR 
fen SURE-FIRE 

PROFITS!" 


’ order from 
your jobber 































HOME WORKSHOP OWNERS 


WANT Waren 


DADO SAWING WASHERS 


Pre-sold . .. in American Weekly, 
Better Homes, Pop Science, Pop Me- 
chanics, Mechanix Illustrated, Pop 
Homecraft, Family Handyman, Home | 
Craftsman. Tremendous demand — | 
over 250,000 sets sold. A Christmas 
“natural” at popular $4.95 price. Makes | 
smooth dados (40 widths) quickly, ac- | 
curately with regular saw blade! 


SEND TODAY FOR TRIAL ORDER! 


Six sets at 331/3% discount brings colorful | 
counter action display, descriptive folders, Cus- | 


tomers ask for Warren ashers. 


WARREN DADO SAWING WASHERS CO. | 
Dept. 109, Box 98, North End Station ° Detroit, Mich. 
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problem in retail selling. The re- 


tail salesmen, after hearing the 
broadcasts, are asked to find the 
correct solution in each case. 

“The Case of the Vanishing Cus- 
tomer,” presents an example of a 
salesman’s failure to inspire con- 
fidence in his prospect, because of 
a lack of knowledge of his product. 

“The Case of the Missing In- 
gredient” tells the story of a sales- 
man who, unable to sell his cus- 
tomer the quality products in his 
line, is forced to close the sale on 
low-priced merchandise. 

“The Case of the Carping 
Critic’ presents a picture of the 
customer who wants to buy but 
won’t close the sale without a great 


| deal of fault finding. 


“The Case of the Timely End,” 
asks for a solution to the problem 
of the retail salesman who, hav- 
ing carried the sale almost to a 
conclusion, can’t quite find the 
proper method for closing it. 

The recordings are designed to 
be played on a turntable attached 
to a G-E clock or table model radio 
equipped with a phono-jack. 


Garroway for Telechron 

Telechron electric clocks will be 
advertised three days of each week 
on the Dave Garroway show, “To- 
day,” over the NBC network cover- 
ing 45 stations, beginning Nov. 3 
and continuing for seven weeks. 

This is in addition to the maga- 
zine advertising of 19 four-color 
pages in Life, Saturday Evening 
Post and Better Homes & Gardens, 
this fall. 


Mirro Campaign Heaviest 
Mirro aluminum’s fall advertis- 
ing schedule, the largest in the 
firm’s history, includes 13 leading 
consumer magazines. 
Dealers are being supplied with 


| a new advertising portfolio contain- 
| ing window display material, news- 


paper mats and other publicity 
helps that tie-in with the overall 
“Best Buy” theme. 


Mortgage Selling Plans 
For Appliances Outlined 

A booklet, “How to Boost Sales 
with ‘Package’ and ‘Open End’ 
Mortgage Plans,” has been distrib- 
uted to dealers, distributors and 
architects by Whirlpool Corp. 

It explains what the plans are, 
how they work and how they benefit 
both customer and dealer. 

Both mortgage plans are de- 
signed to make complete automatic 
laundries available to customers. 

The ‘package’ mortgage simply 
includes the cost of an automatic 
laundry, after the down payment, 
with original house and lot mort- 
gage. This increases regular mort- 
gage payments only a few dollars 
monthly, avoiding an additional 
large financial burden to the cus- 
tomer. 

Under the ‘open end’ mortgage 
plan, home owners may modernize 
with a completely automatic laun- 
dry and pay for it on a long-term 
basis. The loan to cover the laun- 
dry cost is spread over the remain- 
ing life of the existing mortgage 
at the same low interest rates, in- 
creasing monthly payments by only 
a few dollars. No down payment is 
necessary with this plan. 


Glamorene in Life 
Glamorene Rug Cleaners will be 
advertised in the irha fall “Do-It- 
Yourself” promotion in Life. The 
copy will have the theme, “Dry 
Clean Your Rugs as You Vacuum.” 





i WORKING DAZE | 








teco CORPORATION 





~“SYes, indeed, Fullis, we've got a 


real live-wire organization here.” 
NATIONAL SAFETY COUNCIL 
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si . . 
ge imply . heavily galvanized The New, Draft-King is the biggest improve- perfect 
automatic ith Senne finish — in chimney caps in many years. Spe- 
wi . cial, patented design eliminates downdraft 
a 8 8 4 bosnarete, pilot owente and cunbineations "C AP’ ’ 
ot mort- H i in flues and units. it acts as a spark arrest 
bows — This popular product is end will not freeze shut or soot up. Creates 
- . . . an even stack temperature, improves com- 
ew dollars readily identified by bustion and cuts fuel costs. Consivested of FOR 
23 galvanized steel or aluminum, it modernizes 
additional Se, the famous colorful r appearance of any chimney or ventilator, CHIMNEYS 
+ the an : | ~ eliminates = ag pag & -_ 
> cUus- ngerous guy wires. s r 
rooster label. | years in all parts of the country, on all FLUES 
' | —— of — — most paws 
mortgage | weather conditions raft-King works per- 
phe 8 fectly on all kinds of heating atts and a VENTILATORS 
modernize tilating systems for homes, commercial 
atic laun- ildings, farm buildings, trailer houses, e 
; ote. Write for more 
os | Distributed by your favorite information, to: 
the a: wholesaler or jobber. 
ne remain- | BOX HA 97 
mortgage A.R. WOOD M FG CO LUVERNE 
rates, in- ihe . * MINNESOTA 
its by only eine 
yavment is 





angel Lavatory Stall Door | S = O p C b~ '. b 


Spr mg Hinges for Ply wood Doors Portable Belt Sander Attachment 


ars will be 








a ~CHiene)- 
Life. The ' 
me, “Dry SPRING HINGES Craftsmans 
Vacuum.” _ 
@ ADJUSTABLE CLAMP Choice 
FLANGE FOR MARBLE 
OR GLASS STILES. ONLY 


SURFACE TYPE FLANGE 





$19.95 List 






























Type HS2142 FOR PLYWOOD DOORS. 
| 
This spring hinge, with clamp flange, is specially A Trouble Free Quality Sander made of the 
designed for use with Plywood Doors. The door finest materials to heavy duty industrial 
flange can be applied to the surface of the door with standards. 
wood screws or, when so specified, machine screws Gives easy all-around sanding performance that 
with washers and flat hexagon nuts will be furn- only a belt sander can do — from rough hog- 
ished. It is not practical to fasten a mortise type ging off to fine finishing. 
flange to the edge of a Plywood Door. “Built Like a Tank”, with exclusive Rocking 
Polished Brass Metal, Nickel Power and Built-In Pressure Control, Shop Chief 
or Chromium Plated cen i value, real sales possibilities and real 
e ' p » 
Spring Hinges of Quality” See Shop Chief at the National Hardware Show 
¢ Hi ¢ Booth 262 
e gota Chicagos Spring Hinge Co. UNITED STATES INDUSTRIES 
1 here.” CHICA U.S.A. NEW YORK 5848 Northwest Highway Chicago 31, Illinois 
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Makes 
paint stick 


Removes rust 


Prevents rust 


Packed 1 doz. 
in display case 


For prices and sample, write 


THE KLEAN-STRIP CO., INC. 
2340 S. Lauderdale, Memphis 6, Tenn. 








with 


Stainless 
DOOR-EASE®° 


STICK LUBRICANT 


Nationally advertised 15c sell- 
er, comes 12 in display box. 
Hundreds of uses in home and 
shop. Also large 39c seller in 
metal container, packed 6 in 
display box. 


American Grease Stick Co. AGes 


Muskegon, Michigan 











PRODUCTS 


ys LOCK-EASE Graphited Lock Fluid 
in 4-oz. “Drop or Stream” can, 39c; 
AMERICAN Dripless Oil in 4-o0z. oiler, 29c. 
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Disston Offers $8,400 
Awards for Saw Names 


A contest for selecting the most 
appropriate names for two Disston 
chain saw models, with dealers and 
customers sharing in prizes total- 
ing $8,400, has been announced by 
Henry Disston & Sons, Inc. 

Contestants must visit their 
Disston dealers or distributors to 
obtain official entry blanks. Dealers 
are urged to help in every way they 
can, demonstrating the saws and 
helping customers pick out the im- 
portant features which might sug- 
gest a name. 

The contestant may name either 
or both saws—the one-man DO- 
101 or the two-man DA-211—+ell- 
ing in 10 words or less why he 
thinks the name is suitable. 

A chain saw will be awarded to 
each of the six winners in each con- 
test. In addition, there will be a 
first prize of $500 in cash for the 
best entry in each contest, a second 
prize of $250. third prize of $150 
and a fourth prize of $100. 

The dealers or distributors who 
help the first place winners in the 
two contests, and are so named on 
the entry blanks, will receive cash 
prizes of $250. Those who help the 
remaining 10 winners will receive 
$100 each. Entries must be mailed 
by Oct. 31, 1953. 





HARDWARE HUMOR 
By Hardware Age 


























"I'll bring it right dowa—could do the 
job myself but don't have time." 


(Resume reading on page 15) 


HUNTING CAPS 


Water repellant Red Mou- 
fon, ear and neck Warm- 
er, Tied top. Furnished | 
with Poplin or Corduroy | 
Crown in OLD HUNTERS 


Approved by the National 

Sportsmen's Institute. Fur 

and Fur Trimmed Caps for 

all occasions. Write for 

folder and prices. : 
Arctic Fur Cap Corp 
145 W. 45th St. 

New York 36, N. Y. 


ea *# EASIER TO USE 
*LASTS LONGER 
SUNSHINE 


* CLEANS BETTER 











REG. US. PAT. OFF. 


FRENCH PROCESS | Ask your sosser 
CHAMOIS | rot 
MADE IN USA DOUBLE VALUE TO THE 








¢ DOUBLE DUTY CONSUMER 





HOTT & WORTHEN TANNING CORP. HAVERHILL, MASS. 














Do You Want To— 


* Sell or buy a store 
* Represent new accounts 


* Hire experienced 
hardware personnel 


* Dispose of surplus 
stock—distress 
inventory—job lot 
merchandise 


- Get sales representa- 
tion for your line 


* Get a job in the 
Hardware field 


THEN— 


Tell It To The Trade 
In The Classified 
Advertising Pages 
Of HARDWARE AGE 


Classified Ad. Dept. 
HARDWARE AGE 


100 E. 42nd Street 
New York 17, N. Y. 
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52,000,000 MOTORISTS NEED 
TWECO SQUEEGEE-SCRAPERS 
ONE SIDE—A SCRAPER OTHER SIDE—A SQUEEGEE 


Here's a year-round window tool that's really dif- 
ferent. Durable canvas base Bakelite scraper 
blade won't scratch glass—quickly removes ice, 
sleet, frost, bugs, and mud. Just turn the tool in 
your hand and use the soft rubber squeegee, which 
is mold-bonded to the scraper blade for 
removing fog, steam, and dew. TWECO 
SQUEEGEE-SCRAPER is supplied in 
attractive dispenser display carton 
with separate easel display. Assorted 
colors. Write for distributor discounts 
on this profitable, fast moving item. 


TWECO PRODUCTS COMPANY 
PLASTICS DIVISION 
1450 S. Mosley St., Box 666, Wichita |, Kans. 


SELLS 














e OF THE ROLLER SKATES 


These sleck, high-speed ball bearing beauties 
really sell! Their gleaming good looks and 
superb roller action puts them way out in 
front. Exclusive “Shaped to the shoe" comfort 
is an extra feature no other skate offers. A 
model for every market, and every market is 










as yours when you sell Speed King! See 
THE SKATE WITH your jobber today. 

THE 
500 MILE > 
comm jopeed King 


EXCLUSIVE "SHAPED TO THE SHOE” COMFORT WRITE FOR CATALOG No. SH 


HUSTLER CORPORATION W. C. HELLER & CO. 
nda ILLINOIS MONTPELIER, OHIO 

























Check these features with the 
shelf hardware line you're now carrying... 


Delivery —-immediate shipments made on all orders. y 

Packaging-—all items are unit packaged in durable, attractive 
reinforced boxes for shelf use. 

low Prices—no leader items, but consistent low prices. 

Soles Aids —free display and merchandise boards. 


SOLD THROUGH JOBBERS EXCLUSIVELY 
You can handle this complete line of rust-proof shelf hard- 
ware staples and specialty items by contacting your own job- 
ber; or, drop us a card with the name of your jobber on it, 
we'll send him our new illustrated catalog and revised price list 
REPRESENTATIVES—CHECK ON OPEN TERRITORIES 
In Canada: Dorkin Bros., 408 McGill St., Montreal, Canada 


JOSEPH HALL CO. 


3420 MARKET STREET PHILA. 4, PA 






























TUCK’S NEW 
“PROFESSIONAL” 
LINOLEUM KNIFE 











Profit ! 
BO EABRICATED 


Th 
JUM 
im TOOL BOX 





BACK EDGE ite uk diets om 
ough and sturdy a 

BEVELED steel tool box. 4 canti- 
AND LY ‘acts ts tis eos die . lever trays. Divided for 

ust the inu- 

BURNISHED in r Linoleum Men! socket wrenches. Contiaw 


Blade made with high carbon stock with special beveled 
and burnished features on back of blade. Handle made of 
seasoned hardwood with Fae protruding through biade insur- 

h errule nickel plated. (Packed in 
boxes of 2 and | d 


ezen. 
Don't fail to see the Tuck Screw Driver in action 
at the National Hardware Show, October 5th 
through 9th, at Booth 216-A. 


Order through your wholesaler or write us direct giving their name. 


ous piano hinge. Durable 
baked enamel finish. 2 
side bolts and center hasp. Form 
fit aluminum handle. Size—i8"' 
long x 10!/."' wide x 13" high, 
also in 21" and 24” sizes. 


Write for Catalog and Price List 
TUCK MFG. CO., Brockton, Mass. SIMONSEN INDUSTRIES, INC. 


Quality Tool Makers Since 1852 1414 S$. Michigan Avenue, Chicago 5, Il. 




















Looking for New Merchandise ? 


There's still lots of new merchandise being introduced to retail hardware markets. Keep posted on new mer. 
chandise by reading “What's New," which appears in every issue on page 12. During each month HARDWARE 
AGE brings you more listings of new merchandise than any other hardware magazine. 


| HARDWARE AGE 100 East 42nd Street New York 17, N. Y. 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Set solid, maximum, 50 words........... $5.00 
Each additional word........... 10 
Positions Wanted 
(Special Rate) set solid, maximum, 
ee Re ee geneaiond 
Each additional word........... 


Allow Seven Words for Keyed Address 
or Your Address 





CLASSIFIED ADVERTISING RATES 


BOXED DISPLAY AD RATES 
$8.00 per column inch 
5% discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 
Cuts or special borders not accepted. 


Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
100 East 42nd St., New York 17, N.Y. 


NOTE: Samples of merchandise, literature, 
catalogs, etc., will not be forwarded to box 
number advertisers unless accompanied by 


sufficient postage for remailing. 
Ne agency commission allowed. 


HARDWARE AGE is published every other 
Thursday. Classified forms close 1I5 days 
prior to publication date. 


Remittance must accompany order in form 
of check or money order, not currency or 
stamps. 




















Representatives Wanted 


Representatives Wanted 


Representatives Wanted 





EXCLUSIVE PROTECTED TERRITORIES 
OPEN ON nationally advertised Mak-O-Washer 
to agents calling on hardware distributors, dealers 
and plumbing supply houses. Unique demonstra 
tion sells eight out of ten on first call. Excellent 
for opening new s and high volume re 
peat business. Address Box A-870, care of 
~— Acz, 100 E. 42nd St., New York 17, 








SALESMAN NOW CALLING ON RETAIL 
HARDWARE stores and lumber yards to 
sell complete line of screen and combination door 
closers. States of Mississippi, Louisiana, Arkan- 
sas, Oklahoma, Texas, Washington, Oregon, open. 
In reply, state lines now handled and territory 
covered. Address: Box B-371, care of HARDWARE 
AGE, 100 East 42nd St., New York 17, N. Y. 








BRASS FLARED FITTINGS 
COPPER TUBING 


experienced salesman with established follow- 
ing in small towns. Sell to Hardware, Ap- 
pliance and Bottled Gas Dealers. No Jobbers. 
Side Line. Competitive prices. Good repeater. 
10% Middlewest territory open. Mention lines 
you now sell, 
SUN BRASS & COPPER CO. 

5514 Easton Avenue St. Lovis 12, Mo. 














SALESMAN WANTED — PROMINENT 
PAINT BRUSH manufacturer has open terri- 
tories for successful sales producer. Prefer men 
now calling on paint, hardware, lumber dealers 
and industrials. Drawing account against good 
commissions. Will also consider side line man or 
manufacturer’s agents. Address: Box B-280, care 
of Harpware Ace, 100 East 42nd Street, New 
York 17, N. Y. 





SALESMEN WANTED: MAN NOW CALL- 
ING ON hardware and variety stores. To carry 
sideline of nice dog collars, dog harness, toy hol- 
ster sets, and other novelty items. Liberal com- 
missions. Address: Box B-376, care of HARDWARE 
Acz, 100 East 42nd Street, New York 17, N. Y. 





PAINT BRUSH MANUFACTURER OF- 
FERS GOOD OPPORTUNITY for sales repre- 
sentative with hardware, paint, household, chain, 
etc., following. Rocky Mountain, Illinois, Indiana, 
Michigan and New England regions open. Write 
full details. Address: Box B-384, care of Harp- 
ne Ace, 100 East 42nd Street, New York 17, 


. . 





MANUFACTURER OF HAND TOOLS 
PRESENTLY selling to hardware wholesalers is 
interested in securing new sales agents for sev- 
eral eastern and southern states. Must be estab- 
lished, having limited number of allied lines, Ad- 
dress Box B-388, care of Harpware Acer, 100 
East 42nd Street, New York 17, N. Y. 


EXPERIENCED SALESMEN 


with following among retali hardware and 
housefurnishing stores, to sell the most popular 
branded line of dog furnishings. Can be 
handled as a side line. Liberal commission. 
Choice territories open. 
Address Box A-803, care of HARDWARE AG 
100 East 42nd Street, New York 17, N. Y. 
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A well-developed, high income producing territory, 
including Virginia, West Virginie, North Carolina 
and South Carolina, is unexpectedly open. Our sales- 
men know about this opening and are helping us 
find the man to fit it. Our company is well estab- 
lished, AAA-1 rated, and very progressive. We will 
back you with quality promotional material. If you 
want to step into a top-selling job in a territory 
where the potential is almost unlimited, write us 
today, giving us full details about yourself. Age— 
25 to 39. Experience in selling housewares jobbers 


is desirable. 
Address Box B-385, care of HARDWARE AGE 





100 East 42nd Street, New York 17, N. Y. 











MANUFACTURERS AGENT WANTED TO 
SELL HARDWARE, paint and lumber dealers 
our new HANDY SANDER. This tool offers un- 
usual advantages in size, convenience and dur- 
ability. It is extremely favorably priced compe- 
tively. Generous commission. We want only men 
of experience and character to represent us. 
Singler Specialty Company, Hendersonville, N. C 


MANUFACTURERS REPRESENTATIVES 
WANTED, WITH FOLLOWING among Hard- 
ware, paint sundry with proven acceptance. We 
will guarantee repeat business as we have with 
cur jobbers in the past. Liberal commission plus 
a bonus for new accounts. Territories open from 
New York City to Baltimore, New York State 
& Western Penna. and major parts of New En- 
gland. Give full details in first reply. Address: 
Box B-396, care of Harpware AGE, 100 East 
42nd St., New York 17, N. Y. 





LEADING TROWEL AND WALLPAPER 
KIT MANUFACTURER has open territory for 
commissioned representation of men calling on 
hardware, paint and wallpaper trade. Vernon- 
town Mfg. Co., Inc., 338 West Lincoln Avenue, 
Mt. Vernon, N. Y. 


SALESMEN WANTED COVERING HARD. 
WARE JOBBERS for a new line of Streamlined 
Clocks. Several territories available. Address: 
Box B-390, care of HARDWARE AGE, 100 East 42nd 
Street, New York 17, N. Y. 


Accounts Wanted 


MANUFACTURERS’ REPRESENTATIVE 
WITH MANY YEARS experience seeking one 
good line to sell retail lumber and hardware trade 
in Eastern Pennsylvania, Central and South Jer- 
sey and Delaware. Well known throughout ter- 
ritory. Address: Box B-370, care of Harpware 
AcE, 100 East 42nd St., New York 17, N. Y 














NATIONAL DISTRIBUTORS 
Established—Reliable Aggressive 
ANCO CORPORATION Pittsburgh 22, Pa 
Branch Offices 
New York @ Philadelphia © Detroit 
Cleveland @ Louisville 
Covering all classes of jobbers. We will carry 

the accounts or you can bill direct. 
Write for further information and references 











MANUFACTURERS REPRESENTATIVE 
COVERING EASTERN PENNSYLVANIA, 
southern New Jersey, Delaware; also Baltimore and 
D. C., calling on Hardware Jobbers, chains, 
syndicates, garden supply, paint and seed dealers: 
Desires two additional lines. Write for references 
and other information. James D. Miller, P. 0 
Box 47, Glenside, Pa. 











BUILDERS HARDWARE LINES WANTED 


Aggressive manufacturer’s agent, giving concen- 
trated coverage of lumber and hardware dealers 
on Long Island, desires to add builders hardware 
and related lines. 
Address Box B-378, eare of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 











SALES REPRESENTATIVES TO HANDLE 
FULL lockset line for old established, well rated 
eastern manufacturer selling to Hardware and 
Lumber Trade. Commission all lines handled and 
type of account solicited. All replies confiden- 
tial. Address: Box B-393, care of HARDWARE AGE, 
100 East 42nd Street, New York 17, N. Y 


MANUFACTURERS ATTENTION 


Experienced representative wants one sub- 
stantial line for Hardware and Plumbing 
Supply distributors in Washington and 
Oregon. 


Address Box B-394, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 











ESTABLISHED SALES AGENCY WANTS 
ADDITIONAL —ee direct factory line for 
metropolitan New York and New Jersey on ex 
clusive basis. We have strong following among 
department stores, chains, hardware and house 
ware jobbers, and numerous specialty volume out: 
lets. Our policy: Few Lines and Frequent Cover 
age. Address: Box B-382, care of HaRpWare AGE, 
100 East 42nd Street, New York 17, N. \ 





MANUFACTURER’S REPRESENTATIVES, 
SELLING DIRECT TO Hardware and Depart- 
ment stores. New and Novel tool rack, heavy gauge 
metal, hammerloid finish. Holds 28 tools and also 
drill bits. All territories open. Retails $1.50— 
Send $1.00 for sample to be refunded on first sale. 
Very liberal commissions. Bonco Products Com- 
pany, 8 S. Dearborn Street, Chicago 3, Illinois 





REPRESENTATIVES AND DISTRIB- 
UTORS WANTED FOR COMPLETE line of 
electronic laminated, hardwood cooking and chop- 
ping blocks. Good territories open. Season just 
starting. Prices right. Write or wire BILL AND 
MERRITT CO., 1659 Washington Blvd., Kansas 
City, Kansas, 





SALESMAN COVERING SUBURBAN 
AREAS OF LARGE cities wanted to handle 
highly profitable side line with automatic repeat 
business. Liberal commission. Item is national 
“Do-it-yourself”? magazine already being. sol 
successfully through hardware stores. Write all 
details. Address: Box B-391, care of Harpwant 
Acz, 100 East 42nd Street, New York 17, N. } 


OHIO-PENNSYLVANIA CALLING ON 
HARDWARE-HOUSEWARES and _ automotive 
jobbers and chains in this territory for 14 years 
Aggressive—Complete coverage 4 times yearly, 
large following, willing to introduce new items, 
only reputable firms considered. Address: Box 
B-399,care of Harpware Acg, 100 East 42m 
Street, New York 17, N. Y. 
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Classified Opportunities Section 








Accounts Wanted 


Help Wanted 


Business Opportunities 








MANUFACTURER’S REPRESENTATIVE 
SERVING WHOLESALE hardware, electrical 
and industrial supply accounts in Delaware, Mary- 
land, and Wash., D. C., is open for one good line. 
Excellent references supplied by top manufacturer 
represented. Address: Box B-379, care of Harp- 
ware AGE, 100 East 42nd Street, New York 17, 
N. Y. 


HARDWARE SALESMEN. 
sive, hardware wholesaler, now 
expansion offers opportunity to men _ presently 
employed as wholesale hardware salesmen. Some 
established territories available. All top lines of 
hardware, hand tools, power tools, garden supplies, 
etc. Draw vs. comm., plus expense allowance 
Car necessary. Address: Box B-389, care of 


Large, aggres- 
in process of 











WANTED: FOR LOUISIANA, MISSIS- 
SIPPI AND EAST TEXAS, experienced Hard- 
ware—Houseware man, will open manufacturers 
agency and is interested in representing hardware 
and kindred lines. Trade to be worked regularly, 
calling on Wholesale and Retail hardware, Furni- 
ture, Five and Ten Stores and Building Material.) 
Address: Box B-383, care of Harpware Ace, 100 
East 42nd Street, New York 17, N. Y. 





HarpwareE AcE, 100 East 42nd Street, New York 
i7, H. %. 








Positions Wanted 











MANUFACTURERS REPRESENTATIVE 


17 years’ experience on the Road. Could 
use one more exclusive Hardware Line in 
Eastern Penna. Metropolitan North Jer- 
sey and Hudson River area of New York. 
Address Box B-380, care of HARDWARE AGE 


HARDWARE MAN, 45, OVER FIFTEEN 
YEARS’ diversified experience in office of whole- 
sale jobbers. Thorough knowledge of all phases 
of business—capable of assuming any responsibil- 
ity. College education, good at figures, thorough, 
reliable and a fine detail man. Address: Box 
B-317, care of Harpware AGE, 100 East 42nd 
Street, New York 17, N. Y. 








100 East 42nd Street, New York 17, N. Y. 











DESIRE TO ACT AS DISTRIBUTOR FOR 
SUBSTANTAL hardware items; can arrange for 
managing, warehousing, selling and devote full 
time to line. Located in industrial center of Long 
Island, N. Y. Examination as to reliability and 
dependability welcome. Address: Box B-401, care 
of Harpware Ace, 100 East 42nd Street, New 
York 17, N. Y. 





WELL ESTABLISHED MANUFACTURERS 
AGENCY SEEKS additional line selling to whole- 
sale hardware, mill supply and automotive jobbers 
in Illinois, Wisconsin and northern Indiana. Our 
sales policies and promotional activities have been 
responsible for selling the largest and most repu- 
table wholesale accounts in our territory. Must 
have exclusive territory arrangement with large 
volume potential. Address Box B-398, care of 
kon Ace, 100 East 42nd Street, New York 
ow. ¥. 





FACTORY REPRESENTATIVE DESIRES 
GOOD STAPLE hardware and or builders supply 
line for jobbers in Alabama and Tennessee. Ad- 
dress: Box B-377, care of Harpwarce AGE, 100 
East 42nd Street, New York 17, N. Y. 








WANT MAJOR MERCHANDISE LINE. 
Many years experience and wide acquaintance 
with wholesale Drug, Tobacco, Hardware, Paper, 
Grocery Jobbers in Iowa and Nebraska. Can give 
best references as to ability and coverage. Inter- 
ested only in line having trade acceptance in this 
held. Richard A. Timberlake, 718 Jefferson Ave- 
nue, Des Moines 14, Iowa. 





NATIONALLY KNOWN MICHIGAN MAN- 
UFACTURER’S REPRESENTATIVE traveling 
3 men and covering wholesale hardware, mill sup- 
ply, automotive and chain store accounts desires 
one additional line. Strong sales force for the past 
20 years carrying a limited number of lines. Ad- 
dress: Box B-392, care of Harpware Acr, 100 
Rast 42nd Street, New York 17, N. Y 








MANUFACTURER’S REPRESENTATIVE 
ORGANIZATION—Maintaining New York East- 
ern Sales Office. Calling on wholesale hardware, 
electrical, sporting goods, industrial, including syn- 
dicates and chain stores. Top notch acounts and 
unlimited contacts covering New England, New 
York, Pennsylvania, New Jersey, Delaware, Mary- 
land, Washington, .D. C. Address: Box B-374, 
care of Harpware Acr, 100 East 42nd Street, 
New York 7, a %. 








Aggressive Manufacturer's agent giving concentrated 
Coverage of Hardware and Lumber dealers on Long 
Island. Can assure intelligent representation of 
additional lines. Builders hardware and associated 
products. Address: Box B 402, care of HARDWARE 
AGE, 100 East 42nd Street, New York 17, W. Y. 








EXPERIENCED SALES REPRESENTA- 
TIVE—Desires position with manufacturer. At 
present covering over 1500 retail hardware. plumb- 
ing and paint dealers Chicago area. Also ac- 
quaintance with all hdwe. jobbers Chicago and 
surrounding territory of 150 miles. Further in- 
formation. Available upon request. Address: Box 
B-364, care of Harpware AGe, 100 East 42nd St., 
New York 17, N. Y. 





Business Opportunities 








YOUR COMMUNITY NEEDS 
A TOOL RENTAL SERVICE! 


We show you how to start a profitable 
new business or add a traffic building 
tool rental department in your store. Pro- 
fessionally planned and pre-tested sales 
aids get you started right. Puts you ahead 
of competition. "Do it Yourself With 
Rental Tools" market is ready made and 
waiting. For complete details on ex- 
clusive franchise for your area write 


Allied RenTool Service 
Yardley 1, Pa. 














HARDWARE STORE—SW paints, tools, 
housewares. Fixt. and Inc. approx. $22,500 
Cleanest stock in So. California. Open lease, best 
corner location—sales increasing. Health only 
reason for selling. The Hardware Store, 3064 
Pershing Ave., San Bernardino, California. 








FOR SALE BY OWNER 


Hardware Store in East Tennessee industrial town 

of about twenty-five thousand. New building and 

new fixtures. Inventory and fixtures around $20,000.00 

Building can be bought or long term lease, Owner 

of store accepting position with wholesale house 

Will allow large discount on fixtures and stock. 

Address Box B-38i, care of HARDWARE AGE 

100 East 42nd Street, New York 17, N. Y. 











FOR SALE: The owner of controlling stock in 
a well known old established Wholesale ehenss 
Firm over fifty years in Kansas City, Mo. wishes 
to retire. Address: Box B-375, care of Harpware 
Ace, 100 East 42nd Street, New York 17, N. Y. 











DOWN PAYMENT 


of ten per cent will buy stock and real estate 
for hardware business under one ownership 
since 1888. Dependable party of course. 


JOSEPH BINFORD & SON 
Crawfordsville, Ind. 














WANTED TO BUY HARDWARE STORE 
IN Ohio, Indiana, Illinois or Missouri. Location 
and future prospects more important than present 
volume of sales. Address: Box B-397, care of 
8 og Ace, 100 East 42nd Street, New York 
v, 


MODERN HARDWARE, ESTABLISHED 
FOR 30 years. One of the best in Northeast 
Ohio. Top lines in Hardware and Appliances, 
1952 volume $250,000. Owners wish to retire. 
Address: Box B-387, care of Harpware AGez, 100 
East 42nd Street, New York 17, N. Y. 





HARDWARE, PLUMBING AND HEATING 
—Located in the heart of the lake region uf Min- 
nesota, in a dairy farm community. Volume in 
1952 was $96,000.00. Will sell at inventory price 
of approximately $40,000.00 plus fixtures and 
equipment. Toftely Bros., Hardware, Pelican 
Rapids, Minnesota. 





HARDWARE—One of best in thriving Corpus 
Christi, Texas, Choice Community center location 
with ample parking. Netted $27,000.00 in 1952. 
Clean stock that turns three times per year and 


better. Price $110,000.00 for inventory and fix- 
tures. Harold Carr, 308 Chenoweth, Corpus 
Christi, Texas. , 


LARGE, well established hardware store for sale 
in Colorado. Nationally known. One family con- 
trolled for 70 years. Sales in 1952 $400,000. Lo 
cated in fast growing, prosperous area. Population 
of town 10,000. Buildings may be purchased wit 
business. Direct buying connections. 


Address Box B-395, care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 











EXPERIENCED HARDWARE MAN WANT- 
ED TO open store in much needed area with 
some capital, store space 4,400 sq. ft., location 
small oil city in Southern California. Write T. 
Palmieri, 215 W Sth Street, Los Angeles 13, Cali- 
fornia. 








HONEY OF A DEAL. WEATHERSTRI? 
BROKERAGE. E-Z-ON, 1009 Harvard, Evans- 
ton 136, Lilinois. 





SHARON REFILLABLE ASSORTMENT 
SERVICE UNIT FRANCHISES available in a 
few select territories. See our advancement on 
page 72. Write for details. Sharon Bolt & Screw 
Co., Boston, Mass. 


FOR SALE — GENERAL HARDWARE 
ELECTRIC & BOTTLE GAS STOVES -100 
Gas Installations. Established business in a good 
agricultural community, cash business, only hard- 
ware store, retiring from business, sell at inven 
tory. Address all inquiries to Box 45, Wayland, 
Mo. 





HARDWARE STORE FOR SALE: SACRIFICE 


Established 50 years, in Main street Location. Doing 
fine Business, gross per year $30,000 to $35,000 can 
be increased. Very clean stock and runs about $16,000 
to $18,000 plus fixtures. Bullding for sale by owner, 
not vs. Our books are open to anyone interested. Own- 
ers selling because of if! health. 


Address: Box B400, Care of HARDWARE AGE 
100 East 42nd Street, New York 17, N. Y. 
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HYPONCX 


PLANT 








lorate, is clean, odorless and SAF 
Retails 
1-oz. pkt. 10c 
3-0z. can 25¢. 
7-02. can 50c. 
1-Ib. can $1.00 











Now demanded by millions for aoe flowers, vegetables, lawns, 
on lens. Produces vigorous, beautiful growth in all plants 
ler 3314% profit. Attractively apenas for display. Does not deter- 
Dissolves instantly in water for use 


‘l-oz. makes 6 gallons liquid plant food. 
Your Cost 
80 





Also packed in 10-Ib., 25-Ib., 50- ‘Ib. and 100-ib. drums 
If your jobber cannot supply you, order direct. 


YDROPONIC CHEMICAL CO., 


FOOD 


s quickly. Pays 










at OF A Miva o 
PF ecuatins by 
Good Housekeeping 


4s sovearesee OS 









Inc., Copley, Ohio, U.S.A. 








Hurrieane 


ROTARY POWER MOWER 


PARTS and SERVICE 
Always Available 


When you sell the quality Hurri- 
cane line you're sure of Jasting 
customer satisfaction. Hurricanes 
are buile for lifetime service. No 
model ever becomes obsolete. The 
newest improvements fit the oldest 
Hurricane made. Parts are always 
available for all machines 
orders shipped from the factory 
the day received! 


Write for Hurricane facts: 


NATIONAL METAL PRODUCTS CO., 


Dept. HA, 2722 Cherry St. 





Hurricane Customers 
Are Satisfied Customers 





INC. 
Kansas City 8, Mo. 








ADJUSTABLE 





















28 











EASY TO INSTALL— 
EASY TO ADJUST— 
A PLEASURE TO USE 


Adjust the CLIP to HOLD the TOOL! 


JUST TURN THE SCREW ...THAT’S ALL YOU DO. 


A-D-J-U-S-T-A-B-L-E 
FINGER 
GRIP CLIP 


Holds Anything with a Handle 
KEEPS SHAPE PERMANENTLY 
Small—3 for 10¢—Medium—8¢ ea. (2 

for 15¢) Large—l0¢ each. 
Slightly higher on West Ooaet 


‘ 


ASK YOUR JOBBER 


A. |. PLATT CO. 
170 Kenwood Ave., Fairfield, Cons. 











CUTS 





e ILLIANT 
ELLOW & 
ACK 
COUNTER 
DISPLAY 





2 











woods, 


DISPLAY GIFT 


4 DRILSAWS 


SPECIAL 
DISPLAY 
DEAL 





ANY SHAPE HOLE 
WITH ONE TOOL 


Join the 5,000 dealers selling Drilsaws. Outstand- 
ing tool without competition. Patented. 
#1 = 7"—3/16" dia. $1.60 #3 13”—5/16” dia. $2.60 
#2 10”’—1/4” dia. 
SAW RASP with handle. 
#5 13”—1/2” dia. $1.98 
Drills and saws rapidly in any direction in all 
wall boards, etc. 
and home shops. 


TEC IMPORTS — Ha, 
14404 ADDISON ST., VAN NUYS, CALIF. 


DRILSAW 


2.15 #4 15”"—3/8" dia. 2.95 


For all wood trades 
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Yardley Plastics Company ........ 8) 







Copper .. 


Decorative COPPER-GLO™ Picstic 
MOULDS 


The Blazing Radiance of Genuine High Polish 
. the Luxurious Beauty 
of $3.50 Valuesto Retail for only 


Order from your Jobber or write direct 
for details 


TREMAX INDUSTRIES, Inc. 


1308 N. Halsted St. 
New York Showroom 
Harold Everts Co., Room 608, 200 Fifth Ave. 


Chicago 22, Illinois 















98c 




















EGG BEATER 


ni t 
miess-Ssree 


. BOTTLE OPENEF 
TU-WAY 
Dottie opener 
TOP OFF 
opens screw type covers 
EDLUND COMPANY 


3urlington, Vermont 











Removes RUST and STAINS from 


NATIONALLY 


In leading consu 
CIRCULATION cove 
© CAPPERS FARMER 
* AMERICAN 
© WESTERN FAMILY 
© CAPPERS WEEKLY 
© AMERICAN HOME 
* TODAYS WOMAN 
« FAMILY CIRCLE 
« PARENTS MAGATIN 
e AMERICAN WEEKLY 





BATHTUBS, SINKS, COPPER POTS, 
AUTO BUMPERS, TILE, METALS 


ADVERTISED 
mer publications with 70, 


45,000 cities, 


pe * LADIES HOME JOURNAL 


* THIS WEEK 
* PARADE 

FAMILY mC CALLS 

+ FAMILY LIFE 

* HOUSEHOLD 
«GRIT WEEKLY 
© FARM JOURNAL 

Ee BETTER LIVING 
+ EVERYWOMANS 
© SUCC. FARMIN 








000,000 
towns and villages 


+ CHRISTIAN SCIENCE MON 
» WEEKLY STAR FARMER 
* BETTER HOMES & GRONS 
+ PROGRESSIVE FARMER 
+6009 HOUSEKEEPING 

* WOMANS HOME COMP 

© COUNTRY GENTLEMAN 
* WEEKLY NEWSPAPERS 
G * DAILY NEWSPAPERS 








GUARANTEED 
MONEY REFUNDED IF 
NOT SATISFIED 


TRY IT YOURSELF! 
SEND FOR FREE SAMPLE 





STEADY YEAR ‘ROUND REORDER ITEM 
FREE ZUD SAMPLES included with merchandise 


RUSTAIN PRODUCTS 






240 ¢. 152 St., N.Y. 51 








| Baltimore 


3 
»U, 


The Eastern Venetian Blind Co> 
Atel @ Alelale, 




















FOR: The nation’s most complete caulking and sealing service, 
see the STERLING catalog Pages in the 1953 (Who Makes it” 
STERLING PAINT & VARNISH CO. 





‘184 Commercial St. 





_ Malden, Mass. 








~~ MARSHALLTOWN 


MARSHALLTOWN 
~~] 


MARSHALLTOWN TROWEL COMPANY « 


TROWELS 


MARSHALLTOWN, IOWA 








feat Caulking Guns 






immediate 
Delivery 


For Cartridge or 
Bulk Compound 


Precision made for longer life 
and better results. @ All work- 
ing parts accurately machined. 





You Make News 


What you do is news to thousands of other 
hardware dealers who read HARDWARE AGE. 
They’re interested in knowing of your plans 
to remodel, of new partners, stores sold or 
bought, anniversaries, etc. 

Write us a short note about any of your 
activities you feel would be of interest to 





© Extra heavy gauge barrels. © Uses all 
Sold with caulking materials—handles light oils. © Posi- 
s tive ratchet drive. © Threaded nomles—no 
LIFETIME bayonet joints to come loose. © Three popular 
GUARANTEE sizes—6!/2", 10" and 15". List prices—$6.50. 

$7.50, $8.50. Write for discounts. 

WESTERN RESERVE MFG. CO. 

3718 E. 93rd St. Cleveland 5, Ohio 


others who read the News of the Trade regu- 
larly in HA. Don’t worry about style. Just 
give us the facts briefly ; we’ll do the rest. Ad- 
dress your note to the Editor, HARDWARE AGE, 
100 E. 42nd St., New York 17, N. Y. 
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EXACT LEVEL & TOOL MFG. CO., INC. HIGH BRIDGE, N. J. 














WORLD’S FINEST STOVE and 
ALL-PURPOSE UTILITY MATS 


More Sales! 
Greater Volume! Bigger Profits! 


PHOENIX TABLE MAT CO.,1718 E. 75th Street, Chicago, 49 









See Your Jobber or Write For Your Nearest Distributor 


DOMES - 
SILENCE 


Best-known, quickest-selling 
FURNITURE GLIDES 


REMCO Bakelite Fur- 
niture Rests 

and Caster Cups; Upholstery Nails; 

Thumb Tacks; Screw Bumpers. 








NATIONALLY ADVERTISED 


RUBBER CUSHIONED REGULAR 
One set on a card. One set in a 
12 cards In a box. box. 12 bozes in 
Sizes— 14", 114", a carton. 
1iste*, i, %", Ya", 1%", *", 
%". %", 8", 2", %". 














Use these Displays for profit! 








Ask your jobber or write— 


DOMES of SILENCE Division of ROBERT E. MILLER & CO., INC., 35 Pearl St., New York 4, N. Y. a 
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Nood Screws 










































Machine Screws 
Nuts 

Cap Screws 
Tapping Screws 
Stove Bolts 
Carriage Bolts 
Lag Bolts 
Machine Bolts 
Cotter Pins 


RY 


a ONLY THE BEST 


Serving the fastener needs of the hardware trade 
has been National’s business for more than 60 
years. Through those years, National has built 
a reputation for the most complete line of uni- 
form, dependable, high-quality fasteners made 
for the hardware field. 

Packaged in snappy, red and black cartons with 
color-coded identification labels, the National 
line is easy to stock, easy to handle... and wears 
well in handling because dirt and fingerprints 
don’t show on these shiny black boxes. 

That’s why we say “Nat Serves Only the Best” 
... with uniform quality and uniform packaging 
for the most complete line made by one manu- 
facturer. Write us today for full information on 
the National line. 


THE NATIONAL SCREW & MFG. COMPANY 
Cleveland 4, Ohio 


Pacific Coast: National Screw & Mfg. Co. of Cal. 
3423 South Garfield Ave., Los Angeles 22, Cal. 
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q Gentlemen: 
During @ recent philco refigeration promotion we 
had a large poster we want aste on the floor in 
door to attract attention. Knowing that 
the tr c, but needing 
Flex-0-Glass 


front of st 
alo would not ded on your 
er we deci 


We are sending you the entire piece that covered 
the poster for your examination. e expected that it 
would have to be replaced every week, however, the 
piece we are sending stood the constant grind for three 
weeks, with still plenty of wear left. 
count that walked 
nowever, it was 
wear Flex-0-Glass - 
ng it on to you 3s 


1 | ‘ : 
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: will really +a 
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NORTHSID 












sincerelys 
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a ee 
Years. 
FOR INDOOR 


Hundreds of 
Other Uses! = 
- 6 
, oh oa sinks, tub 
‘ough tra 
o . ¢ nsparent 
pipet, invisible p 
- against dirt, grease 
re and wear. Can be! 
. br in place. Easily 
= eat sealed to make fo 
g covers for furniture,p 
mattresses, etc. 
WRITE FOR FREE SA 


A YEAR ‘ROUND SEL 
Nationally Advertise 
26c Lin. Ft. (36 in. 
50% MAR 
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